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South Walton Academy is Growing Again! 
And Adding Programs For All Ages and Abilities 

South Walton Academy 
(SWA), a local private school 
and pediatric therapy center 
started out 4 years ago with 
just 26 students, and has since 
upgraded to a larger building, 
which allowed them to add over 
88 students and clients.

“People often think of  us as 
a daycare or school for special 
needs, but that is not the case, 
we have so many options for 
everyone,” says SWA Academy 
Founder and President Calley 
Middlebrooks.

Middlebrooks, a Develop-
mental Therapist, and mother 
to three, has a son diagnosed 
with Autism at age 4 while 
one of  her daughters was de-
veloping at an advanced rate. 
Through her experiences at 
work in the community and at 
home, Calley recognized the 
need for a school where chil-
dren could move at their own 
pace and receive the therapy 
they need all in one place- a 
game-changer for most families 
coping with ASD and other re-
lated learning disabilities. 

As a private school, SWA 
has classes for pre-k through 

12th grade, specializing in aca-
demics and child development. 
In addition to classroom in-
struction, students in need can 
receive Speech and Language 
Therapy, Occupational Ther-
apy, Applied Behavior Analysis 

(ABA), Individual Verbal and 
Behavior Therapy, Tutoring 
and Psychological Counseling. 
SWA serves a range of  students 
from gifted to those who re-
ceive specialized services. They 
also offer after school activities, 

childcare, and summer pro-
grams.

Announcing their biggest 
addition to date, coming fall 
2021, SWA proudly announces 
their new 12,000 sq. foot gym-
nasium which will be open to 
the public. The indoor play 
s ace will be filled with equi -
ment for all ages including items 
purchased with a grant from St 
Joe Foundation.“Because of  
their generous donation, not 
only will we have a fun space 
for all ages, but we will also be 
able to open new programs and 
classrooms, making room for 
our current waiting list, while 
adding additional programs 
including music, art, birthday 
parties, and more."

With growth comes job op-
portunities. The school is add-
ing team members and now 
hiring. SWA is looking to add 
Speech Language Patholo-
gists, Speech Language Pathol-
ogy Assistants, Occupational 
Therapists, Physical Therapists, 
Physical Therapy Assistants, 
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South Walton’s  
Volunteer Beach 

Ambassadors 
Gearing up for 
2021 Season

BY RITA L. SHERWOOD

It’s all about the sea turtles! Are 
you a Walton county resident for at 
least three months? Do you love our 
local beaches? Do you have some free 
time during March through October? 
Why not join the Volunteer Beach 
Ambassadors? 

What started as a group of  30 vol-
unteers back in 2016 has now grown 
to 214 volunteers for 2020. Volunteer 
Beach Ambassadors Director Laurie 
Reichenbach says, “I am very proud 
of  the growth of  our team. We have 
so many dedicated volunteers work-
ing hard on our beaches to improve 
the environmental impact on the 
beach and educate those who come 
to visit each year, they are a big asset 
to Walton County.”

This group of  volunteers greets 
our locals and visitors along our 
beach, scenic bike paths and through-
out our community. They also are 
members of  the Friends of  South 
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alton ea Turtles, a non rofit 
organization, through awareness 
and education works toward sea 
turtle conservancy. 

While greeting everyone visit-
ing our beaches, their main job 
is to educate them on beach eti-
quette and beach activities ordi-
nances, s ecifically those codes 
that directly impact the preserva-
tion and safety of  our nesting sea 
turtles. They also pick up trash, 

fill in holes in the sand, and flat-
ten any sand castles/art at the 
end of  the day. They achieve 
what we’ve all heard preached 

leandar flat by doing all of  
these tasks.

There is no requirement on 
where or when to volunteer. You 
pick your favorite beach, time 
and day, and they will schedule 
you. Students under 18 may also 
join, but must be accompanied 
by a parent who also volunteers. 
Community service hours are 
logged for each student. 

Recruiting is taking place 
now for 2021. Upon complet-
ing a training session, and join-
ing the friends of  South Walton 
Sea Turtles ($5 fee, but free for 
volunteers), you will be provided 
with a professional collared shirt, 
nametag and blue whistle.

The Volunteer Beach Ambas-

sadors would like to grow to 300 
plus members this year and will be 
training once or twice per month 
through August. Those interested 
should follow Friends of  South 
Walton Sea Turtles on Facebook 
to see dates and times of  training 
sessions, and email Laurie, the di-
rector to get on an email invite list.

Private training sessions are 
also available for groups of  10 
or more for local HOA, church 
and business groups, etc. Contact 
Laurie Reichenbach, Director of  
Volunteer Beach Ambassadors at 
214-505-6273, or Lauriereichen-
bach@gmail.com.

CERTIFIED ORGANIC FRESH JUICES
Super Smoothies made to order all natural or organic ingredients 

Lead Teachers, Assistant Teach-
ers, and Behavioral Therapists. 
For a full list of  job openings and 
to apply please visit www.south-
waltonacademy.com

SWA continues to look to the 
community for support and will 
host several upcoming fundrais-
ing events. Tee Up For Autism 
will take place on April 10th and 
Color the Coast for Autism Fun 
Run and 5K will take place on 
May 8th. 

South Walton Academy is 
raising awareness for individu-
als on the Autism Spectrum one 
swing at a time. The school is 
hosting their 2nd Annual 2021 
Tee Up for Autism Golf  Tourna-
ment on April 10, at 9:00 am at 
The Links Sandestin Golf  and 
Beach Club with registration at 
8:00 am. Teams and individuals 

alike are in for a fun day of  golf, 
food, entertainment, and prizes. 
Breakfast will be provided by 
Blue Mountain Baker and lunch 
will be provided by Back Beach 
BBQ with beverages by Ama-
vida offee oasters and dyll 

ounds. roceeds will benefit 

South Walton Academy. 
SWA’s goal is to help every 

child be successful and with that 
some children need accommoda-
tions. Proceeds from the golf  tour-
nament will be used to fund the 
new programs and classrooms.

“As a parent, I am always look-

ing for ways to educate others 
about Autism to make the world 
a safer place for my child and 
others on the Autism Spectrum,” 
says Middlebrooks. “We can all 
learn from each other to help 
others succeed, and by doing this 
together we can make the world 

a better place, where all are in-
cluded.”

For more information and/
or to make a donation to support 
the school, please call (850) 213-

, find  on aceboo , or 
visit their website www.southwal-
tonacademy.com. 

ACADEMY 
continued from page 1 

we know life is busy.  
that’s why we do  
the work for you. 
simple human sense

FULLER 
INSURANCE

SANTA ROSA BEACH  
850.622.5283

www.fuller.insure
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beachhousetile@gmail.com 
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Inspired Design

March 2021 WCSD Superintendent of Schools Update 

Spring is in the air, and the 
busy buzzing of  student learn-
ing greets everyone entering 
Walton County School District!  
Although students’ learning ex-

eriences were mar edly different 
than last year, they met the chal-
lenge head-on resulting in an in-
creased graduation rate of  92%!  
This increase throughout the Dis-
trict placed us at a State District 

Ranking of  18th.…up from 29th!  
Mr. Hughes says he is “proud of  
the work teachers are doing to 
ensure students receive rigorous 
instruction and the tenacity of  
students who meet instructional 
expectations.” 

At the beginning of  each new 
year, educators and support pro-
fessionals recognize a teacher 
leader and an educational support 

rofessional who best e em lifies 
E.P.I.C. (Excellence-Profession-
alism-Innovation-Collaboration) 
instruction and teamwork.  The 
selected individuals will repre-
sent the Walton County School 
District as Teacher of  the Year 
(T.O.Y.) and Educational Support 
Professional of  the Year (E.S.P.) in 
State competition.  District win-
ners for 2020-21 are:  T.O.Y., 
Ms. Leslie Coone, third-grade 
teacher at Mossy Head School, 
and E.S.P., Ms. Tanya Durham 
su ort staff of  une a es l-

ementary.  Congratulations to 
both ladies!     

Walton High School students 
artici ated in the first virtual 

Solo and Ensemble event on Feb-
ruary 5, 2021. This event, hosted 
by the Florida Vocal Association 
(F.V.A.), brought together 12 
schools and 123 students to show-
case their musical skills virtually. 
EVERY ONE of  the Walton 
High School Singers who par-
ticipated in the virtual District 1 
Solo and Ensemble competition 
EARNED THE TOP RATING 
OF SUPERIOR! Congratula-
tions, Walton High Chorus!

Preparing the whole child for 
a life of  success is an integral part 
of  every student’s learning jour-
ney. Whether a child’s life path 
includes higher education, ar-
tistic creativity, or industrial em-
ployment Walton County School 
District seeks to meet each child’s 
career aspirations. The month of  
February is nationally recognized 
as Career and Technical Educa-
tion Month by the Association for 
Career and Technical Education 
(A.C.T.E.). This time of  recogni-
tion of  C.T.E. provides educa-
tional institutions an opportunity 
to celebrate the value, achieve-
ments, and accomplishments 
of  C.T.E. programs across the 
country. Career and Technical 
programs in school districts and 
state colleges prepare the future 
of  Florida’s workforce.  Walton 

County School District C.T.E. 
courses allow students to receive 
certifications in fields of  interest. 
This month, a group of  Freeport 
Middle School 8th grade students 
taking Digital Information Tech-
nology courses passed the Certi-
fied nternet eb  nternet 
Business Associate (I.B.A.) exam, 

rofitable for careers in usiness, 
Management & Administration 
Information Technology.  South 
Walton High School C.T.E. stu-
dents in the Medical & Health 
Science Institute practiced nurs-
ing skills while those in the Culi-
nary Institute practiced safe food 
preparation.  Career programs 
allow students to enter the work-
force with marketable skills im-
mediately after graduation.

WCSD is excited to announce 
the South Walton High School’s 
boys’ and girls’ soccer teams won 
their Quarter Regional Finals 
competitions. The wins mean 
both teams are advancing to 
the egional finals matching u  
against Jacksonville Bolles School. 
Congratulations to our young 
men and women on this accom-
plishment!

Preparing for your child’s fu-
ture is a huge task, and WCSD 
is committed to helping you meet 
the educational goals you have set 
for them.  Every young person’s 
educational journey begins when 
they have registered for Kinder-
garten, and this opportunity is 

approaching.  WCSD Kindergar-
ten Registration begins March 1 – 
March 12, 8:00 a.m. – 2:30 p.m. 
at all Walton County Elementary 
Schools.  Any child who will be 
five  on or before e tember 
1, 2021, is eligible. Parents in-
terested in enrolling Pre-K chil-
dren may register their child at 
the school of  choice beginning 
March 22 through April 1, 2021. 
For more information and docu-
mentation requirements, visit the 
Walton County School District 
Website.

February was Black History 
Month, and Walton County 
School District saluted the many 
influential African American 
contributors to our United States 
History by posting their accom-
plishments on our webpage. As a 
bonus, our District’s diversity was 
celebrated with short biographies 
of  District African American ed-
ucators.  Visit www.walton.k12.
fl.us to view these highlights.

March 11, 2021 is the end of  
the third nine weeks grading pe-
riod.  The District looks forward 
to enjoying Spring Break begin-
ning March 15-19, 2021.  Re-
port Cards go home Thursday, 
March 25, 2021, after students 
have returned from the break.  
Remember to speak with your 
child’s teacher(s) often. Teachers 
are available by email and phone 
messaging.  Continue to be vigi-
lant; stay safe over the break!

Superintendent A. Russell Hughes

       Community
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Coastal Seniors March 2021 Update
COME ONE, COME ALL MEET 

AND GREET - Wednesday, Mar 17 
– 9:00 AM – 10:00 AM – Meet 
CSSW members as they wel-
come new senior members and 
share their interests for this new 
year. Volunteers will assemble 
“COVID Senior Packages” and 
brainstorm ways to provide help 
for our members in need.  Bever-
ages and snacks will be available. 

GET MORE OUT OF YOUR PUB-
LIC LIBRARY – Thursday, March 
18 – 11:00 AM – 12:00 PM – Li-
brarian Linda Thompson of  the 
Walton County Coastal Branch 
Library will explain what’s new 
at the library and how you can 
get the most out of  your library 
in a quick and easy workshop on 
the many different ibrary er-
vices that are available for public 
use. This will include how to use 
the Libby App for reading and 
listening to books online, as well 
as give a look at new databases 
and online learning courses avail-
able on the Library’s website. 
This will be held at the Coastal 
Branch Library, 437 Greenway 
Trail, Santa Rosa Beach. This 
wor sho  is limited to the first  
who reserve a spot. Call Nancy at 
CSSW at 850-280-5342 or send 

an email to Nancy at coastalse-
niorsofsouthwalton@gmail.com. 
A light lunch will be served fol-
lowing the presentation.

DISCOUNT ON YOGA CLASSES 
IN MARCH - A special $10 rate 
at Yoga Elements for classes in 
March for CSSW members. 
CSSW members can go to www.
YogaElements108.com for class 
descriptions. In order to get the 
special CSSW March discount 
contact Dawn or Janet and pay 
at the studio before class. They 
offer a lot of  gentle classes li e 
yoga for healthy aging. All classes 
will be held outdoors. 

GIVING BACK TO THE COMMU-
NITY Care packages for seniors 
are being provided by Coastal 
Seniors of  South Walton, Inc. 
at the Walton County Coastal 
Branch Library. The library is 
located at 437 Greenway Trail, 
Santa Rosa Beach, Florida. 
These care packages contain 
COVID prevention items such 
as: masks, hand sanitizer, and 
information about community 
resources. Coastal Seniors of  
South Walton is also working 
with the heriff s e artment to 
provide care packages for seniors 
when the deputies make well-

ness checks. Care packages have 
also been provided to the John 
Horton Senior Center located at 
194 North County Road 393 in 
Santa Rosa Beach, Florida. The 
care packages for seniors are 
made possible by funds provided 
by a CARES grant for COVID 
related items for seniors in our 
community

COASTAL SENIORS BOOK CLUB 
– VIRTUAL VIA ZOOM (see our 
website calendar for a link to 
meeting on the day of  the meet-
ing) -The second Wednesday of  
each month – March 10th from 
3:00 PM – 4:00 PM.

Join the Coastal Seniors of  
South Walton (CSSW) to dis-
cuss books you’ve enjoyed by 
participating in an online book 
club once a month.  You choose 
your own book – there will be 
no assigned books for all to read.  
Each participant will have up to 
5 minutes to share the book they 
read and their thoughts about 
it. Should members want to ex-
change books they can drop one 

they ve read at our o ces at  
Logan Lane in Grayton Beach 
and pick up another there to 
read.

Seniors 50 years of  age and 
up residing in or visiting Walton 
County are invited to join CSSW. 
Membership is $20 for individu-
als, $30 for family, and $50 for 
businesses. You can become a 
member on Facebook at Coastal 

Seniors of  South Walton, or via 
email at coastalseniorsofsouth-
walton@gmail.com, or on the 
website at www.coastalseniorsof-
southwalton.org. Coastal Seniors 
of  South Walton, Inc. is a non-

rofit  organi ation for 
active adults and we’re looking 
for dedicated, enthusiastic per-
sons to join our Board of  Direc-
tors.

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.0020

5426 US Hwy 98 W. Santa Rosa Beach, FL • 3 miles east of Sandestin

ElectricCartCompany.com 

Club Car • Polaris GEM • StarEV • Tomberlin
Garia • Moke • Yamaha

Largest Selection of 
“STREET LEGAL”  Electric Vehicles

Full Service
Custom Wheels & Tires

Huge Selection of Accessories
Pickup & Delivery Service 

Rentals

Largest Selection of 

Time For 
Some Fun

ELECTRICCART
COMPANY

       Community

Open Daily  
10AM-6PM

Monday - Sunday

5399 East Cty. 
Hwy. 30A 

Seagrove Beach

850-231-1922

ORIGINAL  
30-A 

APPAREL  
& GIFTS
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Support the Friends of South Walton 
Sea Turtles with “Theo”

Giant 
Theo Plush

Theo Plush Coloring 
Book

Caps

 ortion o  roceeds o  eo  t e ed roducts directl  enefit 
The Friends of South Walton Sea Turtles! Available at:

Pecan Jacks
4368 W County Hwy 30A

Santa Rosa Beach  |  (850) 622-0011

 
10745 Emerald Coast Pkwy.

Miramar Beach  |  (850) 460-7970

South Walton Chess Club Seeks New Members! 
The game of  chess dates to 

early 7th century India and Per-
sia soon thereafter. The game, 
which is won largely by strategy 
rather than luck, has fascinated 
many scholars, philosophers, and 
warriors alike. Today, the game 
is mostly played for fun, allowing 

people the opportunity to meet 
with new minds they would not 
ordinarily connect with.

Today, chess clubs can be 
found all around America. Of-
tentimes they are created as part 
of  a school function or a com-
munity outreach. South Wal-

ton maintains a local chess club 
which takes place every Monday 
from 3:30PM to 5:30PM at the 
Coastal Branch Library. 

South Walton’s chess club, led 
by Anthony Spears and William 
Wallace, provides lessons, al-
lows challenges, and teaches the 
mind to strategize. However, the 
primary goal of  the chess club 
is to simply provide a local area 
where people of  all ages can get 
together and have fun. Anthony 
himself  got started with the 

chess club when he noticed that 
there weren’t any in the area, 
and wanted to rovide a differ-
ent kind of  fun than what is most 
often found in our coastal beach 
community.

Chess clubs are a great way  
to exercise the mind, and meet 
all kinds of  interesting people. 
And with practice, people often 
discover an inner confidence and 
ability to strategize they didn’t 
know they had.

The  South Walton club spe-

cifically attributes its success to 
remaining open and inclusive to 
all ages and types of  people; in 
an atmosphere where everyone 
is welcome it’s near impossible to 
not have some fun! 

Moving forward, South Wal-
ton’s chess club would like to con-
tinue to increase its membership 
and provide a safe and fun space 
for people to grow and learn. 
The club is always growing and 
changing, even if  the game is 
staying the same.

So, join the chess club as it 
meets at the Coastal Branch 
Library on Greenway Trail in 
Santa Rosa Beach from 3:30 - 
5:30 PM every Monday. You are 
encouraged to bring your own 
chess board if  you have one, but 
if  not one will be provided for 
you. Be sure to ask the librarian 
to direct you to the back room 
upon arrival. Next time you’re in 
the mood to try something new, 
check out South Walton’s chess 
club, and discover a world you 
didn’t know existed! 

For more information you 
can contact Anthony Spears at 
(270) 331-6640 or via email at 
anthonyfspears@gmail.com. 
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Be a Better Consumer with the  
Better Business Bureau serving Northwest Florida

BY HEATHER BENNETT

The Better Business Bureau 
is one of  the nation’s oldest non-

rofit organi ations. They ro-
vide consumers with business 

rofiles, consumer reviews, con-
sumer information, scam alerts 
and reviews on charities. They 
are here to make sure as consum-
ers we make wiser decisions about 
where we spend our money.

I spoke with Tammy Ward, 
the Communications Director 
of  our local  Better Business Bu-
reau serving Northwest Florida. 
They cover local businesses and 
consumer information across 14 
counties in the panhandle. I am 
here to tell you how they can help 
us make wiser consumer decisions 
here at home.

If  you are looking for a ser-
vice or product and not sure what 
com any to turn to, you can find 
a list of  BBB accredited businesses 
on their website. You can look 
through the list of  categories for 
services, or you can use the search 
bar to loo  u  a s ecific business 
you have in mind, and narrow it 
down by location.  

BBB accredited businesses 
have gone through a vetting pro-
cess, which includes making sure 
their licenses are up to date.  They 
provide information on the busi-
ness, a list of  customer reviews 
and customer complaints, so you 
can make an educated guess on 
which business is best to use. If  
you are a business owner and you 
are looking to get your BBB ac-
creditation, you can apply after 
your business has been open and 
operating for 6 months. 

“I try to make myself  available 

to those outlying counties be-
cause our o ce is in ensacola,  
Tammy said. “For our accredited 
businesses, or businesses that wish 
to be accredited, they want to 
know that somebody is local to 
hel  them. e try to be as fle ible 
as possible.”

The BBB is also a useful re-
source to find out what scams are 
active in our area. Since 2015, 
their Scam Tracker (www.bbb.
org/ScamTracker) has been a 
place for consumers to research 
scams and report them. The web-
site allows you to search by scam 
type, money lost, and geographi-
cally. If  you’ve been a victim of  
a scam, visit the site and report 
everything you can remember. 
Although they are not able to re-
trieve any money lost to you, they 
use the information to warn oth-
ers and have helped law enforce-
ment with investigations.  

Some of  the more active scams 
going on right now are employ-
ment scams, fake check scams, 
IRS scams, mover scams, social 
media and trial offers, grand ar-
ent scams, online purchases, and 
Covid -19 related scams. 

One of  the Covid-19 scams 
we need to be aware of  is a fake 
vaccine appointment. Vaccines 
are free. If  someone is asking you 
to pay or providing you with a 
“free gift with postage and han-
dling  ty e of  offer, it is fa e.  
lot of  times they are looking for 
personal information,” stated 
Tammy. “If  you get a call that you 
can set up an appointment, they’ll 
ask for your Medicare number or 
ask you to verify everything with 
your social security number.”

Scammers are also using your 

information when you post a pic-
ture of  your vaccine card on social 
media. “We’re cautioning people 
not to do that,” said Tammy. “If  
you post the card, you’re posting 
personal information.” She also 
said that scammers are using the 

pictures of  the cards to recreate 
and sell them. 

In a time when most of  us are 
trying to save money, we also need 
to be aware of  where we are put-
ting it. The Better Business Bu-
reau serving Northwest Florida 

can help us be educated consum-
ers who make wiser decisions on 
who gets it. For more informa-
tion, please check out their web-
site at www.bbb.org/local-bbb/
bbb of northwest florida.

Visit South Walton would like to congratulate 
Chandler Williams, our ���� South Walton 

Artist of the Year. 

Williams, who is the owner of Modus Photography, 
is a Walton County native and has been sharing his 
passion for photography with visitors and locals 
for decades. He specializes in artistic landscape 
photography and teaches interactive workshops at 

his Grayton Beach studio. 

ARTIST OF THE YEAR

2021 CHANDLER
Williams

Learn more at VisitSouthWalton.com/artist-of-the-year

Modus Photography is located at  
	 Logan Lane, Suite 	 in Grayton Beach.
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Grooming • Daycare • Boarding

Open Tues - Friday 8:30am - 4:30pm

Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach

Visit us on Facebook: Dapper Dogs
Call Monica: 850-502-3433

Angie: 850-687-2768

Destination 
Boarding

&  
Pet

Supplies

       Community

WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may bene�t 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2018

180 Lynn Drive
SRB, FL 32459

9970 US Highway 98 W
Miramar Beach, FL 32550


BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2019






The Importance of the Walk
BY MELANIE BARRETT

“I have a big yard, so I don’t 
need to walk my dog.”

“My dog likes to play fetch so 
I throw the ball for a while and 
that’s how he gets his exercise.”

This is what I hear from a 
lot of  dog owners—not just my 
clients. There is so much more 
to the dog walk than just tak-
ing them out to go potty. The 
pack walk between you and your 
dog(s) is the most natural thing 
you can do with your dog. It can 
empower you as their leader and 
make you relevant in their eyes. 
When that is the case, your dog 
will look to you for direction. 
Being a leader and protector 
is critical to having a healthy 

bond with your dog. Walks are 
a healthy way to bond with your 
dog and therefore boost your 
bond as a leader-follower team.

Many unwanted behaviors 
can be solved on the pack walk. 
With practice, patience and com-
mitment to the process, you can 
stop leash aggression, pulling, 
jumping and biting the leash, to 
name a few behavior problems.

While out walking, your dog 
will most likely meet other dogs. 
This is a great opportunity to 
help your dog learn acceptable 
ways of  socially interacting with 
new dogs. t can hel  build confi-
dence in your dog being around 
other dogs. Walking your dog 
around other dogs, people and 

environments is a win-win situa-
tion. efore  had a ac  of  five 
dogs, the three I had were no fun 
to walk. I think they thought they 
were sled dogs because they were 
pulling so badly. After I trained 
with Cesar the Dog Whis-

erer for the first time in , 
 learned s ecific wal ing rules 

that actually changed the way I 
walked my dogs.

Now my pack and any other 
dogs that may be in my care, 
have pleasant walks. There is no 
pulling, no barking at other dogs, 
no lunging, etc. If  your dog has a 
lot of  energy or gets bored easily, 
certain problems can arise. When 
people tell me their dog is chew-
ing on furniture or excessively 
barking or chewing on shoes and 
clothes, I know the dog is not get-
ting enough exercise. The walk is 
a good opportunity to drain the 
brain. Studies have shown that 
dogs walked regularly are better 
behaved and less destructive than 
dogs who aren’t.

Set a schedule to walk your 
dog every day. A 30 minute walk 
is great if  you can allow for this 
time. a e this a family affair. 
Bring your children or spouse 

along for the pack walk. This 
gives everyone the chance to get 
some good exercise. Allow your-
self  to be fle ible. f  you miss a 
day walking, catch up the next 
day. Remember—the walk be-
gins before you even leave the 
house. Dogs may not be excited 
before leaving the house. The 
owner always walks out—and 
back in-- before the dog. Always. 
This establishes us as the pack 
leader.

Happy walking!
Melanie Barrett is the owner of  

Emerald Coast Dog Behavior. Follow 
her on Instagram at 30aSwimDog. 

A structured group pack walk 
is set for Saturday, March 13, at 
10 a.m. The cost is $25 and will 
last 30 minutes. No aggressive 
dogs. For more information, con-
tact Melanie at melaniebarrett@
mac.com, or 850-218-0476.
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Free Federal Income Tax Preparation  
Available in Walton County

Free Federal income tax prep-
aration is being offered in three 
Walton County locations in 2020 
for low to middle-income fami-
lies and individuals, with special 
attention to senior citizens. This 
service is sponsored by the AARP 
Foundation and the IRS. 

According to Joe Perry, Tax-
Aide District Coordinator, 
“There are no age restrictions, 
AARP membership is not re-
quired, and the service is ab-

solutely free. Secure electronic 
filing is offered, which results in 
faster refunds, and clients still 
receive a paper copy of  their re-
turn.”

The AARP Tax-Aide pro-
gram is strictly volunteer based. 
All volunteers attend classroom 
tax preparation training and 
must pass a test provided by the 
IRS, which provides reference 
materials and the tax preparation 
software.

Tax-Aide begins on February 
3, 2020 and continues through 
April 15 at the South Walton, 
Freeport and DeFuniak Springs 
libraries. Taxpayers need to 
bring last year’s tax return, Social 
Security cards for the taxpayer(s) 
and all dependents, picture IDs, 
and all tax documents received. 
Bring checking or savings ac-
count information if  you want 
to direct deposit any refund(s) or 
direct debit any amounts due. If  

applicable bring Identity Protec-
tion PIN (IP PIN) for each indi-
vidual. Taxpayers who wish to 
itemize deductions must bring 
appropriate documents.

Find a more detailed list at 
www.aarp.org/money/taxes/
info-01-2011/important-tax-
documents.html.

Shut-ins and people in a nurs-
ing home who need a counselor 
to come to them can leave a mes-
sage at any of  the sites and will 

be contacted. Individuals seeking 
Tax-Aide service must contact 
one of  the locations for an ap-
pointment: 

Walton County Coastal 
Branch Library, 437 Greenway 
Trail, Santa Rosa Beach

Monday -- 12:30 - 6 PM
Tuesday -- 9:30 - 12:30
Call 850-267-2809

Ottos News Ad 6x5_r3_Outlines.pdf   2   2/17/21   1:46 PM

Defuniak Springs Hosts Sprint Triathlon May 15th
Historic DeFuniak Springs, 

Florida is the site of  a Sprint 
Triathlon this May 15, 2021.  
The event is hosted by Forward 
DeFuniak, Inc., a 501c3 organi-
zation focused on the progress 
and preservation of  DeFuniak 
Springs. Details and registration 
information can be found at dfs-
triathlon.com.  

Contestants and spectators 
will enjoy the swim in the per-

fectly round, crystal-clear lake in 
the center of  town. The bicycle 
portion is in the rolling timber 
and farmland east from town 
into the Eucheeanna Valley. Fi-
nally, the running course is set 
within the historic district that 
contains many formal and infor-
mal architectural styles from the 
Chautauqua era (circa 1900).

Following the triathlon, the 
City of  DeFuniak Springs will 

host “Lake Fest,” an annual water 
festival with events and vendors 
centered around Lake DeFu-
niak. Within walking distance, 
the city’s historic “Main Street” 
has excellent restaurants and re-
tail spaces. A Farmer’s Market 
will be in full swing.  For those 
wishing to learn more about the 
city, a self-guided walking tour of  
the Chautauqua Campus, which 
begins at the Visitor’s Center, is 

available. 
Business sponsors, to date, are 

Triangle Chevrolet and Buick, 
Consolidated Ace Hardware, 
Soiree, and TechPlanet.  If  you 

or your business would like to 
support this event, contact Su-
zanne Kallenbach, Sponsorship 
Chairman, at forwarddefuniak@
gmail.com.

VISIT SOUTHWALTON.LIFE TO 
READ OUR LATEST ISSUE

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts
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Religion and the American Revolution

BY TIM NORRIS

For most Americans of  the 
time, the Revolutionary War was 
a struggle for freedom and an 
independent nation.  For mem-
bers of  the church it represented 
a conflict between loyalty to an 
emerging United States and an 
oath to the King of  England. Re-
ligion played a major role in the 

merican evolution by offering 
a moral ustification for o osing 
the British, assuring to the aver-
age American that the revolution 
was ustified in the sight of  od.

Ministers served the Ameri-
can cause in many capacities 
during the Revolution: as mili-

tary chaplains, as penmen for 
committees of  correspondence, 
and as members of  state legis-
latures, constitutional conven-
tions and the national Congress. 
Some even took up arms, leading 
Continental troops in battle. Sup-
port from the pulpit was crucial, 
especially in the early years of  
the Revolution. and, many battle 
flags of  the merican evolution 
carried religious inscriptions.

The Revolution split some de-
nominations, notably the Church 
of  England, whose ministers 
were bound by oath to support 
the King, and the Quakers, who 
were traditionally acifists. eli-
gious ractice suffered in certain 
places because of  the absence of  
ministers and the destruction of  
churches, but in other areas, reli-
gion flourished.

Thomas Jefferson’s belief  
in the unquestionable relation-
ship between good govern-
ment and religious freedom is 
reflected in article three of  the 
Northwest Ordinance, where he 
writes:”Religion, morality and 
knowledge being necessary to 
good government and the happi-
ness of  mankind, schools and the 
means of  education shall forever 

be encouraged.”
Noah Webster’s dictionaries, 

spellers, and grammars shaped 
the education of  America in 
the 18th century and his legacy 
lives on today. As author of  the 
first merican dictionary and 
a son of  the American Revolu-
tion, Webster sought to give the 
new country a different ind of  

freedom -- a culture of  its own. 
Webster considered his most im-
portant project his revision of  the 
King James Bible. He wanted to 
make it accessible to every Amer-
ican. He believed God played an 
important part in the education 
of  the people and in the pres-
ervation of  the American ex-
periment.  His advice on how to 

choose the nation’s leaders was 
when you become entitled to ex-
ercise the right of  voting for pub-
lic o cers, let it be im ressed on 
your mind that God commands 
you to choose for rulers, just men 
who will rule in the fear of  God. 
The preservation of  a republi-
can government depends on the 
faithful discharge of  this duty; 
if  the citizens neglect their duty, 
and place unprincipled men in 
o ce, the government will soon 
be corrupted. 

Overall the Revolutionary 
War had a lasting impact on the 
state of  religion in America.  An-
glican ministers who had stayed 
in the colonies began to con-
struct an independent American 
church. From this the Protestant 
Episcopal Church of  the United 
States was eventually established. 
Methodists were also compelled 
to form the all American Meth-
odist Episcopal Church. In the 
years following the American 
Revolution religious freedom 
truly  began to flourish and after 
years of  division the religions of  
the nited tates were finally 
united under one banner, that of  
being truly “‘American.”  

       Community
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Business

Ar tri i in o r n tin t r

BY MAURICE STOUSE, FINANCIAL 
ADVISOR AND BRANCH MANAGER

o much is eing written and 
said a out electric vehicles. he 
new administration, investors, 
environmentalists, car enthusi-
asts and just about anyone has 
heard about them of  has an 
opinion on them. hat then 
is the current and future state 
of  electric vehicles from cars 
to uses, to tractor trailers and 
even school uses  nd what 
will e the impact on the various 
forms of  energy consumption

lectric vehicles s  are 
not new. ccording to the . . 

epartment of  nergy, the first 
electric cars were introduced 
well over 00 years ago. arly 
on the likes of  homas dison 
and enry ord colla orated on 
ideas for electric cars as far ack 
as . Ironically, it was en-
ry ord s mass production of  
gasoline powered vehicles that 
lead to the decline of  EVs at 
the time.  as powered vehicles 
proved to e less costly to pro-
duce, less costly to run and were 
more powerful and would go 
greater distances than s. he 

nergy epartment went on 
to say that the early attraction 
of  s was due to their eing 

uieter, cleaner however they 
were best suited for short dis-
tances. hey were also two and 
half  times more costly. It was 
not until Americans became 
more mobile that the demand 
for gas powered vehicles took on 
added growth. hat then are 
the considerations for investors

irst, reak down the com-
ponents of  s  here are elec-
tric passenger cars, light duty 
vehicles, and growing develop-
ment of  public transportation 

uses, school uses and freight 
vehicles like  wheelers. In-
vestors see opportunities in the 
design, manufacture of  all of  
these through the various com-
panies in merica and a road. 

here is growing interest in 

public transportation buses and 
school uses, since they travel 
shorter distances on a given day 
and re uire less recharging of  
their atteries. his would also 
include the suppliers to these 
firms which include engines, 

atteries and drive trains. In-
terested investors can invest di-
rectly through these companies 
in the form of  common stock or 
through several funds mainly 
e change traded funds . 

aymond ames recently re-
leased its annual report on elec-
tric vehicle adoption. It includes 
a review of  the  industry as 
well as the potential impact it 
will have on the fossil fuel indus-
try. hat impact remains to e 
seen and, as of  this writing ener-
gy stocks have rallied significant-
ly from their 2020 lows. easons 
for this have een pointed out  

 the economy is seen emerging 
from the effects of  the pandem-
ic, 2  inflation and the history 
of  outperformance that energy 
stocks have typically en oyed in 
times of  price inflation  ener-
gy companies are investing at a 
rapid pace in to green or renew-
a le energy. 

he growth of  s is going 
to have an impact on world oil 
consumption according to the 

aymond ames report. oday, 
electric vehicles sales make up 

 in the  ut are su stan-
tially higher in hina  and 

urope . In fact, the  
is a distant third to China and 
Europe in EV sales EVs on the 
roads. ow significant might 
that impact e  ccording to 

aymond ames, it is having an 
impact today of  appro imately 
.  of  the world s daily oil de-
mand, e pressed in millions of  

arrels per day . 
The world currently con-

sumes a out 00 million  
which is up from a out 0 
million  ten years ago. 

pressed in num ers, a out 
,000 arrels per day less are 

eing used y autos since those 
are electric. y 202  that is e -
pected to have an impact of  
.  million  or a out 2  

of  today s consumption. here 
might this e in 20 0  he  
leaders profess that it will be 
su stantial. It really depends 
upon the growth of  the  
market. arket share of  sales 
ended 2020 at .  of  vehicle 
sales in ecem er and  for 
the year worldwide. hat is a 
year over year increase of  . 

It also depends upon recharging 
infrastructure and battery life as 
well. 

hat are considerations for 
investors who have an interest in 
investing in s  irst, do your 
research or work with an advi-
sor to learn a out and discover 
potential opportunities. hen 
analy ing and looking at invest-
ment, consider oth value and 
growth.  value investor might 
look at legacy us or semi man-
ufacturers and determine if  they 
hold value ecause of  potential 
users within their current mar-
kets. lso, what a out atteries  
There are a host of  equities and 

s that offer opportunities. 
s always this involves risk and a 

personal analysis of  the amount 
of  risk and the amount of  mon-
ey you might want to risk.

Maurice Stouse is a inancial 
dvisor and the branch anager 

of  The irst ealth Manage ent 
and ay ond a es and resides in 

rayton each. e has been in 
nancial services for over  years. is 

ain o ce is located at irst lori
da an  a division of  the irst   

ational an ing ssociation  2  
 al s lvd  estin  L 2 1  

with branch o ces in iceville  Mary 
sther  Mira ar each  reeport 

and ana a ity  ensacola  Tal
lahassee and Moultrie  . hone 

. . 12 . ay ond a es 
advisors do not o er ta  advice. lease 
see your ta  professionals. ail  
Maurice.stouse ray ond a es.co .
Securities o ered through ay ond 
a es inancial Services  nc. Me

ber S  and are not in
sured by ban  insurance  the  or 
any other govern ent agency  are not 
deposits or obligations of  the ban  are 

not guaranteed by the ban  and are 
sub ect to ris s  including the possible 
loss of  principal. nvest ent dvisory 
Services are o ered through ay ond 
a es inancial Services dvisors  
nc. The irst ealth Manage ent 
irst lorida an  and The irst  
 ational an ing ssociation are 

not registered bro er dealers and are 
independent of  ay ond a es i
nancial Services. Views e pressed are 
the current opinion of  the author  not 
necessarily those of  S or ay

ond a es  and are sub ect to change 
without notice. nfor ation provided 
is general in nature and is not a co
plete state ent of  all infor ation nec
essary for a ing an invest ent deci
sion and is not a reco endation or a 
solicitation to buy or sell any security. 

ast perfor ance is not indicative of  
future results.

nvesting involves ris  and you 
ay incur a pro t or loss regardless 

of  strategy selected  including diversi
cation and asset allocation. nvestors 

should consult their invest ent profes
sional prior to a ing an invest ent 
decision.

Sustainable Socially esponsible 
nvesting S  considers ualitative 

environ ental  social and corporate 
governance  also nown as S  crite
ria  which ay be sub ective in nature. 
There are additional ris s associated 
with Sustainable Socially esponsi
ble nvesting S  including li ited 
diversi cation and the potential for 
increased volatility. There is no guar
antee that S  products or strategies 
will produce returns si ilar to tradi
tional invest ents. ecause S  crite
ria e clude certain securities products 
for non nancial reasons  investors 

ay forego so e ar et opportunities 
available to those who do not use these 
criteria. 
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Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.
• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

      
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

History of Florida Mosquito Control: Part I
Sometimes it is easy to forget 

that the common mockingbird 
and not the mosquito is Flori-
da’s state bird, especially when 
more than 80 mosquito species 
occur throughout the state. From 
Spring to Fall (and year-round in 
some counties), mosquito con-
trol districts battle with these 
bloodsuckers so that outdoor 
activities can be nuisance-free. 
But Florida has been at war with 
mosquitoes long before the state 
became a top worldwide tourist 
destination. 

In 1513 when the Spaniards 
came to Florida, they landed at 
what is known today as Ponce de 
Leon Inlet and promptly named 
it “Barro de Mosquitoes” for 
the torment the pests brought 
them. Over the years, many in-
lets, swamps, and lagoons would 
bear similar names. The land 
lying between the St. Johns River 
and the coastal lagoons north of  
Cape Canaveral was known as 
“The Mosquito Country” or 
“The Mosquitoes” in the 18th 
century, and Mosquito Country 

became Mosquito County in 
1824. Today it is known as Or-
ange County. When Congress 
was debating Florida’s statehood 
in 1845, the land was described 
as the “land of  swamps, of  quag-
mires, of  frogs and alligators and 
mosquitoes.” Many thought the 
state could never be developed. 

Development did come to 
Florida in the form of  settle-
ments mostly along the panhan-
dle, as the peninsular portion 
was too swampy for habitation. 
Mosquitoes made settlement 

life di cult, however. ummers 
brought swarms and sicknesses 
that halted commerce, and 

disease ran rampant through 
eo le who could not afford to 

flee northward before the hordes 
of  insects. Propensity for illness 
earned Jacksonville, St. Augus-
tine, Tallahassee, and Pensacola 
the title the “malaria belt”, and 
yellow fever epidemics raged in 

, , and , affecting 
thousands and prompting the 
creation of  the State Board of  
Health in 1889.

The cycle of  man, mosquito, 
and malady continued without 
recourse until a landmark dis-
covery was made by Ronald Ross 
in 1897 that proved the role of  
Anopheles mosquitoes in malar-
ial transmission, followed closely 
in 1901 by the discovery of  yel-
low fever transmission via Aedes 
aegypti mosquitoes. Though the 
connection between mosquito 

and disease had been made, it 
would not be until World War 
I before organized control ef-
forts were started. While there 
were numerous malarial control 
projects between then and 1941 
when the Bureau of  Malaria 
Control was created, it was the 
establishment of  districts in 1925 
dedicated to mosquito control 
and the subsequent digging of  
1,500 miles of  drainage ditches 
that led to a marked decrease in 
mosquito breeding. 

The need for organized mos-
quito control was recognized 
after a dengue fever epidemic hit 
Miami in 1922, and the Florida 
Anti-Mosquito Association (now 
Florida Mosquito Control Asso-
ciation) was born to coordinate 
state efforts. Control endeav-
ors shifted to local organized 
mosquito control through the 
creation of  districts in 1925, be-
ginning with Indian River Co. 
and followed closely by St. Lucie 
Co. the following year. Today, 
there are over 50 control districts 
throughout the state dedicated 
to protecting the public from 
pestiferous and disease-bearing 
mosquitoes. 

For any questions or con-
cerns, please contact the district 
at publicinformation@swcmcd.
org or call (850) 267-2112.

RITA L. SHERWOOD
850.376.3663

©2021 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH 
Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeSer-
vices symbol are registered service marks of Columbia Insurance Company, a Berkshire 
Hathaway affiliate. Equal Housing Opportunity.

Our Ad & Editorial Deadline is the  
20th of each month 

for the following month’s issue.
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Celebrate the 34th Annual Sandestin Wine Festival!  
Thursday, April 15th - Sunday, April 18th | Friday 5-8 p.m. and Saturday 1-4 p.m. | The Village of Baytowne Wharf

ncork some fun in the sun 
this spring at he andestin 

ine estival  In its th year, the 
andestin ine estival is one of  

the most established and contin-
uously running coastal wine festi-
vals in the region as evidenced y 
its continued success; thousands 
know there s no su stitute for this 
coveted four day event that takes 
place in the charming setting of  

he illage of  aytowne harf  
at andestin.

egarded as one of  the top 
wine festivals in the country and 
known as the entucky er y 
of  ine estivals,” the festival 
offers wine aficionados a wide 
range of  e periences

he main events, the rand 
ine astings, showcase more 

than 00 domestic and inter-
national wines throughout the 
weekend. ou ll en oy the op-
portunity to talk to vineyard 
owners and wine makers a out 
their favorite appellations in all 
varieties, styles and price rang-
es, and perhaps try something 
new. reat yourself, family 
and friends to a gourmet e -
perience courtesy of  some of  
the best chefs on the Emerald 

oast from your favorite local 
restaurants who pair delectable 

ite si ed appeti ers with their 
current glass selections the 

avor outh alton e perience  
 new festival favorite, the u -

ly  oo y tent, returns to the 
rand andestin awn, fea-

turing u les and specialty li-
uors. ocal and regional music 

also set the vi e for fun days of  
discovery.

oin wine novices and con-
noisseurs to witness an event 
that has aged to perfection  
ust like a fine wine  one of
a kind seminars, wine dinners, 
grand wine tastings and popu-
lar culinary e periences. ene-
fitting the isher ouse of  the 

merald oast and andestin 
oundation for ids, purchase 

your tickets at sandestinwinefes-
tival.com.

More Outdoor Spring Fun 
at the Village of Baytowne 
Wharf

Wednesday Night 
Concert Series
March 10th - 31st, 7-9 p.m.

it ack and rela , and en oy 
live entertainment as this series 
features oth local and regional 
talent from a variety of  genres 
on the vents la a tage.

Live Music Schedule
arch 0  oukou roove
arch  henanigans
s part of  our t. addy s 

ay elight vent
arch 2  orrest illiams 

Band

arch  ill hompson 
Band

St. Paddy’s Day Delight-
Paint the Village Green
March 17th, 6-9 p.m.

ele rate the uck of  the 
Irish featuring arpenter cad-
emy of  Irish ance and live mu-
sic from henanigans  

Bubbly Baytowne
March 18th, 5-7 p.m.

oin us for an evening full of  
 champagne and sip and 

shop through the illage streets  
* This event is free and for 21 and 

up only. The Village will be open to 
the public during this event.

Vettes at the Village
March 20th, 10 a.m.-4 p.m.

rea corvette clu s ring 
merica s ports ar” to the 

vents la a, and these auto-
motive icons will e shined to 
the ma  as they oom into the 

illage streets. e a part of  the 
show and vote for your favor-
ite style and model. o register 
please visit playgroundcorvette-
clu .com events.

Sunday Cinema
March 21st: Onward, 
7:15 p.m.
March 28th: Trolls World 
Tour, 7:15 p.m.

ra  a lawn chair or lanket 
and co y up on the vents la a 

awn for a featured film.

onda  dro i ht 
Shows
March 22nd - April 5th, 
6:30 p.m. & 8:30 p.m.

n oy shows from fly oard 
e traordinaire en errell over 
the illage lagoon as he soars to 
the sky and makes waves.

Boomin’ Tuesdays
March 23rd - April 6th, 
6:30 p.m.-8:30 p.m.

n oy singing and dancing 
with . . ike hitty in the 

vents la a. hen watch as 
we light up the night sky with 
a reathtaking fireworks show 
over the agoon at 0 p.m

Magical Thursday
March 25th - April 8th, 
7-9 p.m.

aptain avy takes you on 
an adventure with two magic 
shows on stage  

ll events are  to at-
tend. on t miss the fun

T H E  N U M B E R  O N E  E V E N T  O N  T H E  E M E R A L D  C O A S T

A ri

ENJOY DISCOUNTED RATES & DELUXE ACCOMMODATIONS AT SANDESTIN 
A A A

STAY & PLAY
AT SANDESTIN!
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BAKED WITH CARE.
SERVED UP SQUARE.

Open Daily:  7 AM – 2 PM (Carryout Opens at 6:30 AM)

Located in WaterColor Town Center | 1777 E. County Hwy 30A

Unit 101 | Santa Rosa Beach, FL 32459

(850) 231-6550 | ScratchBK.com

N O W  O P E N
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Faces of Walton; In Memory of George Walton
BY TRACY STEELYAND AND  
MARK STANLEY

Very little is written of  the man 
who gave his name to our county. 
In the case of  the Walton fam-
ily, fame seems to have skipped a 
generation. George Walton, Jr. 
was born about 1789 in Augusta, 
Georgia, the only son of  The 
George Walton – wounded Revo-
lutionary War colonel, twice a 
member of  the Continental Con-
gress, twice Governor of  Georgia, 
United States senator, Chief  Jus-
tice of  Georgia, and signer of  the 
Declaration of  Independence.  If  
that weren’t enough of  a hard act 
to follow, George, Jr.’s only daugh-
ter, Octavia, became even more fa-
mous than her grandfather. More 
on her in a moment.

The younger George was edu-
cated at Princeton University and 
afterwards returned to Georgia 
to practice law. In 1812 he began 
the first of  several terms as a re -
resentative in the Georgia General 
Assembly. His wife, Sally Minge 
Walker, was from a socially promi-
nent Georgia family. They had two 
children together, Octavia Celestia 
Valentine, born in 1810, and Rob-
ert Watkins, born the following year.

Details of  his life over the fol-
lowing decade are obscure, but it 
is said that he became a prominent 
lawyer in Augusta. He must have 
served in some military capacity 
during the War of  
1812, because letters 
to him after this pe-
riod are addressed to 
“Colonel Walton.” 
His reputation made 
its way to the ear of  
Secretary of  State 
John Quincy Adams, 
who appointed him 
as secretary of  the 
newly acquired Territory of  West 
Florida in 1821. 

Pensacola in the early summer 
of  that year was not a welcoming 
place. “All the houses look in ruins, 
old as time,” reported Rachel 
Jackson, wife of  the newly arrived 
military governor, Andrew Jack-
son. “Many squares of  the town 
appear grown over with the thick-
est shrubs…. All look neglected.” 
It was to this place that Walton 
brought his family to begin serving 
as Jackson’s right-hand man.

Andrew Jackson was not an 
easy man to work for. One of  the 
first duties ac son assigned al-

ton was to execute 
a search warrant 
to retrieve official 
documents held by 
the outgoing Span-
ish governor, Don 
Jose Maria Cal-
lava, in defiance 
of  Jackson’s orders 
to produce them. 
Jackson was said to 

have been livid at Callava’s recal-
citrance.  anish o cer resent 
when Callava refused to produce 
the goods said that Jackson was 
“possessed of  the furies…his 
mouth foaming.” Walton and four 
other men were ordered to search 
Callava’s house for the papers. 
Later that day, August 23, 1821, 
Walton reported that he and the 
rest of  his posse had “proceeded 
to the dwelling of  Colonel Cal-
lava, and, having opened a box 
containing papers, found the doc-
uments…and, after taking them 
out, again closed the said box, 
placing a seal upon the same. We 

now deliver into your Excellency’s 
possession the papers and docu-
ments above enumerated.” 

With this and other demonstra-
tions of  loyalty to Jackson, Walton 
had assured his future, at least for 
the time being. Only eighty days 
after raising the merican flag 
over Government House, Andrew 
Jackson left Florida for the last 
time in December 1821. He was 
looking forward to retiring from 
public life for good. The territory 
of  West Florida was entrusted to 
32-year-old George Walton, now 
its acting governor.

Walton would serve in that ca-
pacity until William Pope Duval 
arrived the following year. East 
and West Florida were combined 
into one territory under Duval, 
and Walton resumed his title as 
territorial secretary once Duval es-
tablished himself  as lorida s first 
civilian governor. He continued 
in that post until his resignation 
in 1826, often serving stretches 
of  time as acting governor when 
Duval was away. 

In 1835 the family abandoned 
Florida for the port city of  Mobile, 
where Walton served two terms 
as mayor. Walton’s gifted daugh-

ter, Octavia, married Dr. Henry 
Strachey Le Vert, an “eminent 
physician and scholar” in Mobile. 
Known throughout the country 
afterwards as Madame Le Vert, 
Octavia regularly corresponded 
with the likes of  statesmen Henry 
Clay and John C. Calhoun, and 
with literary figures, including 
Edgar Allen Poe. In the 1850s she 
toured Europe and was presented 
to Queen Victoria and Pope Pius 
IX. A memoir of  her experiences, 
Souvenirs of  Travel, became an 
international best seller.

George Walton’s life would 
take a more tragic turn. In 1849 
his promising son, Major Rob-
ert Walton, died at age 38. In the 
same year he separated from his 
wife and moved alone to Peters-
burg, Virginia. He died there in 
1863 and is buried in an unmarked 
grave. 

Tracy Steely and Mark Stanley are 
the hosts of  a community website called 
The Faces of  Walton County. The proj-
ect aims to showcase the diverse residents 
of  our community, one Face at a time. 
To nominate someone for an interview 
visit www.thefacesofwaltoncounty.com or 
call Tracy at 850-803-9822.
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480 N County Highway 393 | Santa Rosa Beach, Florida 32459

(850) 267-3332 | christthekingfl.org

SUNDAY WORSHIP SCHEDULE:
10:30am: Service is open for public service and live streamed 
christthekingfl.org

WEEKDAY WORSHIP SCHEDULE:
The DAILY OFFICE: Scripture readings, collects, and prayers
from the Book of Common Prayer
Monday - Friday
Morning Prayer: 9am | Evening Prayer: 4:30pm

CENTERING PRAYER and contemplative Christianity Discussion
Thursdays
Centering Prayer: 10:30am-10:50am
Discussion Group: 11am-12pm

Nursery and Children
’s C

hapel are now open!

Feeding the Gulf Coast Continues Serving 
Free Meals for Children, 18 and Younger

Feeding the Gulf  Coast is 
partnering with local com-
munity organi ations to offer 
free meals to children, ages 18 
and younger, through a nutri-
tion program supported by the 
United States Department of  
Agriculture (USDA).

“We know that parents do 
not always have the resources to 
provide healthy meals for their 
kids,” said Eugenie Sellier, Child 
Nutrition Programs Director at 
Feeding the Gulf  Coast. “We are 
partnering with sites locally to 
provide meals for kids on a daily 
basis. Our goal is to ensure that 
all children have access to nutri-
tious food.” 

Over 55,880 children are 
food-insecure in our panhandle 
service area. The far-reaching 
impacts of  COVID-19 have 
created an increased struggle for 
families who are trying to bal-
ance a new normal while chil-
dren deal with the complexities 
of  school, some virtually, others 
in person or a mixture of  the 
two.  

COVID-19 presented a crisis 
of  increased demand, declines 
in donations of  food, and dis-
ruptions to the charitable food 
assistance system’s operating 
model, creating an economic 
crisis unlike anything since the 
Great Depression. We continue 

to see elevated need now, and 
for some, the recovery will take 
years.  1 In 5  of  our neighbors 
here  along the Gulf  Coast may 
struggle with hunger this year, 
which includes 1 in 3 children.

The food bank’s child nutri-
tion rograms have a significant 
impact on children and families 
across the Central Gulf  Coast. 
Last year, Feeding the Gulf  
Coast served over 1,330,500 
meals and snacks to over 17,000 
children across the Central Gulf  

Coast at area churches, schools, 
parks and community centers. 
Additionally, Feeding the Gulf  
Coast was able to address the 
increased need by distributing 
over 31.6 million meals in 2020. 
The food bank continues to 
work hard to address food inse-
curity in our community.

“We know that the hard-
ships faced by many in the area 
have only grown as COVID-19 

continues to present problems 
in 2021,” says Michael Ledger, 
President & CEO of  Feeding 
the Gulf  Coast. “The food bank 
is thankful for our many pantry 
partners and Child Nutrition 
site partners who have linked 
arms with us as we work to 
meet the needs of  communities. 
We are truly grateful for many 
volunteers and supporters who 
have helped us remain dedicated 

to our mission.” 
The “Find Help” feature 

available at www.feedingtheg-
ulfcoast.org is the best source 
of  information for families and 
individuals seeking assistance. 
Individuals can also call (888) 
704-FOOD. Parents can also 
text ‘FOOD’ to 877-877 for 
child meal sites near them. For 
more information.

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

Our daughter just completed her 
second phase and had her braces 
removed today, what a milestone!! 
This experience has been amazing.  
We love Dr. Stubbs and her staff. 
Always friendly and always went 
above and beyond for my 
daughter's comfort. ~ Micha K.
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The Underwater Museum of Art is Growing Again!
People have always been fas-

cinated by the ocean in general, 
and even more so by the Emerald 
Coast. The gorgeous, shimmer-
ing waters draw in visitors from 
all over the world. In addition 
to its beauty, the mystery of  the 
ocean has captivated humanity 
for as long as can be remembered. 
Countless sea-faring adventures 
have been told through the years, 
and infinitely more will continue 
to be told. The ocean has fulfilled 
a longing in humans, and quite 
likely always will. As long as there 
are mysteries to behold and ad-
ventures to be had, people will be 
exploring the sea!

bout a mile off the shore 
of  Grayton Beach lies an entire 
world that many people, locals 
and tourists alike, are unfamiliar 
with. The Underwater Museum 
of  Art sits as an unexpected trea-
sure at a depth of  58 feet. It is giv-
ing people all over North America 
the chance to experience life from 
a different ers ective. 

Each year, a selection of  sculp-
tural works, which are drawn 
from artists all over the world, is 
installed in the underwater gar-
den. Each art piece is carefully 
observed before a final selection 

is made. Once the selection is 
made it goes through the process 
of  “deployment” where it is care-
fully unloaded from a ship and 
added to the underwater mu-
seum. 

The UMA provides an oppor-
tunity to experience the beauty of  
a variety of  sculptures, while at 
the same time furnishing a much 
needed home for marine life, as 
well as an easy way to study life-
forms in the area. The sculptures, 
once in place, quickly become 
marine life habitats, growing 
coral and serving as safe havens 
for animals in need. 

The purpose of  the Underwa-
ter Museum of  Art is to create art 
that becomes a marine habitat, 
and e ands fishery o ulations. 
Through this the museum pro-
vides enhanced creative, cultural, 
economic, and educational op-
portunities for residents, students, 
and visitors in South Walton. 

These deployments are typi-
cally paid for by the organiza-
tion’s annual “Under the Sea 
Fundraiser,” however due to the 
Covid -19 pandemic the Cultural 
Arts Alliance of  Walton County 
(CAA) was unable to host it. In-
stead, this year the fundraiser 

went virtual, and is still accept-
ing donations towards the next 
deployment. Any amount is 
welcome, from $5 to $500. Two 
sculpture sponsorships are also 
available. 

The UMA currently has a 
total of  twenty five scul tures, 
each one providing a safe haven 
for marine life to both live and 
be observed. Visitors who would 
like to view the museum can do 
so by boat, with the exact loca-
tion of  the museum being found 
on the UMA’s website: www.
umafl.org. or an u  close and 
personal view, however, the mu-
seum asks that visitors be certi-
fied divers and comfortable in 
open waters. Dive30A provides 
expeditions to the UMA multiple 
times throughout the year. All of  
the expeditions leave from Gray-
ton Beach State Park. For more 
information, contact Dive30A at 
(850) 460-1442.

Make an impact today 
through your donation and visit 
to the Underwater Museum of  
Art! For general information 
about the museum contact Jenni-
fer Steele at (850) 622-5970 or via 
email at jennifer@culturalartsal-
liance.com. 

Lo ca t ed  a t  The  Pea r l  Ho t e l     
850 .588.2882  |  thepear lRB . com  |  63  Main  St ree t   |  Rosemar  y  Beach ,  FL  32461

Celebrate the joy of  l iv ing, 
            eat ing and dr inking well .

HB_SoWalLife_10x6_01-20 AdC.indd   1 1/15/20   9:07 AM
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Your First Source 
in Watersports

 

4552 State Hwy 98, Santa Rosa Beach, FL 32459
Phone: 850-502-4357 Website: Paddleboards30a.com

Check Facebook for Demo Days
Store Hours: Monday - Saturday 10-6

• Paddleboards
• Kayaks
• Surfboards
• Skimboards
• Bodyboards
• Yeti
• Thule
• Gopro
• Lovin Summer
• Coast Hippie
• Shine On Living
• Sunbum
• & Accessories

12273 East Hwy. 98, Suite 106 Holiday Plaza, Destin | (850) 650-1919 | www.TileTemptations.com

Time for 
new flooring? Tile Temptations

Specializing in Condo & Rental Home Remodels - Quick Turnaround  - Full Service

TILE - LUXURY VINYL WOOD LOOK STONE - HARDWOOD - CARPET

Like us on Facebook!

Tile Temptations

Specializing in: 
Interior & Exterior Repaints • Residential & Commercial

Drywall Repair & Popcorn Ceiling Removal
Pressure Washing • Deck & Fence Staining

(850) 842-9139

       Community

Emerald Coast Theatre Company Volunteers  
Cook up First Ever Theatre-Themed Cookbook

What’s cooking at Emer-
ald Coast Theatre Company 
(ECTC)?

“Recipes in the Limelight: An 
Emerald Coast Theatre Com-
pany Production.”

ECTC veteran board mem-
ber, Sherry Londe of  Miramar 
Beach, and ECTC volunteer 
Karlene Gentile of  Mary Esther, 
collaborated on the development 
and publication of  “Recipes in 
the imelight,  a tasty new first
time creative cookbook.

“When the pandemic shut ev-
erything down in March 2020, 
Sherry Londe found herself  
wanting to “mix things up a bit 
in the kitchen.” She had tossed 
the idea around about an ECTC 
cookbook the summer before 
and Gentile had mentioned that 
if  she ever really wanted to create 
one, she was in.

“It became a COVID-19 
project for us both,” says Londe. 
“Karlene’s experience as a print-
ing company owner along with 

her creative culinary skills were a 
erfect fit to reali e my dreamy 

idea to fundraise for Emerald 
Coast Theatre Company.”

“This incredibly creative proj-
ect was clearly a labor of  love 
and it shows,” says ECTC co-
founder and producing artistic 
director Nathanael Fisher. “This 
beautiful and fun-to-read cook-
book is a treat for those who love 
the culinary arts, plus every pur-
chase supports the performing 
arts. What a win win!”

The 312-page ring-bound 
cookbook features more than 282 
recipes by 167 contributors (pro-
fessional chefs, ECTC fans and 
art-loving Emerald Coast locals) 
divided into nine theater-themed 
categories such as Auditions 
(cocktails and mini bites), Over-
ture (appetizers), Act I (soups and 
salads) and so on.

Artist Juan Francisco Adaro, 
2015 South Walton Artist of  
the Year and owner of  Adaro 
Art Gallery located in The Hub 
along Scenic Highway 30A in 

WaterSound, Fla., “set the stage” 
for “Limelight” by contributing 
whimsical, colorful illustrations 
(seen on the cover and through-
out the cookbook). A contem-
porary painter, born in Buenos 
Aires, Argentina, Adaro is known 
for his large abstract and life size 
portraits that utilize recycled ma-
terials and natural textures.

 The theatrical cookbook also 
includes timely photographs of  
ECTC professionals, as well as 
students from the theater’s Youth 
Educational performance pro-
ductions.  

A limited edition of  “Recipes 

in the Limelight” are being pub-
lished. They are priced at $25 
each. Reservations for pre-orders 
are now available by emailing 
Sherry Londe at slonde@cox.
net or calling (850) 684-0323. 
Contact will be made and funds 
exchanged through a future fa-
cilitated pick-up at ECTC’s per-
formance space located at 560 
Grand Boulevard in Grand Bou-
levard at Sandestin in Miramar 
Beach. 

 Due to generous underwrit-
ing, 100 percent of  proceeds 
from the sale of  “Recipes in the 

imelight  will benefit T  

and its education outreach pro-
grams.

ECTC was founded in 2012 as 
a 501(c)(3) theater by Nathanael 
and Anna Fisher. It operates 
year-round with a two-fold mis-
sion to provide both educational 
and rofessional offerings to the 
Northwest Florida community.

To make a tax-deductible do-
nation, volunteer or learn more 
about Emerald Coast Theatre 

om any, find them on ace-
book, call (850) 684-0323 and 
visit www.emeraldcoasttheatre.
org.
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Wellness

AN EFFECTIVE
TO SURGERY

 Alternative
Heal your back and joints with Prolotherapy,  

Platelet Rich Plasma Treatment & Stem Cell Therapy
“proven safe and effective, less invasive, time and money savers”

Medical Marijuana Therapy
Male enhancement and erectile dysfunction, stress  

incontinence in women, using Platelet Rich Plasma (PRP)

Sheila Mohammed, MD, PhD 
Specialized in Orthopedic Regenerative Medicine and Toxicology

850-281-8186
Dr.SheilaMohammed.com

SPINE & JOINT LLC

&30A MEDICAL  
CHIROPRACTIC

Your “All in One” Health Center

30A Chiropractic 
with Dr. Scott Thurston, DC

30A Medical
with Katie Huckaby, ARNP under the 
direction of Dr. Tommy John, MD

30A Massage
with Rachael Hill, LMT

30A Fitness
with Personal Trainer Eugene MIms

30A Yoga Studio
with Christine Collier, Lesa Klein 
& Mark Anthony

4161 W County Highway 30A
Santa Rosa Beach
850-622-2313

30-AChiropractic.com
30-AGym.com - 30AYoga.com

Botox $10 per
unit

min 35 units  Exp: 7/31/21

Must mention this ad at time of 
treatment. No exceptions.

•  PDO Thread lift for brow lift,
facelift, jowl lift, and neck lift

•  PDO smooth threads for
collagen stimulation and
wrinkle reduction

•  Kybella for chin fat reduction

• Botox • Fillers • Neck Botox
Dr. Amber Wiebe
DMD, MAGD, MAAFE

National 
Instructor

850.267.0777
www.destinbotox.com

IMPLANT, COSMETIC 
& FAMILY DENTISTRY 

Santa Rosa Beach | Bluewater Bay 
Miramar Beach

How Is Your Blood Pressure?

BY KAY LEAMAN,  
HEALTHYDAY HEALTHYLIFE 

If  we don’t have high blood 
pressure (HBP), we probably 
know someone who does. Many 
people accept the fact that, be-

cause HBP runs in the family, 
they will either be diagnosed with 
it or weren’t surprised when they 
were.

It has been said that heredity 
loads the gun, but it’s our lifestyle 
that pulls the trigger. This isn’t to 
say that we won’t ever be diag-
nosed with HBP, but it does mean 
that taking care of  ourselves can 
lessen the impact this common 
disease has on our health.

What is HBP? It is the pres-
sure of  the blood in the circula-
tory system, often measured for 
diagnosis since it is closely re-
lated to the force and rate of  the 
heartbeat + the diameter + elas-
ticity of  the arterial walls. The 

Systolic (1st) number indicates 
how much pressure your blood 
is exerting against the arterial 
walls when the heart beats. The 
Diastolic (2nd) number indicates 
how much pressure your blood is 
exerting against the arterial walls 
while the heart is resting between 
beats.

More attention is given to the 
Systolic pressure as a major risk 
factor for those over age 50. This 
number rises due to an increas-
ing stiffness of  the large arteries, 
long term buildup of  plaque and 
an increased incidence of  cardiac 
and vascular disease. The blood 
pressure is determined by the 
amount of  blood pumped by the 
heart and the diameter of  arter-
ies.

WebMd states that the exact 
causes are unknown, but things 
that can play a role are: smok-
ing, excess weight, lack of  physi-
cal activity, salt, alcohol (daily), 
stress, age or genetics. The pri-
mary causes appear to be life-
style, the environment and how 
the body ages.

Regulating blood pressure is a 
complex interplay of  many fac-
tors stemming from the brain, 

heart, arteries and kidneys. There 
are also micronutrients that act 
on arterial smooth muscles, heart 
brain and kidneys.

Calcium and magnesium play 
a role in muscle contractions and 
relaxation. If  the smooth muscle 
is relaxed the arteries will open, 
reducing resistance and normal-
izing blood pressure. This is just 
one simple factor.

Here are 13 lifestyle choices 
that can help maintain a healthy 
blood pressure (My belief  is, if  I 
lead a healthy lifestyle and am di-
agnosed with HBP at 80 instead 
of  52, I’ve beaten the odds. Both 
of  my parents had HBP from 
their 60s on. I’m in my 60s now 
and still have a healthy blood 
pressure. So, the choices I’ve 
made are aying off.
1. Lose weight.
2. Exercise regularly.
3.  Choose healthy foods (read 

food labels, cut back on 
sugar).

4. Reduce sodium intake.
5. Limit alcohol.
6. Quit smoking.

. ut bac  on caffeine.
8.  Reduce stress (change expec-

tations, focus on issues you 
can control, take time to relax 
and do activities you enjoy, 
practice gratitude).

9.  Monitor your blood pressure.
10.  Get support from family and 

friends.
11.  Take a high-grade quality 

supplement.
12. Get quality sleep.
13.  Bonus: Eating two ounces 

of  dark chocolate (65%+) a 
day can lower BP by 10%, 
practicing Tai Chi has been 
found to lower BP, and garlic 
has also been shown to  
lower BP.

Enjoy the smells and sights 
of  spring as it sneaks up on us. 
Contact me at HealthyDay Heal-
thyLife at succeed@healthyday-
healthylife.com.

VISIT SOUTHWALTON.LIFE
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Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802
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1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
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Journey Bravely
COUNSELING    COACHING       

Stephenie Craig,  LCSW
Therapist & Coach
918-221-9987  |  stepheniecraig@journeybravely.com

Todd Craig
Life & Leadership Coach
918-740-1232  |  todd@journeybravely.com
 
www.journeybravely.com

Wellness

Call

How To Know When It’s Time For Change

BY TODD CRAIG 
o you ever find yourself  un-

happy, sensing you need to make 
a change, but confused about 
whether that change is going to 
help you toward the life you really 
want?

Often, feeling stuck is about 
fear of  the unknown and false sto-
ries you tell yourself  about what 
you are and are not capable of. 
In most circumstances, you have 
choices and the potential for 
change. The challenge is often 
getting the clarity you need to en-
gage your choices and motivation 
to see the change happen.

10 Questions to Help You 
Gain Clarity About Change:

Is this pain short term or 
long term?

Any decision to change comes 
with pain and grief. If  you’re 
considering change, your current 
situation likely has pain points. 
Both the decision to stay and the 
decision to change may result in 
pain. Ask, “Would I rather endure 
short term, acute ain for a differ-

ent future or long-term chronic 
pain of  my current reality?”

Am I living a life of  cour-
age or fear?

The decision to grind things 
out in your current situation may 
require courage, but so can the 
decision to change. Fear can warn 
you when you are about to make 
a dangerous decision, but it can 
also be the emotion that indicates 
it’s time for a change. Ask, “What 
would I do if  I wasn’t afraid?” and 
“What’s the courageous thing to 
do?”

Am I fulfilled?
eing fulfilled is satisfaction 

with the ongoing development 
of  your skills/character and us-
ing them to make a contribution 
in the world. Ask, “In what ways 
are my current circumstances 
contributing to or a barrier to my 
growth?” and, “In what ways are 
my current circumstances allow-
ing me or preventing me from 
making my world a better place?”

Am I living in alignment 
with my values?

The answer to this question 
can provide blinding clarity about 
when it is time to make a change. 
Take time to clarify your values. 
Coaching can help with this.  Ask, 
“Am I becoming, or have I be-
come someone I don’t like?”

Am I living into my poten-
tial?

You have far more to contrib-
ute to the world than what you do 
in your job. How are your current 

circumstances contributing to you 
being the best spouse, parent, 
friend, employee, boss, and mem-
ber of  society you can be? How 
are you growing in these areas?

Am I healthy?
Ask these four questions about 

your emotional, relational, spiri-
tual and vocational health: what’s 
right, what’s wrong, what’s con-
fused and what’s missing. Not only 
is this tool helpful for determining 
health, but will nearly always re-
veal new insights about your cur-
rent situation and your desires for 
your future. 

Am I able to live in the 
present?

f  you are s ending signifi-
cant time longing for the past or 
dreaming of  a different future, it 
may be time to make a change. 
Longing for the past is an indica-
tion that you aren t finding ful-
fillment in your resent circum-
stance. reaming of  a different 
future is a hopeful indication of  
restlessness nudging you to take 
action.

Am I settling?
When people ask you, “How 

are you doing?” is your answer 
always, fine  ou have one life. 

our life is too recious for fine. 
What would have to change so the 
next time someone asks, “How 
are you doing?” you can respond, 
“Life is great!”?

Do I have evidence my 
current circumstances will 
get better if  I don’t make a 

change?
If  you are restless and consid-

ering change, its likely because 
you are discontent in your current 
circumstances and have already 
made efforts to im rove them. 
If  you are hoping things will get 
better without making a change, 
what evidence do you have for 
that hope?

What are my next steps?
Remember, change doesn’t 

have to be monumental to make 
a significant difference. hange 
may come in the form of  a new 
location, vocation, end of  a re-
lationship, starting and stopping 
behaviors, but it can also come in 
the form of  a new attitude, per-
spective or mindset.

As you’re seeking clarity 

about change in your life, Jour-
ney Bravely currently has coach-
ing sessions available to help you 
along your journey. Connect with 
us at Journeybravely.com.

Todd Craig is a Life and Lead-
ership Coach whose passion is to see 
others discover and thrive in the life 
they were meant to live. With over 20 
years of  having clarifying conversa-
tions and guiding people through life 
change, Todd has coached others to 
identify places of  feeling stuck and 
overwhelmed in work and life and pro-
vide e ective  strategic tools and ues-
tions to help them move life forward 
both at ho e and wor . Todd o ers 
coaching in both professional and per-
sonal capacities toward identifying, 
developing and living your goals, de-
sires and dreams.
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4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF THIS FALL!
YOUR�������

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.

MASSAGE THERAPY CLINIC
Longest established Massage Therapy Clinic in the Area ! 

Myofascial Release • Lymphic Drainage • Nueromuscular • Sports 
Pregnancy • Swedish - Foot Reflexology & More!

 LICENSE # 005835

thehormonerestorationcenter.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Now offering
Weight Loss 
Treatment!

Three Years In A Row! 
Thank you Destin!

Considerations for Those Already Using Hormones
BY DR. RICHARD CHERN, M.D.

Women often ask us to opti-
mize their creams or sublingual 
hormones another physician 
put them on.  Men ask us to get 
their testosterone shots dosed 
correctly.  Unfortunately, it’s not 
possible to get consistent thera-
peutic levels of  hormones using 
these methods.  Secondly, most 
research indicates these methods 

are the most dangerous and raise 
your risk of  strokes, heart attacks, 
blood clots and possibly even your 
cancer risk.  Lastly, they provide 
little to no health benefits.

When we discuss hormone 
pellet therapy a few concerns 
usually arise.  What if  the dose 
is wrong?  BioTE has dosed well 
over a million patients and we are 
the oldest and largest hormone 
clinic in the region.  Secondly, we 

don’t dabble in hormones, this is 
our specialty.  We do hormones 
and do them well.  Because this is 
our area of  expertise we keep up 
with the latest research.  We have 
knowledge of  the latest studies 
many times before they are even 
published.

Because of  our extensive 
knowledge and experience we are 
able to use your labs, symptoms, 
and many other factors to find a 

dosage that is personalized to you.  
We look at your levels both before 
and after treatment and adjust as 
necessary based on which symp-
toms have resolved and which 
remain.

There are two goals when op-
timi ing hormones.  The first goal 
is to resolve symptoms caused by 
low hormone levels due to natu-
ral aging.  The second goal is to 
reduce cancer risk, promote heart 
health, increase bone density, re-
duce pain, protect the brain and 
overall just decrease disease and 
increase health.  I think many pa-
tients do not consider this second 
goal because I will hear, well I 
don t have hot flashes.

So what’s so bad about creams, 
sublinguals and shots?

First, creams & sublinguals last 
about four to six hours.  And as 
for shots you may get two or three 
days of  feeling good before things 
deteriorate.  That’s like slamming 
on the breaks each time you get 
your car to highway speeds or 
stopping your exercise routine 
right after the warm up.  Pellets 
have consistent therapeutic levels 
for as long as six months.  That 
means your body can actually use 
these hormones to really start re-

pairing your mind and body.
Research shows any oral estro-

gen increases inflammatory mar -
ers, increases risk of  stroke and 
clots.  Creams are unable to get 
high enough levels in the blood-
stream to even get into the uterus 
to help protect you from cancer.  
And synthetic testosterone shots 
are well known to increase clot-
ting factors and increase risk for 
stroke and heart attacks.

Dr Richard Chern, MD and his 
providers typically spend 30 to 60 min-
utes with new patients educating them 
on the bene ts of  hor one therapy and 
reviewing each lab to make patients feel 
100% comfortable.  They are accepting 
new patients.  Change your life and call 
850-837-1271 for an appointment 
and turn your life around.

Women's Health & Functional Medicine

Kimberly P. Hood, MD
DPC GYN

General Gynecology & Functional Medicine
Virtual Online Appointments
Bioidentical Hormones
Thyroid & Adrenal Balance
Stress/Chronic Fatigue, PCOS, Infertility
Medical Grade Vitamins and Supplements
Personalized Individual Treatment Plans

Phone: (850) 470-1554

Visit: www.DPCGYN2020.com
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TINA FADER, Licensed Sales Agent

850-368-8007
Serving all of Walton, Okaloosa and Bay Counties

Are you turning 65? 
Have you just moved to this area?

Have you become eligible for 
Medicare and on Disability?

Ask me about the 
Medicare Advantage Plans 

you may qualify for.

Have Medicare?

Don’t call an 800 number. Call me, your 
local and trusted Senior Benefits 

Consultant... I CAN HELP!

Trained with 12 million real-life sounds 
for better understanding with less e�ort.
Introducing the new Oticon More™

●  New research says the brain can handle access to the 
     full sound scene to naturally make sense of sound1

●  The Deep Neural Network in Oticon More gives your 
     brain more of the information it needs to decipher the 
     intricate details of relevant sounds
●  Oticon More delivers 30% more sound to the brain and 
     increases speech understanding by 15%2

The benefit is improved speech understanding with less 
listening e�ort and the ability to remember more.
Explore and experience this life-changing new technology today. Call to schedule your appointment.

141 Mack Bayou Loop
Suite 202

Santa Rosa Beach, FL 32459
1O’Sullivan, et al (2019). Puvvada, K. C., & Simon, J. Z. (2017).

2Compared to industry-leading Oticon Opn S™. 850.389.4251
hearinglife.com

New

Mallory Faust, Au.D. 
Clinical Audiologist

Linnea K. Herbert, Au.D. 
Clinical Audiologist

Metabolism at Its Best

BY LISA TURPIN,  
HEALTH AND WELLNESS COACH

Boosting your metabolism is 
important to losing weight. Ge-
netics, age, and gender play a 
huge role, but there’s not much 
you can do about how old you 
are and whether you are male 
or female. There are, however, 
some ways you can increase your 
metabolism and help your body 
burn as many calories as capable. 
We are all very unique, so where 
our base starting point is will be 
different for everyone. But no 
matter who you are, if  you follow 
these simple suggestions you will 
have better success on your weight 
loss journey. Your body is always 
burning calories, even when you 
are sleeping. This is called your 
basal, base or resting metabolism. 
It’s very hard to know for sure 
what your resting metabolic rate 
is, but there are some techniques 
you can use to raise your metabo-
lism and therefore burn calories 
more e ciently.

Build Muscle: Every pound of  
muscle burns about six calories a 
day just to sustain itself, whereas 
each pound of  fat burns only two 
calories a day…at rest. This is 
your resting metabolic rate—the 
amount of  energy it takes your 
body to function at rest. This per-
tains to muscles, organs, blood 
flow, breathing, etc. nything we 
can do to raise our resting meta-
bolic rate will help us utilize calo-
ries with less effort. s an added 
bonus, during a strength training 
session, muscles are activated all 
over your body raising your aver-
age daily metabolic rate for that 
day.

HIIT (High Intensity Interval 
Training): This is a form of  car-
diovascular or aerobic exercise. 
There is a plethora of  studies 
showing the benefit of  metabo-
lism from any form of  aerobic 
activity, but the recent studies on 
HIIT workouts shows your body 
elevates into a fat burning ma-
chine for some up to 48 hours or 
more after. Even a low energy car-
dio session can keep your motor 

revved up for two hours past your 
session. 

Eat clean: Stay away from fad 
diets that restrict your calories to 
below 1200 for women and 1800 
for men. You might lose during 
the diet, but you are wrecking 
your metabolism. If  your body 
begins to slow down to conserve 
energy because you aren’t bring-
ing in enough, you will be battling 
quicker weight gain in the future. 
It’s better to snack healthy just a 
little and eat less at each meal. 
Your body can only process so 
many calories at any one time. 
So, if  you put too much in (like a 
big meal), your body will have no 
choice but to use what it can and 
then store the rest. Spread those 
calories out throughout all your 
meals and snacks and there won’t 
be any left to store as fat. Plus you 
will absorb more of  the vitamins 
and minerals from what you eat. 
What you put into your body 
is the most important part of  a 
healthy lifestyle and can make all 
the difference in your weight loss 
efforts.

Hydrate: Water is crucial for 
weight loss. Your body uses wa-
ter to process calories. Even mild 
dehydration may slow down your 
metabolism. In one study, accord-
ing to WebMD, adults who drank 
eight or more glasses of  water a 
day burned more calories than 
those who drank four. Some good 
tricks are to drink an 8oz. glass 
of  water before each meal as well 
as one every hour. You can also 

snack on fresh fruits and vegeta-
bles which contain natural water 
as opposed to chips or pretzels. 
Water is super important if  you 
are increasing your fiber inta e 
to help with weight loss. Increas-
ing fiber without increasing water 
inta e will have an adverse effect 
and could leave you feeling bloat-
ed and gassy. 

Green Tea: Research shows 
that drinking two to four cups of  
either green tea or oolong tea can 
rev up your metabolism for a cou-
ple of  hours. Either tea may push 
your body to burn 17% more cal-
ories during moderately intense 
exercise, says WebMD.

affeine and s icy foods can 
also raise your metabolism, but 
use these in moderation. 

The bottom line is there are 
factors we can control when it 
comes to optimizing our metabo-
lism. Around age 40, our metabo-
lism begins to slow on its own. So, 
if  you want to keep your machine 
running optimally, then follow the 
suggestions above and keep your 
metabolism running e ciently as 
possible. If  you have any ques-
tions feel free to write or call me. 
If  you are looking for training, I 
have openings and train small 
groups as well as one on one ses-
sions. Remember to be active and 
stay active! 

Lisa Turpin is a degreed and certi-
ed health and tness lifestyle coach who 

has devoted her life to motivating and 
strengthening the bodies and minds of  
others. With over 20 years’ experience as 

a group exercise leader and an indepen-
dent personal trainer in the Destin area, 
she is diverse and extensively trained in 
classical and modern Pilates, lifestyle 
management, personal training, group 

exercise and post-rehabilitation. Try 
some workouts, more ideas and recipes 
on Facebook: Lisa Turpin-Be Active 
Health & Fitness (@LisaTurpinFit-
ness) or text at 850.974.2005.
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The Lotus Life; Wherever You are… Be!
BY LAUREN CATANESE

Have you taken a pause in 
your life recently? A good one; 
whatever moment you find your-
self  in you shift your focus from 
what your mind is thinking and 
pay attention to your senses. 
Looking around, what do you 
see, hear, smell, feel? And really 
take it in. It’s a grounding ex-
perience!  Not with you in this 
moment. Not in your control, 

power, awareness, it’s only what 
is right in front you that matters. 

o find yourself  in this s ace, 
this new seat of  perspective; and 
then soften. Breathe and soak it 
in. What brings you peace? What 
are you grateful for? What makes 
you smile  hat fills your heart 
with love? With life’s distractions 
from social media to responsibili-
ties, moments of  just being are 
fleeting. o whenever you can, 

when you can remember to, take 
the time to be where you are. 
Soaking in the moment. Feeling 
it in its entirety. Being present 
and giving whomever you with 
your full presence. Not fragments 
of  you that are talking but really 
focused on something else. Truly 
connect to the moment you are 
in. This deepens your existence. 

This brings width and depth. 
This adds a sweetness to your 
journey. Life becomes more and 
more about cherishing each mo-
ment however small it may be, 
and it changes the pace, adds 
meaning. So wherever you are, 
really be there. And don’t forget 
to say thanks to the creator for 
making it so. 

Three ways to connect...
Find a peaceful place, one that 

makes you happy. Get comfort-
able. Close your eyes. Let your 
body lightly sha e off any ten-
sions. Breathe. Stay here. Keep 
breathing. Follow your breath 
that’s it. 

We are blessed to live near 
the beautiful beach we do. Take 
a walk, barefoot in the sand for 
at least 20 minutes. This is called 
“grounding” where the electri-
cal charges from the earth have 
many ositive effects on our bod-
ies. 

Check in with yourself. Find-
ing a place where you won’t be 
distracted or interrupted. Closing 
your eyes if  that helps or grab-
bing a journal and pen. And 
being asking yourself  questions. 
“What does my body want me 
to know right now?” “How am 
I feeling?” “What do I want for 
myself  today?” “What’s one 
thing I can do today to show 
myself  I love me?” “What is 
one thing I can do towards my 
dreams?” “What am I grateful 
for?” “What do I need most right 
now and what can I do to get 
it?” Ask these questions and you 
will get answers. Follow the soft 
spoken voice, that’s your intuitive 
voice. And keep the conversation 
going. You know more about 
yourself  and what you need than 
you realize.

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

   

       Musings

Spring jewelry for that special event!

Interiors | Home Decor | Local Art | Gifts & More
Miramar Beach: 10745 Emerald Coast Pkwy. | 850-460-7970
Santa Rosa Beach: 4552 U.S. Hwy. 98 West | 850-267-0990

New Items Arriving Daily
Over 100 Local Vendors and Artists

KG JEWELRY SALE

20% 
OFF

South Walton Academy provides 
a broad range of individualized, 

educational, and therapeutic  
opportunities for all children.

School Programs 
Serving Pre-K through 1 th Grade 
Open to the Public: 
After School Programs
Summer Programs  |  Art & Music 
Homeschool Partnership Private 
Therapy  |  Life Skills Classes

Therapy Services
ABA (Behavioral Therapy) 
Counseling Services 
Developmental Therapy 
Occupational Therapy
Speech Therapy  |  iLs, and more!

Our Team is Growing! 
Now Hiring: 

Teachers, Lead & Assistants, Therapists 

South alton cademy gmail.com
www.South alton cademy.com

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls
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Springtime

BY SEAN DIETRICH

Major League Baseball spring 
training started today. I sat on my 
porch, listening to a radio. And I 
was cheering. I mean genuinely 
cheering.

The Atlanta Braves play the 
Tampa Bay Rays. The national 
anthem was played. The umpire 
used his time-ravaged voice to 
shout, “Play ball!” I couldn’t help 
but get excited because it’s been a 
long year. Too long.

I closed my eyes and visual-
ized the players trotting onto the 
grass of  LECOM Park, greeted 
by their fans. I could almost see 
the Dads drinking beer, kids eat-
ing nachos, and teenagers taking 
selfies. 

In the theater of  my mind the 
game played beautifully. I could 
even visualize the occasional kid 
leaning over the balcony to catch 
a foul ball—which is one of  the 
great moments of  boyhood. 

I almost caught a foul-tip 
once in Fulton County Stadium 
as a boy. I’ll never forget it. The 
ball came soaring into the stands 
and I knew this was my moment. 
Time slowed down. The eyes of  
52,000 were upon me. I stood be-
neath the ball. I waved everyone 
else away. 

“I got it!” I shouted. “Gimme 
room! I got it!”

This was going to be the big-
gest day of  my life. I extended 
my Mickey Mantle model glove 
into the air—a mitt my father 
bought from a yardsale for $1. 
The ball came down, down, 
down... “Hey!” I thought, “I’m 
actually going to catch it!”

But it was not to be. 
The ball bounced off the web-

bing of  my glove and landed in 
the lap of  a kid behind me. I 
heard the lucky bum scream with 
delight. “I caught it!” 

I saw the kid leap. I heard 
people cheer. The crowd hoisted 
the kid onto their shoulders for a 
spontaneous ticker tape parade 

and the mayor gave him the key 
to the city. 

I still have nightmares about 
that kid.

Baseball’s spell over me is 
something I can’t explain. After 
all, baseball is not real life. The 
game doesn’t have anything to do 
with my mortgage, my work, or 
my family. And yet I treat base-
ball like it ranks somewhere just 
beneath national security. 

Why do I care so much about 
the statistics of  clean-up hitters 
whose performances have no 
bearing on my immediate future 
unless, of  course, it’s a pennant 
race?

The answer is: I don’t know. 
Believe me, if  I knew how to free 
myself  from loving this game, I 
would. Lord knows the game 
brings nothing but misery and 
heartburn to those who love it. 

There is no pain like watch-
ing your team lose to the Cardi-
nals 13-1 in the National League 
Championship. It feels like a fu-
neral, but with cheaper beer. 

I ought to be more concerned 
about important things during 
a trying era like ours. Instead I 
spend time and money keeping 
up with multimillion-dollar team 
franchises. Yes! Baseball costs ac-
tual money to follow! 

It’s not cheap to be a fan these 
days. Used to, in olden times 
all you needed was a radio and 
a cooler. But today to watch a 
game you need a digital sub-
scription, a smart TV, 12,981 ac-
count usernames and passwords, 
a streaming service, two major 
credit cards, liquid fast internet, 
three forms of  legal identifica-
tion, the blood of  a wild boar, 
etc. 

Even so, I don’t care. The 
game is still being played. And in 
the midst of  a pandemic that has 
destroyed normal life for every-
one, the game inflames me with 
joy. 

Baseball is a link to our heri-
tage. People have been playing 
baseball on U.S. soil since colo-
nist farmers in knee breeches still 
spoke with British accents. Early 
Americans used sacks of  wheat 
for bases and iron skillet lids for 
home plate. In all likelihood, 
George Washington probably 
had a batting average. 

My best baseball memory, 
however, happened last year. 

Every afternoon last summer, 
during the throes of  a pandemic, 
four or five neighbor children 
would play ball in our dirt road, 

pausing every inning to allow on-
coming cars to pass. They used 
old pillows for bases and a cooler 
lid for home plate. 

Most often the kids would 
have a meager audience con-
sisting of  middle-aged parents 
and neighbors who all cradled 
koozies. We in the crowd would 
shout phrases like, “Good hus-
tle!” and we’d slow-clap between 
each batter to prove that we were 
male. 

Sometimes the kids even al-
lowed a few of  us neighborhood 
guys to play with them. Doctors 
say the cartilage of  my knee will 
never grow back. 

Anyway, one night someone 
hit a foul ball and someone’s 
4-year-old brother was nearby 
shouting, “I got it!” The little 
white dot sailed above the child 
who held his hands out and po-
sitioned himself  beneath the ball. 

The baseball came straight 
down and plunked the boy on 
the face. The kid fell lifeless to the 
ground. He was limp. A crowd of  
panicked adults rushed around 
him, whereupon the kid leapt 
to his feet, teeth missing, blood 
leaking from his chin, smiling 

and shouting, “I CAUGHT IT, 
MOM!” 

And I’ll never forget when 
the kid’s mother looked at me, 
expressionless, and said, “This 
is why women live longer than 
men.”

So, I realize there are more 
important things going on in 

the world right now. And I know 
there are bigger issues than base-
ball to worry about. But it’s been 
a grueling year filled with squab-
bling, screaming, rioting, grum-
bling, coughing, cussing, and 
crying. 

Gosh, it feels nice to cheer for 
a change. 
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Affirmation

BY KIRK MCCARLEY
A certain billionaire set out 

to perform a social experiment.   
Resigning himself  several days 
beforehand to a state of  being un-
kempt and dirty, he clad himself  
in a worn out jacket, threadbare 
jeans, shoes held together by duct 
tape, and seated his body against a 
downtown building in a large city.  
Hundreds passed him by on that 
cold dreary day, most oblivious to 
his presence.  A couple of  people 

did pause to drop some quarters 
or a dollar into his cup, yet did so 
with a seeming air of  loathsome 
arrogance.

After a couple of  hours, one 
young man engaged the “beggar.”  
“I myself  have no money, reveal-
ing an empty wallet, however I do 
have an extra sandwich I’m will-
ing to share.  You see, I’ve already 
walked ten miles this morning to 
get to work.  My wife is at home 
with our children and they de-
pend on me to provide income for 
our own living expenses.  Without 
my ob, our family would also find 
ourselves on these streets.  In fact, 
we were for a time, just six months 
ago.  I know where you’re at.”

Upon hearing this story, the 
beggar took pity not only on the 
man’s plight, but his generosity 
even given his own meager cir-

cumstances.  In short order, he 
whipped out his checkbook, asked 
the man his name, proceeded to 
reveal his own true identity, and 
wrote a check…for $1,000,000!

How often do we “pass” 
around others?  The invisible or 
lonely people, if  you will?  The 
Eleanor Rigby’s and the Father 
McKenzie’s of  our lives?  Those 
deemed not worthy of  acknowl-
edgement?

The Zulu tribe resides in one 
of  the four original provinces of  
South Africa.  Whereas our com-
mon greeting to others may be 
“hi” or “hello,” theirs is a unique 
word all to itself.  “Sawubona.”  
Sawubona takes greeting to an 
entirely different level.  t literally 
means, “I see you, you are impor-
tant to me and I value you.”  It’s a 
way to make the other person vis-

ible and accept them as they are 
with their virtues, nuances, and 
flaws.  The res onse to this greet-
ing is “Shiboka,” which means “I 
exist for you.”

Sawubona gained greater at-
tention some years ago with the 
release of  a business book by Peter 
Senge, “The Fifth Discipline:  The 
Art and Practice of  the Learn-
ing Organization.”  In that book 
Senge wrote of  the Zulus and the 
magnificent way they interacted 
with one another, seeing it as a 
model for not only professional, 
but personal behavior.

One of  the joys derived from 
working with my life coaching cli-
ents is the opportunity to develop 
an a rmation statement.   n 
a rmation statement romotes 
a formative process with the in-
dividual towards their desired 

future outcomes, addressing goals 
and desires in such areas as rela-
tionshi s, career, finances, health, 
recreational, and spiritual con-
nection.  lthough the a rma-
tion statement often comes as a 
surprise to clients its purpose pen-
etrates deeper.  As a homework 
assignment the individual is asked 
to record the words in their own 
voice and play back the recording 
each evening before bedtime.  Al-
though just a reiteration of  what 
the client has basically already 
shared in their own words, it be-
comes a powerful tool towards 
visualizing hoped for goals and 
dreams as a current reality.  

More importantly it commu-
nicates encouragement and value 
to that person, reminding them of  
their precious visibility in the eyes 
of  others.

Sawubona symbolizes the 
importance of  directing our at-
tention to another person.  It ex-
ists to remind us to understand 
others without prejudice and to 
leave grudges behind.  The term 
reminds us to be aware of  other 
people’s needs and to give impor-
tance to each and every person.  

Who of  us could not use some 
more Sawubona.

A graduate of  the University 
of  North Texas, Kirk McCarley is 
a ertified rofessional oach as 
well as a Professional in Human 
Resources (PHR) and SHRM-CP 

ertified. e also is a roduc-
tion Assistant for both college 
football and basketball for ESPN 
and leads group cycling classes 
as a ertified inning instruc-
tor. Contact kirk@theseedsower-
coach.com, theseedsowercoach.
com, or call  314-677-8779.

THE ALL NEW

Locally owned business 
for over 30 years.

About Face Blinds offers a wide 
range of products such as 
Custom Window Blinds, 
Shades, Plantation Shutters, 
Draperies and Motorization.

850-837-4184
Holiday Plaza

12273 Highway 98 West, Suite 116, Destin, FL 32550
www.aboutfaceblinds.com

Locally owned business 
for over 30 years.

Authorized KABA Dealer
Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459

www.resortslocksmithservices.com

Heating - Cooling - Indoor Air Quality
Call Today for Service 850-678-9522

www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Walton, Okaloosa 
and Bay Counties

DUCT CLEANING 
Let us get the dirt you can’t see!

$50 OFF



March 2021 South Walton Life   www.southwalton.life  Page 27

Musing

AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations
CustCustCust

ASATTICINDESTIN.COM 
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A Pastor’s Ponderings: Tension and Prejudice?

BY DAVE HOLLAND

“As the time approached for him to 
be taken up to heaven, Jesus resolutely 
set out for Jerusalem. And he sent mes-
sengers on ahead, who went into a Sa-
maritan village to get things ready for 
him; but the people there did not wel-
come him, because he was heading for 
Jerusalem. When the disciples James 
and John saw this, they asked, “Lord, 
do you want us to call re down fro  
heaven to destroy them?” But Jesus 
turned and rebuked them, and they 

went to another village.” Luke 9:51-
56, NIV.

Jesus saw the disciples return-
ing, chests uffed out and faces 
swollen with anger. Self-righteous 
indignation drove their steps. 
Turns out, the Samaritans were 
not receptive to Christ and they 
didn’t want Jesus to spend the 
night in their area. Rejection al-
ways stings.

Christ and His disciples left 
the clamoring crowds in their 
native region Galilee. The Lord 
performed many miracles and 
fed the multitudes there. His pop-
ularity caused people to push and 
shove to be near Jesus. Now, He 
“resolutely” turns south toward 
those who oppose Him–the reli-
gious centers in Judea and Jerusa-
lem. The transition in Christ’s life 
would prove deadly. 

On the way to the Holy City, 
the disciples encounter the obsti-
nate Samaritans. This rejection 
was a warm-up for Jerusalem 

and the unfolding of  God’s plan.
Samaritans were the descen-

dants of  the 10 Hebrew tribes 
who broke away from what we 
know as Judaism. They set up 
their own kingdom and religion. 
Over the years they intermarried 
with pagan peoples who diluted 
their faith further. As Jesus passes 
through, they are not interested 
in Him or his brand of  religion. 

The disciples, sent ahead to 
prepare accommodations, were 
denied service in Samaria. Prac-
tically, this meant that they would 
go without dinner and walk many 
more miles through the night 
before leaving Samaria. Stung 
by the Samaritan’s racial and 
religious prejudice, the disciples 
want esus to call down fire from 
heaven to destroy them all. They 
are on the road with Christ, but 
not yet on the same page. 

Jesus rebukes the disciple’s 
angry response and moves on. 

This passage shouts the ques-

tion, “How do you react when 
treated badly?” The disciples 
demand vengeance, but Christ 
pivots away. This rejection was 
preparation for the cross ahead. 
It was an opportunity to love 
the unlovable, and the disciples 
failed. 

Every Christian will travel 
the road to the cross. This path 
leads to self-denial. Jesus said that 
every disciple must pick up their 
cross and follow Him. Along the 
way, we will experience rejection. 
Will we react with anger like the 
disciples, or will we simply turn 
and follow Christ?

God loves the rejectors and 
the angry disciples. Author Bren-
nan Manning wrote, “God has a 
single relentless stance toward us: 
He loves us. He is the only God 
man has ever heard of  who loves 
sinners.  omans  a rms, 
“…while we were yet sinners, 
Christ died for us.” All of  us.

Rejection challenges our char-

acter. So, the question now be-
comes, “Will you choose to love 
people who reject or mistreat 
you?”

Jesus continues His mission, 
trudging through the night to-
ward Jerusalem. The disciples 
follow, quiet as sheep. 

How will you act in response 
to rejection? How will you re-
spond to the bad behavior of  
others? Prejudice, racial tension, 
selfishness, re ection and all the 
unjust events of  life are the prov-
ing grounds of  love. This is the 
road to the cross. No cross, no 
crown. 

Dave Holland pastored churches for 
38 years before retiring in Destin. He 
recently released his new devotional-
Bible study based on the Gospel of  
Luke titled “Extraordinary Jesus: Ig-
nite Your Season of  Miracles.” You can 
get a copy of  this book from his website, 
DaveHolland.org, or at Amazon.com. 
Pastor Dave is available to preach and 
teach in churches and conferences.

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE
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Shared Dreams

BY RICK MOORE

My wife says she saw it in a 
dream. We had only been mar-
ried a few months. t was the first, 
and one of  the few times she has 
ever shared one of  her dreams 
with me. She was in a pet shop 
the day before looking at several 
dogs, but could not decide which 
one was the right one. The next 
night she had a vivid dream of  
one of  those puppies jumping 
into her arms and licking her 

face. That morning, she woke 
me up with great excitement 
in her voice. “It’s him! It’s him! 
I just had a dream about one 
of  the puppies I saw in the pet 
store.” She went back to the pet 
shop and there he was…Alex the 
English Cocker Spaniel. Alex be-
came part of  our family.

Having grown up around 
some people who were a bit 
mystical, I am skeptical when 
hearing others talk about 
their visions. But my wife 
convinced me this was the 
dog she saw in her dream, 
and I had the privilege of  
sharing in that dream. Alex 
was the best dog anyone 
could ever have, except 
for when it thundered 
and he tore up our kitchen 
floor. ven our dreams that 
come true can come with chal-
lenges.

While some people will share 
in your dreams and celebrate 

them with you, other people may 
actually oppose your dreams. We 
can not control external chal-
lenges, but we can control the 
struggle within. 

Every garden begins with a 
dream. Dorothy Day once said, 

e lant seeds that will flower 
as results in our lives, so best to 
remove the weeds of  anger, ava-
rice, envy and doubt, that peace 
and abundance may manifest for 
all.”

We dream of  what our careers 

can become. We dream of  what 
our family can be. We dream 
of  achieving great things. But is 
it ossible to find ust as much 
fulfillment by sharing in some-
one else’s dreams? My mother 
used to have a recurring dream 
that she was a swimmer in the 
Olympics. The only problem 
is, my mom never learned to 
swim. Yet, mom taught all four 
of  her children how to swim. It 
isn’t always healthy for parents 
to live vicariously through their 
children. But when mom would 
watch her children swim, she had 
a feeling that part of  her dream 
had come true.

Years ago, my pastor started 
a program called Backpack 

2 School. Each year we 
have the opportunity to 
bless children and fami-

lies in our region to start 
the school year with a backpack, 

school supplies, a new pair of  
shoes, and a haircut. This was 
not my dream. It was my pastor’s 
dream. But every time I partici-
pate by sponsoring a student, it 
feels great sharing in his dream.

My father-in-law loved spon-
soring children at St. Jude Chil-
dren’s Hospital. You would think 
the children whose pictures were 
stuck by magnets on his refrig-

erator door were relatives. As his 
son-in-law, I certainly never had 
my picture on his refrigerator. It 
was the founder Danny Thomas 
who dreamed of  creating a great 
medical facility like St. Judes. But 
my father-in-law shared in that 
dream by sponsoring children.

There is another, very hum-
bling way to share in someone’s 
dream. That is by being a recipi-
ent of  someone else’s help. My 
son was born with a club foot 
and had already experienced 
several surgeries before going to 
Shriners Hospital for Children. 
Thinking back to all of  the love 
and care shown to my son still 
brings tears to my eyes. Thanks 
to the countless people who gave 
selflessly, the doctors and the 
nurses, many prayers, and every-
one who shared in the vision of  
Shriners, today my son can walk! 

Growing older, I try to think 
less of  my dreams in life and 
more on what can be done to 
hel  others fulfill their dreams. 
Just because we can’t help ev-
erybody, doesn’t mean we can’t 
help somebody. What can you 
do today to help make someone 
else’s dream come true?

Rick Moore is Communications 
Pastor at Destiny Worship Center in 
Miramar Beach.
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Captain Anderson’s; A Visit worth the Trip
Earlier this year, renowned sea-

food restaurant, Captain Ander-
son’s, whose legendary wine cellar 
is home to some of  the world’s 
most prized wines, hosted an ex-
clusive wine dinner featuring four 
iconic wines from the Vineyard 
Brands portfolio: Champagne 
Salon, Château de Beaucastel, 
Château Petrus, and Château Cli-
mens. 

To ic  off the evening, guests 
sipped Champagne Salon 2008, 
a Blanc de Blancs produced from 
100% Chardonnay grapes grown 
in Grand Cru Le Mesnil-sur-Oger 
vineyards. This rare and singular 
champagne is made only in the 
best vintages. The red wines at 
the dinner included Petrus 2017, 
a highly sought-after Bordeaux 
wine from Pomerol, and Châ-
teau de Beaucastel Hommage 
à Jacques Perrin, Châteauneuf-
du-Pape, 2016, produced by es-
teemed winemaking family, the 
Perrin. Famille Perrin, specialists 
of  the Southern Rhône terroirs, 
produces Château de Beaucastel 
on a historical land which they 
have occupied since 1909 where 
each of  the 13 approved grape 
varieties of  Châteauneuf-du-Pape 
are planted. Today, the family’s 

5th generation is at the helm, and, 
with the Hommage à Jacques 
Perrin wine, they pay tribute to 
Jacques Perrin, a family member 
who introduced organic winemak-
ing to the estate in the 1950s. 

For something sweet, guests en-
joyed Château Climens, a 1er Cru 
Classé wine whose history dates 
back to the 16th century. Made 
entirely from Semillon, this sweet, 
noble wine is graceful, weight-
less, and balanced. Known as the 
“Lord of  Barsac”, Château Cli-
mens converted to 100% biody-
namic and organic methods under 
the guidance of  owner Bérénice 
Lurton. 

These four wines, rare gems 
from France, made for a spectacu-
lar evening at Captain Anderson’s 
which guests will remember for 
years to come. Vineyard Brands, a 
U.S. wine importer and employee-
owned company representing 
more than  of  the finest wine 
brands from around the world, 
was proud to bring a few of  its 
rarest jewels to the South Walton 
area. 

Through partnerships with 
top chefs and renowned restau-
rants across the country, Vineyard 
Brands pairs its impressive wines 

with delicious, varied cuisines. 
From high-end Burgundy to the 
latest additions to the portfolio, 

including Miguel Torres Chile, 
Domaines Comte de Malet 
Roquefort, and Bass Phillip, Vine-

yards rands has offerings from 
all of  the key wine regions in the 
world, and works exclusively with 
family-owned wineries who are 
committed to quality, family, and 
sustainable business practices. 

Capt. Anderson’s restaurant is 
one of  those rare family restau-
rants that not only survives but 
strengthens through the years. 
Founded in 1967 by Jimmy and 
Johnny Patronis, Capt. A’s has 
been named among America’s 
Top 50 restaurants, received mul-
tiple Southern Living “Best Sea-
food Restaurant” awards, and 
Wine Spectator’s “Best of  Award 
of  Excellence.” Capt. Anderson’s 
was awarded Florida Trend’s 
Golden Spoon Award 15 times 
before being inducted into the 
Restaurant Hall of  Fame, the 
highest honor they can bestow 
upon a restaurant. 

Here on the Gulf  Coast, it has 
become a time honored tradition 
to “Dine Early and Watch the 
Fleet Unload” at Capt. Ander-
son’s! Capt. Anderson’s is located 
on Grand Lagoon, less than 20 
miles from South Walton, in Pan-
ama City Beach. www.captander-
sons.com.

TM

O P E N  F O R  B R E A K F AS T ,  L U N C H  &  D I N N E R
Happy Hour 2–5 PM • Seasonal  hours apply

TM
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We start with fresh never frozen 100% premium beef for our burgers, 
add only the freshest ingredients, and build it just the way you like. 
Taste the difference! Make sure to try out our Meatless Options and 

Gluten-Free Buns!

DAILY SPECIALS Monday - Wednesday
LUNCH SPECIALS available Mon-Fri 10am-3pm

HAPPY HOUR Monday - Friday 3pm - 6pm

Check out our menu at ilovefatboys.com

104 HARBOR BLVD., DESTIN, FL
(850)842-3190

Follow us on Social Media 

HOLI Restaurants (A Flavor of Joy) serve a unique combination of Indian Cuisine 
and Indian heritage. Holi brings you a variety of dishes from different regions of 

India and our menu contains both vegetarian and non-vegetarian dishes.

OPEN 
Tues-Sat 11am-2:30pm & 5pm-10pm & Sun 11am-3pm & 5pm-9pm

LUNCH SPECIALS 
Tuesday - Friday 11am - 2:30pm 

Look for our food truck: Holi on Wheels
FOLLOW US ON SOCIAL MEDIA for updates and food truck locations

FORT WALTON BEACH
Holi Indian Cuisine
280 Eglin Pkwy NE
Fort Walton Beach
(850) 362-6077

MIRAMAR BEACH
Holi Indian Kitchen

10859 Emerald Coast Pkwy
Miramar Beach
(850) 353-2630

PANAMA CITY
Holi Indian Grill
3102 W 23rd St.

Panama City 
(850) 215-3030

Have you visited 
Fatboys...where 

we build 
�e juiciest burgers 

and fry up �e 
tastiest wings 

you’ve ever had?

Fatboys: Premium Burgers & Wings 
the Way YOU Like Them!

If  you re looking for uicy 
eef  urgers and tasty ird us

ing only the freshest ingredients 
availa le, you ll want to get into 

estin s newest hangout on the 
ar or  at oys. 

ow open, at oys starts with 
00  premium eef, the fresh

est sourced ingredients, and cus
tom uilt it ust the way you like 
it  e re really good at urgers 
and wings,” said arshil atel, 
at oys owner. ll urgers are 

custom made of  00 percent 
premium eef, each patty a uar
ter pound   nd you can order 
up to 2 patties on a urger  nd, 
y the way, if  you finish off all 2, 

you receive a free hat or shirt
he menu is focused on the 

offerings at oys does est. 
othing is fro en  all ingredi

ents are completely fresh no 
fro en wings or fro en meat pat
ties. e make your urgers and 
wings to order,” says ernadette 

ray, at oys estin manager. 
e even wait until fries are 

ordered to drop and serve  o, 
you know you re getting the a
solute, up to the minute, hot 

urger, fries or wings ”

opular menu items include 
the riginal at oy,” with let
tuce, tomato, onion, pickle, at

oys sauce and a rioche un  
the oadhouse,” topped with 
pulled pork,  sauce, onion 
straws, at oys sauce, cheddar 
and a rioche un  he at oy 

lu  andwich with grilled or 
crispy chicken, lettuce, acon, 
honey i on, at oys sauce, 

wiss cheese and e as toast  
and the I ove acon,” served 
up with si  pieces of  acon, let
tuce, tomato, mayo, two slices of  

merican cheese, at oys sauce 
and a rioche un. 

at oys, which is named af
ter the motorcycle, also has oth
er sandwiches such as a at oy 

hilly as well as a meatless east 
for the vegetarian with a lack 

ean veggie patty, or gluten free 
uns and fun kids  offering com
os with ham urgers, chicken 
ites or grilled cheese sandwiches.

nd, wow, the wings are 
served with a variety of  sauces 
from garlic parmesan, ar e
cue, sweet orange teriyaki, uf
falo to at oys ire

ide items include local fa

vorites such as heese or hili 
heese achos, alapeno ites, 
nions traws, resh ried 

ickles, lain or alted ret el 
ites or a ide alad.

his is the second location 
for at oys says arshil. ur 
first location is in nterprise, 

la., opened in 20 . e 
wanted to open one in this area, 
so egan looking and found this 
great spot ”

aily specials, lunch spe
cials and appy our specials 
include 0  off for all military, 
veterans, , firefighters, po
lice and local residents,” says 

ernadette. onday is  price 
wings all day  uesday is uy 
one get one  off” urgers and 
sandwiches  and on ednes
days kids eat  with adult 
purchase.

he onday through ri
day specials include a at oy 
cheese urger, fries and salad for 

.  or a piece wing meal 
with carrots and celery or sal
ad and drink for .  from 0 
a.m.   p.m. onday through 
riday appy our is  p.m 

where all draft eer is 0  off

e re continually thinking 
of  ways to cater to locals,” says 

ernadette, ecause they re the 
ones that will keep us in usi
ness. o, we re looking to help 
sponsor sports teams or work 
with local charities. e want to 

e involved in the community 
as much as possi le.” he says 
at oys is even considering a 

ike night” on hursdays for 
the local iker community. tay 
tuned

at oys is open 0 a.m. to 
0 p.m. daily and until  p.m. 
riday and aturday and has an 

outside patio on the ackside of  
the restaurant that is pet friendly.

isit the we site at ilovefat
oys.com to look at the menu, 

to order ahead or for more in
formation.  

      Dining
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Authentic Italian Cuisine • Fresh Handmade Pastas 
Brick Oven Pizza • Fresh Gulf Seafood

4821 U.S. Hwy. 98
Santa Rosa Beach

Shoppes of South Haven

850-622-1022 
Tues.-Sat. 5pm-9pm, 

Closed Sun.-Mon.

Delivery 
& Curbside 

Service

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF

Dining

Breakfast Pizza with Galileo Salame

BY SUSAN BENTON

This Breakfast Pizza is a fan-
tastic recipe for a Holiday morn-
ing! You can use one large or two 
small pre-made pizza crusts and 
double, triple, etc. the recipe as 
needed. It’s super easy, so you 
won’t miss out on your holiday 
fun, and clean up is a breeze!

Being a longtime Floridian, I 
like shopping at Publix, a Florida 
based grocery store, as they pro-
cure and support Florida based 
goods, but also are great at sourc-
ing gourmet foods, like the slow 
cured Galileo salame that I used 
in this recipe.

he chef  inspired herbs and 
spices, as well as the old world 
techniques used in curing, deliver 
the highest quality product, and 
just taste great.

Publix has been amazing at 
meeting all of  my holiday needs, 
so plan to grab the printed shop-

per upon entering the store, or 
online if  having your groceries 
delivered by Instacart.

SALAME BREAKFAST PIZZA

1 large or two small store 
bought pre made pizza shells

2 tbsp good olive oil for pizza + 
1 for onion saute

2 cloves of garlic minced

8-10 slices Galileo Salame

1/4 onion sliced thin

1.5 cups shredded mozzarella

1/2 cup freshly grated  
Parmesan

5 large eggs

1/4 teaspoon red pepper flakes

Sea salt and freshly ground 
black pepper

PREPARATION

Preheat oven to 450 degrees

In a medium skillet on low to 
medium heat, add 1 tbsp. olive 
oil and saute garlic and onion 
until tender or caramelized

Rub pizza with 2 tbsp of olive 
oil

Sprinkle red pepper flakes on 
pizza base

Salt and pepper pizza base

Add Parmesan to pizza base

Layer with mozzarella cheese

Layer Galileo brand salame

Crack 5 eggs directly onto the 
pizza

Place into the oven for 15 min-
utes or until eggs are set

Top with fresh arugula and 
serve immediately

Note: My mother began mak-
ing Breakfast Pizza in the 1970’s. 
You can add salsa as a base, 
scramble the eggs, and come up 
with your own variation as well.

SoWal life is direct mailed (US Postal Service) to every home and business in 
Santa Rosa Beach and Inlet Beach). If, for some reason, you are not receiving 
the paper, please contact your postmaster. You may also pick up a copy at 
the following locations: Publix Supermarkets, Gulfwinds Paddle and Surf, Gulf 
Place - near Sunrise Coffee, The HUB, Seagrove Glass. 

For more information, please call 850-399-0228.
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      Music

30A Songwriter Radio Artist Spotlight: Katarina Marshall

Katarina recalls always loving 
music. he first e erienced her 
passion for playing instruments in 
elementary school on percussion. 
By middle school she had discov-

ered a love of  the woodwinds. 
During High School Katarina 
played in the highly competi-
tive Niceville High School Eagle 
Pride Band. Followed by a seat 
on the Northwest Florida State 
College Jazz Band. 

Miss Marshall has also played 
in the National Jen Jazz Confer-
ence in New Orleans, a confer-
ence that  brings together jazz 
beginners and experts for a 
once-in-a lifetime experience. 
Part music festival, part network-

ing, part education and all inspi-
ration. This annual conference 
hosts thousands of  people from 
around the globe. 

Katarina shares that as saxo-
phone became a part of  her 
life, it allowed her to grow into 
other genres. She received classi-
cal training in her early years of  
school but moved towards Jazz 
and improvisational music within 
recent years of  playing.  This has 
allowed her to be more adaptive 
to other genres such as Blues, 

Rock, Jazz, Ska, and contempo-
rary music. 

ou will find atarina ar-
shall participating at the 11th 
annual Pensacola Jazz Competi-
tion on March 15th of  this year 
at Seville Quarter.  During her 
off time you can find atarina 
playing with the local band Loyal 

ustomers as well as fine dining 
establishments up and down the 

Emerald Coast. She records in a 
few local studios on the panhan-
dle and plays independently with 
fellow musicians, friends, and the 
Jazz society of  Pensacola. 

Katarina is available for book-
ings for private parties, weddings, 
and track recording.  You can 
reach Miss Marshall at (352) - 
278 - 6171

Mexican Grill

4141 E Highway 30A
Seagrove Beach, FL 32459

p) 850-231-0060
f) 850-231-0066

www.MiCasita30a.com
Dine In, Carry Out or 

Catering Available
All Credit Cards Accepted

#1 Huevos Con Chorizo 10.99
Eggs with sausage.  Served with rice & 

beans

#2 Chimichanga 11.99
Four tortilla stuffed with ground beef and 

covered with cheese dip.  Served with 
rice and beans and guacamole salad.

#3 Pork Carnitas 12.99
Chunks of pork sautéed with onions.  

Served with rice and beans and 
guacamole salad.

#4 Quesadilla Burger 12.99
Gringo burger with cheese in a �our 

tortilla.  Served with fries.

#5 Ruben’s Plate 12.99
Grilled chicken covered with cheese dip.  
Served with rice and beans and tortillas.

#6 Taco Salad 9.99
Taco ingredients in a fried tortilla bowl.  

Delicious!

#7 Grilled Chicken Quesadilla 
10.99

Grilled ranchero chicken with cheese in 
a �at �our tortilla.  Served with rice and 

beans.

#8 3 Tacos 9.99
3 ground beef tacos in a hard shell.  

Topped with lettuce, cheese & tomatoes 
and a side of sour cream.

#9 Fajitas - Steak or Chicken 
14.99

Grilled  steak or ranchero chicken sautéed 
w/onions, bell peppers and tomatoes.  

Served with rice & beans.

Fajitas - Shrimp 15.99
Grilled  bay shrimp sautéed with onions, 
bell peppers and tomatoes.  Served with 

rice and beans.

#10 Rio Salad 13.99
Steak or ranchero chicken fajitas served 

on a bed of lettuce with onions, bell 
peppers, tomatoes and shredded cheese.

#11 Reuben Burger 11.99
Served with fries.

#12 Carne Asada 14.99
Steak marinated and seasoned, topped 

with bell peppers & tomatoes.

#13 Steak Mexicano 14.99
Chopped steak with cooked onions, bell 

peppers & tomatoes.

#14 Enchilada Dinner 11.99
2 enchiladas served with rice & beans.

#15 Enchilada Supreme 12.99
1 cheese, 1 beef, 1 chicken & 1 bean 

enchilada served with lettuce, tomato & 
sour cream.

850-231-0600   www.MiCasita30A.com
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       Community

480 N County Highway 393 | Santa Rosa Beach, Florida 32459

(850) 267-3332 | christthekingfl.org

SUNDAY WORSHIP SCHEDULE:
10:30am: Service is open for public service and live streamed 
christthekingfl.org

WEEKDAY WORSHIP SCHEDULE:
The DAILY OFFICE: Scripture readings, collects, and prayers
from the Book of Common Prayer
Monday - Friday
Morning Prayer: 9am | Evening Prayer: 4:30pm

CENTERING PRAYER and contemplative Christianity Discussion
Thursdays
Centering Prayer: 10:30am-10:50am
Discussion Group: 11am-12pm

Nursery and Children
’s C

hapel are now open!

Feeding the Gulf Coast Continues Serving 
Free Meals for Children, 18 and Younger

Feeding the Gulf  Coast is 
partnering with local com-
munity organi ations to offer 
free meals to children, ages 18 
and younger, through a nutri-
tion program supported by the 
United States Department of  
Agriculture (USDA).

“We know that parents do 
not always have the resources to 
provide healthy meals for their 
kids,” said Eugenie Sellier, Child 
Nutrition Programs Director at 
Feeding the Gulf  Coast. “We are 
partnering with sites locally to 
provide meals for kids on a daily 
basis. Our goal is to ensure that 
all children have access to nutri-
tious food.” 

Over 55,880 children are 
food-insecure in our panhandle 
service area. The far-reaching 
impacts of  COVID-19 have 
created an increased struggle for 
families who are trying to bal-
ance a new normal while chil-
dren deal with the complexities 
of  school, some virtually, others 
in person or a mixture of  the 
two.  

COVID-19 presented a crisis 
of  increased demand, declines 
in donations of  food, and dis-
ruptions to the charitable food 
assistance system’s operating 
model, creating an economic 
crisis unlike anything since the 
Great Depression. We continue 

to see elevated need now, and 
for some, the recovery will take 
years.  1 In 5  of  our neighbors 
here  along the Gulf  Coast may 
struggle with hunger this year, 
which includes 1 in 3 children.

The food bank’s child nutri-
tion rograms have a significant 
impact on children and families 
across the Central Gulf  Coast. 
Last year, Feeding the Gulf  
Coast served over 1,330,500 
meals and snacks to over 17,000 
children across the Central Gulf  

Coast at area churches, schools, 
parks and community centers. 
Additionally, Feeding the Gulf  
Coast was able to address the 
increased need by distributing 
over 31.6 million meals in 2020. 
The food bank continues to 
work hard to address food inse-
curity in our community.

“We know that the hard-
ships faced by many in the area 
have only grown as COVID-19 

continues to present problems 
in 2021,” says Michael Ledger, 
President & CEO of  Feeding 
the Gulf  Coast. “The food bank 
is thankful for our many pantry 
partners and Child Nutrition 
site partners who have linked 
arms with us as we work to 
meet the needs of  communities. 
We are truly grateful for many 
volunteers and supporters who 
have helped us remain dedicated 

to our mission.” 
The “Find Help” feature 

available at www.feedingtheg-
ulfcoast.org is the best source 
of  information for families and 
individuals seeking assistance. 
Individuals can also call (888) 
704-FOOD. Parents can also
text ‘FOOD’ to 877-877 for
child meal sites near them. For
more information.

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell
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Studio 237 Music School; Heart Strings 
BY LISA CTR

“I often think in music. I live my 
daydreams in music.” -Albert 
Einstein

Albert Einstein loved to play 
violin.  In the same way that 
each person is unique, each mu-
sical instrument has a unique at-
tractiveness.  ove at first sight 
becomes love at first sound.  i e 
a relationship, one must spend 
concentrated time with their in-
strument developing a friendship 
and working out problems. The 
time spent together seems like 
minutes, your instrument takes 
you away from all the cares of  
life and becomes an extension 
of  your innermost thoughts and 
feelings.  And then you are in 
love.  

Have you ever heard your 
inner self  whisper, “I can see my-
self  playing guitar.” or “I just love 
to hear the sound of  the violin or 
string instruments?”  That’s be-
cause the sound of  certain instru-
ments pulls at your heartstrings.

“I know that the most joy in 
my life has come to me from my 
violin.” – Albert Einstein.  When a 
person draws the bow over the 
strings of  a violin, something 
magical happens.  The instru-
ment becomes your voice singing 
to you.  You can feel the vibra-
tions of  the melody as you move 
to the music.  It’s like a miracle in 
the making. And you smile.

“The piano is able to communi-
cate the subtlest universal truths by 
means of wood, metal, and vibrat-
ing air.” -Kenneth Miller

“I was 4 years old, when my 
parents moved into a home 
overlooking a lake in Massachu-
setts.  Left behind was an old 

piano in the basement. The mo-
ment I pushed down on each key, 
I was drawn to the instrument.   
I joyfully realized that the com-
bination of  tones created an infi-
nite possibility of  creative sound, 
expression, and compositions.  It 
was love at first sound and a love 
affair that has never ended.” 
-Lisa Cyr

“I love 
the guitar 
for its har-
mony; it 
is my con-
stant com-
panion in 
all my travels.” 
-Niccolo Paganini

There is nothing 
quite like watching a masterful 
guitarist perform from his/her 
heart.  They have spent a large 
portion of  their life pouring over 
their guitar.  When they play to-
gether, their music touches your 
soul and you observe in awe the 
manifestation of  miraculous 
melodies, chord progressions, 
and voicing.  That is the moment 
when you shed a tear.  Tears of  
happiness, sadness, and revela-
tion which are often life chang-
ing.  

“Sing again, with your dear 
voice revealing a tone of some 
world far from ours, where music 
and moonlight and feeling are 
one.” – Percy Bysshe Shelley

The voice is by far the 
most intimate and unique  
of  all instruments because it 
resides within the person. The 
combination of  words, tone, 
and notes evoke great emotion 
and memorable moments in 
time.  We all have those favorite 
songs that were performed at 

weddings, graduations, reunions, 
proms, dedications, marriage 

ro osals, first dance etc.  The 
singer literally breathes life into 
their song which is probably why 
music is breathtaking.  Every-
one is born with a voice!  Next 
time you are alone in your car, 
free yourself  up by bursting your 
thoughts into song!  

“Rhythm and har-
mony find their 

way into the in-
ward places of 

the soul.” -Plato
“My musical 

journey began when I was 14 
years old.  I was sick in bed with 
my window open and in great de-
spair.  All of  a sudden, I heard the 
sounds of  music.  I rushed down 
the stairs, and into the street.  I 
was com elled to find where the 
sounds were coming from.  It was 
a parade!  I was walking along-
side the drum line.  A drum corp 
director approached me and said 
“We need another drummer, 
can you help us?” That moment 
charted the course of  my life as a 
professional drummer.  All across 
the USA, I have had the oppor-
tunity to help people dance to my 
drum beat.  For me, percussion 
instruments are the heartbeat of  
life.”  – Raymond Cyr

“He plays his song for one rea-
son. It’s simply what he loves. The 
musician.”-Chick Corea

Let our Studio 237 Music teach-
ers help you get started learning to 
play an instrument.  We are located in 
Santa Rosa Beach, FL.  Read about 
and view our teachers online at www.
Studio237Music.com.  To schedule a 
visit or lessons Call Ray or Lisa Cyr 
at 850-231-3199.  Email: Studio-
237Music@gmail.com. 

      Music
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edwardjones.com
 Member SIPC

Shelley F Albarado 
Financial Advisor

2166 West 
Highway C30a 
Suite C 
Santa Rosa Beach, 
FL 32459 
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Business

Affordable Estate Planning...  
Because Everyone needs a plan!

Attention First Responders: Save 25% on all Plans!
First Responders Include 

Law Enforcement • Nurses • EMS Personnel • Firefighters

No one should have the state or the courts deciding their last intentions!...

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

Since 1988
Trusts & Wills • Commercial Litigation • Probate Law
Guardianship • HOA Matters & More

3999 Commons Drive West, Suite D, Destin • 850-650-7378 • destinlegal.com

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

your comfort.Let us design
24/7 Service:
850-896-6540
gulfshoreair.com License CAC05247

The Year Was 1797

BY CHRIS BALZER, ECES
If  we could go back in time 

to 1797, we would witness John 
Adams become the 2nd U.S. 

resident, the first shi  of  the 
U.S. Navy, the frigate USS Unit-
ed States being commissioned 
and the first washing machine 
being invented. es, the first 
washing machine, a simple tub 
and ridged board was used to 
wash clothes. Now, fast forward 
224 years and some of  you 

knew who our 2nd President 
was and some of  you knew the 
date of  our first commissioned 
Navy ship. I’m going out on a 
limb and guessing no one knew 
when the first washing machine 
was invented, but we all use one 
today and it has become an ap-
pliance used as often as several 
days a week or several times a 
month. So, what do washers 
and dryers have to do with en-
ergy savings? Washers and dry-
ers are among the costliest ap-
pliances to operate, so it’s worth 
taking steps to reduce energy 
use while using them.

Here are some things you 

can do to save in the laundry 
room and reduce wear and tear 
on clothes.

Wash with cold water. 
Using cold water instead of  hot 
can cut a load’s energy use by 
more than in half. Many deter-
gents clean just as well in cold as 
they do in warm or hot. So save 
the hot water for your shower.

Wash full loads. Your 
washer will use about the same 
amount of  energy no matter the 
si e of  the load, so fill it u .

Dry right-sized loads for 
your machine. If  the dryer is 
too full, it will take longer for the 
clothes to dry. Loads that are too 

small can also take longer to dry, 
plus you spend more per item 
when running the dryer to only 
dry a few things.

Use dryer balls. Wool 
or rubber dryer balls will help 
separate your clothes and get 
more air to them, cutting drying 
time. The wool balls are said to 
absorb some moisture, further 
cutting drying time. 

Switch loads while the 
dryer is warm. This allows you 
to use the remaining heat inside 
of  the dryer for the next cycle.

Clean the lint filter on 
the dryer. The dryer will run 
more e ciently and safely. f  
you use dryer sheets, scrub the 
filter once a month with a tooth-
brush to remove film buildu  
that can reduce air circulation.

Use the high-speed or 
extended spin cycle in the 
washer. This will remove as 
much moisture as possible be-
fore drying, reducing your dry-
ing time and the wear on your 
clothes from the high heat of  
the dryer.

Use lower heat settings 
in the dryer. Even if  the dry-
ing cycle is longer, you’ll use less 

energy and be less likely to over-
dry your clothes.

Dry towels and heavier 
cottons separately from 
lighter-weight clothes. You’ll 
spend less time drying the light-
er-weight clothes.

Check with your utility com-
pany on time of  use rates. Utility 
com anies offer reduced h 
rates everyday called off ea  
times, almost by half. Check 
with your utility company when 
off ea  hours are and use high 
demand appliances—washers 
and dryers, pool pumps, dish-
washers and sprinkler pumps—
during those times, saving you 
money.

Chris Balzer is founder and presi-
dent of  Emerald Coast Energy So-
lutions, a Smile Provider Company. 
ECES provides smiles to its custom-
ers after installing high energy e -
cient products, increasing comfort and 
lowering energy bills. For more infor-
mation on how to save this summer 
and beco e energy e cient  schedule 
an inspection by calling (850) 588-
2870, visit www.trusteces.com or 
email wecare@trusteces.com and Beat 
the Heat!

ENERGY TIPS 
by Emerald Coast Energy Solutions
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Business

Your Roof Age and Insurance Challenges!

BY VICTORIA OSTROSKY

“This can’t be right!” Mark 
exclaimed. “Please tell me this 
is a joke.”

“I wish I had better news for 
you,” replied Anne. “The insur-
ance market has gone through 
some significant changes over 
the past 12 months.”

“But I don’t understand. This 
house isn’t that old and it’s in 
great condition. Why would the 
premium be this high? Isn’t there 
another carrier you can try?”

Anne sighed. She had been 
doing that a lot lately. She didn’t 
like giving unpleasant news to 
her customers. Finding the best 
rates and coverages was her 
thing. 

“Maybe I can shed light 
on why rates have gone up so 
much,” Anne said.

Anne put on her instructor 
hat and shared with Mark the 
factors driving premiums up 
and what he could do about it. 
People all across the country 
dream of  living in Florida, the 
Sunshine State.  But as those 
who actually live here know, 
hurricanes are a bit of  a pain.  
Hurricanes Irma and Michael 
in particular, then Sally last year, 

caused severe and catastrophic 
damage to large swaths of  the 
state, which translated to many 
millions paid out in claims.  

Whenever large disasters 
occur, carriers compile new 
data and make decisions on 
changes to underwriting guide-
lines going forward so they can 
remain solvent and rofitable. 
The reinsurance companies do 
the same. Even the estimated 
$50 billion in storm damage 
across Texas will impact insur-
ance rates in our state.

One thing carriers discovered 
was that roofs, shingle, tile, and 
metal, didn’t hold up as well as 
was calculated and anticipated.  
Based on the new data, almost 
every carrier revised their un-
derwriting guidelines regarding 
roof  age.  Shingle roofs older 
than 10 years, and tile roofs and 
metal roofs older than 15 years 
are now ineligible for coverage 
on new business for the majority 
of  admitted carriers.

Wind mitigation inspec-
tion re ort findings can often 
hel  offset some of  the hi es by 
getting credits for recognized 
characteristics when they’re 
available. For homes built in 
March 2002 and later, admit-
ted carriers automatically apply 
several credits, but for older 
homes, or homes with newer 
roofs, a wind mitigation inspec-
tion report can often make a 

remium more affordable.
Wind mits (as they’re re-

ferred to in the industry), look 
at six separate items regarding 
your roof.
•  Roof  covering and age with 

roof  ermit for verification
•  Roof  deck attachment – how 

close is the nail spacing and 
length of  nails

•  Roof  to wall attachment – 
hurricane clips, toenails, straps 
or bolts

•  Roof  geometry – is the shape 
hi , gable, flat or combination

•  Secondary water resistance – 
yes or no to barrier installed 
before the roof  material

•  Hurricane opening protection 
– does it have shutters, impact 
glass or coverings and if  so, 
what kind

Ideally, you would have all six 
credits. That would mean your 
roof  is 2002 or newer (FBC 
credit), the closest nail spacing/
length of  nails, hurricane clips, 
hip roof  style, secondary water 
resistance, and hurricane open-
ing protection. 

The house Mark had gotten 
a quote for was built in 1999 
and still had the original tile 
roof. The inspector sent Anne a 
copy of  the wind mit, and once 

she was able to apply two cred-
its, the premium dropped down 
considerably, although it was 
still high compared to what it 
would have been a year ago.

Realtors’ offices ask Anne 
to speak to their agents on oc-
casion about the insurance in-
dustry, so she took notes for her 
upcoming talk to mention these 
same scenarios. She hoped to 
encourage her Realtor friends 
to educate their sellers and 
buyers so that the selling and 
buying process would go more 
smoothly. Making a new roof  
part of  a purchase agreement 
negotiation could help seal the 
deal from an insurance stand-
point.

If  your home’s roof  is older 
and you’re thinking of  selling, you 
may want to get some estimates 
for roof  replacement. If  you’re a 
buyer, keep in mind that the roof  
age will be a large factor in cal-
culating your insurance premium.

Insurance Zone, founded by Joe 
and Lea Capers, is a full service 
commercial and personal lines insur-
ance agency serving Destin, Miramar 
Beach, Niceville, Freeport, Santa Rosa 
Beach (30A) and Inlet Beach. Visit 
their Video Library on www.ins-zone.
com and watch several informative 
videos, including Annual Insurance 
Review, or call 850.424.6979. Vic-
toria Ostrosky, author of  this article, 
is a Personal Lines and Life Agent/
CSR with IZ. 

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN
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Time with Wine: Dancing Hares Vineyard  
At Kwiker Liquor, we know 

that the key to having a great se-
lection of  fine wines is knowing 
a great selection of  Vintners and 
Winemakers. And we take pride 
in cultivating these relations to 
bring the very best to our cus-
tomers in the Panhandle. This 
month we called on our friends 

from Mad Hatter wines to share 
their story with us: 

In the year 2000, five acres of  
Bordeaux varietals were planted 
on rocky, porous soils at the base 
of  Howell Mountain, called 
Dancing Hares. Now known as 
AMULET ESTATE but with a 
more distinct focus on a portfo-

lio of  single vineyard Cabernet 
Sauvignon, they still show an 
appreciation for the past as they 
continue to honor the traditions 
of  Dancing Hares and produce 
a wine of  elegance and grace, 
aged for nearly two years in new 
and neutral French Oak barrels. 

With less than 1000 cases 
produced, the 2016 growing sea-
son was a nearly perfect grow-
ing season thanks to optimal 
weather conditions throughout 
the Napa Valley. Winemaker 
Shawn Johnson, together with 
consulting Winemaker Philippe 
Melka, blended this vintage of  
Dancing Hares from primari-
ly Cabernet Sauvignon with a 
small amount of  Petit Verdot 
and Merlot. 

Lisa Perrotti-Brown of  
The Wine Advocate award-
ed this wine 95+ points 
and offered the fol-
lowing tasting notes: 
“The deep gar-
net-purple colored 
2016 Dancing Hares 
Proprietary Red is 
boldly scented of  
crème de cassis, mo-
cha, plum preserves 
and dried lavender 
with touches of  black 
olives, spice box, Si-
chuan pepper and 
cigar box. Full-bod-
ied with bags of  
black fruits and exotic 
spices on offer in the 
mouth, it has a firm 
yet velvety frame and 
just enough freshness, 
finishing very long.”

The 2016 Dancing 
Hares is yet another 
jewel in the crown of  
this unique, distinctive 
and historic piece of  
land in St. Helena. It’s 
the result of  the col-
laboration between so 
many notable individ-
uals and a reflection of  
the land, made more 
beautiful through the 
art of  winemaking.

23028 Panama City Pkwy. 
• Next to Publix •

850.234.1434
Open 7 Days a Week! 

Wi� �e largest selection of fine wines on �e beach, 
Kwiker Liquor is proud to carry Dancing Hares!

Connect with Us

Dining
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SEAGROVE GLASS
                         ... in your neighborhood

MIRRORS
SHOWER DOORS
TABLE TOPS

GLASS REPLACEMENT
SERVICE

4935 E. CO. HWY. 30A SUITE 1               850-231-5450

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067739Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY continued

Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
US Hwy. 98 E, Miramar Beach
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
buchananb.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

SEO is Local
ffordable nternet ar eting 

Services
850-684-2029

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach 850-622-1986

SAVI FLOORING
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
Action Home Inspections 
Serving All of  the Emerald 
Coast! 850-461-5344   
actionhomeinspectionllc.org

Home Watch
SoWal Services 
South Walton’s premier  
Home Watch and 2nd Home 
Concierge  850-565-9038 
SoWalServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 

Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  

ffering ife, rou   
m loyee enefits and  

Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and Land-
scaping Serice. 6844 County 
Hwy. 30A, Santa Rosa Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 
850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A

Blue Mountain Beach
850-267-0558
sho forthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

Pets Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 
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Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30 A
Santa Rosa Beach

850-278-6994
www.tropicalsandsrealty.com

Real Estate
30A LOCAL PROPERTIES
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

HOMES ON 30A STEWART HAIRE
Santa Rosa Beach

u ury ertified 
Stewart.30apropertysearch.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel macroofing.com

ROOFING CONTRACTORS
rovidence oofing

Santa Rosa Beach
  rovroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE

No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

Why does your AC 
only break in the 
middle of the night?

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Roofing • Repairs & Maintenance • Roof Coating & Restoration

SANTA ROSA BEACH
850-267-0900  |  www.Bel-MacRoofing.com

MICASITA  
MEXICAN GRILLE
SPEND $30 GET $5 BACK

SPEND $50 GET CHEESE OR 
GUACOMOLI DIP

O�er expires 3/31/21 
4141 East County Hwy. 30A

Santa Rosa Beach - 850-231-0060

CAPTAIN ZAC'S 

BEACH BONFIRES 
10% OFF

O�er expires 3/31/21 
Serving all of South Walton

850-851-9909

!

!

!

!
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OTTO’S CAR WASH 
WASH CLUB MEMBERSHIP

THE ULTIMATE WASH PACKAGE $54.98/MONTH
THE SUPREME WASH PACKAGE $43.98/MONTH
THE EXPRESS WASH PACKAGE $29.98/MONTH

Offer expires 3/31/21
34709 Emerald Coast Pkwy., Destin 

850-974-9994

EMERALD COAST  
ENERGY SOLUTIONS

WINTER SPECIAL!
NO INTEREST IF PAID IN FULL IN 12 MONTHS*

*Subject to credit approval. Minimum purchase required. 
Interest is billed during the promotional period, but all 
interest is waived if the purchase amount is paid in full 

before the expiration of the promotional period. 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

O�er expires 3/31/21 
12805 US Hwy. 98 # r102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
O�er expires 3/31/21 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

O�er expires 3/31/21 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767 

FOR THE HEALTH OF IT
10% OFF  

SMOOTHIES AND JUICES 
WITH THIS COUPON

O�er expires 3/31/21 
2217 West County Hwy. 30A

Santa Rosa Beach, 850-267-0558

LOCAL COUPONS

BLUE/GREEN  
LANDSCAPING

FREE ESTIMATES 

O�er expires 3/31/21 
844 W. County Hwy. 30A Santa Rosa Beach 

850- 660-1934

TAMTECH POOLS
SERVICE CALL  

$50 OFF
W/ THIS COUPON 

AIRESERV
$50 OFF

DUCT CLEANING
Let us get the dirt you can’t see!

ARCHITECTURAL ELEMENTS 
& RESOURCES

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
O�er expires 3/31/21 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

O�er expires 3/31/21 
185 N. Holiday Rd., Miramar Beach

850-650-3747

THE GROUTSMITH
$50 OFF ORDER OF $500 OR MORE
$30 OFF ORDER OF $200 OR MORE

(WITH COUPON) 

O�er expires 3/31/21 
Serving Northwest Florida

850-367-3100

SEO IS LOCAL 
 WWW.SHORTEEZ.XYZ/REPORT 

FOR A FREE ONLINE  
PRESENCE EVALUATION

O�er expires 3/31/21 
Serving All of the Emerald Coast.

850-684-2029

ECCO MOTORS 

$300 OFF 
PURCHASE OF A NEW CART

WHEN YOU MENTION THIS AD

Offer expires 3/31/21
36058 Emerald Coast Pkwy. Destin

850-837-2600

!

!

!

!

!

!!

!

!

!

!

!

!

!
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!

!

!

!

!

 
SHOWCASE  

PHOTOGRAPHERS
FREE ZILLOW 3D WITH ANY 

PHOTO PACKAGE

!

!

ORIGINAL 30-A  
APPAREL & GIFTS

10% OFF  
PURCHASE

O�er expires 3/31/21 
850-678-9522

www.aireservec.com

O�er expires 3/31/21 
WWW.SHOWCASEPHOTOGRAPHERS.COM 

Call or text 850-378-4388 to schedule.

O�er expires 3/31/21 
5399 East Cty. Hwy. 30A, Seagrove Beach, FL

850-231-1922
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