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International Coastal Clean Up Slated  
for September 26th in South Walton

Friends of  South Walton 
Sea Turtles, in partnership 
with Visit South Walton, will 
once again host the Interna-
tional Coastal Cleanup in its 
new form for 2020.  As many 
things have changed in the 
era of  Covid-19, so has the 
way that we will approach our 
local coastal cleanup.  This 
year’s ICC will look different 
as communities around the 
world have been called on to 
participate throughout Sep-
tember in ways that are effec-
tive and safe for the volunteers 
in each region.  Some will be 
hosting virtual cleanups while 
other areas will be “Feet in the 
Sand” cleanups.  As ICC has 
indicated to all of  its partners, 
we may be physically apart but 
working together in spirit.

With that in mind, the Vol-
unteer Beach Ambassador 
Team invites all community 
members and visitors to the 
Emerald Coast to join in our 
efforts to clean up the beaches 
of  South Walton on Saturday 
morning, September 26th, 
from 9:00 to 11:00 a.m.  We 

will do it with little pomp and 
circumstance but rather with a 
heart for serving our commu-
nity and our beautiful coastal 
environment. We won’t come 
together to acquire the cute t-

shirts of  the past but to gain the 
sense of  serving for the greater 
good of  Walton County and 
the health of  the marine and 
bird life that make the Gulf  of  
Mexico their home.  Will you 

join us?  Can we count on you?
For the safety of  all who 

would like to participate in this 
community centered event, we 
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Walton County 
Public Library 

System Launches 
Live, Online  

Tutoring Program
Just in time for the back-to-school-

season, Walton County Public Library 
System announces the launch of  its 
new Tutor.com program. Tutor.com 
connects students at their time of  
need to one of  over 3,000 highly vet-
ted expert tutors. With instant access 
to one-to-one homework help and tu-
toring, students can lower their anxiety 
and raise their confidence about their 
schoolwork. Over 95% of  Tutor.com 
student users surveyed said that having 
the service available helped them com-
plete their homework and improve 
their grades.

“This is very helpful. It’s helping me 
get good grades and it helps me have a 
study partner when I don’t have one.”  
—5th Grade Math Student

Tutor.com provides online, on-de-
mand academic tutoring, homework 
help, and test preparation to kinder-
garten through 12th grade students, 
plus early college students and adult 
learners. Any library patron can con-
nect with a highly qualified, expert 

ONLINE TUTORING 
continued on page 3 

Locals
get it!

CLEAN UP 
continued on page 2 
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will be hosting clean ups at all 
Regional Beach Accesses so that 
you may work independently or 
in small family/friend groups, 
maintaining a 6 foot social dis-
tance from others; effectively 
spreading out over all 26 miles of  
Walton County beaches.  We en-
courage and welcome local Pri-
vate HomeOwners and condo/
resort HomeOwner Associations 
to join us and organize a cleanup 
on their private properties. 

All participants may choose 
to count their collected debris on 
the Clean Swell App, available 
through the App Store https://
apps.apple.com/us/app/clean-
swell/id985692119 or at Google 
Play https://play.google.com/
store/apps/details?id=org.
oceanconservancy.cleanswell

Community Cleanup Vol-

unteers may also sign in with a 
VBA host and count total time 
served.  Or, participants may 
count both their debris and 
time.  Others may simply choose 
to go about the task of  cleaning 
the beach and disposing of  their 
debris without keeping track of  
items or time. Guests of  South 
Walton, Local Citizens, Private 
Home Owners, and Owner As-
sociations may choose to keep 
time served and share those total 
hours with Laurie@VisitSouth-
Walton.com to be counted in the 
community wide total of  time 
served in cleaning our commu-
nity beaches.

If  you would like to join in a 
clean up at a Regional Access, 
you will find Host Volunteer 
Beach Ambassadors at the fol-
lowing locations:

Inlet Beach Regional Access, 
139 S Orange St., Inlet

Santa Clara Regional Access, 
3468E Co Hwy 30A, Seagrove

Van Ness Butler Regional 
Access, 1931 E Co Hwy 30A, 
Seaside

Grayton Beach Neighborhood 
Access,  288 Garfield St.,  
Grayton Beach

Blue Mountain Beach Regional 
Access, 2365 S Co Hwy 83, Blue 
Mountain Beach

Gulf View Heights Regional Ac-
cess,  186 Gulfview Heights St., 
Santa Rosa Beach

Ed Walline Regional Access, 
4447 W Co Hwy 30A, Gulf Place

Fort Panic Regional Ac-
cess,  5753 W Co Hwy 30A, 
Dune Allen

Dune Allen Regional Access, 
5999 W Co Hwy 30A,  
Dune Allen

Miramar Beach Regional 
Access,  2375 Scenic Gulf Dr., 
Miramar Beach

We encourage all participants 
to provide their own trash bags 
or buckets, gloves, hat, sunscreen, 
water bottle, etc.  There will be 
limited bags/gloves available for 
those without.  In addition, we 
recommend wearing a facemask 
for your personal safety and the 
safety of  others.

In past years, Walton County 
residents and visitors have turned 

out in large numbers to support 
the cleaning of  our beaches 
and subsequently the Gulf  dur-
ing the International Coastal 
Cleanup.  Each piece of  debris 
collected is one more piece of  
trash saved from our ocean sys-
tems.  We think this year can be 
equally effective with your help 
and presence in this community 
cleanup.  It may look slightly 
different in 2020 but with your 
help it will have the same positive 
impact on our coastal environ-
ment.  Please join us, Saturday, 
September 26th at a beach near 
you.  We look forward to seeing 
you there.

CLEAN UP 
continued from page 1 

Published Monthly 
Mailed FREE to the Communities 

of  32459, 32461 and 32413 
Circulation: 12,500 households 

P.O. Box 1424
Santa Rosa Beach, FL 32459

Editor & Publisher 
Dave White 

dave@southwalton.life 
editor@southwalton.life

Production & Layout 
Dawna Shackley 

graphics@southwalton.life
Advertising Department 

850-399-0228
Advertising Manager 

Raymond Cyr 
850 797-3546

sales@southwalton.life
Contributing Writer 

Heather Bennett  
Rita L. Sherwood 

850-399-0228 
SoWal Life assumes no financial 
liability for errors or omissions in 
printed advertising and reserves the 
right to reject/edit advertising or 

editorial submissions.
 © Copyright 2020 SoWal Life



September 2020 South Walton Life   www.southwalton.life  Page 3

we know life is busy.  
that’s why we do  
the work for you. 
simple human sense

FULLER 
INSURANCE

SANTA ROSA BEACH  
850.622.5283

www.fuller.insure

tutor in a safe and secure online 
classroom. Tutors are available in 
a variety of  subjects and test prep 
areas from 2:00PM -9:00PM. 
Tutor.com also offers expert writ-
ing help, test prep resources from 
The Princeton Review® for the 
ACT®/SAT®, Advanced Place-
ment (AP®) course videos, and 
more. Many resources are avail-
able 24/7. 

To access the service, please 
visit www.youseemore.com/wal-
ton and click on the Tutor.com 
link at the bottom of  the homep-
age.

Tutor.com’s Online, On-De-
mand Academic Help for K-12 
through College Students & Adult 
Learners Includes:

Academic Tutoring: Students 
of  all ages can get help with 
homework, test preparation, skills 
and concepts from class, AP test 
preparation. Subjects include 
math, science, writing, English, 
Spanish, social studies, ACT/
SAT, practice tests for the GED, 
HiSET and ASVAB exams as 
well as for the following graduate 
school exams: GRE®, GMAT®, 
LSAT®, and MCAT®. Micro-
soft® Office tutoring is also avail-
able to Tutor.com users.

Writing Help: Tutor.com’s ex-
pert writing tutors do more than 
offer feedback on students’ gram-
mar and mechanics; they help 
students become better writers. 
They achieve this by focusing on 
higher-order concerns and offer-
ing students comprehensive, con-

structive feedback. Students can 
submit their essays, book reports, 
and even their college or scholar-
ship application essays for (1) live, 
on-demand writing help in an in-
teractive, online classroom, or (2) 
for review through Tutor.com’s 
Drop-Off Writing Review service. 
The latter option allows tutors to 
work asynchronously to provide 
thorough feedback to students 
with 12-hour turnaround.

ACT and SAT Essentials from 
The Princeton Review: Students 
preparing for college entrance 
exams can take practice ACT and 
SAT tests, receive a full score re-
port that includes suggested areas 
for review, view video lessons on 
tested concepts, and use The 
Princeton Review’s practice drills 
to help reach their target scores. 

Graduate School Entrance 
Exam Practice: Adults preparing 
to apply to graduate or profes-
sional degree programs can use 
The Princeton Review’s practice 
tests for GRE, GMAT, LSAT, and 
MCAT exams to focus their study 
time on areas in need of  improve-
ment.

Practice Quizzes: Students 
preparing for an end-of-chapter 
test, final exam, or standardized 
test can use Tutor.com’s Practice 
Quizzes to assess their knowledge 
on over 100 areas in math, sci-
ence, and social studies. Practice 
quizzes are also available for the 
ASVAB military entrance exam.

Videos lessons: Students can 
access video lessons 24/7 for AP 
courses as well as subject-area les-
sons for math and English to re-
view or learn new concepts.  

ONLINE TUTORING 
continued from page 1 

LivWell is the only all Organic Colorado sourced CBD company  
in the Industry owned and operated by Olivia Catanese, a local of the 

Destin / Okaloosa area. Our Products are not only fully organic but 
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See the Gulf 
like you’ve never

 seen it before!

850-774-0991
www.DestinHelicopters.com
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118 Spires Lane, Unit 1A, Santa Rosa Beach, FL
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beachhousetile@gmail.com 
850-622-1986
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WCSD September 2020 Superintendent’s Update
Walton Schools Open Safely and Smartly

Walton County Schools 
opened Monday, August 17 amid 
student and parent uncertainty 
and new school procedures meant 
to combat the spread of  COVID-
19. School openings were a week 
later than originally planned, in 
an effort to provide staff training 
in prevention and safety protocols 

as well as instructional strategies 
for new methods of  learning. 

Governor DeSantis issued an 
order of  school closures in early 
March, putting a halt to academic 
instruction in brick and mortar 
buildings.  Concerning the effects 
of  the mandate Superintendent 
Russell Hughes said, “We had an 
established goal of  working to-
ward becoming ranked first in the 
state before schools were closed; 
we reopen continuing with the 
same goal in mind.”

Walton District schools are 
currently ranked 7th of  Florida’s 
total 67 school districts.  Hughes’ 
goal of  becoming number one 
in the state seems to be achiev-
able when considering Walton’s 
ranking on the Florida Taxpayer 
Accountability & Transparency 
Project Local Government Re-
port Card.  The report shows 

the health of  a district and its ac-
countability relative to economic 
management (taxpayer dollars), 
school grade and graduation rate 
compared to 35 other small state 
counties. Under Hughes’ lead-
ership, Walton County School 
District earned an A grade and 
ranking of  2nd.  The report can 
be viewed at FloridaTaxpayers.
com.  The smooth and prepared 
reopening makes it easy to under-
stand the district’s high marks.

Roadways were busier than 
usual Monday morning as anx-
ious parents headed to schools 
with their children. Conscientious 
of  parent and student concerns, 
district administration collabo-
rated together using the Florida 
Department of  Education school 
re-opening guidelines with three 
instructional alternatives for stu-
dent learning. Parents can choose 
to have their students enroll and 
attend school in the traditional 
brick and mortar classroom or 
opt for one of  the two digital 
platforms; Innovative Learning 
Digital Academy (ILDA) or Wal-
ton Virtual School (WVS).  

The Innovative Learning Dig-
ital Academy allows students to 
connect virtually into their sched-
uled classrooms in real-time, dur-
ing the regular school day. The 
third alternative, Walton Virtual 
School, is a self-paced online en-
vironment with full or part-time 
learning capabilities following the 
regular school calendar, grading 
scale and work requirements.

School parking lots and drop-

off  areas were full of  parents 
seeking reassurance their child 
would be safe and left in capable 
hands. Tensions began to ease as 
parents observed district employ-
ees screening anyone wanting to 
enter through school secure lob-
bies.  As usual, on the first day 
of  the new year, Superintendent 
Hughes visited district schools 
greeting students with his char-
acteristic smile and hearty “wel-
come back!”   He says, “Being 
with the children in schools, en-
suring they are safe and receiving 
the best educational opportuni-
ties are a few of  the most enjoy-
able responsibilities of  my job.”  
Although Hughes wore a protec-
tive face shield during his visits 
it didn’t limit his enthusiasm.  It 
was clear, while watching excited 
students wave wildly calling out 
“Mr. Hughes, Mr. Hughes!” and 
seeing his spirited thumbs-up in 
response, that both he and the 

students were eager to return for 
a new year!

District officials anticipated 
about three-quarters of  the dis-
trict’s 10,000 students would 
return to traditional classrooms 
and the remaining would elect 
ILDA or WVS.  At the close of  
the week, Walton schools were 
able to safely accommodate 7,624 
students in brick and mortar 
buildings, 1,030 working through 
the Innovative Learning Digi-
tal Academy and the remaining 
562 selected coursework through 
Walton Virtual School.   Super-
intendent Hughes was pleased 
with the success of  the first week 
and hopeful about the days ahead 
remarking “What we’ve put in 
place has worked well. If  the cur-
rent health challenges keep us in 
this mode for the long haul, we 
must continue to practice and 
take our new safety protocols se-
riously.”                                                                                                                                  

Superintendent A. Russell Hughes
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The Honey Hole
Tim Braddock

Welcome to the first edition of  
your local ‘Honey Hole’ fishing 
report, sponsored by Bay Breeze 
Bait + Tackle. Every month we 
will provide current, reliable in-
formation on ‘all things fishing’. 
We’ll talk about what’s biting, 
where to catch them, the best 
in fishing gear, and  events and 
resources available to the local 
anglers. The Honey Hole will 
provide information for all types 
of  anglers, from the flier to the 

offshore enthusiast.  
Here’s what’s biting: Septem-

ber ushers in one of  the most 
productive times to fish any body 
of  water in our area. Bait fish are 
abundant and plump and the big 
mature fish are hungry. The piers 
will hold plenty of  King Mack-
erel and from other shorelines 
you can expect for the whiting 
to keep biting. If  you are ready 
for a solid battle, offshore holes 
will hold large Amberjacks (Reef  
Donkeys). 

So, get out there and get 
fishin’!  

South Walton and Bay 
County are blessed with several 
great local fishing shops. Go by 
and pay them a visit, I am sure 
they will have lots of  great local 
fishing tips. And don’t forget to 
check out Bay Breeze’s Grand 
Opening at their new Panama 
City Beach, location, Saturday, 
September 26th. The event will 
provide a perfect opportunity for 
you to purchase fishing gear at 

great prices. The day will con-
clude with a ‘Cigars & Guitars’ 
concert starting at 5pm, featuring 
local artist Chris Alvarado owner 
of  Driftwood Guitars in Santa 
Rosa Beach.

Tim Braddock is the owner of  
Bay Breeze Bait & Tackle open-
ing Sept. 26th in Panama City 
Beach.
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Coastal Seniors September 2020 Activities
PLANT SWAP AND BOOK SWAP – 
Sat. Sept. 12, 2020

Coastal Seniors of  South Wal-
ton is having a drive-up plant swap 
and book swap/giveaway for our 
members on Saturday, September 
12th from 9 am until 12 noon. 
The location is at 70 Logan Lane 
in Santa Rosa Beach, Florida. 
The event will be held outdoors 
in front of  our meeting place. So-
cial distancing and face masks will 

be required. Hand sanitizer will 
be available. We hope you can 
join us. If  you have any questions 
contact Nancy at coastalsenior-
sofsouthwalton@gmail.com or by 
phone at 850-280-5342. If  you 
aren’t a member yet there will be 
membership information avail-
able.

AT HOME COCKTAILS TUTORIAL – 
Tues. Sept. 22, 2020 

Join us on Tuesday, September 
22 at 10:30 AM for a virtual “At 
Home” cocktails tutorial.  Local 
award-winning bartender, Kyle 
Walter, from Grayton Brew Pub 
will walk us through some great, 
easy cocktails you can make in the 
comfort of  your home this fall.

GIVING BACK TO THE COMMUNITY
In cooperation with The Area 

Agency on Aging, the Coastal Se-
niors of  South Walton (CSSW) is 

providing care packages for home-
bound senior citizens during the 
current pandemic.  The packages 
will include a mix of  items, includ-
ing hand soap, medical masks, 
helpful tips and phone numbers.

Seniors 50 years of  age and 
up residing in Walton County are 
invited to join CSSW. Member-
ship is $15 for individuals, $30 for 
family, and $50 for businesses. You 
can become a member on Face-

book at Coastal Seniors of  South 
Walton, or via email at coastalse-
niorsofsouthwalton@gmail.com, 
or on the website at www.coastal-
seniorsofsouthwalton.org.

Coastal Seniors of  South Wal-
ton, Inc. is a non-profit 501©(3) 
organization for active adults 
and we’re looking for dedicated, 
enthusiastic persons to join our 
Board of  Directors.
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Guest Columnist;  
The Concept of Citizenship at the Founding 

By Tim Norris

The United States, as we all 
know, was born of  immigra-
tion. And most Americans talk 
proudly of  when and how their 
ancestors arrived in the country. 
In fact, curiosity about family 
roots has helped make geneal-
ogy, by some accounts, the sec-
ond-most popular hobby among 
Americans. People are fascinated 
with where they came from and 

how they became citizens of  the 
United States.

 But rarely do we talk about 
citizenship itself, its benefits as 
well as its responsibilities, and 
its evolution from the exclu-
sionary beliefs of  the Founding 
Fathers through the post-Civil 
War expansion of  rights to the 
post-World War II Civil Rights 
battles as African Americans 
struggled to exercise those rights 
of  citizenship.

In a list of  questions the 
Immigration and Naturaliza-
tion Service makes available to 
people studying for American 
citizenship, the following ques-
tion is asked:  “What is the most 
important right granted to U.S. 
citizens?”  Think about this for 
a moment.  The answer may 
surprise you:  It is, “The right 
to vote.”  Not surprisingly, from 
the perspective of  the Found-

ing Fathers, the first quality of  a 
good citizen then is that he or she 
votes. Thus, a good citizen will 
never miss an opportunity to cast 
a vote.  Although it is clichéd, the 
idea of  one person and one vote 
is sacred to our governing system. 

In a time when half  of  the 
American people don’t bother to 
vote, one is surprised to read that 
John Adams, in 1761, implied 
that one of  the best reasons for 
literacy is that it makes people 
better voters, and hence, bet-
ter citizens. “Every man has in 
politics as well as religion a right 
to think and speak and act for 
himself,” Adams wrote.  “I must 
judge for myself, but how can I 
judge, how can any man judge, 
unless his mind has been opened 
and enlarged by reading?  A man 
who can read will find rules and 
observations that will enlarge 
his range of  thought and en-

able him the better to judge who 
has and who has not that integ-
rity of  heart and that compass 
of  knowledge and understand-
ing which form the statesman.”  
Though the framers of  the 
Constitution debated over who 
should be given the right to vote, 
all wished that those granted that 
right would employ it wisely and 
carefully.  Therefore, the second 
mark of  a good citizen is that he 
or she is able to think and thus to 
vote wisely and carefully. 

Another important concept 
at the founding of  our country 
was that government operates by 
the “Consent of  the Governed.”  
Thus, the founders believed that 
citizens must be vigilant.  It is 
not enough to be well-informed; 
citizens must also safeguard their 
liberties. Though Hamilton and 
Thomas Jefferson seldom agreed 
on much, both would echo Jef-

ferson’s assessment of  the need 
for vigilance.  “All tyranny needs 
to gain a foothold is for people 
of  good conscience to remain si-
lent,” Jefferson wrote.

The most important right 
granted to an American citizen 
is the right to vote.  The found-
ers hoped we would exercise this 
right carefully, knowledgably, 
thoughtfully and with vigilance. 
When you cast your vote in any 
election be grateful that they be-
queathed to us so rich a legacy. 

If  you are a Citizen, Go Vote!
Tim Norris, a long-time Pan-

handle resident is past Chairman 
of  the Walton County Republi-
can Party and is the current 
Republican Party of  Florida’s 
State Committeeman for Walton 
County. Tim Resides in Santa 
Rosa Beach with his wife Nancy. 
The couple have 3 daughters, 
Calli, Hannah and Piper. 

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE
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Tim Norris Announces Bid for Re-election to  
South Walton Mosquito Control Board

I am asking for your vote 
for re-election on Novem-
ber 3, 2020, for the posi-
tion of  Commissioner Seat 
2 – South Walton County 
Mosquito Control District.

I am a native to the area, 
born at Eglin AFB, my fa-
ther was in the Air Force, 
and we lived in Ft Walton 
Beach.   I graduated from 
Choctawhatchee High 
School, Okaloosa Wal-
ton Junior College, then I 
left to finish up at Florida 
State University, graduated 
and my first job was with 
Eastern Airlines.  I have 
been married to Nancy for 
31 years, currently live in 
Santa Rosa Beach, FL and have 
resided here in the area since 
1998.  We have 3 daughters.  
Twins are living in Nashville, 
TN and the youngest is finishing 
up her last semester in nursing 
school in Tallahasse.   

My occupation currently is a 
Realtor specializing in residential 
and commercial real estate.

We have many accomplish-
ments while I have served on 
the SWCMCD.   The main job 
is to make sure that we protect 
health and welfare of  the citizens 
of  the district from mosquito 
borne diseases.    To make sure 
employees have the tools neces-
sary to do their jobs and an an-
nual conservative budget with 
tax payers in mind.  Today as we 
travel the world it’s easy to bring 
one of  these mosquito borne 
diseases to our area   We have 
implemented automated email 
and call programs to notify our 
citizens of  spray times and via 
website.  We have upgraded the 
programs to do more larviciding 
than spraying, we consider this 
a proactive program instead of  
spraying all the time, also saving 
the taxpayers’ dollars.   We get 
less mosquitos’ by doing it that 
way.  The District implemented 
a better education program with 
the local elementary schools, ap-
proximately 85 classrooms, with 
my guidance and participation.  
It is so well received that we are 
expanding the program to the 
Middle schools when the oppor-
tunity comes available.  

The SWCMCD also manages 
and maintains approximately 30 
miles of  ditches, we call them 
mosquito ditches.   These ditches 

are to be used to drain off the 
swampy areas so to give the 
mosquitoes a smaller or no envi-
ronment to grow in.   With the 
growth in population in the area 
they have become somewhat of  
a drainage ditch for developers, 
county and state agency’s.   So I 
was tasked by our District Board 
to move forward to implement 
Stormwater into the District mis-
sion.   After extensive research 
and engineering studies, it was 
determined that it would be a 
benefit of  the residents of  South 
Walton that the SWCMCD to 
take over the stormwater and 
connections to our ditches.   I 
presented the potential Bill to our 
County and to our District Rep-
resentative Brad Drake and to 
our representing Senator Gainer.   

Both agreed to lets move forward 
on the Bill to improve our situa-
tion here in South Walton.  The 
Bill is on the District Representa-
tives desk for the next session in 
2021, lets hope it passes both the 
House and Senate, standby for 
your future update.   The Bill will 
then be brought to the voters of  
South Walton  by referendum for 
them to vote on the stormwater 
district addition. 

I have other activities and 
boards that I am a member of;  

I have been a member of  
the Choctawhatchee Basin Alli-
ance Advisory Board and former 
Chairman for over 10 years.  I 
want to give back and being a 
good steward for our water re-
sources is important to me. 

I was appointed by the Gover-

nor and approved by the Senate 
to be on the Northwest Florida 
Water Management District 
Board for a 4 year term.  This led 
me to the better understanding 
of  our Panhandle of  Florida’s 
water resources  and teaming up 
with Choctawhatchee Basin Alli-
ance to keep our watershed in as 
pristine condition as possible.  

I am on the Tourist Develop-
ment Council Advisory Board, 
bringing in approximately 4 Bil-
lion in gross revenues in 2019.  
Another reason to keep them 
pesky mosquitoes away. 

I was on the Walton County 

Design Review Board for the 
Scenic Corridor of  Hwy 98 and 
331  and Chairman for 12.5 
years. 

I have been the Chairman of  
the Republican Party in Walton 
County  for many years and I am 
now currently your Republican 
Party of  Walton County State 
Committeeman 

Let me continue to represent 
you as your SWCMCD Seat 2 
Commissioner, I would appreci-
ate your VOTE.    I would like 
to be your ‘ SKEETER DEL-
ETER’ once again!  

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW



Page 8 South Walton Life   www.southwalton.life September 2020

BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2018

180 Lynn Drive
SRB, FL 32459

9970 US Highway 98 W
Miramar Beach, FL 32550


BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2019






• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

Food for Thought Celebrates Multi-Year Partnership 
with St. Joe Community Foundation

Food For Thought Outreach 
and St. Joe Community Foun-
dation are excited to announce 
their multi-year partnership with 
Food For Thought receiving a 
$105,000 grant over the next 
three years to support their ef-
forts in fighting food insecurity 
and childhood hunger.

Food For Thought's mission is 
to remove the negative impacts 
of  hunger, and to empower chil-
dren to get the most out of  their 
education and development by 
providing them weekly access to 
healthy, easy to prepare meals 
through their many programs. 

The contribution will provide 
$35,000 per year for Back-to-
School and Holiday food pro-
grams at Food For Thought.

During the 2019-2020 school 
year before the COVID-19 
“Stay at Home” Order, Food 
For Thought was providing 
weekly backpacks of  food to over 
3,300 students across Okaloosa 
and Walton counties. When the 
global pandemic hit and schools 
closed their doors, Food For 
Thought shifted immediately 
into curbside services and will 
continue to do so for the foresee-
able future.

“We are expecting at least a 
25% increase in enrollment this 
school year which will be over 
4,000 students. Food insecurity 
and unemployment continues to 
affect our community and our 
services will help bridge that gap 
for families,” says Tiffanie Nel-
son, Founder & CEO of  Food 
For Thought Outreach. “We are 

so grateful to have generous part-
ners like the St. Joe Community 
Foundation. Their multi-year 
commitment helps to ensure our 
services can continue and the 
food insecure children who need 
us the most, will be able to count 
on us for support.”

Since March, families have 
been receiving curbside food dis-
tributions, each vehicle receiving 
30 to 50 full size food items, often 
including twenty-five pound 
boxes of  fresh produce gener-
ously provided by City Produce, 

in order to prepare full meals 
for the entire family. Food For 
Thought is currently serving 500-
600 families a month while staff 
and volunteers are strictly adher-
ing to safety guidelines includ-
ing wearing face masks, social 
distancing, increased sanitizing 
and cleaning procedures in the 
pantries, and less than 10 volun-

teers working together at any one 
time.

“The St. Joe Community 
Foundation is very proud to sup-
port Food For Thought’s mission; 
in times like this, we are grate-
ful to see them step up to meet 
the overwhelming needs in the 
community,” adds April Wilkes, 
Executive Director of  St. Joe 
Community Foundation.

This shift in programming 
means 60,000 food items are 
needed per month in addition 
to replacing $120,000 in dona-
tion losses from postponed or 
cancelled events and fundraisers 
from March into September. 

The community can join in 
the giving by supporting Food 

For Thought’s Stock the Pantry: 
Virtual Team Fundraiser. The 
annual Stock the Pantry Food 
Drive has been revamped to be 
a virtual team-based fundraiser 
this year. Instead of  collecting 
food items, FFT will have a vir-
tual fundraiser, where each team 
will contribute to raise money 
towards the goal of  $150,000 

which is equivalent to 300,000 
food items.

This fundraiser runs virtu-
ally from July 14 through August 
22, and will enable Food For 
Thought to be able to continue 
to provide food to families and 
students, as the need is ongoing 
and growing. Please reach out 
to: support@fftfl.org for more 
information or to register your 
team.

If  you or someone you know 
is in need of  support from Food 
For Thought, you can get infor-
mation about food distribution 
the following ways: follow on 
Facebook @FoodForThought-
Outreach, email support@fftfl. 
org or call 850-714-1960. WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE 
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine…

non salt water
•  Copper-based

cleaning system

•  All dogs may benefit
from swimming

•  A great non weight
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY, 
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

       Community
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Grooming • Daycare • Boarding

Open Tues - Friday 8:30am - 4:30pm

Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach

Visit us on Facebook: Dapper Dogs
Call Monica: 850-502-3433

Angie: 850-687-2768

Destination 
Boarding

&  
Pet

Supplies

       Community

Destin Charity Wine Auction Raises over  
$1.35 Million for Children in Need in NW Florida 

Through its First Virtual Auction
 Destin Charity Wine Auction 

Foundation (DCWAF) celebrated 
the 15th Annual Destin Charity 
Wine Auction presented by the 
Jumonville Family through a 
new virtual format on August 22. 
DCWAF is pleased to announce 
that the event raised $1.35 mil-
lion for children in need in 
Northwest Florida, despite the 
many challenges presented by 
COVID-19.

“We are so very grateful for 
the support of  our board, our 
business community, and so 
many wineries that played a role 
in helping us produce the 2020 
auction. The fact that we could 
raise over $1.35 million for chil-
dren’s charities while maintain-
ing a safe environment for all 
is proof  that we can continue 
to make positive impacts in our 
communities despite the pan-
demic. The lesson we learned is 
don’t stop fighting to find a way 
forward.”

 The auction, originally 
scheduled for the last weekend in 

April, has overcome a number of  
challenges during its anniversary 
year to include rescheduling to 
August before moving to a fully 
virtual format. The funds raised 
far exceeded the Foundation’s 
fundraising goal and are trend-
ing above the national average 
for funds raised through virtual 
charity auctions.

The live auction portion of  
the event was held simultaneously 
with a live broadcast streamed on 
YouTube from the Hilton Sand-
estin Beach Golf  Resort and 
Spa. Hosted by auctioneer Ur-
sula Hermancinski, friends from 
throughout the Foundation’s 15-
year history sent in messages of  
support to kick off the live broad-
cast. Prior to the 2020 auction, 
DCWAF had yet to break the 
$100,000 barrier for a single-sale 
live lot. DCWAF is pleased to 
announce that this year’s auction 
boasted two record-breakings 
lots, an immersive trip to Dakota 
Shy and Triple Creek Ranch 
featuring Honorary Vintner 

Todd Newman and Honorary 
Chef  Tim Creehan which sold 
for $105,000 and a trip to Vir-
gin Gorda with the Phelps fam-
ily that sold for $100,000. Other 
notable lots included a seven-day 
trip donated by Steve & Bridgit 
Griessel of  Betz Family Winery 
to the South African winelands 
and Molari Lodge which sold for 
$50,000 and a once in a lifetime 
trip to the Cayman Cookout, 
which sold twice for a total of  
$70,000.

 The funds raised at the an-
nual auction are distributed to 
16 local non-profit organiza-
tions for specific projects and 
programs that benefit children. 
Charity partners for 2020 in-
clude Ascension Sacred Heart 
Emerald Coast, Children in Cri-
sis, Children’s Volunteer Health 
Network, Emerald Coast Autism 
Center, Emerald Coast Chil-
dren’s Advocacy Center, Food for 
Thought, Habitat for Humanity 
of  Walton County, The Arc of  
the Emerald Coast, Opportunity 

Inc., Pathways for Change, Shel-
ter House of  Northwest Florida, 
AMIkids Emerald Coast, Boys 
and Girls Clubs of  the Emer-
ald Coast, Mental Health Asso-
ciation of  Okaloosa and Walton 
Counties, Westonwood Ranch, 
and Youth Village.

As the top charity fundraising 
event in Northwest Florida, the 
Destin Charity Wine Auction has 
been ranked among the nation’s 
top ten highest-grossing char-
ity wine auctions in the country 
by Wine Spectator Magazine for 

seven consecutive years and 
is currently ranked sixth. The 
money raised at this year’s auc-
tion will be presented to the char-
ity partners this fall in private 
check presentation ceremonies 
that adhere to current social dis-
tancing guidelines.

The dates for next year’s Des-
tin Charity Wine Auction week-
end are April 23 – 25, 2021. For 
more information on the Destin 
Charity Wine Auction Founda-
tion, visit www.DCWAF.org.

 

VISIT SOUTHWALTON.LIFE
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

H H H H H
Our daughter just completed her 
second phase and had her braces 
removed today, what a milestone!! 
This experience has been amazing.  
We love Dr. Stubbs and her staff. 
Always friendly and always went 
above and beyond for my 
daughter''s comfort. ~ Micha K.
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daughter''s comfort. ~ Micha K.
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Faces of Walton County; Spotlight on Valeria Wallace
By mark sTaNley aNd  
Tracy sTeely

Valeria Wallace has divided 
her time over the past eighteen 
years between the United States 
and her native Bolivia. Living in 
two different cultures has shaped 
her career path and the way she 
approaches life in general. In her 
own words, it has instilled in her 
“a love of  languages, a deep con-
nection to her cultural heritage, 
and a true understanding of  the 
immense personal and profes-
sional value that comes with bi-
lingualism.”

After nine years as a private 
college counselor and relocating 
to Santa Rosa Beach, Valeria 
founded The Language Studio, 
which allowed her to turn her 
passions into a business.  Find 
out more about The Language 
Studio at www.thelanguagestu-
diofl.com.

What inspired you to turn 
teaching Spanish into a business? 
In 2016 my husband, two-year-
old daughter and I moved to 
Bolivia and spent two wonderful 
years there. We were thrilled to 
witness our daughter learn Span-
ish and eventually become fully 
bilingual. Our second daughter 
was born a few months after 
moving to Bolivia, and she is now 
bilingual as well. As a family, we 
continue to foster our love for dif-
ferent languages and diversity.

Tell us more about your family. 
I’m married to Trent Wallace 
who is a Destin native. We have 
two daughters: Alex, 6, who goes 
to Dune Lakes, and Anna, 4, 
who attends Tree House Mon-

tessori School at Christ the King 
Episcopal Church which we are 
members of.  My parents and 
extended family live in Bolivia 
and we are extremely close. We 
are lucky to have my mother-in-
law, Ann, near us here in South 
Walton.

Tell us about your ca-
reer. What do you love 
most about what you do? 
I’ve done private and school 
college counseling for about 9 
years. I transitioned to teaching 
Spanish through The Language 
Studio thanks to encouragement 
from family and friends. I am 
both thrilled and blessed to bring 
this to our community in order to 
help our children become world 
citizens and encourage diversity 
awareness.

How long have you lived 
or worked in our community? 
We relocated here a couple of  
years ago after a two-year adven-
ture in Bolivia.

Who is the most inter-
esting person you’ve met 
here in our community? 
My friend Hillary Glenn, 
founder of  the Point Washington 

Medical Clinic. She is a true in-
spiration, relative to giving back 
to our community.

What is your go to band when 
you can’t decide what to listen to? 
It varies. From Ray Charles, Mi-

chael Buble, Mozart to Buena 
Vista Social Club.

What current or for-
mer local business makes 
you the most nostalgic ? 
Modica Market. Trips for rain-
bow cake are a fall tradition in 
our family.

What is your favorite 
thing or something unique 
about our community? 
I have met the most wonderful, 
generous women in this commu-
nity who volunteer their time to 
local nonprofits.

Where do you see your-
self  in 5 to 10 years? 
I would love to expand The Lan-
guage Studio and offer multiple 
languages for all ages.

What is the most beauti-
ful place you have ever been? 
Our turquoise beaches still take 
my breath away every time.

Finally, what advice 
would you give to people? 
Travel makes one modest. You 
see what a tiny place you occupy 
in the world. – Gustave Flaubert

Tracy Steely and Mark Stan-
ley are the hosts of  a community 
website called The Faces of  Wal-
ton County. The project aims to 
showcase the diverse residents 
of  our community, one Face at 
a time. To nominate someone 
for an interview visit www.the-
facesofwaltoncounty.com or call 
Tracy at 850-803-9822.

       Community

JOSH BOHLEN, OWNER
(701) 471-7002
crownpainting1@gmail.com
www.crownpaintingfl.com
     crownpaintingfl

181 Lynn Dr., Ste A, Santa Rosa Beach, FL 32459    Ph: 850-622-0246    F. 866-929-2205
www.aersrb.com

“Your Professional Surfaces Resource”

•  Motorized Louvers
•  Fan Beams
•  LED Lighting
•  Phone App Controlled
•  Financing Available

•   Largest Selection of 
Recti� ed Porcelain 
tiles in Northwest Fl.

•  Factory Direct Prices
•  IN STOCK

Savannah Blue 9"x36"

Cimeti Grey  30"x30"Aly’s Beach White Pavers & Tiles

New Motorized Arcadia Pergola’s

Elements & Resources

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN
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Is a Step Up in Basis 
Critical for your Deferred Annuity?  

By Maurice StouSe, 
Branch Manager and 
Financial adviSor

Annuities are not for every-
one. If  however you are con-
sidering one or perhaps already 
own one, this article will address 
a few key takeaways for you. This 
is intended to speak to deferred 
annuities (letting it grow over 
time vs taking out the income 
now). Annuities come in all 
shapes and sizes these days and 
they have taken on increased in-
terest from the financial media 
and investors and savers alike in 
2020. Cost is a significant factor 
when examining an annuity and 
finding out just what you get for 
the costs is critical, especially if  
you want to make sure you are 
locking in any appreciation year 
over year. 

Annuities mainly come in 

two different types: Fixed and 
Variable. The fixed type is sim-
ply getting a fixed rate of  return 
each year on the amount you 
have invested in the annuity. 
And the earnings or growth is 
tax deferred until withdrawn. 
The variable type simply means 
it is invested in sub accounts, 
similar to mutual funds, so the 
rate of  return varies with the 
performance of  the subaccounts 
in your annuity. 

Annuities can also have fea-
tures or benefits added to them 
and those are called Riders. A 
rider usually comes at an ad-
ditional annual cost stated as a 
percentage of  the amount in the 
annuity each year. One of  these 
Riders is a step up in basis of  
the death benefit of  the annui-
ty. An example of  that might be 
your beneficiary receives no less 
than your original contribution 
or the stepped up basis, the ap-
preciated value of  the deferred 
annuity. This is usually of  add-
ed importance to the variable 
annuity holder because she or 
he typically wants to lock in any 
appreciation from year to year 

(assuming there is appreciation) 
and not have the death benefit 
be worth less than the amount 
invested should the market and 
the subaccounts decline.

In the interest of  managing 
cost and innovation, many issu-
ers of  annuities might offer rid-
ers a la carte or eliminate them 
all together. The good news is 
that will get your investment cost 
down. The components of  cost 
are usually the annual mortality 
and expense charge, the man-
agement fee of  the subaccounts 
(if  it is a variable annuity) and 
any riders. Investors would want 
to make sure they know what 
they are being charged for each 
year and that there is benefit to 
them for the charges. And it is 
usually a seen as a good idea to 
comparison shop as well. 

There are choices available 
today that make the cost of  an-
nuity much less than it has been 
in the past, which had been a 
main criticism of  them. Inves-
tors should take note that when 
managing costs, they are willing 
to give up the associated bene-
fits. One of  the most often cited 
by investors is the annual step 
up of  the death benefit. The 
reason this is so is that many 
variable annuity holders would 
want to indemnify their benefi-
ciaries with any growth the sub-
accounts have experienced. As 
cost innovation has taken hold 
over the past decade many issu-
ers offer to eliminate the cost of  
that benefit or rider and make 
the variable annuity more of  
a no-frills annuity. This results 
in greater cost efficiency which 
can be a key component to long 
term returns. They do however 
give up that benefit. If  someone 
has held a variable annuity for 
several years and it has appreci-
ated they may not want to lose 
that opportunity. 

What if  someone is already 
in a no-frills variable annuity 
that does not offer the step up 
for beneficiaries? They should 
check to see if  they have choic-
es: Can they add that rider if  
possible? Or, does the issuer 
offer alternatives that have the 
rider so that they maintain the 
increased value if  any? Or, they 
might want to consider a lower 
risk annuity, the fixed annuity 
but also making sure that it of-
fers the benefit they are seeking. 

Changes to these types of  in-
vestments should be thoroughly 
researched as there may be cost 
considerations (such as early 
withdrawal charges) in doing so. 
Investors would want to be sure 
they have conducted an analysis 
of  the cost benefit and it meet 
their needs. Check with your 
issuer or advisor and be sure to 
review your options and any as-
sociated cost and if  it is to your 
benefit. With variable annuities, 
any withdrawals may be subject 
to income taxes and, prior to 
age 59 1/2, a 10% federal pen-
alty tax may apply. Withdrawals 
from annuities will affect both 
the account value and the death 
benefit. The investment return 
and principal value will fluctu-
ate so that an investor’s shares, 
when redeemed, may be worth 
more or less than their origi-
nal cost. An annual contingent 
deferred sales charge (CDSC) 
may apply. A deferred fixed 
annuity is a long-term, tax-de-
ferred insurance contract de-
signed for retirement. It allows 
you to create a fixed stream of  
income through a process called 
annuitization and also provides 
a fixed rate of  return based on 
the terms of  the contract. Fixed 
annuities have limitations. If  
you decide to take your mon-
ey out early, you may face fees 
called surrender charges. Plus, 
if  you’re not yet 59½, you may 
also have to pay an additional 
10% tax penalty on top of  ordi-
nary income taxes. You should 
also know that a fixed annuity 
contains guarantees and protec-
tions that are subject to the issu-
ing insurance company’s ability 
to pay for them.

Maurice Stouse is a Financial Advi-
sor and the branch manager of  The First 
Wealth Management and Raymond James 
and he resides in Grayton Beach. He has 
been in financial services for over 33 years. 
His main office is located at First Florida 
Bank, a division of  the First, A Nation-
al Banking Association, 2000 98 Palms 
Blvd, Destin, FL 32541. Branch offices in 
Niceville, Mary Esther, Miramar Beach, 
Freeport and Panama City, Pensacola, 
Tallahassee, and Moultrie, GA.  Phone 
850.654.8124. Raymond James advisors 
do not offer tax advice. Please see your tax 
professionals. Email: Maurice.stouse@ray-
mondjames.com.Securities offered through 
Raymond James Financial Services, Inc. 
Member FINRA/SIPC, and are not in-
sured by bank insurance, the FDIC or any 
other government agency, are not deposits 
or obligations of  the bank, are not guaran-
teed by the bank, and are subject to risks, 
including the possible loss of  principal. 
Investment Advisory Services are offered 
through Raymond James Financial Services 
Advisors, Inc. The First Wealth Manage-
ment First Florida Bank, and The First, A 
National Banking Association are not reg-
istered broker/dealers and are independent 
of  Raymond James Financial Services. 
Views expressed are the current opinion of  
the author, not necessarily those of  RJFS 
or Raymond James, and are subject to 
change without notice. Information provided 
is general in nature and is not a complete 
statement of  all information necessary for 
making an investment decision and is not 
a recommendation or a solicitation to buy 
or sell any security. Past performance is not 
indicative of  future results.

Investing involves risk and you may 
incur a profit or loss regardless of  strategy 
selected, including diversification and asset 
allocation. Investors should consult their 
investment professional prior to making an 
investment decision. Please note, changes in 
tax law may occur at any time and could 
have a substantial impact upon each per-
son’s situation. While we are familiar with 
the tax provisions of  the issues presented 
herein, as Financial Advisors of  RJFS, we 
do not provide advice on tax matters. You 
should discuss tax or legal matters with the 
appropriate professional. 

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

First Florida Wealth Group
Division of First Florida Bank

2000 Ninety Eight Palms
Blvd

Destin, FL 32541
850.654.8122
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head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning 
market cycles. Others follow the urge to jump out mid-ride. So what can you do 

to play it smart in a roller coaster of a market?
 

For starters, you can turn to us. We can help you find a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 

our experience, perspective is the ticket to helping endure the ups and downs 
as you pursue your financial goals. Contact us to learn how we can help.
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September 2020 30A Real Estate Update 

Dear 30A Neighbors,

Take a look at the numbers 
for our area. With all that has 
occurred throughout 2020, we 
have held our own in the real 
estate arena.  

During the past year, our 
area has been awarded two dis-
tinctions, "Best Beach, Grayton 
Beach" and ranked #1 in In-
vestment properties throughout 
the U.S.  Both distinctions have 
helped place our area in front of  
buyers that usually travel outside 
the U.S. to vacation or own va-
cation properties in other areas. 
It has certainly raised our profile 
with buyers outside our normal 
feeder areas. 

 
Take a look at the numbers. 

I have included both Detached 
Single-Family Homes, Gulf  
Front, and Non-Gulf  Front. 

 
Rosemary Beach

There have been 2 gulf  front 
sales, first $3,295,000 with 1680 
sq. ft. with 136 days on the mar-
ket, and second at $10,200,000 
with 5208 sq. ft. and 1375 days 
on the market. 

There are currently 32 avail-
able non-gulf  front homes 
ranging from $1,399,000 to 
$8,100,000. The average prop-
erty is $3,747,156 with 3351 
sq. ft., priced at $1100.74 per 
square foot, and 290 days on 
the market.  There are cur-
rently 10 pending properties 
ranging from $1,150,000 to 
$4,599,000. The average pend-
ing sale is $2,604,500 with 3656 
sq. ft., with 97 days on the mar-
ket. There have been 46 sales 
ranging from $1,250,000 to 

$4,000,000. The average sale 
is $2,246,717 with 3032 sq. ft., 
selling at 94% of  list price at 
$748.49 per sq. ft. and 197 days 
on the market. 

 
Alys Beach

There has been one gulf  
front sale at $10,000.000 with 
3631 sq. ft. and 4 bedrooms, 4.5 
baths with 37 ft. of  waterfront, 
and 198 days on the market. 
There are currently 11 active 
non gulf  front properties rang-
ing $3,100,000 to $6,395,000. 
The average sale is $4,384,045 
with 3737 sq. ft., priced at 
$1202.96 per sq. ft., and 85 days 
on the market. There are cur-
rently 20 pending sales ranging 
from $2,095,000 to $5,775,000 
with the average pending sale 
being $3,673,300 with 3398 
sq. ft., and 35 days on the mar-
ket.  There have been 47 sales 
ranging from $1,800,000 to 
$6,200,000 with the average 
property being $3,686,192 with 
3379 sq. ft., selling at 98% of  list 
price at $1,078.23 per sq. ft. and 
113 days on the market. 

 
Watersound Beach

There are currently 2 pend-
ing sales at $5,445,000 with 
5738 sq. ft. and 64.62 ft. of  wa-
terfront and $6,695,000 with 
4853 sq. ft. and 42 ft. of  water-
front.  There has been 1 sale at 
$5,495,000 with 4433 sq. ft., 52 
ft. of  waterfront, and 289 days 
on the market. 

There are currently 14 non-
gulf  front properties available 
ranging from $2,625,000 to 
$4,695,000 with the average 
property being $3,445,993 with 
4118 sq. ft., priced at $843.14 
per sq. ft. and 362 days on the 
market. There are currently 
11 pending sales ranging from 
$1,795,000 to $4,450,000 with 
the average pending sale of  
$2,724,273 with 3776 sq. ft. and 
155 days on the market. There 
have been 47 sales ranging from 
$915,000 to $4,750,000. The 
average sale is $2,399,180 with 
3500 sq. ft., selling at 94% of  
list price and $671.71 per sq. ft., 
and 240 days on the market. 

 
Seagrove

There is currently one 
pending gulf  front property at 

$14,995,000 with 9051 sq. ft., 
priced at $1656.72 per sq. ft., 
and 112 days on the market.  
There have been 3 gulf  front 
sales ranging from $4,100,000 
to $8,995,000 with the aver-
age sale being $6,981,667 with 
4489 sq. ft., selling at 99% of  list 
price, selling at $1644.78 per sq. 
ft. and 26 days on the market. 

There are 22 non-gulf  front 
properties available ranging 
from $549,999 to $4,664,000 
with the average property be-
ing $2,313,909 with 3370 sq. 
ft. and priced at $693.83 per 
sq. ft. and 167 days on the mar-
ket. There have been 4 pending 
sales ranging from $990,000 to 
$3,150,000 with the average 
pending sale being $1,975,925 
with 3588 sq. ft. and 78 days on 
the market. There have been 31 
sales ranging from $530,000 to 
$5,800,000 with the average sale 
being $1,779,984 with 2867 sq. 
ft., selling at 94% of  list price, 
and $676.26 per sq. ft., and 158 
days on the market. 

 
Seaside

There are currently 3 gulf  
front properties available rang-
ing $1,830,000 to $9,995,000 
with the average property 
$5,273,333 with 2548 sq. ft. 
and $2,346.21 per sq. ft. and 
116 days on the market. There 
are 2 pending properties, first 
at $1,690,000 with 672 sq. ft. 
and second at $6,199,000 with 
2744 sq. ft. and 117 days on 
the market. There have been 7 
sales ranging from $1,700,000 
to $6,250,000. The average sale 
is $3,607,143 with 2020 sq. ft., 
selling at 95% of  list price and 
$1960.97 per sq. ft. at 297 days 
on the market. 

There are 5 active non-
gulf  front properties ranging 
from $1,598,000 to $3,500,000 
with the average listing being 
$2,688,600 with 3060 sq. ft., 
priced at $981.99 per sq. ft. and 
122 days on the market. There 
are 2 pending sales at $1,580,000 
with 1192 sq. ft. and 46 days 
on the market and $2,350,000 
with 2750 sq. ft. and 479 days 
on the market. There have been 
16 sales ranging from $750,000 
to $4,191,655 with the average 
sale being $2,005,010 with 2236 
sq. ft. and selling at 96% of  list 

price, at $924.51 per sq. ft. and 
134 days on the market. 

Watercolor
There have been 3 gulf  front 

sales ranging from $2,919,555 
to $3,999,900 with the average 
sale being $3,339,818 with 2537 
sq. ft., selling at 86% of  list price 
at $1,322.06 per sq. ft. and 496 
days on the market. 

There are 24 non-gulf  front 
active properties ranging from 
$1,099,000 to $4,400,000 with 
the average property being 
$2,692,079 with 3752 sq. ft. and 
priced at $709.29 per sq. ft. with 
113 days on market. There are 
currently 27 pending proper-
ties ranging from $989,900 to 
$4,195,000 with the average 
pending being $2,230,904 with 
3367 sq. ft. and 94 days on the 
market. There have been 104 
sales ranging from $840,000 to 
$5,500,000 with the average sale 
being $1,987,561 with 3323 sq. 
ft., selling at 96% of  list price, 
$581.82 per sq. ft. and 135 days 
on the market. 

 
Grayton Beach

There are two gulf  front 
property sales ranging from 
$3,700,000 to $5,700,000 
with the average property be-
ing $4,700,000 with 3863 sq. 
ft. selling at 96% of  list price 
at $1570.85 per sq. ft. and 266 
days on the market. There 
are currently 5 pending sales 
ranging from $1,075,000 to 
$2,898,000 with the average 
being $2,004,400 with 3145 
sq. ft. and 321 days on the 
market. There have been 13 
sales ranging from $587,000 
to $3,100,000 with the average 
property being $1,610,808 with 
2582 sq. ft. and selling at 92% 
of  list price at $678.70 per sq. 
ft. and 184 days on the market. 

Blue Mountain Beach
There is one gulf  front prop-

erty available at $3,875,000 
with 4267 sq. ft., priced at 
$908.13 per sq. ft., and 285 days 
on the market. There has been 
1 sale at $3,700,000 with 1967 
sq. ft., selling at 93% of  list price 
and $1881.04 per sq. ft. and 167 
days on the market. 

 
Gulf  Place Condominiums 
and Townhomes

There are currently 8 prop-
erties available ranging from 
$325,000 to $854,900 with the 
average price being $501,350 
with 972 sq. ft., priced at 
$517.75 per sq. ft., and 272 days 
on the market. There are cur-
rently 19 pending sales ranging 
from $334,900 to $890,000 with 
the average pending sale being 
$558,884 with 1322 sq. ft. and 
184 days on the market. There 
have been 19 sales ranging from 
$270,000 to $526,000 with the 
average sale being $355,211 
with 744 sq. ft., selling at 97% 
of  list price at $501.65 per sq. ft. 
and 86 days on the market. 

If  you have questions, or if  I 
can help you with any of  your 
real estate needs, please contact 
me.

 Lisa Hughley
Broker, Owner
Classic Luxury Real Estate 
FL & GA
Classic Luxury Vacation 
Rentals
850-660-1962 Office
678-923-5152 Cell

All information regarding sales 
and availability is reliable but not 
guaranteed and gathered through the 
MLS system. 

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE
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Is a Step Up in Basis 
Critical for your Deferred Annuity?  

By Maurice StouSe, 
Branch Manager and 
Financial adviSor

Annuities are not for every-
one. If  however you are con-
sidering one or perhaps already 
own one, this article will address 
a few key takeaways for you. This 
is intended to speak to deferred 
annuities (letting it grow over 
time vs taking out the income 
now). Annuities come in all 
shapes and sizes these days and 
they have taken on increased in-
terest from the financial media 
and investors and savers alike in 
2020. Cost is a significant factor 
when examining an annuity and 
finding out just what you get for 
the costs is critical, especially if  
you want to make sure you are 
locking in any appreciation year 
over year. 

Annuities mainly come in 

two different types: Fixed and 
Variable. The fixed type is sim-
ply getting a fixed rate of  return 
each year on the amount you 
have invested in the annuity. 
And the earnings or growth is 
tax deferred until withdrawn. 
The variable type simply means 
it is invested in sub accounts, 
similar to mutual funds, so the 
rate of  return varies with the 
performance of  the subaccounts 
in your annuity. 

Annuities can also have fea-
tures or benefits added to them 
and those are called Riders. A 
rider usually comes at an ad-
ditional annual cost stated as a 
percentage of  the amount in the 
annuity each year. One of  these 
Riders is a step up in basis of  
the death benefit of  the annui-
ty. An example of  that might be 
your beneficiary receives no less 
than your original contribution 
or the stepped up basis, the ap-
preciated value of  the deferred 
annuity. This is usually of  add-
ed importance to the variable 
annuity holder because she or 
he typically wants to lock in any 
appreciation from year to year 

(assuming there is appreciation) 
and not have the death benefit 
be worth less than the amount 
invested should the market and 
the subaccounts decline.

In the interest of  managing 
cost and innovation, many issu-
ers of  annuities might offer rid-
ers a la carte or eliminate them 
all together. The good news is 
that will get your investment cost 
down. The components of  cost 
are usually the annual mortality 
and expense charge, the man-
agement fee of  the subaccounts 
(if  it is a variable annuity) and 
any riders. Investors would want 
to make sure they know what 
they are being charged for each 
year and that there is benefit to 
them for the charges. And it is 
usually a seen as a good idea to 
comparison shop as well. 

There are choices available 
today that make the cost of  an-
nuity much less than it has been 
in the past, which had been a 
main criticism of  them. Inves-
tors should take note that when 
managing costs, they are willing 
to give up the associated bene-
fits. One of  the most often cited 
by investors is the annual step 
up of  the death benefit. The 
reason this is so is that many 
variable annuity holders would 
want to indemnify their benefi-
ciaries with any growth the sub-
accounts have experienced. As 
cost innovation has taken hold 
over the past decade many issu-
ers offer to eliminate the cost of  
that benefit or rider and make 
the variable annuity more of  
a no-frills annuity. This results 
in greater cost efficiency which 
can be a key component to long 
term returns. They do however 
give up that benefit. If  someone 
has held a variable annuity for 
several years and it has appreci-
ated they may not want to lose 
that opportunity. 

What if  someone is already 
in a no-frills variable annuity 
that does not offer the step up 
for beneficiaries? They should 
check to see if  they have choic-
es: Can they add that rider if  
possible? Or, does the issuer 
offer alternatives that have the 
rider so that they maintain the 
increased value if  any? Or, they 
might want to consider a lower 
risk annuity, the fixed annuity 
but also making sure that it of-
fers the benefit they are seeking. 

Changes to these types of  in-
vestments should be thoroughly 
researched as there may be cost 
considerations (such as early 
withdrawal charges) in doing so. 
Investors would want to be sure 
they have conducted an analysis 
of  the cost benefit and it meet 
their needs. Check with your 
issuer or advisor and be sure to 
review your options and any as-
sociated cost and if  it is to your 
benefit. With variable annuities, 
any withdrawals may be subject 
to income taxes and, prior to 
age 59 1/2, a 10% federal pen-
alty tax may apply. Withdrawals 
from annuities will affect both 
the account value and the death 
benefit. The investment return 
and principal value will fluctu-
ate so that an investor’s shares, 
when redeemed, may be worth 
more or less than their origi-
nal cost. An annual contingent 
deferred sales charge (CDSC) 
may apply. A deferred fixed 
annuity is a long-term, tax-de-
ferred insurance contract de-
signed for retirement. It allows 
you to create a fixed stream of  
income through a process called 
annuitization and also provides 
a fixed rate of  return based on 
the terms of  the contract. Fixed 
annuities have limitations. If  
you decide to take your mon-
ey out early, you may face fees 
called surrender charges. Plus, 
if  you’re not yet 59½, you may 
also have to pay an additional 
10% tax penalty on top of  ordi-
nary income taxes. You should 
also know that a fixed annuity 
contains guarantees and protec-
tions that are subject to the issu-
ing insurance company’s ability 
to pay for them.

Maurice Stouse is a Financial Advi-
sor and the branch manager of  The First 
Wealth Management and Raymond James 
and he resides in Grayton Beach. He has 
been in financial services for over 33 years. 
His main office is located at First Florida 
Bank, a division of  the First, A Nation-
al Banking Association, 2000 98 Palms 
Blvd, Destin, FL 32541. Branch offices in 
Niceville, Mary Esther, Miramar Beach, 
Freeport and Panama City, Pensacola, 
Tallahassee, and Moultrie, GA.  Phone 
850.654.8124. Raymond James advisors 
do not offer tax advice. Please see your tax 
professionals. Email: Maurice.stouse@ray-
mondjames.com.Securities offered through 
Raymond James Financial Services, Inc. 
Member FINRA/SIPC, and are not in-
sured by bank insurance, the FDIC or any 
other government agency, are not deposits 
or obligations of  the bank, are not guaran-
teed by the bank, and are subject to risks, 
including the possible loss of  principal. 
Investment Advisory Services are offered 
through Raymond James Financial Services 
Advisors, Inc. The First Wealth Manage-
ment First Florida Bank, and The First, A 
National Banking Association are not reg-
istered broker/dealers and are independent 
of  Raymond James Financial Services. 
Views expressed are the current opinion of  
the author, not necessarily those of  RJFS 
or Raymond James, and are subject to 
change without notice. Information provided 
is general in nature and is not a complete 
statement of  all information necessary for 
making an investment decision and is not 
a recommendation or a solicitation to buy 
or sell any security. Past performance is not 
indicative of  future results.

Investing involves risk and you may 
incur a profit or loss regardless of  strategy 
selected, including diversification and asset 
allocation. Investors should consult their 
investment professional prior to making an 
investment decision. Please note, changes in 
tax law may occur at any time and could 
have a substantial impact upon each per-
son’s situation. While we are familiar with 
the tax provisions of  the issues presented 
herein, as Financial Advisors of  RJFS, we 
do not provide advice on tax matters. You 
should discuss tax or legal matters with the 
appropriate professional. 

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.
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to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
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a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and
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market cycles. Others follow the urge to jump out mid-ride. So what can you do 

to play it smart in a roller coaster of a market?
 

For starters, you can turn to us. We can help you find a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 

our experience, perspective is the ticket to helping endure the ups and downs 
as you pursue your financial goals. Contact us to learn how we can help.
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&30A MEDICAL  
CHIROPRACTIC

Your “All in One” Health Center

30A Chiropractic 
with Dr. Scott Thurston, DC

30A Medical
with Katie Huckaby, ARNP under the 
direction of Dr. Tommy John, MD

30A Massage
with Rachael Hill, LMT

30A Fitness
with Personal Trainer Eugene MIms

30A Yoga Studio
with Christine Collier, Lesa Klein 
& Mark Anthony

4161 W County Highway 30A
Santa Rosa Beach
850-622-2313

30-AChiropractic.com
30-AGym.com - 30AYoga.com

Authorized KABA Dealer
Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459

wwwwww..rreessoorrttsslloocckkssmmiitthhsseerrvviicceess..ccoomm

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls

Is Homeschool an Option for Your Family?
By HeaTHer BeNNeTT

Coronavirus has left the 
2020-21 school year looking very 
different for many traditional stu-
dents along The Emerald Coast. 
Whether parents chose the in-
school or virtual distance learn-
ing option, this school year will 
be a memorable one for many. 
Students are either learning to 
navigate the new social distanc-
ing regulations set in place at 
their traditional school, or trying 
to create and adhere to a normal 
routine at home with distance 
learning. Many parents were very 
torn about their options this year, 
but there is another option some 
parents have turned to and it’s 
been around for decades: home-
school.

Choosing homeschool is on 
the rise in many states, including 
Florida. Over the last year, while 
Coronavirus has uprooted many 

students and families in rela-
tion to their learning, traditional 
homeschool students have had a 
sense of  normalcy they could de-
pend on when it comes to their 
education. While many social 
activities and in-person support 
group gatherings were cancelled, 
learning was not disrupted. 

There are also many other 
reasons to homeschool your chil-
dren. You can choose what they 
are being exposed to, what they 
are being taught, have a hand 
in their development, and spend 
more time with them while they 
are young. “One of  the main 
reasons we chose homeschool 
was so we could grow our chil-
dren strong in their faith, to have 
a strong relationship with their 
Creator,” said Kelly Lee, a Bay 
County parent. “We wanted to 
focus on character building and 
help them learn about their in-
terests, life skills and possible fu-

ture careers.”
Another good reason to 

choose homeschool is that par-
ents can set the curriculum. You 
can teach your children skills that 
are no longer being offered in tra-
ditional schools. If  your children 
are interested in specific sub-
jects, you can spend more time 
on those areas of  study. You can 
have a hands-on approach with 
real life experience. “We love the 
freedom,” said Kelly. “While still 
being diligent in our school work, 
you can take field trips to places 

you just learned 
about, helping his-
tory become real.” 

As homeschool-
ing families grow 
in number along 
the Gulf  Coast, 
the community 
responds with en-
thusiastic efforts. 
Groups such as 
Emerald Coast 
Theater Company 
and Alfonso Com-
pany offer acting 
and dance classes 
during the normal 
school day to ac-
commodate the 
needs of  home-
schooled children. 
Businesses such 
as the Gulfarium, 
Zoo World and 

Wonder Works promote special 
offers for homeschoolers to take 
advantage of  enriching educa-
tional activities. Florida State 
now provides Florida’s Virtual 
online school to meet the grow-
ing demand of  homeschool 
options. It is more and more 
common to see families doing 
school at home in the Emerald 
coast area at large.

So how do you get started? 
What does homeschool require? 
The first thing you need to do is 
submit a Letter of  Intent to your 

school district. You will have to 
develop a curriculum and keep 
a portfolio that lists all of  the 
learning activities, reading mate-
rial, and includes writings, work-
books, worksheets or creative 
materials your child has. Parents 
are also required to pay for an 
annual evaluation. 

Many parents can be appre-
hensive about the loss of  social-
ization their children are exposed 
to while attending traditional 
schools. Homeschooled children 
are still welcome to participate 
in extracurricular activities with 
peers in their school district. 
They can play sports, be on an 
academic team, or join theater. 
There are also many homeschool 
support groups that you can join. 
Children do not have to lose out 
on socializing.

If  you are interested in learn-
ing more about homeschool in 
Florida, you can check out these 
resources:

Florida-Parent Educators  
Association 
https://fpea.com

Home School Legal Defense 
Association 
ttps://hslda.org

Homeschooling Florida 
www.homeschoolingflorida.com
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September 2020 Book Review;  
Three Muslims and a Jew

Three Muslims and a Jew is 
the often hilarious memoir of  
Morris Aaron Shapiro- a Jew-
ish man who has come through 
the school of  hard knocks and 
graduated summa cum laude! 
Morey’s childhood adventures 
read much like a Tom Sawyer or 
Huckleberry Finn story, since he 
had virtually no adult supervi-
sion in his early years. This lack 
of  parental involvement in his life 
led to a near train wreck in his 
teenage years. Then, after being 
pressured into the «marriage 
from hell,” this completely undis-
ciplined young man was drafted 
into military service—- think of  
a male Private Benjamin. These 
are some of  the funniest stories in 
the book. Though his life seemed 
to be just one disaster after an-

other for many years, Morey 
made a unique decision at age 
22, which profoundly changed 
the course of  his journey. This 
wild and crazy Bar mitzvahed 
and Hebrew-schooled Jewish 
boy had an encounter with Jesus 

and came to embrace Him as the 
promised Jewish Messiah.

Though there were plenty 

of  tests and trials along the 
journey, for Morey, God was 
faithful and the peace and joy 
he has experienced in walking 
with His Savior through many 
decades has been completely 
transforming and fulfilling. 
It’s interesting to note that of  
the world’s population of  seven 
and a half  billion people there 
are only 15 million Jews, and of  
that number only 4.3 percent 
are considered Messianic— that 
is believing in Jesus as Messiah. 
The book describes many ex-
tremely colorful characters that 
have made an impact on Mo-
rey’s life. There is a substantial 

focus on his friendship with three 
Muslim men that came about in 
a very surprising fashion. Among 
the many fascinating stories re-
counted are testimonies of  ac-
tual miracles he has witnessed 
including one in his immediate 
family. An appendix concludes 
the work with a comparison of  
the three Abrahamic religions: 
Judaism, Christianity and Islam. 
Three Muslims and a Jew is light-
hearted and inspirational, but 
also possesses a profound depth 
which will captivate the reader’s 
heart. It is available for purchase 
now on Amazon.com

COMMUNITY MANAGEMENT ASSOCIATES, INC.

Your LOCAL Residential 
and Commercial Association 

Management Solution 
Call us for management expertise and our extensive 
network of skilled vendors. Let our local, seasoned 
managers make a difference in your community!

Family Owned and Operated
We Help Your Community Thrive!

850-200-0835  |  www.cmacommunities.com 
7 Town Center Loop, Suite C-16  |  Santa Rosa Beach

Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.

your comfort.Let us design
24/7 Service:
850-896-6540
gulfshoreair.com License CAC05247

Blood Plasma 
Donations Needed

Ascension Sacred Heart Hos-
pital encourages those who have 
recovered from a confirmed case 
of  COVID-19 to consider do-
nating blood plasma for conva-
lescent plasma therapy in criti-
cally ill patients. Such plasma is 
currently in short supply. People 
who recover from coronavirus 
infection may develop antibod-
ies to the virus that remain in the 
plasma portion of  their blood. 
In convalescent plasma therapy, 

the plasma that contains the an-
tibodies is transfused into a per-
son still fighting the virus and can 
provide a boost to the patient’s 
immune system and potentially 
help them recover. OneBlood is 
managing donations locally. In-
formation about the treatment 
and the donation process can be 
found in the FAQs section of  the 
OneBlood website at https://
www.oneblood.org/lp/covid-
19-convalescent-plasma.stml.
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Serve with Those Who Serve

By lori leaTH smiTH

Did you know? There are more 
than 55,000 active duty service 
members in the Northwest Florida 
region and approximately 73% 
have deployed to Iraq and/or Af-
ghanistan since the tragic events of  
9-11. Roughly 41% have service-
connected disabilities. Approxi-
mately every 65 minutes, a veteran 
commits suicide.

Further, a Blue H.E.L.P. study 
showed 228 officers died by sui-
cide, while 132 officers died in the 
line of  duty in 2019. (Blue H.E.L.P. 
is a non-profit organization that 
acknowledges the service and sac-
rifice of  law enforcement officers 
lost to suicide and brings aware-
ness to police officer PTSD.) And 
these numbers are growing with 
increased service-related stress and 
the perception of  declining public 
support.

These statistics are precisely 
why Serve Ministries, Inc. (SMI), a 
multi-Christian faith ministry, was 
established in 2018 by Michael 
Belton, who recognized some of  
the unmet needs of  those who 
serve.

A retired 27-year Army officer 
who served in both Iraq and Af-
ghanistan, Michael is a 100% dis-

abled veteran. Knowing well the 
challenges for our veterans and law 
enforcement, he founded SMI to 
help combat the effects of  PTSD 
and suicide through community 
chaplains who help those who suf-
fer from physical, psychological/ 
emotional, social, and spiritual 
wounds and lead them to love and 
healing through Jesus Christ.

Its Mission? To meet the spiri-
tual needs and make disciples 

(Matt 28: 19-20) of  those who 
serve or who have served (military, 
first responders, and their families) 
and to equip them for Godly ser-
vice. “The way we make disciples is 
through chaplaincy,” says Michael.

The military objective is to re-
cruit, train and equip community 
chaplains to meet veteran needs by:

• Assigning a Veteran Chaplain 
to every warrior in the SOF Mis-
sions Resiliency Project;

• Lead/grow effective Veteran 
Support Biblical Study Groups;

• Offer chaplaincy services to 
veterans’ organizations, veterans’ 
hospitals, and church organiza-
tions. When chaplain support for 
active duty service members ends 
at separation/retirement, SMI 
continues with this support.

For first responders, the objec-
tive is to train and equip chaplains 
for agency placement. “Our goal 

to assign chaplains to every first 
responder agency that does not 
have one in our community such 
as law enforcement, fire stations, 
ems, and corrections officers,” he 
says, “and to lead and grow effec-
tive first responder Bible study sup-
port groups.”

For more information, call 
850-842-2780 or visit ServeMinis-
triesInc.com.

EXCELLENCE • VALUE • INTEGRITY
New • Used • Parts & Service

A Family-Owned Operation
106 Estes Place, Panama City Beach

(850) 999-7733
coastalcarsandcarts@gmail.com | coastalcc.net

You could spend more on a golf cart, You could spend more on a golf cart, 
but why would you?but why would you?

ICON® electric vehicles 
offer substantial savings 

over comparable golf 
cart models!
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Enhance Your Landscape and Health  
with Water Fountains

It has been known for ages 
that water has proven benefits for 
both the body and soul. Adding a 
water fountain to your landscap-
ing is a wonderful way to create a 
zen retreat for rest and relaxation 
at home.

Water fountains bring beauty 
and tranquility to landscapes and 
create a focal point and gather-
ing area. They not only increase 
visual interest, but the bubbling 
sounds add a sense of  calm to 
any Indoor or outdoor space. 
The soothing sound of  water is 
cool and most assuredly, calming.

The decorative appeal of  
water fountains is obvious and 
these beautiful pieces are often 

referred to as “art in motion.”  
In fact, medical experts agree 

water fountains can lower blood 
pressure and stabilize respiration,  

creating a calming effect that in-
creases positivity in mood while 
relaxing the mind.

In addition to all of  the other 
benefits of  a fountain, the pres-
ence of  moving water attracts 
hummingbirds, dragonflies, birds 
and other wildlife to the garden.

Maison30A Home and Gar-
den has accumulated an impres-
sive collection of  water fountains 
for you to create your own retreat 
in your landscape design. With a 
wide variety of  styles and sizes 
available to suit your personal 
taste, from a concrete Minimalist 
Modern to rustic Tuscan, you are 
certain to find just the right piece! 
They offer the largest collection 

of  pots and planters on the Gulf  
Coast and many of  the planters 
can be converted into fountains 
offering many more options for 
a unique water feature at your 
home. The home store has a 
large selection of  coastal chic fur-
nishings, art and decor. Certainly 
worth the trip!

Maison30a is located at  
16810 Panama City Beach  
parkway , Panama City beach 
Florida (98 and 79 )

Hours Tuesday -Saturday 10-6 
Maison30a.com

beach house chic furniture, art, decor, lighting and large collection of pots, planters and fountains
Open Tuesday - Saturday 10am - 6pm

16810 City Beach Parkway, Panama City Beach FL 32413  |  (850) 775-1227 
maison30a.com  |  @maison30a  |  @industrialchicloft

Check out other company specializing in industrial design furniture  |  industrial-chic.com
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College Funding Solutions Simplified!

By roBerT e. mcmillaN, 
mBa, cPa

We all know choosing the right 
college is one of  the most impor-
tant decisions in a young adult’s 

life. It will impact their whole life, 
from choosing an occupation, 
where they’ll be living, their future 
spouse and children, and certainly, 
their future standard of  living. 

Most High Schools begin the 
college selection process in the 
2nd half  of  a Student’s Junior 
year. But studies suggest the best 
time to start the process is the 
beginning of  their sophomore 
year. Students with a strong well 
thought out plan early in their  
high school years have an 88% 

percent chance of  achieving their 
degree goals versus 50% that do 
not have a plan and graduate 
within 4-½ - 5-½ years. A well-
designed plan will help each stu-
dent follow-through and stay on 
course by anticipating each step 
in advance. Also, students with a 
plan will have a better chance at 
finding for them, and at the right 
price. Yes, there are a myriad of  
ways to reduce the cost of  edu-
cation. Most people know better 
than to pay the sticker price for 
a car. Why should we pay sticker 
price for education?

The first semester of  the 
sophomore year is the ideal time 
for students to begin the college 
selection process and start to en-
gage in the planning process. This 
could be as simple as selecting two 
or three organizations or clubs to 
join. This experience will be bene-
ficial to the student’s future. These 
will also serve as great assets later 
in the student’s educational career 
when it comes time to apply for 
financial aid, scholarships, and 
admission to college. Addition-
ally, the students should begin to 
explore career options.

The Sophmore’s second se-
mester the student should begin 

a scholarship file. Included in 
this file should be a list of  private 
scholarship sources. Additionally, 
the student should: 
•  Continue involvement in clubs 

and organizations as well
•  Beginning to consider teachers 

for letters to be included in col-
lege admission applications. 

•  Students should take the PSAT 
for the first time and plan their 
schedule for junior year. 

•  Students should begin a list of  
important factors (location, size, 
enrollment, et.) to consider when 
creating a list of  possible col-
leges. 

Students may begin compil-
ing a preliminary list of  possible 
colleges (20-30 schools or more-
money is not considered at this 
point in the process) they would 
like to attend. Information re-
garding the college’s specifics (en-
rollment, location, etc.) may be 
obtained in a college guide (avail-
able in most bookstores), or by vis-
iting the college’s web-site. 

Students should read and re-
view all unsolicited mail received 
from colleges and place interesting 
information into a “possible” list 
of  colleges. 

Students and parents should 

attend a college fair, and begin 
gathering available information 
about interesting colleges. A file 
should be created for each college 
or university.

At the beginning of  the junior 
year a student should register to 
take the SAT, ACT and the Na-
tional Merit Scholarship Quali-
fying Test. Students and parents 
should begin investigating any 
institution that makes educational 
loans, such as banks and credit 
unions-and create a file on each. 
Students should apply and/or 
register for advanced placement 
courses, which will allow them 
to take college courses while still 
attending high school. These 
courses will also prove extraordi-
narily valuable in the college ap-
plication and acceptance process. 

For most parents and students 
the college application process is 
a daunting task. Our company 
has developed a comprehensive 
planning software that will guide 
parents and students along the 
process to proper planning, saving 
time and great expense. 

To learn more, please con-
tact Robert E. McMillan, MBA, 
CPA at 850-376-0450 and email 
bobmmn1950@gamil.com.

Specializing in: 
Interior & Exterior Repaints • Residential & Commercial

Drywall Repair & Popcorn Ceiling Removal
Pressure Washing • Deck & Fence Staining

(850) 842-9139

SUNDAY WORSHIP SCHEDULE:
 10:30 am: Service is open for public  
 service and live streamed and add our website  
 so people can watch from home 

WEEKDAY WORSHIP SCHEDULE:
  The DAILY OFFICE: Scripture readings, collects, and prayers from  

 the Book of Common Prayer 
Monday – Friday 
Morning Prayer: 9:00am   Evening Prayer: 4:30pm

  CELEBRATE THE SAINTS! A casual Holy Eucharist & Healing service 
 commemorating the saints of the Church.

 Wednesdays  12:00-12:45am 
 
  CENTERING PRAYER and Contemplative Christianity Discussion
 Thursdays 
 Centering Prayer: 10:30-10:50am 
 Discussion Group: 11:00-12:00 (in Hughes Library) 

Christ The King  
Episcopal  
Church 
480 N. Co. Hwy 393 
Santa Rosa Beach, FL 32459 
www.christthekingfl.org 
(850) 267-3332

Nursery  
and Children’s  

Chapel are  
now open

       Community

Your First Source 
in Watersports

 

4552 State Hwy 98, Santa Rosa Beach, FL 32459
Phone: 850-502-4357 Website: Paddleboards30a.com

Check Facebook for Demo Days
Store Hours: Monday - Saturday 10-6

• Paddleboards
• Kayaks
• Surfboards
• Skimboards
• Bodyboards
• Yeti
• Thule
• Gopro
• Lovin Summer
• Coast Hippie
• Shine On Living
• Sunbum
• & Accessories
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AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109

Choctawhatchee Oyster Gardening Creates  
a Splash under Local Docks

By alisoN “ali” JeaN, cBa 
educaTioN TecHNiciaN

My title may be an Edu-
cation Technician, but I am 
a multi-faceted employee at 
Choctawhatchee Basin Alliance 
(CBA). Of  the many roles I play 
within our organization, my 
favorite is the manager of  our 
Choctawhatchee Oyster Gar-
dening Program where volunteer 
oyster gardeners raise oysters at 
their dock for our living shoreline 
initiative. 

You may have read the article 
previously written by my col-
league, Chad Perko, about our 

oyster shell recycling program. 
Building a recycled-shell reef  
reduces shoreline erosion, pro-
vides habitat for over 300 species 
of  marine organisms, and keeps 
spent shells from restaurants out 
of  landfills. “The oyster garden-
ing program helps jump-start 
oyster growth on a newly con-
structed reef  by placing adult 
oysters at the site to seed the 
reefs,” says Restoration Coor-
dinator, Rachel Gwin. Some of  
the shells are set aside to use in 
our oyster gardens where they 
become the foundation for new 
oyster growth.

Oyster gardening spans 
eleven months, beginning when 
water temperatures reach 68°F 
to April of  the following year. 
With billions of  larvae floating in 
the water column, only a fraction 
survive and attach to a hard sur-
face. “Providing more spaces for 
oyster spat to settle enables more 
oysters to thrive in places where 
they may not have been other-
wise able to,” states Monitoring 
Coordinator, Jenna Kilpatrick. 
Once oysters reach maturity, 
each garden of  oysters raised 
in our program has the poten-
tial to filter up to 12,000 gallons 

of  water per day after planting. 
Imagine if  all dock owners in 
Choctawhatchee Bay cared for at 
least one oyster garden on their 
property.

As a keystone species, the ad-
dition of  oysters creates a founda-
tion for new habitats throughout 
the bay. As oysters accumulate 
on the shells, they become the 
reef  -- something like living in-
frastructure, providing shelter 
for invertebrates and fish within 
nooks and crannies. Some or-
ganisms feed on oysters directly, 
while larger marine critters will 
use reefs as hunting grounds. 

Even the waste from oysters is an 
important form of  food for detri-
tivores.

Oyster gardening allows com-
munity members to volunteer 
small increments of  their time 
over a long period without leav-
ing their homes. Volunteers can 
log upwards of  40 volunteer 
hours by tending their gardens 
one hour a week. Our volunteers 
can spend family time exploring 
the plethora of  critters that flock 
to your garden. 

“Oyster gardening adds an-
other outreach component to 
connect people to the local en-
vironment through hands-on ac-
tivities,” says Alison McDowell. 
Oyster gardeners play an impor-
tant role in restoring oyster habi-
tat. If  oyster gardening seems 
to float your boat, the program 
application and the online work-
shop are on our website under 
the volunteer tab. To find out 
more information, please visit 
CBA’s oyster gardening page 
or contact Ali Jean at jeana1@
nwfsc.edu.

       Community
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Emerald Coast Theatre Company Announces  
its Fall 2020 Offerings

“Given the extraordi-
nary times we are all expe-
riencing, we are especially 
honored to launch a thrill-
ing season roster filled with 
exciting new program of-
ferings for theater lovers 
of  all ages,” said ECTC 
co-founder and producing 
artistic director Nathanael 
Fisher. “We are implement-
ing our Safety Protocol 
Plan in accordance with 
CDC guidelines to ensure 
our patrons can enjoy all of  
our offerings in a safe envi-
ronment.”

Enjoy a sampling of  the 
season and special subscrip-
tion rates at Taste of  the Sea-
son launch party with the ECTC 
tribe on Thursday, Oct. 1, 5 to 
7 p.m. at ECTC’s performance 
space located at 560 Grand Bou-
levard in Grand Boulevard at 
Sandestin. The event is free and 
open to the public.

 The Professional Main Stage 
& Second Stage productions are 
as follows:
First Date
October 9-10, 15-16, 22-24 at 
7:30 p.m.; October 18, 25 at 2 
p.m.

Main Stage Production
The story of  this romantic 

musical comedy begins when 
blind date newbie Aaron is set up 
with serial-dater Casey, a casual 
drink at a busy New York restau-
rant turns into a hilarious high-
stakes dinner. Can this couple 
turn what could be a dating di-
saster into something special be-

fore the check arrives? 
Adaptation written 
by Austin Winsberg 
(Gossip Girl) with 
music and lyrics by 
Alan Zachary and 
Michael Weiner.

Cabaret on the 
Boulevard
October 13 at  
7:30 p.m.
Second Stage  
Musical Revue

Mix, mingle, and 
enjoy live musical se-
lections performed 

by our talented First Date cast. 
Meet the local and regional ac-
tors that grace our ECTC stage 
in this intimate cabaret setting. 
Don’t miss this unforgettable lim-
ited engagement performance.

Cabaret on the Boo-levard
October 20 at 7:30 p.m.
Second Stage: Musical Revue

Join the cast of  First Date and 
other beloved ECTC actors for 
a spooky night with your favor-
ite hair-raising Broadway show 
tunes. Spine-chilling selections 
include songs from Wicked, The 
Addams Family and Beetlejuice.

The Listening Lounge
November 17 at 7:30 p.m.
Second Stage: Singer/Songwriter

Join us for a glass of  wine or 
beer while listening to some of  
the best local musicians in the 
area. An entertaining evening of  
music you won’t want to miss.

A Christmas Carol
December 4, 5, 10-12, 17-19 at 
7:30 p.m.; December 6, 13, 20 at 
2 p.m.

Main Stage Production
This theatrical adaptation of  

Charles Dickens’ spirited clas-

sic uses only five actors to 
bring our most beloved 
holiday characters to life. 
From Ebenezer Scrooge 
and Tiny Tim to Bob 
Cratchit and Mrs. Fezziwig, 
Patrick Barlow›s take on A 
Christmas Carol uses noth-
ing more than some simple 
props, fresh physicality and 
the power of  imagination to 
convey this timeless story of  
redemption.

Christmas Cabaret  
on the Boulevard
December 15 at 7:30 p.m.

Second Stage: Musical Revue
Mix, mingle, and enjoy live 

musical selections performed 
by our A Christmas Carol cast. 
Enjoy classic holiday songs and 
join in some carols as well. Like a 
mug of  hot cocoa, this one-night-
only event will warm your heart 
and get you in the holiday spirit.

For ticket information and a 
full schedule, please visit www.
emeraldcoasttheatre.org.

Murals 
Venetian Plaster

Custom Cabinet Finishes

(850) 543-3276
WilliamEdwardsArt@gmail.com

        WWW.BOCA-BOUTIQUE.COM

MMIIRRAAMMAARR  BBEEAACCHH
MMIIRRAAMMAARR  PPLLAAZZAA
((885500))  665544--88881100

SSAANNTTAA  RROOSSAA  BBEEAACCHH
WWAATTEERRCCOOLLOORR  CCRROOSSSSIINNGG  //  HHWWYY  339955  

((885500))  553344--00000022

DDEESSTTIINN
MMccGGUUIIRREE’’SS  IIRRIISSHH  PPUUBB  PPLLAAZZAA

((885500))  883377--00007799

BBeesstt  PPrriicceess  oonn  tthhee  EEmmeerraalldd  CCooaasstt

BBee  HHiipp  ......  BBee  HHaappppyy  ......  BBee  UUnniiqquuee
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ECCAC Monthly Focus on Prevention Programs
Along with providing many 

services to children who have 
experienced abuse, abandon-
ment or neglect, the Emerald 
Coast Children’s Advocacy Cen-
ter (ECCAC) also has significant 
prevention programs in place. 

According to Jasie Landeros, 
who heads up the prevention de-
partment as ECCAC’s Outreach 
Program Manager, “Because 
of  the COVID-19 pandemic 
impacting our ability to go into 
the schools, we have had to tem-
porarily put our Child Safety 
Matters programs on hold in 
Okaloosa and Walton County 
schools. Given the times, we are 
instituting monthly prevention 
programs, focusing on a different 
topic each month. In September, 
our focus will be on calling at-
tention to suicide prevention for 
children, teens and young adults. 
It coincides with National Sui-
cide Prevention Awareness, Sep-
tember 6 – 12.”

It is a proven fact during 
this pandemic, that depres-
sion, anxiety, stress and suicidal 
thoughts are on the increase. 
Unfortunately, regardless of  the 
pandemic situation, suicide is 

the SECOND leading cause of  
death in young people between 
the ages of  10 and 24.

The JasonFoundation.com 
and BetterHealth.vic.gov.au have 
compiled key facts related to sui-
cide in younger people:
•  4 out of  5 teens who attempt 

suicide have given clear warn-
ing signs.

•  Depression is one of  the lead-
ing causes of  suicide attempts, 
which may manifest in the fol-
lowing ways:

        -  Declining grades and 
school performance.

        -  Lack of  interest in  
activities once enjoyed.

       -   Withdrawal from family, 
friends, and relationships.

•  Talking a lot about death and 
suicide (even jokingly).

• Previous suicide attempts.
• Final Arrangements.
      -  Giving away prized  

possessions.
      -  Saying goodbye to friends 

and family.
• Regularly self-harming.
•  Doing dangerous/life  

threatening things.

Since school is being con-
ducted in many different for-
mats now, and young children 
and teens may not have access to 
teachers and counselors who can 
recognize suicidal tendencies, it 
is especially important for par-
ents to be aware. Self-care and 
mental health awareness is criti-
cal, especially in these unprec-
edented times, and especially for 
children and youth. ECCAC will 
be providing additional data and 
information via their website and 
social media.

ECCAC is in its 20th year 
in operation this year with cen-
ters in Niceville and DeFuniak 
Springs. They have provided 
over 150,000 services at no 

cost for children experiencing 
abuse, abandonment or neglect 
to include mental health therapy, 
crisis intervention, referrals to 
other community providers, in-
terviews and medicals to more 
than 14,000 children and their 
families.

For further information, visit 
www.eccac.org, or email or call 
Jasie Landeros at Jasie@eccac.
org, 8i50-833-9237, Ext. 267. If  
abuse is suspected, call the anon-
ymous Florida Abuse Hotline at 
1-800-96-ABUSE. 

ECCAC’s September preven-
tion program will focus on sui-
cide, the leading cause of  death 
in young people between the ages 
of  10 and 24. 



Page 22 South Walton Life   www.southwalton.life September 2020

Red Bar Reopens! 
By riTa l. sHerwood

The iconic Red Bar in Gray-
ton Beach is finally rebuilt, 
back open, and looking better 
than ever. Walking in, it has 
the exact same vintage, cool 
vibe it always had. When asked 
how this was even possible, co-
owner Philippe Petit says, “It 
was a huge undertaking and 
would not have been possible 
without Deron Strickman, our 
General contractor from Luke 
& Blue’s, it truly was a blessing 
working with him. He guided 
us well throughout the whole 
process, never said no, but was 
always realistic with pricing and 
our timeline; it was a dream to 

work with him.” Add to that a 
labor of  love for both, as the 
Red bar building and grounds 
date back to a 1930s general 
store and then gas station in the 
1940s. Philippe and his brother 
Oli opened Red Bar in 1995, 
and about 10 years ago, had the 
forethought to make a copy of  
the measurements along with 
blueprints (after all, we live in a 
Hurricane area)!

Well thank goodness they 
did, and after the fire destroyed 
the beloved Red Bar in Febru-
ary of  2019, many contractors 
came knocking. What made 
Luke & Blue’s Construction so 
special? Deron says, “I live very 
close and have been a patron 

of  The Red Bar for 15 years, 
you can’t get more local than 
that. I truly care about my cli-
ents and always want them to 
be satisfied. For me, I took a 
sense of  ownership and pride 
because I live here and The 

Red Bar is the cornerstone of  
our Grayton / 30A community. 
I was happy that I could moni-
tor progress very easily, even on 
the weekends.” He goes on to 
say, “It was truly a team effort 
and none of  this could have 

been possible without our many 
Luke & Blue’s sub contractors. 
They really stepped up to the 
plate and hit it out of  the park! 
They deserve much of  the 
credit.” You can say that again, 
once Luke & Blue’s received the 
building permit; it took only 
eight months to rebuild.

And how were they able to 
replicate all of  the photos, art-
work and many vintage accesso-
ries? Philippe says that Oli and 
their dad worked off of  pho-
tos they had of  The Red Bar. 
“They both are collectors of  all 
things vintage as well as new, so 
the process was a smooth one.” 
Thank goodness, because 500-
600 pieces to replace could not 
have been an easy task!

Philippe also mentions the 
tremendous community sup-
port they had to help their 90 
employees who were suddenly 
out of  work due to the fire, 
which happened right before 
spring break. Various local res-
taurants hired many of  them, 
and the local community even 
got together and raised money 
through 30A.com’s  “Rebuild 
Red Bar” T-shirt sales, a Craft 
Bar fundraiser and anonymous 
donors, to a total of  $150,000. 
These funds were distributed 
among all of  their 90 employ-
ees.

Be sure to check out the new 
and improved Red Bar in Gray-
ton Beach, located at 70 Hotz 
Avenue, open for lunch 11-3 
p.m. and dinner 4:30-10 p.m., 
with live music nightly starting 
at 7 p.m.

       Community

Premium and Natural Long-Needle Pine Straw 
for all of your spring landscaping needs

New plants arriving weekly this spring season! 
Find the perfect floral addition for your garden.

(850) 830-0507  |  www.ProStrawInc.com
4401 U.S. Hwy. 98, Santa Rosa Beach
Open Mon. - Fri. 9am - 4pm | Sat. 9am - 2pm

12273 East Hwy. 98, Suite 106 Holiday Plaza, Destin | (850) 650-1919 | www.TileTemptations.com

Time for 
new flooring? Tile Temptations

Specializing in Condo & Rental Home Remodels - Quick Turnaround  - Full Service

TILE - LUXURY VINYL WOOD LOOK STONE - HARDWOOD - CARPET

Like us on Facebook!
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Luke & Blue’s and The Red Bar want to thank the following professionals, suppliers and subcontractors for their 
outstanding and tireless efforts in rebuilding The Red Bar. The success of the rebuild could not have been accomplished 

without each and every one of them.

CONGRATULATIONS ON A GREAT JOB & THANK YOU!
A Boheme Design – Jonathan Hampel – Architecture
Action Fire & Safety Equipment – Joe Bryan – Fire Suppression System
Air Conditioning & Heating, Inc. – Brian Petty, Lavis Miller, Levi Collins – 
Heating, Ventilation, Air Conditioning
Alianza Group, Inc. – Henry Lopez – Drywall Finishing
Andrews Plumbing & Electric, Inc. – Robert Andrews, Crystal Andrews – 
Plumbing
Andrews Plumbing & Electric, Inc. – Don Adams – Electric
Bay Climate Control & Refrigeration, LLC. – Chris Williams – Exhaust Hood 
Fabrication / Install & Refrigeration
Bel-Mac Roofing, Inc. – Bill Bell, Travis Bell, Louis Palanek, Mike Runyen – 
Roofing
Best Landscape Solutions, LLC – Jay Hicks – Jobsite Clean Up
Builders First Source – Eugene Watts – Roof Trusses
Chelco – Matthew Avery, James Woodham – Electric Utility
CNS Millworks, Inc. – Aaron Lewis – Wood Fabrication
Chilson Apple Trim, Inc. – Bill Apple, Ilyas Khatamov – Trim Carpentry
Delta Pavers, LLC – Francino Ribeiro – Brick Paver Flatwork
Disposal Services, LLC – Chuck Wilder – Dumpster & Port-o-let Rental
Emerald Coast Flooring, Inc. – Mike Wills, Chris Willis – Hardwood Flooring
Eric T. Wilson Construction, Inc. – Eric Wilson – Trim Carpentry
Everything & More, LLC – David Fannin – Backflow Insulation
Ferguson Enterprises, Inc. – Shannon Prine, Katie Robinson – Plumbing 
Fixtures & Supplies
Frank’s Cash & Carry – George Schissler, Casey Schissler, Zach Jackson – 
Lumber & Siding Material
Gasworks, LLC – Chuck Augustine, Ronnie Crews – Gas Piping Installation

Gomillion Electric & Construction, Inc. – Larry Gomillion – Electric
Gulf Coast Insulation, LLC – Jon LaGrosse, Colby Anderson – Insulation
Hardware Express – Jerry Armstrong – Interior & Exterior Door Hardware, 
Restroom Hardware
Hood Vent Pros, LLC – Dylan Levesque – Pressure Washing
Interior Exterior Building Supply – Scott Wagner – Drywall Supplies
JR & L Installation, LLC – Josh Rawluk – Commerical Flooring Installation
King’s Windows & Doors, LLC – Frank Brogniez, Frankie Brogniez – Window & 
Door Installation
L & J Gutters, LLC – Jeffery Dangerfield – Gutter Systems
New View Windows & Doors – Ted Foret, Kevin Cleveland – Exterior Doors & 
Windows
O’Connell & Associates – Neill O’Connell, Denis Belevitin, Josh Barker, John 
Nash – Civil & Structural Design
Okaloosa Gas – Kenny Kilpatrick, Jasper Bailey – Natural Gas Utility
Panhandle Bolt & Industrial Supply, Inc. – Bill Dozier, Chris Davis – Structural 
Hardware
Pompano Painting & Remodeling, LLC – Donnie Hicks, Pete Henderson, Elliot 
Henderson, Clay Chambers, Tommy Vermillion – Painting & Misc. Carpentry
Presley Maintenance – Aaron Presley - Electric
Rachel’s Lighting – Gradi Morgan – Lighting Fixtures
RBM Contracting, Inc. – Branch McClendon, Richard Roverman – Sitework, 
Grease Traps, Civil Work
Regional Utilities – Ryan Douglass, Rodney Bailey, Ashley Dismukes, Brian 
Simpler – Water & Sewer Utility
Royal Remodeling & Construction, Inc. – Alex Pena, Alix Maldonado – Framing, 
Siding
Saltwater Steel Co. – Jos Bekkers – Metal Fabrication
Sea Shutters, Inc. – Derek Preston – Composite Louvered Shutters
Seago Fire Protection, LLC– Bobby Gillett, Jason Holland – Fire Sprinkler 
System
South Bay Lumber, Hardware & Paint – Jay Pugh, John Pugh, John Herrick – 
Lumber & Siding Material
South Land Services, LLC – Les Miller – Sitework
Southeastern Sash & Door – Bill Peacock, Austin Moe – Interior Trim Material
Southway Crane & Rigging, Inc. – McClain Head – Crane Services
Stephen Greenway Masonry, LLC – Stephen Greenway, Dennis Smith – 
Concrete, Masonry, Stucco
Voelker Surveying, LLC – Ron Voelker – Surveying

And the Following Individuals: 
Randy Gardner, Jonathan Aldridge, Tony Paterson, Tate Abney, Jesus Boites, 
Mark Jimenez,Matt Doyle, Mark Doyle, Sergio Sedov,  James Keenan, Christopher 
Ryan, Van Little, Tony Alvarez, Antonio Alvarez, Calvin Bradley, Bryan Hand, Steve 
Onley, Jim Foley, Shelby Sultuska

CERTIFIED GENERAL CONTRACTOR #CGC1528930
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Caicos Turquoise - PMS uncoated 7466
Paparazzi Flash - PMS uncoated 7450
Silent Film - PMS uncoated 429
Aquifer - PMS uncoated 629
Dawn Gray - PMS uncoated Cool Gray 10

•  PDO Thread lift for brow lift, 
facelift, jowl lift, and neck lift

•  PDO smooth threads for  
collagen stimulation and 
wrinkle reduction

•  Kybella for chin fat reduction

• Botox • Fillers • Neck BotoxDr. Amber Wiebe
DMD, MAGD, MAAFE

Botox $10 per 
unit

min 35 units  Exp: 12/31/20

Must mention this ad at time of 
treatment. No exceptions.

National 
Instructor

850.267.0777
www.destinbotox.com

Simplifying Medicare Advantage Plans for Seniors

Michael Roth, is a  local 
representative for Florida Blue, 
specializing in Medicare prod-

ucts for seniors in Panama City 
Beach.  Roth explains that this is 
the time of  year when you should 
review your Medicare coverage 
and make important decisions 
about your coverage for 2021.

One piece of  advice he offers 
beneficiaries is to get started on 
the process early.  By doing so, 
you will have plenty of  time to 
review your options before Medi-
care’s annual Open Enrollment 
Period begins (October 15–De-
cember 7).

Interpreting insurance ben-
efits can be confusing at any age 
but understanding healthcare 

options for those 65 and older 
can be even more difficult. The 
already complex system is mud-
died even more by the barrage 
of  annual advertising from in-
surance companies (Joe Namath 
should just stick to football).

Roth suggests considering 
three things when shopping for 
Medicare Advantage plans:

Choice: When it comes to 
Medicare, one size does not fit 
all. What works for your neigh-
bor may not work for you. Take 
the time to learn and understand 
the benefits and costs of  each 
plan so you feel confident in your 

decision and your health care 
coverage.

Care: It starts with a strong 
relationship with your primary 
care provider (PCP).  If  your 
plan has a network, make sure 
you’re comfortable with the doc-
tors and hospitals in the network.  
Also check to see if  your plan will 
coordinate your care with the rest 
of  your providers.

Experience: Medicare can be 
complex and confusing. It’s im-
portant to find a seasoned agent 
that works for you and supports 
you throughout your health care 
journey.  We are here not only to 

help you now, but in the years to 
come also.

For further information, on 
how Florida Health Connector 
and the benefits and resources 
at Florida Blue can help you live 
more and worry less call 850 899 
7003, or email mhaalandroth@
gmail.com 

Michael Roth is a Regional Man-
ager with Florida Health Connector 
and President of  MrBenefits,Inc.  Mi-
chael has been a local resident on 30a 
since 2008 and has over 40 year’s 
experience specializing in Medicare, 
Health and Life Insurance.

Are you prepared for Medicare?
Let Florida Blue Medicare guide you to 

the meaningful benefits and exceptional 
service you deserve.

Our HMO plans received Medicare’s highest rating — 5-out-of-5 stars — 
for the second year in a row!

Call your local agent to enroll today!

(850) 899-7003
Michael Roth

AN EFFECTIVE
TO SURGERY

 Alternative
Heal your back and joints with Prolotherapy,  

Platelet Rich Plasma Treatment & Stem Cell Therapy
“proven safe and effective, less invasive, time and money savers”

Medical Marijuana Therapy
Male enhancement and erectile dysfunction, stress  

incontinence in women, using Platelet Rich Plasma (PRP)

Sheila Mohammed, MD, PhD 
Specialized in Orthopedic Regenerative Medicine and Toxicology

850-281-8186
Dr.SheilaMohammed.com

SPINE & JOINT LLC

Is it Safe to Work Out at the Gym?
A growing body of  evidence 

is suggesting that working out at 
your health club carries no more 
risk than any other indoor facil-
ity that you might be visiting. 

The most recent evidence comes 
from a random, two-week study 
that began on May 22, studying 
five different gyms in Oslo, Nor-
way with 3764 study participants 

ages 18 to 64-years-old 
with no underlying 
health conditions. Dur-
ing the study, 80% of  
the participants used 
the gyms once, with 
38% visiting over six 
times. Half  of  the study 
group were also told to 
keep away from the 
gym, for the purpose 
of  comparison. Stick-
ing to social distancing 
rules (one meter for 
‘floor exercise’ and two meters 
for high-intensity classes), the 

study participants also used hand 
sanitizer regularly and had lock-

ers available. After the two 
weeks, the participants took 
an antibody test on June 8th.

The results of  the study 
displayed an interesting 
result — of  the 3764 par-
ticipants, only one person 
caught coronavirus, but 
was part of  the group that 
had not attended the gym. 
Conversely, over the study 
period, 207 people had con-
tracted coronavirus in Oslo.

“This shows us that low-
prevalence environments are safe 
for gyms and probably just about 
everything else. It is very unlikely 
you will get infected,” explained 
Dr. Gordon Guyatt, a professor 
of  medicine at McMaster Uni-
versity to the New York Times. 
”You can’t stay locked down for-
ever. We are never going to be 
completely free of  this thing. And 
in a low-prevalence environment, 
the risk is low wherever you go 
— gyms or grocery stores or even 
restaurants.”

For more information, contact 
Nora or Jason Clements at Blue-
water Fitness, 850.279.6767 or 
info@bluewaterfitness.net. www.
bluewaterfitness.net.
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Because you are unique...

850-622-5800
Fax: 850-622-5802

HOURS OF OPERATION
Mon - Fri • 9am-5pm

1719 S Co. Hwy 393,
Santa Rosa Beach, FL
Handicap Accessible

Regina Jaquess, Pharm D
USA Water Ski team member
and ten time World Champion
and World Records
in both slalom and overall

www.reginajaquess.com

WHAT IS COMPOUNDING?
Pharmaceutical compounding allows for your medical provider to  
provide specialized treatment. We can formulate your prescriptions  

to meet your individual needs.

The need for compounding is endless. Below are a few topics that
Emerald Coast Compounding Rx handles on a daily basis.

 HORMONE AND THYROID REPLACEMENT THERAPY
DERMATOLOGY | PAIN MANAGEMENT

• Anti-Aging
•  Bio-identical Hormones 

Replacement Therapy
• Dental
• Dermatology
• Gastroenterology
• Infertility

•  Men’s and Women’s Health
• Pain Management
• Pediatric
• Podiatry
• Sports medicine
• Veterinary And More

www.eccpharmacy.com | info@eccpharmacy.com

Because you are unique...

• Anti-Aging

• Bio-identical Hormones
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• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health
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• Pediatric
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• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Because you are unique...

• Anti-Aging

• Bio-identical Hormones

 Replacement Therapy

• Dental

• Dermatology

• Gastroenterology

• Infertility

• Men’s and Women’s Health

• Pain Management

• Pediatric

• Podiatry

• Sports medicine

• Veterinary

• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802

Best of Emerald  
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Journey Bravely; Sorry, Not Sorry

By sTePHeNie craig, lcsw

“I’m sorry. I was wrong. I can 
see that I hurt you and I shouldn’t 
have done that. I value our rela-
tionship. I will make every effort 
not to do that in the future.” 
Wouldn’t it be so helpful to hear 
that when someone hurt you? 

What we often get instead 
is…”I wouldn’t have done that 
if  you hadn’t….” Or, “I’m sorry 
you’re so sensitive.” Or, “I’m 
sorry your feelings are hurt but 
the reason I did this is because 
you….” Or, often we get silence 
and are expected to move on in 
a relationship with no acknowl-
edgment or resolution around 
the hurt.

If  you’re like most humans, 
you appreciate and need a sin-
cere, heartfelt apology as a part 
of  repairing a relationship. How-
ever, it’s often easier to receive an 
apology than to give one. Apolo-

gizing is the humbling act of  
taking direct, verbal responsibil-
ity for something hurtful you’ve 
done to someone else. And, fol-
lowing up the verbal apology 
with a behavioral commitment 
to change your behavior to pre-
vent repetitive hurt. Apologizing 
is a cornerstone of  a healthy re-
lationship.

If  apologizing is hard for you, 
you may have some of  the fol-
lowing common objections to 
saying you’re sorry:
• I didn’t intend to hurt anyone.
•  Parents aren’t supposed to 

apologize to their kids.
•  The other person hurt me too 

and they need to apologize 
first.

•  If  I apologize, I’m giving away 
power I have in the relation-
ship.

•  The other person deserved the 
hurtful thing I did.

•  I don’t do anything wrong so I 
don’t owe anyone an apology.

While these objections can be 
powerful motivations preventing 
apology, the cost is disconnected 
relationship that lacks trust and 
accountability. Apologizing is 
non-negotiable if  you want hon-
est, reciprocal, trustworthy rela-
tionship.

So, you know you need to 
apologize but how do you get it 
right?

5 Things NOT do when  
Apologizing:

Don’t make excuses. Someone 
you’ve hurt is not interested in 
why you hurt them.

Don’t lecture. If  there is some-
thing you want the other person 
to do differently in the future of  
your relationship, address that 
issue at a separate time, not on 
the heels of  your apology.

Don’t use apology to get results. 
Apologize because you care and 
you have remorse for hurting the 
other person. Don’t apologize to 
get the other person to quickly 
move on from their pain, to fin-
ish a work project, or to move 
back to life as usual because this 
is more comfortable for you.

Don’t insult the hurt person’s emo-
tional experience. “I’m sorry you’re 
so sensitive” is not an apology. It’s 
an insult and indicates no respon-
sibility for your hurtful behavior.

Don’t demand forgiveness. The 
hurt person gets to decide how 
they will receive your apology. If  
they choose to forgive you, they 
get to decide that in their own 
time.

5 Things TO do when Apologizing:
Take full responsibility for your part. 

Reflect on what you understand 

was hurtful behavior on your 
part. Say you’re sorry and say 
specifically what you did that was 
hurtful. “I’m sorry I stood you up 
for our lunch date.” Even if  the 
other person did something hurt-
ful to you in this situation, now is 
not the time to say it. Own your 
part and hold them accountable 
for their part in a separate discus-
sion. 

Validate the emotion of the hurt 
party. “I can see and understand 
that it was hurtful to you when I 
did not show up for lunch.”

Communicate the value of the re-
lationship. “Our friendship is im-
portant to me and my behavior 
did not reflect that.”

Communicate and follow through 
on a plan for change. “I commit to 
doing better in the future. If  I 
make plans with you, I will show 
up or let you know in advance if  
I have a change of  plans.”

Keep it simple. Apologize and 
leave it at that. Correcting, lec-
turing, or explaining your behav-
ior will only take away from the 
apology.

While apologizing can be dif-
ficult at times, it’s a healthy prac-

tice that causes self-awareness, 
personal growth, and relational 
maturity. There is something 
freeing about admitting you are 
wrong sometimes and taking 
the steps to make things right 
with others. Sincere apology 
followed by behavioral change 
can be profoundly healing in 
any relationship. These tips can 
be used in marriage, friendship, 
parent-child relationships, work, 
and beyond. Connect with more 
emotional and relational health 
resources at journeybravely.com 
for your counseling and coach-
ing journey.

Stephenie Craig is a Licensed 
Clinical Social Worker/Therapist of  
18 years, specializing in emotional/
relational health. She loves hearing oth-
ers’ stories and helping people find new 
perspective that produces peace, heal-
ing, and connection through counseling. 
Stephenie provides treatment for adults, 
teenagers, couples, and families with 
anxiety symptoms, parenting struggles, 
teen issues, depression, grief, divorce, 
and other life transitions. Connect with 
Stephenie at Journeybravely.com.

MASSAGE THERAPY CLINIC
Longest established Massage Therapy Clinic in the Area ! 

Myofascial Release • Lymphic Drainage • Nueromuscular • Sports 
Pregnancy • Swedish - Foot Reflexology & More!

 LICENSE # 005835
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Journey Bravely

Stephenie Craig,  LCSW
Therapist & Coach

COUNSELING  &  COACHING       

stepheniecraig@journeybravely.com 
918-221-9987
www.journeybravely.com
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Call

Low Energy? Brain Fog? No libido?  
 

Women's Health & 
Functional Medicine

Kimberly P. Hood, MD

DPC GYN

Phone: (850) 470-1554

www.DPCGYN2020.com

 
Virtual Visits and After Hours Options Available

 

You're not crazy! 
 I can help!

 

Modern Life and Heavy Metals
By HeaTHer Pierce

Digestive issues, anxiety, sleep 
disruptions, inflammation, brain 
fog. These are all symptoms of  

so many different health issues. 
One chronic health problem that 
is often overlooked with these 
symptoms and more is Heavy 
Metal Toxicity. Heavy metal tox-
icity can lead to lifelong health 
concerns including increasing the 
risk of  cancer, damaging organs, 
memory issues, and many others. 
Unfortunately, toxic heavy metals 
are everywhere in our modern 
world. Aluminum cans, batteries, 
makeup, tooth fillings, cookware, 
even the food we eat and water 
we drink (pesticides and herbi-
cides) are all sources of  heavy 
metals. Our bodies work like a 
sponge to absorb all of  those met-
als and they start to build up in 
our soft tissue. Avoiding heavy 
metal toxins even with an organic 

diet is almost impossible. Heavy 
metals are slowly poisoning us 
and put a serious burden on our 
immune system. This opens up 
our vulnerability to a variety of  
different illnesses. Start today to 
rid your body of  these harmful 
heavy metal toxins. Incorporate 
these simple steps into your daily 
diet and routine.

Cilantro – Binds to metals and 
removes them through the diges-
tive process.

Lemon Water – Enhances the 
water’s ability to latch onto metals 
and flush them out of  your body.

Spirulina – Single celled or-
ganism that binds to metal. 

At the Alternative Healing 
Center of  NW Florida, we offer 
options to support you on your 

journey to detox from harmful 
heavy metals. Our HMD ther-
apy consists of  multiple sessions 
that include essential oils to help 
aid the body in detoxification by 
supporting your main systems. 
Lymph drainage removes waste 
and carries white blood cells that 
help prevent infection, massage, 
and infrared therapy. This combi-
nation helps you get back to living 
the life you deserve. 

The body is designed to heal 
itself.

Heather Pierce is the owner of  
The Alternative Healing Center 
of  NW Florida and a graduate 
of  East West College of  Healing 
Arts & The Institute of  Integra-
tive Nutrition. For more informa-
tion, call 850-775-6345.

Our Immune System: Part 1
By 

kay leamaN, HealTH arcHiTecT

The Microbiome system has 
been studied over the last decade 
and is becoming a hot topic.  But 
what is it?

Our microbiome is the bacte-
ria that live on and in our body.  
There are also different types 
of  microbiome systems includ-
ing our skin, hair, oral (mouth), 
etc.  The largest of  these systems 
is our gut (large and small intes-
tines, stomach, etc.).

Did you know that:
•   There are over 100 trillion 

bacteria in the gut, 10 times 
more than cells in our body?

•   75% of  our immune system is 
found in the digestive tract?

•   There are more neurotrans-

mitters in the gut than in the 
brain and half  of  the body’s 
nerve cells are located in the 
gut?

•   Gut bacteria are responsible 
for making vitamins K, Biotin, 
thiamine, riboflavin, niacin 
and B12 (B vitamins)?

•   Our gut is called the second 
brain?
The gut impacts all aspects of  

our health and the system we can 
most heavily influence by the life-
style we lead.  This system begins 
to evolve at birth by the choices 

we make. The shampoo, body 
wash, soap, food, etc., we use can 
either destroy these systems or 
promote them.

Because there is only so much 
space in the gut there is always 
competition between the good 
and bad bacteria for this space as 
well as the nutrients they need to 
survive. Lastly, this microbiome 
system plays a role with cell sig-
naling and can recognize patho-
gens or other harmful things 
before our body does. It sends 
signaling molecules to our body 

to trigger the immune system to 
ramp up for what is coming.

In Part 2 we will cover things 
we can do to promote a healthy 
gut, which also promotes a 
healthy immune system. Our 
bodies can do amazing things 
and, as we understand what we 
can do to support these systems 
and take action, our health can 
improve.

Kay Leaman is a Health Architect 
with HealthyDay HealthyLife. You can 
reach her at succeed@healthydayheal-
thylife.com.

INTEGRATED DETOX MASSAGE 
using a blend of essential oils, infrared heat, and 
light therapy to decongest your system of toxins 

$150 ($25 savings)
With Coupon. Offer expires 9/30/20.

5410 E. Co. Hwy. 30A • Suite 206 • Seagrove (Corner of Lakewood Dr. & 30A)

850-775-6345
Lic. #MM40650

Offering unique, alternative therapies to focus on 
vibrational energetics and stimulate the body’s natural 

capacity to heal itself from the inside, out. 
Infrared and Light Therapy (Thermotherapy) • Meditation 

Healing Touch • Emotional Well-Being • Massage • Flower Essence 
Sound Therapy • Holistic Wellness Coaching
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AFFORDABLE. CONVENIENT. RELIABLE.

Call Now Doctors is bringing medicine to you with their 
telemedicine technology! Stay home and avoid long wait times 

with provider video calls and concierge home visits.

WE TREAT: Allergies • Fever • Conjunctivitis (Pink Eye) • Ear Infections 
Prescription Management • Flu & Strep • Insect Bites • Migraines • Sinusitis • Rash 

Sunburns • Upper Respiratory Infections and More...

CALL: 850.424.7040
 EMAIL: info@callnowdoctors.com 

Opens in March - Inquire Now  
Insurance and Self Pay Accepted • Locally Owned & Operated

11490 Emerald Coast Pkwy, Suite 301, Destin, FL 32550 
(Near Outlet Mall)

       Wellness

www.RichardChernMD.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Fight COVID-19 
with Peptide 
Therapy!

Three Years In A Row! 
Thank you Destin!

Gain a Pound, Lose a Pound

By dr. ricHard cHerN, md

Diet and exercise have al-
ways been at the core of  weight 
loss. These sound so simple and 
easy but for many of  us, no 
matter what we try, it seems like 
we cannot succeed at either of  
these. Little things sneak into 
our lives to prevent us from stay-
ing on track and sometimes it’s 
difficult to know what foods to 
eat and what foods not to eat. 
The “perfect diet” has changed 
so many times it’s hard to even 
know what’s really good for us. 
Low fat, low carb, low calorie, 
eat six small meals a day, inter-
mittent fasting. What are we 
supposed to do? It just doesn’t 
seem possible to eat food that 
makes us feel good and still lose 
weight?

Exercise recommendations 
change frequently as well. Car-
dio, cardio, cardio changed to 
weight training and that has 
changed to high intensity for 
shorter time and some suggest 
low intensity for longer times. 
We certainly want the most out 
of  the effort we put in so it’s 
frustrating when you have no 
clue if  you are doing the right 
thing and this often keeps peo-
ple from even getting started. 
This doesn’t even take into ac-
count those who have injuries or 
diseases that prevent them from 
being able to diet or exercise as 
suggested.

It would be great if  everyone 
had a personal chef  and per-
sonal trainer but the vast major-
ity of  us do not have that luxury. 
So what options are there?

At our clinic we have been 
asked so many times for diet 
plans and weight loss plans that 
we finally put together a plan to 
benefit nearly every patient. We 
have been able to consistently 
achieve safe, healthy and signifi-
cant weight loss in many of  our 
patients. There are a number of  
ways to accomplish this. Opti-
mizing hormones and thyroid 
helps with weight loss but this 
can be a slow process and many 
people want some quick weight 
loss at the beginning to help 

fuel that fire to continue and 
succeed. So, because of  high 
demand, we decided to restart a 
dedicated weight loss program. 
This program has been used in 
the past with great success and 
significant results. We are now 
accepting new patients for this 

proven program and would love 
to help you with your struggle to 
lose weight. If  you are interested 
in feeling healthier, happier and 
lighter we can help. Please give 
us a call at 850-837-1271.

Dr. Richard Chern, MD, and Sue 
Griffin, ARNP, have been providing 

BioTE bioidentical hormone therapy 
longer than any other physician in 
the region and are the only Platinum 
BioTE partners in the region. Call 
today for an appointment for bio-
identical hormone therapy, thyroid op-
timization, aesthetics and weight loss.

For advertising information 
call 850-399-0228

SouthWalton.Life

MyDestinLife.com

BAY
MyBayLifeNWFL.com

PCB
MyPCBLife.com

The Life Media family of community 
newspapers are distributed monthly via 

U.S. Mail to homes and businesses:
SoWal Life East: 12,000
SoWal Life West: 8,000

Destin Life: 12,000
Bay Life: 12,000
PCB Life: 11,000

+ Online & Social Media Reach

Serving a growing local population 
of 100,000 people.

South Walton, Miramar Beach, Destin, Panama City Beach, 
Bluewater Bay & Hammock Bay

Locals
get it!

MEDIA
FAMILY OF LOCAL NEWSPAPERS
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© Ascension 2020. All rights reserved.

When you choose to deliver your baby at Ascension 
Sacred Heart Emerald Coast, our doctors and care teams 
personalize your care plan to deliver the care that’s right for 
you. And with our new on-site Level II neonatal intensive care 
unit and connection to the Studer Family Children’s Hospital’s 
offices in Okaloosa and Walton counties, you and your baby 
have access to the highest level of pediatric care in the region. 

Ascension Sacred Heart hospitals and clinics have strong 
safety precautions in place so we are fully prepared for 
your safety while in our care 

Visit sacredheartbaby.com

Before all the baby talk, 
let’s talk babies.

The Bricks on Your Back, Are Just Your  
Stepping Stones Forward

By laureN caTaNese

Feeling stuck? Feeling the 
weight of  life and all its complex-
ities stacking up on your back 
like a ton of  bricks? Struggles 
and stress weigh us down and 
can feel overwhelming. Instead 
of  recognizing and dealing with 
the pain and fears, we ignore 
them because we don’t want to 
face them. We are afraid that we 
won’t have what it takes to deal 
with them. We feel inadequate, 
confused, worried that we don’t 
know how to handle this situa-
tion. And so we stay busy, or take 
misguided actions acting out 
of  fear, Hoping that it will just 

go away!  We are afraid to face 
the tribulations we are actually 
meant to face in order to grow. 
So they stack on up. The bigger 
and harder the strife the further it 
will carry us. Our hard places are 
where we need to be polished. 
What we don’t realize is pain and 
heaviness is our teacher, with a 
big highlighter saying don’t just 
keep ignoring this, this is where 
you need to grow. 

So take those bricks off your 
back and use them to build your 
new pathway forward. The 
bricks are your growing blocks, 
your stepping stones to living a 
life of  your design. 

Steps to move you forward:
Awareness is the first step- 

having the conscious thought 
that you feel this weight 
on your back, the pain, 
fear, whatever it is, you 
have to be aware that it 
is there before you can do 
anything about it.

Feel it- recognize it 
and instead of  being 
afraid of  what it may say 
or what it wants, or how it 
might derail your life; see 
it as a teacher as a friend. 
It wants you to pay atten-
tion to what it is trying to 
teach you. To feel it, close 
your eyes, and notice 
where in your body you 
are feeling it. Does it have 
a color? Shape? Without 
judgment or analysis just 
let the feeling happen. 
That’s feeling it. 

Ask it- when you feel 
it, ask it, what is this about? Why 
is this showing up for me? What 
is it wanting to tell me? You will 
get answers, hints, visions, ideas 
will pop into your head. It might 

not come in a way you would 
expect, or be an answer you 
thought. But honor what comes.

Get a solution and take ac-
tion- whatever comes up, honor 
that. This is helping you depend 
on and trust in yourself. Ask, 
what is one thing I can do to-

wards healing this? Letting this 
go? What is a solution? 

Give thanks and truck on- 
once you feel it, and 
honor it, notice how you 
feel. Do you feel lighter, 
empowered? Did you 
get some action steps or 
clarity? If  not, maybe go 
back in. 

It might come back up 
for you again, and that’s 
ok. Repeat the steps. 
Shifting old beliefs and 
paradigms might take a 
few times. Make sure to 
give thanks to yourself  
for taking the time to pay 
attention. It takes cour-
age to change!

*For further aware-
ness of  how to get 
unstuck check out 
“Uns*uck Yourself ! The 
Guide to Designing a 
Life You Love by Saman-

tha Buckley Hugessen . She was 
the inspiration in front of  this ar-
ticle…holding a vision and help-
ing me take my bricks and build 
my path forward.

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films
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NW Florida’s 
Grout and Tile 

Cleaning, Repair 
& Restoration 

Experts!

CALL  
TODAY FOR A  

FREE  
ESTIMATE

NO MORE DIRTY GROUT OR TILE - GUARANTEED!

THE GROUTSMITH OF NW FLORIDA 
WWW.GROUTSMITHNWFL.COM 850-367-3100

BRING BACK THE BEAUTY 
EASILY AND AFFORDABLY!

• Tile & Grout Cleaning
• Grout Color Restoration
• Tile & Grout Repairs
• Loose/Hollow Tile Rebonding
• Cauking & Sealing
• Shower Repairs/Regrouting
• Granite Cleaning, Repair & Sealing

$50 OFF  
ANY SERVICE

$500 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires in 45 Days

$30 OFF  
ANY SERVICE

$200 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires in 45 Days

Residential • Commercial • Duct Cleaning • Maintenance

Call Today for Service 850-678-9522
www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Destin and 
the Panhandle

TUNE UP SPECIAL 
with Outdoor Coil Cleaning

$$7575

Summer

By seaN dieTricH

Remember back in church 
when they used to tell us to pray 
for the shut-ins? Well, that’s ex-
actly what I’ve become. A shut-
in. 

A lot of  people have become 
that way since this coronavirus 
thing started, millions have been 
stuck inside. And it’s the little 
things we’ve lost that hurt the 
most. Things like baseball. 

I could have endured this 
quarantine if  I would have had 
baseball. But it’s the fourth offi-
cial day of  summer and baseball 
is still in limbo. Summer without 
baseball isn’t summer. 

We lost more than just base-
ball. We lost eating at restau-
rants where waiters don’t dress 
like masked ninjas. We lost the 
pleasure of  meandering in the 
grocery store without feeling 
like you’re racing toward the last 
chopper out of  Saigon. 

Yesterday, I saw my neigh-
bor in Publix, wearing a surgi-
cal mask. I waved at him, but 
he didn’t see me. He was busy 

sprinting for the door while dis-
infecting his hands with isopro-
pyl alcohol.

Right now, my wife and I 
are on a leisurely drive because 
I had to get out of  the house. 
Nobody tells you how hard it is 
to be stuck indoors. If  I would 
have known how difficult it was, 
I would have prayed harder for 
the shut-ins. 

So, we’re riding dirt roads. 
Hank Williams plays on our 
radio. I don’t know what we’re 
looking for, but I’ll know it when 
I see it.

And there it is.
A painted sign on a red-clay 

road that reads: “tomatoes.” I 
feel a thrill beneath my ribs. I 
haven’t felt this good in 109 days. 
Our vehicle splashes through 
mud puddles. Hank Williams 
sings another chorus of  “Dear 
John.”

After a few hours of  follow-
ing cow paths through a Florid-
ian wilderness, passing trailer 
homes, swamps, creeks, and 
horse pastures, we find it. A 
vegetable shack in the distance, 
tucked among live oaks and 
magnolias. 

An old man with a white 
beard is seated on an overturned 
bucket, swatting flies. “How’re 
y’all?” he says. “Just picked the 
okree this morning.” 

When a guy calls it “okree” 
you know you’re among family. 

He also sells creamer peas, 
crowder peas, zipper peas, Silver 
Queen corn, and—hallelujah—
homegrown heirlooms. Not the 
red aberrations you get in the 

supermarket that taste like U.S. 
parcel. These are real ‘maters. 

He has a hanging scale dan-
gling from his rafters, the kind 
used in grocery stores long ago. 
The ones from the days when 
you would visit the supermarket 
with your mother, still wearing 
your Little League uniform, and 
the butcher always had a butter-
scotch Dum Dum for you in his 
pocket. 

I buy two five-gallon buckets 
of  tomatoes and lots of  veggies. 
The old man only charges me a 
pittance. Country people aren’t 
greedy.

On the way home, my wife 
and I strike gold again. We see a 
large roadside stand selling white 
peaches. We pull over and fill our 
trunk. 

The cash register is manned 
by three children. Two 12-year-
old twin girls and their 6-year-
old brother. They are wearing 
surgical masks and selling lem-
onade. The girls try to sell me 
some.

“No thanks,” I say. 

“Please?” says the 6-year-old. 
“It’s for a good cause.” 

“Really? What cause?” I ask. 
Silence. 
I give them a buck, but I skip 

the lemonade. I will never in 
my long-legged life drink from 
another lemonade stand. A few 
years ago I bought some lemon-
ade from a bunch of  Cub Scouts 
in Virginia. One kid had a runny 
nose. The heathen wiped his 
snotty face with his bare hands, 
then dipped his whole arm into 
the pitcher and stirred it. 

After that, I made a solemn 
oath to never drink lemonade 
prepared by anyone under 30. 

We drive onward. We roll 
across backroads that I haven’t 
seen in years. I pull over at a 
place where the blackberries 
grow wild. This is a spot my wife 
and I used to visit all the time 
when we were dating. We used 
to pick berries in the ditches 
because they were free. I don’t 
know why we quit coming. 

We have the entire ditch to 
ourselves this afternoon. Soon, 
we are in the open sun, picking 
dewberries, using our T-shirts as 
makeshift baskets. 

And life is beginning to feel 
normal again. Since COVID-
19, the Great American Sum-
mer began disappearing before it 
even started. It is almost Fourth 
of  July right now, and where 

has the year gone? God help us 
come Christmas. 

The national parks closed. 
Supermarkets sell hazmat suits. 
Family reunions were cancelled. 
Baseball became a myth. Some 
places are open. Others aren’t. 
It’s hit and miss. In some towns 
it’s hell on earth. In other spots, 
people are dancing the rhumba 
on the beach. There is no logic 
to it. 

The worst part is, there is 
nothing anyone can do about it. 

When we get home, I open 
our windows and let a summer 
breeze fill our den. The kitchen 
windowsill is littered with ripe 
tomatoes. My wife is making a 
blackberry cobbler. I hear the 
sound of  a distant lawnmower 
fill the air. 

I know I shouldn’t, but some-
thing makes me turn on the tele-
vision to catch the nightly news. 

“Breaking news,” the news-
caster says. “Major League Base-
ball is returning...” 

Baseball. My God. Can it 
be true? It’s enough to make a 
grown man cry. I sit on my sofa, 
place my head into my hands, 
and I weep a little because it’s 
been a long spring for us all. But 
thank heaven, summer is here. 

Don’t forget to pray for the 
shut-ins.
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Questions from the Mailbox
By kirk mccarley

As a Career Coach, not surpris-
ingly in these days of  Covid and 
uncertainty, clients and associ-
ates bring up questions especially 
about job searches and career 
growth.  Here are some followed 
by what are hopefully thoughtful 
responses.

 With so much uncertainty 
in the present work landscape, 
why should I even bother with a 
job search now?  Why wouldn’t I 
just wait until after the November 
elections, after Covid settles down, 
and when the unemployment rate 
is lower?  

First, who knows with certainty 
what is going to happen after the 
elections?  Depending upon who 
you believe might be the better of-
fice holders, what if  things either 
stay the same as they are now or 
change?  Second, what if  Covid 
continues its rampage?  Third, 
what if  we are now at a new nor-
mal level of  unemployment?  

The reality is that none of  us 
know what the future holds in 
store.  There have also been other 
unprecedented times in our his-
tory.  Those who best succeeded 
then made conscious efforts to not 
be impacted by challenging condi-
tions, remained nimble to adjust to 
new technology, and reached into 
the most creative recesses of  their 
minds to almost take advantage of  
the adversity.  There’s no time like 
the present to respond positively.

I’m concerned that a job search 
now in a down market might put 
me at risk if  my current employer 
learns I am looking at other op-
portunities.  Why wouldn’t I just 
want to play it safe?  

First of  all, many “reasonable” 
employers these days “get” em-
ployee anxiety.  Some may even 

offer “outplacement” services.  In 
the public sector and government, 
where jobs are publicly posted, it 
is acknowledged that professional 
advancement often includes mov-
ing to other jobs outside of  the 
present organization.  

An effective approach to an 
employment search might involve 
a targeted marketing strategy.  A 
targeted strategy includes an active 
and conscientious tactic of  con-
necting with those who may be in 
a position to know of  opportuni-
ties.  Rather than approach these 
individuals with the standard busi-
ness card and resume, view the 
communication more as an ex-
change of  information or a learn-
ing expedition whereby you, as the 
job hunter, aim to gain knowledge, 
and along the way share with your 
contact, experiences and stories 
that support common interests.  

Speaking of  these VUCA 
(volatile, uncertain, complex, and 
ambiguous) days that we currently 
exist in, how concerned should I 
be if  my fuse is a little shorter, my 
patience is wearing thinner?  What 
are some things I can do to have a 
healthier disposition and attitude?  

The greater concern could be 
if  you’re numb to what’s been 
happening.

Covid has caused the loss of  
life.  Many Americans have tested 
positive, some asymptomatic, oth-
ers quite ill.  Resources have been 
stretched.  We’ve all at least been 

inconvenienced and aggravated.  
Typical symptoms of  grief  such as 
anger and denial may have mani-
fested.  

In sum, if  you are experiencing 
these feelings, it is normal.  

As to what to do, here are a few 
ideas.

Practice a healthy lifestyle, eat 
well, exercise, rest.

Reach out to someone.  I have a 
friend who’s made a point of  call-
ing former co-workers regularly.  
What an example!  He inspired 
me to give it a try.

Invest in your faith and spiritual 
focus.

Treat this present period as an 
opportunity—what can I learn 
through this time to make an even 
greater contribution to society?

Limit time on news and social 
media.  Watch some comedies, old 
movies, or play board games with 
your family.

Know that these days will pass 
eventually.  Even if  it is prolonged, 
find joy in your resilience.

A graduate of  the University of  
North Texas, Kirk McCarley is a Certi-
fied Professional Coach as well as a Pro-
fessional in Human Resources (PHR) 
and SHRM-CP Certified. He also is 
a Production Assistant for both college 
football and basketball for ESPN and 
leads group cycling classes as a Certified 
Spinning instructor. Contact kirk@the-
seedsowercoach.com, theseedsowercoach.
com, or call  314-677-8779.

Thank you for voting Retail Therapy 
2020 Neighborhood Favorite!

Interiors | Home Decor | Local Art | Gifts & More
Miramar Beach: 10745 Emerald Coast Pkwy. | 850-460-7970

Santa Rosa Beach: 4552 U.S. Hwy. 98 West | 850-267-0990

New Items Arriving Daily • Over 100 Local Vendors and Artists

We're Open!
WHAT IS Ozone CLEAN?
Ozone Clean is a revolutionary cleaning system. It is the only sys-
tem in the world that guarantees the elimination of viruses, spores, 
molds, bacteria and parasites, as well as the odors and organic 
waste generated by them. Perfect for sanitizing any environment, 
Ozone Clean sterilizes without using water or chemicals, it is envi-
ronmentally friendly and simple to use.

Ozone should be adopted as a weapon 
in the global fight against Covid-19. 
• Full coverage. Ozone created by ozone generators or electrostat-
ic air purifiers can reach every corner of the environment.
• High detergency. Oxidizing bacteria and virus is how ozone 
works, with no poisonous residue. 

OZONCleaning
KILLS Bacteria - Viruses

Disinfection & Sterilization Services

Serving all of the Emerald Coast 
Call: 850-533-2582 or Text: 850-716-2814

THE ALL NEW

Locally owned business 
for over 30 years.

850-837-4184
12273 Highway 98 West, Suite 116, Destin, FL 32550

www.aboutfaceblinds.com

About Face Blinds offers a wide 
range of products such as 
Custom Window Blinds, 
Shades, Plantation Shutters, 
Draperies and Motorization.
FREE in-home design service.
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A Pastor’s Ponderings

By PasTor sTeve squires

Seems introductions are in 
order.  My name is Steve Squires 
and I’m the new pastor at Com-
munity Church of  Santa Rosa 
Beach.  I know you have enjoyed 
the writing of  Pastor Pete Hyde 
over the years.  It is my hope that 
you find the same enjoyment in 
my writings as well.  Thanks to 
Pastor Pete for making this pro-
cess smooth.  He is a very gener-

ous and great man.  I’m a better 
person for knowing him.

A little bit about myself.  I was 
born and raised in the Chicago-
land area, but spent much of  my 
adult life in New England.  I’ve 
been married 25 years to my wife 
Melissa. We are blessed to have 
two teenage daughters (I know, 
pray for us!). Melissa is a profes-
sional artist as well as an elemen-
tary school teacher in Freeport.  
We are excited to be in Santa 
Rosa Beach and serve the sur-
rounding area.

As many of  you know, parent-
ing is a tough, but rewarding job.  
Just when we think we have it fig-
ured out life throws us a curve-
ball and it feels like we are back 
to square one.  I guess we are all 
students in one way or another.

Some of  my fondest memo-
ries of  the girls is when they were 
young.  Of  all the activities we 

shared, going to the mall was 
among the most nerve-wrack-
ing.  I was constantly afraid that 
in the big crowds I would be sepa-
rated from them as they gleefully 
ran down the concourse trying 
to get away from me.  While they 
were having a blast my anxi-
ety was going through the roof.  

Being separated from them 
was what I feared the most. I 
would do anything to avoid it.  
We all have separation anxi-
ety at one level or another. We 
don’t like being separated from 
our loved ones or even from 
things we love. When we are 
separated from a loved one we 
experience so many emotions: 
sadness, loss, anxiety, etc.

Oftentimes, many of  us feel 
separated from God. For what-
ever reason, we feel like there is a 
chasm between us and God.  The 
good news is that this feeling of  

separation is exactly that- a feel-
ing. As I mentioned, I have been 
married for 25 years.  Marriage 
has its ups and downs.  Neverthe-
less, no matter how I “feel” about 
my spouse or how my spouse 
“feels” about me I know for a fact 
(truth) that my spouse loves me. 
Truth overrides feeling.  

The truth is that in the per-
son and work of  Jesus God came 
close to us.  Through Jesus we are 
brought near to God. This gives 

all of  us confidence. The one 
thing that we cannot be sepa-
rated from is God and His love 
for us. There is nothing that can 
take away that confidence.  We 
need to live each day knowing we 
live in the richness of  God’s love.  

Dr. Steve Squires, Senior Pastor
Santa Rosa Beach  
Community Church
850-267-2599; srbcc.com

COMMUNI Y CHURCH 
a place: for l:JOU 

Community Church of Santa Rosa Beach
3524 Hwy. 98 W, Santa Rosa Beach, FL 32459

SRBCC.COM  
LiveStream© live.srbcc.com

 (850) 267-2599  •  On Facebook
Sunday School 8:45 a.m.  •  Worship 10:00 a.m.

A Christian Church committed to saving souls, 
worshiping, discipling, preaching, teaching,  

serving and living the Word of God. 

4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF!
YOUR Gym offering 

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.

IR
T-

18
4

8
E

-A

edwardjones.com
 Member SIPC

Shelley F Albarado 
Financial Advisor

2166 West Highway 
C30a 
Suite C 
Santa Rosa Beach, FL 
32459 

Don’t Miss Out On Our Next Issue!  
For advertising information call, 850-399-0228

SoWal Life is printed and delivered to every home & business in  
Santa Rosa Beach and 30A each month! 
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NEW POOL CONSTRUCTION,
SERVICE & REMODELING

Commercial • Residential
185 N. Holiday Rd., Miramar Beach, FL |  850.650.3747

WE’VE 
MOVED

Authorized

Sales & Service

Locally Owned & 
Operated 

Since 1980

SERVICE CALL
$50 OFF

Including but not limited to replacement or repair 
of motors, salt systems, heaters, filters, pumps

Must present coupon at time of service

RE-PLASTER 
GUNITE POOLS

$125 OFF

Jandy Salt 
System Upgrade
FREE
Must present coupon at time of service

Over $1000.00 Value!

With new pool 
construction

Does not include electrical installation
We service filters, salt systems, pumps, 
heaters & almost anything related to pools

Must present coupon at time of service

 

 

 

 

www.30acookiesandicecream.com
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Whatever Happened To Law & Order:

By myrNa coNrad 

The world was created in and 
functions through order.  We 
can look at any living organism 
and see the order that must take 
place for it to function properly.  
We can examine any social sys-
tem and see how order or chaos 
determines the success or failure 
of  that system.  The importance 
of  order is evidenced in fami-
lies, in businesses, in industry, in 
churches, in schools, and in all 
governments.

For a social system or soci-
ety to function well, there must 
be order and to maintain that 
order, there must be boundaries, 
rules, or laws.   There are natu-
ral or moral laws and there are 

fundamental laws.  Natural laws 
are universal moral standards 
that are inherent in humankind 
throughout all time.  Some say 
they are the laws of  nature.  I be-
lieve they are based on the laws 
of  God.   These moral standards 
should be what lead to the de-
velopment of  our fundamental 
laws.    Fundamental laws are the 
laws set based on the core values 
of  that country or organization.

I think most people would 
agree that we need good and fair 
laws in any society to maintain 
order.  However, it’s not enough 
for the laws to exist.  There must 
be a system put in place to make 
sure these fundamental laws are 
fair and that they are enforced 
with equality.  There also must be 
a system in place to change laws 
that are no longer needed or to 
add new laws as societies change 
and grow.    

Both moral and fundamental 
laws provide norms of  conduct 
for citizens within any society.  
Without established and en-
forced guidelines everyone gets 
to decide for themselves what is 
right and what is wrong and sur-
vival of  the fittest kicks in.  With-
out law & order there is chaos!  

We are seeing that played out 
throughout our country today.   

Our country was founded on 
principles formed to protect the 
life and liberty of  its citizens.  
Our country’s founders believed 
that in establishing these prin-
ciples they should take into ac-
count human nature and what 
they believed to be the purposes 
of  government to provide for its 
citizens’ “ordered liberty”.  They 
understood the importance of  
order in this new republic form 
of  government. In a constitu-
tional republic, while the will of  
the people is sovereign, it must be 
administered through a series of  
checks and balances to insure the 
rights of  all are protected. Our 
country exercises these checks 
and balances through its three 
branches of  government – the 
legislative, executive, and judi-
cial branches.  The legislative 
branch is the part of  our gov-
ernment that makes laws. The 
executive branch enforces the 
law and gives veto power to the 
president in order to keep the 
legislative branch in check. The 
judicial branch is the part of  the 
government that interprets these 
laws. What a wonderful system 

our founding fathers put in place 
to insure “liberty and justice for 
all!”

However, when moral laws 
become skewed or ignored by 
any of  these branches, this system 
falls apart and our country ends 
up in chaos.  We see this through-
out our country today.  Lately I 
hear things and see things, and I 
am sure you do also, that I never 
thought I would witness.   There 
are riots and destruction; busi-
nesses are being destroyed and 
looted; people are being injured 
and killed.  Crimes are rampant 
and instead of  enforcing the laws 
that bring back order, some in 
our country want to do away 
with or defund the very institu-
tions our country count on to 
maintain law and order.  How 
crazy is that!  

We can already see what hap-
pens when law and order falls 
apart by looking at the rise in 
crime in the last few months in 
some of  our larger cities.  I re-
cently heard a news report stat-
ing that crime is up 51% from 
where it was at the beginning of  
this year.  

 It is my personal belief  that 
this decline in law and order 
started years ago with the de-
cline in the moral values of  our 
country.   God gave us moral laws 
and guidelines for life, within His 
Word, in order to guide and pro-
tect us.   When these are ignored, 
evil flourishes!  

So what part do we play in 
restoring law and order in our 
country?   It starts with us:  

Be Aware:  
“Ignorance of  the Law is no 

defense.”  Therefore, understand 
the local, state, and federal laws 
under which you live.

Understand our constitutional 
republic and the checks and bal-
ances within our country to 

maintain law and order. 
Know those candidates run-

ning for office within your city, 
state and federal government.  
Be an informed voter.  It is your 
most precious right of  citizen-
ship. 

Realize that just because 
something is not affecting you di-
rectly today does not mean it will 
not affect you in the future.   Al-
exander Hamilton said, “If  you 
don’t stand for something, you 
will fall for anything.”  

Be aware that our enemies are 
looking for ways to tear down 
and destroy our country.

Be Intentional:
Unless a law requires you to 

break God’s moral law, choose 
to uphold the laws under which 
you live. 

Be intentional about what you 
value most and what you will 
stand for.

Be prepared to defend what 
you hold most dear.

Example to those around you 
the importance of  obeying our 
laws.  Those you influence will 
likely do what you do.

Use examples of  what is 
happening today to teach your 
children or grandchildren the 
importance of  law and order 
within our society.

VOTE!   Vote for those who 
care about God’s law and the 
original core values of  our con-
stitutional republic that if  upheld 
assures “liberty and justice for 
all”

Most importantly, pray for 
our nation.  Put into practice 2 
Chronicles 7:14 “If  my people 
who are called by my name 
humble themselves, and pray 
and seek my face and turn from 
their wicked ways, then I will 
hear from heaven and will forgive 
their sin and heal their land.”

REACH 12,000 HOMES IN SANTA ROSA 
BEACH FOR ONLY $88.00
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My First Date
By rick moore

As a very stylish twelve year 
old, I wore my Panama Jack hat 
whenever possible. The truth is, 
I was more concerned about im-
pressing others with my debonair 
style than keeping the sun from 
harming my skin. Since fellow 
students were not cool enough to 
wear such a hat, it became my se-
cret weapon to impress the cutest 
girl in my class. Her older sister 
had dated my older brother, and 
our homes were only two blocks 
apart. We also shared an English 
class together at school. It was 
in such class I wrote her a note 
asking the big question: Do you 
want to go to the fair this Sat-
urday? Check Yes or No. After 
folding the note like an expert 
origami master, it was passed 
from desk to desk, all while mak-
ing sure the teacher wasn’t look-
ing. Out of  the corner of  my eye 
I saw her open it, mark her re-
sponse, and discretely refold the 
paper to make sure none of  the 
other students could take a peak. 
As the note made the return trip 
back across the classroom, the 
anticipation built. Being calm, 

cool and collective, I placed the 
note in my pocket until the bell 
rang. I then strolled into the boys 
room, headed for a stall, said a 
quick prayer, and opened the 
note. To my pleasant surprise, 
not only was there a huge check 
by the word Yes, but she also 
drew a heart next to the check 
mark!

Since the entrance to the 
county fairgrounds was within 
walking distance, we agreed to 
meet at her home and walk from 
there. I wore my Panama Jack hat 
and she wore a pretty pink dress. 
After buying our tickets, we rode 
the bumper cars and the Ferris 
wheel, and then headed for the 
midway to play a specific game 
of  skill that I was pretty good 
at. The way that specific game 
worked is, if  someone can knock 
down all of  the milk bottles by 
hitting them with a softball, that 
person can then select from any 
prize hanging on the wall. I do 
not remember how many times 
it took, nor how much money it 
cost me, but eventually the bottles 
came down. My date was able to 
pick out any prize she wanted. 

She chose a straw hat. While it 
was a bit different from the Pan-
ama Jack hat I wore that day, we 
now both wore straw hats. Stroll-
ing side by side through the fair 
ground, we were like two peas in 
a pod.

One of  my favorite memo-
ries of  walking the midway is 
the smell of  fresh cooked onions 

and bell peppers at the Polish 
sausage stand. I could attend 
the fair without eating the fun-
nel cakes or the cotton candy, but 
we absolutely had to have polish 
sausage sandwiches. After eat-
ing, we had two remaining tick-
ets, so we decided to ride on one 
last attraction before leaving; the 
Tilt-a-Whirl. Not to give away 

the ending, but never, ever ride 
a Tilt-a-Whirl after eating Polish 
sausages. As we spun around, the 
taste of  bell peppers began to fill 
my mouth. The good news was 
the throw-up did not land directly 
on her pretty pink dress, and my 
Panama Jack hat was fine. The 
bad news was, the straw hat she 
was holding in her lap would 
never be the same. I walked her 
home that evening and then 
ran to the house for a bottle of  
Pepto-Bismol. It’s not clear why 
she never went on a second date 
with me. Who knows? Girls can 
be so fickle.

There are three coping skills 
that can help prevent regurgi-
tation. These same skills have 
helped me with life in general. 
They are: meditate, take deep 
breaths, and shift your focus. 
Why not give these coping skills 
a WHIRL yourself ? Every time 
it seems the WORLD starts spin-
ning out of  control, or things are 
off TILT, try to apply these three 
remedies. As for dating advice, 
you’re on your own.

Rick Moore is Communications 
Pastor at Destiny Worship Center.
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Where the South Comes for Smiles

PCB Location: 
309 Richard Jackson Blvd #102
Panama City Beach, FL 32407

20 YEARS OF AWARD WINNING COSMETIC DENTISTRY & CUSTOMER SERVICE
Free Cosmetic Consultations

(850) 502-8122   |   PCBDentist.com

Destin Location: 
4635 Gulfstarr Dr #200

Destin, FL 32541
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      Dining

Authentic Italian Cuisine • Fresh Handmade Pastas Authentic Italian Cuisine • Fresh Handmade Pastas 
Brick Oven Pizza • Fresh Gulf SeafoodBrick Oven Pizza • Fresh Gulf Seafood

4821 U.S. Hwy. 98
Santa Rosa Beach

Shoppes of South Haven

850-622-1022 
Tue-Fri 5pm-9pm, 
Closed Sun-Mon

Delivery 
& Curbside 

Service

See menu at
 GrubHub.com

30aEats.com Recipe of the Month;  
Summer Tomato Pie

By susaN BeNToN

Summer brings a bounty 
of  wonderful tomatoes, and of  
those, ugly heirlooms are cer-
tainly a favorite. I grew up watch-
ing my Dad grow tomatoes, but 
now in his 80’s and living on top 
of  a sand dune with my mother 
in South Walton, he has retired 
from growing the sweet and juicy 
fruit.

I started a verti-grow system, 
so I’m hoping to have a nice crop 
myself  soon! Hoping is the key 
word!  In the meantime, I like 
to purchase my tomatoes from 

growers that I know like at the 
Farmers Market.

When visiting my sister in 
Colorado recently, she had 
this beautiful tomato pie on 
her kitchen counter.  It was for  
breakfast the next day, but 
we dove in into an appetizer  
while our husbands were outside 
cooking steaks on the grill. You 
can make your own crust like 
she did, or use your favorite store 
bought for ease. Ginger used 
a variety of  her local heirloom 
tomatoes in this delicious ode to 
summer.

Tomato Pie
Ingredients

4 medium tomatoes, sliced

1/2 teaspoon sea salt

1/4 teaspoon ground pepper

1 regular store bought pie 

crust, or homemade

3/4 cup mayonnaise, I use 
Duke’s or Hellman’s

2 cups mozzarella cheese, 
freshly grated

1/4 cup Parmesan cheese, 
freshly grated

3 garlic cloves, minced

8 basil leaves, chopped (or 1 
teaspoon dried if you don’t 
have the fresh)

Tip: If  you purchase pre-
grated cheese it has cellulose on 
it and does not melt as well as 
freshly grated. Plus, I just don’t 
like the thought of  eating cellu-
lose which keeps the cheese from 
clumping in the bag.

Preparation
Thinly slice the tomatoes and 

place them on a cooling rack 
with paper towels underneath.

Sprinkle with salt. This will 
allow some of  the moisture to 
draw out.

Bake the pie crust per the in-
structions and cool.

Preheat the oven to 350° F.
In a medium bowl, combine 

the mayonnaise and minced gar-
lic. Stir well and set aside.

Blot the tomatoes with paper 
towels to remove the excess mois-
ture.

Layer 1/2 of  tomato slices in 
the baked pie crust. Top with 1/2 
of  pepper, 1/2 of  basil, and 1/2 
of  each cheese. Repeat.

Spread the garlic mayonnaise 
over the tomato pie.

Bake for 30-40 minutes or 
until the top is golden brown.

chocolates, fudge, caramel apples and more,
beautifully packaged and delivered to your event

625 Grand Boulevard, E102, Miramar Beach, Florida | 850.837.9445
www.Kilwins.com/GrandBoulevard

VISIT  
SOUTHWALTON.LIFE  

TO READ  
THE LATEST ISSUE 

OR CALL  
850-399-0228

TO RESERVE  
YOUR AD SPACE!  
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3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF

Dining

30aEats.com Restaurant Review;  
Edward’s Fine Food & Wine

By HaNNaH Neville

If  you are looking for a place 
to dine in Rosemary Beach after 
a day in the sun, then Edward’s 
Fine Food & Wine is your go to 
spot.  Nestled in a cozy build-
ing with a fabulous courtyard, 
Edward’s has a very energetic 
atmosphere featuring live music 
with indoor and outdoor seating. 
Their menu caters to seafood 
and wine lovers (seriously, their 
wine list is incredible), and their 
dishes are absolutely stunning in 
presentation.

To start off the night, Chase 
and I both decided to order a 
specialty drink. When I glanced 
at the menu, I immediately knew 
that I wanted to order the peach 
Bellini, a drink that consists of  
sparkling wine and peach puree. 
The sweet and tangy efferves-
cence was wonderful to taste and 
so refreshing. Chase decided to 
go with a white wine Moscow 
mule, a drink that neither of  us 
had heard of  before. Instead of  
vodka, Edward’s uses white wine, 
and they mix the drink together 
with ginger beer, mint, raspber-
ries, and lime to concoct the per-
fect cocktail.

For appetizers, we asked our 
energetic waiter, Slava, what he 
recommended. “People come 
back for the crab cakes!” was the 
first thing he exclaimed, and we 
were immediately sold. The crab 
cakes did not appear to have any 
extra filling, but rather, just con-

tained a copious amount of  lump 
crab meat. The dish was light and 
full of  flavor.  I can definitely see 
why people would be compelled 
to come back for these. We also 
ordered a side of  roasted Brussel 
sprouts which happen to be my 
favorite vegetable. The sprouts 
featured the perfect amount of  
malt vinegar, candied pecans, 
and Manchego cheese; additions 
making the dish unctuous, espe-
cially from the crunchiness from 
being roasted.

We put in an order for our 
entrees, and while we were wait-
ing, Slava brought us some fresh 
bread— it was so incredibly soft 
and delicious. A must to try when 
you visit Edward’s.’

For my entree, I decided to go 
with the Za’atar crusted Yellow 
Fin Tuna. The dish was complete 
with a spicy marinade and mayo, 
ponzu, cucumber, and Napa cab-
bage-wakame slaw. The flavors 
of  the spicy fish combined with 
the tangy Asian slaw brought out 

a unique and zesty flavor that 
was absolutely scrumptious (Not 
to mention the presentation was 
ah-mazing!!). For an extra side, I 
chose to add some potato finger-
lings which paired perfectly with 
my light tuna dish.

I guess both of  us were in a 
seafood mood because Chase 
ordered the grilled gulf  grouper 
with creamed corn, grape to-
mato, Swiss chard, and scallion 
butter. The grouper was clean 
and tender—you don’t even need 
a knife for this dish. The corn 
was extremely creamy— almost 
reminiscent of  grits—and the 
hint of  cumin gave the dish a bit 

of  a Latin flavor.
As per tradition, Chase and 

I each ordered our own dessert. 
A glance at the dessert menu 
led me to selecting the incred-
ibly decadent double chocolate 
mousse— a dish that comes with 
a chocolate brownie, dark choco-
late mousse, and white choco-

late ganache—I was in heaven! 
Chase went straight for the key 
lime pie, which was freshly made 
with a strong lime taste and thin, 
flaky crust. Both desserts are fan-
tastic, and I highly recommend 
ordering them.

Overall, our experience with 
Edward’s was great! The service 
was fast, and the people were 
friendly. I highly recommend 
dining here when visiting Rose-
mary Beach. Edward’s is located 
at 65 Main St, Rosemary Beach, 
FL, 32461. Edward’s does not 
accept reservations and operates 
on a first come, first serve basis. 
For any further questions, please 
call Edward’s at (850) 231-0550 
or visit www.edwards30a.com. 
You can also see their content 
rich profile on GulfCoastRestau-
rants.com. 

 

Mi Casita  
Mexican Grill
4141 E Highway 30a, 

Seagrove Beach
850-231-0060 

www.MiCasita30a.com
Dine In or Carry Out

Choose from our menu or make  
your own creation!

See our special on the Coupon Page –  
Buy one Plate at Regular price receive  

a second ½ price

Best Mexican Restaurant on 30A!
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30A Songwriter Radio’s Artist Spotlight: Sticky Too

By JoseTTe rHodes

“Sticky Too,” an Emerald 
C o a s t duo, brings together 
decades of  experience from top 
musicians Jay Gurly and Tim 
Smith. Sticky Too has created an 
unrivaled sound within the music 
scene. Tim Smith began his life 
in north Alabama and Jay Gurly 
hails from the foothills of  South 
Carolina. When asked about 
their musical past  they summed 
it up as individually spending the 
80’s, 90’s, and early 2000’s play-
ing every beer joint and nightclub 
on the East Coast. In 2015 they 
got together to play in the band 
“Sticky Tea.” It was shortly after 
that they formed the duo Sticky 
Too and they have been playing 
coastal locations and lakefront 
venues from Alabama to Myrtle 
Beach ever since. 

30A Songwriter Radio is a 

huge fan of  Jay and Tim. We first 
had them on air way back when 
we still operated out of  our living 
room. We knew then that these 
guys had something special. I re-
member the next day we covered 

them playing at The Out Post in 
Freeport Florida, a well known 
biker bar and music venue. What 
an experience! While they played 
acoustic on the radio show they 
shredded their electric guitars on 

stage. It was awesome watching 
a few hundred leather clad bikers 
gather in front of  the stage and 
thoroughly enjoy the show. Their 
immense talent and versatility 
are some of  the things that make 
Sticky Too an excellent choice for 
any type of  venue. Most recently 

we saw Sticky Too at the new 
Restaurant / Venue in Miramar 
beach, Auston’s on 98. You can 
often find Jay and Tim playing 
Auston’s on Wednesday night. 
For booking information call 
Tim Smith @  850-596-5544.

Our Ad & Editorial Deadline is the  
20th of  each month 

for the following month’s issue.When discomfort becomes a real pain in 
the gluteus maximus, give us a call.

Back Pain • Shoulder Pain • Knee Pain • Hand Therapy • Neck Pain
Elbow Pain • Ankle Pain • Arthritis • Balance • Recent Surgery

PHYSICAL THERAPY • OCCUPATIONAL THERAPY 
Mention this ad for a FREE PATIENT CONSULTATION.  No referral needed.

Our team will develop a customized physical therapy plan 
so you will feel better fast.  You have a choice, choose...

3210 Jenks Ave.
Panama City
(850) 763-0603

13405 PCB Pkwy.
Panama City Beach

(850) 236-7497
www.therapy1one.com

The personalized care you need to feel better fast
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Studio 237 Music: Meet the Teacher
Peter Lake “Freeing Your True Voice”

Peter Lake loves 
singing because he 
believes singing con-
nects people together 
and allows their “true 
voice” to freely share 
their life experiences.  
Singing has given Peter 
opportunities to see 
the world, constantly 
grow, and the ability to 
give people relief  and 
happiness when they 
needed it most.  

He is recognized as 
a professionally per-
forming opera singer 
and as a vocal coach 
teaching at Studio 237 
Music Lesson. Peter 
has a rich and broad 
background of  study 
and experience in sing-
ing, culture, and theatre.  We are 
excited about the private one 
on one voice and group lessons 
that Peter is gifted to provide. He 
and his wife have lived in Destin 
since June of  2019 

As the son of  a musical mis-
sionary family, Peter (born in 
Ohio) grew up overseas in Bu-
dapest, Hungary.  His mother 
sang, and his father would play 
guitar or piano.  Peter says, “We 
grew up making a lot of  music 
in the churches we planted and 
often sang Christmas carols in 
four-part harmony.  I’ve travelled 
all over the world on mission 
trips and experienced the music 
group voice classes in the cul-
ture of  Brazil, Turkey, Italy, and 
China. My parents inspired me 
to pursue music and my sister in-
spired me to pursue theatre and 
the stage.”

During high school, Peter 
listened to a lot of  gospel, rock 
and roll, jazz, and rhythm and 
blues. He led music at church and 
formed a band which became an 
outlet for creativity while solidify-
ing his desire to pursue music in 
college.    

His personal musical journey 
of  study has equipped him to 
help any beginner or advanced 
student develop their voice and 
personal style.  He says, “I have 
made the journey from begin-
ner to professional opera singer 
because I have done substantial 
rebuilding work on my vocal 
technique as an adult.  I have a 
strong sense of  the basic tech-
nique that connects all kinds of  
singing and can diagnose where 

my students are struggling with 
something minor or more seri-
ous.”

While attending the Uni-
versity of  Mobile for under-
graduate studies, Peter double 
majored in Theatre and Vocal 
Performance. Once earning his 
bachelor’s degree in 2012, he 
completed a master’s degree in 
Vocal Performance from the 
University of  Southern Missis-
sippi (USM) in 2015.

Peter served in the chorale, 
taught students, maintained a 
busy performance schedule in 
both Musical Theatre and Oper-
atic productions.  While at USM, 
he performed in roles including 
Bert in Mary Poppins, Raoul 
in The Phantom of  the Opera, 
Don Jose in Carmen, the Duke 
in Rigoletto, and Ferrando in 
Cosi fan tutte.  His passion for 
music inspired the completion 
of  a doctorate degree by Spring 
2021.  

Along with his work in op-
eratic performance, he has also 
performed at rock & folk con-
certs, broad-way reviews, and 
summer festival pops concerts 
across the country. “Vocal tech-
nique is like a wall of  individual 
skills which grows from a founda-
tion.”  Peter teaches that the goal 
of  practice is to daily rebuild 
your technique from the ground 
up.  He often says, “Rebuild the 
wall every day.” 

Peter says, “I approach all 
singing from the classical vocal 
technique which is effective for 
healthy singing and longev-
ity.”  His lessons focus on areas 

such as: breath support, posture, 
vowel formation, laryngeal posi-
tion, and the dramatic emotional 
connection to words and melody.  
Good technique is used to ease 
and perfect singing from rock 
and roll (Journey) to classical 
singing (Mozart). With the help 
of  a skilled teacher, one can be-
come re-energized by realizing 

their own unique vocal potential.  
What is the difference be-

tween a vocal coach and a voice 
teacher? “A teacher builds tech-
nique and constructs the small 
aspects of  a person’s vocal sys-
tem. A vocal coach will approach 
voice “from the outside in” help-
ing a singer with technique for 
the goals of  a specific song or 

theatrical role. Peter Lake com-
bines both approaches when 
teaching.  

To schedule private or group 
lessons with Peter, call Studio 237 
Music Lessons at 850.231.3199 
Santa Rosa Beach, FL. Visit our 
website at www.Studio237Music.
com.

Music
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Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell

Music

SoWal Life is printed and delivered  
to every home & business in Santa Rosa 

Beach and 30A each month! 

For advertising call 850-399-0228.

Northwest Florida State College 
Open for Opportunity

Northwest Florida State 
College personnel have been 
working diligently to prepare 
for campus re-opening and are 
striving toward a safe, healthy 
campus environment so that we 
can continue offering high-qual-
ity education and fulfilling our 
mission of  improving lives on 
the Emerald Coast. The safety 
and wellbeing of  our students, 
faculty and staff is our TOP 
PRIORITY. Working closely 
with our local Department of  
Health, the Florida Department 
of  Education and other state 
government agencies, the Col-
lege has developed an Opening 
for Opportunity Plan designed 
to increase students’ access to 
high quality instruction and 
wrap-around support services 
that facilitate high rates of  stu-
dent success. 

Decisions made for the Fall 
2020 term move the institution 
forward with safety as the top 
priority and present an expand-
ed, more diverse slate of  online 
and hybrid course offerings. 
This shift toward online and hy-
brid classes allows the College 
to reduce the number of  stu-
dents on campus and to support 
social distancing among those 
in courses that require campus 
presence (critical infrastructure, 

science labs, etc.). Students who 
attend class in person will be 
required to follow safety proto-
cols while on campus, which in-
clude students and faculty wear-
ing face coverings during class 
meetings and while in transit on 
campus.  

The updated schedule 
will include the following 
instructional methods:  

• Online: NWF Online pro-
vides optimal flexibility for stu-
dents to log in at any time each 
week to complete classwork, 
connect with their instructor 
and participate with their peers.  

• Online – Live: NWF On-
line—Live is a live-streamed 
class with scheduled Zoom 
meetings to meet with the in-
structor and your classmates 
each week during traditional 
class meeting times.  

• Hybrid: Hybrid courses 
have in-person class meetings 
with social distancing and a 
reduced number of  students 
at each class meeting. Hybrid 
classes are supplemented with 
online instruction and resources 
so that students take half  of  the 
course in-person on campus 
and the other half  independent-
ly. The Hybrid delivery mode 
combines the best of  NWF’s 
traditional classrooms with the 

greater flexibility of  the online 
learning environment.  

• Traditional: Select classes 
in clock-hour and critical in-
frastructure programs, as well 
as select science labs and other 
classes with required hands-
on components that cannot be 
taught online will continue to 
be delivered in person through 
traditional methods. Safety pro-
tocols will be followed in accor-
dance with the latest recommen-
dations from health officials.  

In all instructional meth-

ods, students will participate in 
learning activities, discussion 
and peer-to-peer engagement. 
NWFSC faculty are committed 
to delivering high-quality in-
struction that expands students’ 
opportunities for success. The 
Learning Commons provides 
library and learning resources 
services, free tutoring and test-
ing complete with virtual op-
tions for connecting to resources 
and staff for additional support. 
The Center for Innovative 
Teaching and Learning is ready 
to assist students with technol-

ogy, Blackboard and accommo-
dations support. Our Student 
Success Navigators are standing 
by to answer any questions you 
may have regarding your class 
schedule for Fall 2020.

Your future begins here at 
Northwest Florida State Col-
lege. The fall term begins Au-
gust 19 and enrollment is under-
way. We encourage you to visit 
www.nwfsc.edu or call 850-502-
2895 to learn more about our 
programs. 
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30A TV  Launches Answers That Count Roku  
and Amazon Fire Channel

We mentioned a few months 
ago, the power of  podcasts, and 
in particular, video podcasting. 

30A Media just released An-
swers That Count with Charles 
Musgrove. 

Answers That Count Host 
Charles Musgrove discusses the 
topics that matter to your busi-
ness, like impacts of  legalized 
marijuana to the workplace, 
independent contractor vs. em-
ployee, cyber security, mail order 
and sales tax, plus many other 
topics that are critical to business 
success. Expert and entertaining 
guests along with awesome con-
tent make for a must-hear pod-
cast.

"I am  excited to launch our 
business focused content at An-
swers That Count on Roku, 
Amazon and 30A Media IPTV 
Network,” said Musgrove. “This 
is a great opportunity for those 
that provide expert content on 
the Answers That Count video 
podcast and a great opportunity 
for viewers to gain more valuable 
information about how to be the 
best entrepreneur and business 

manager they can be."
Have you ever wanted to 

know what the Laffer Curve is? 
When you install the ROKU 
or Amazon channel, the most 
recent segment will tell you all 
about it. 

Charles recently interviewed 
Professor Joseph Calhoun, Eco-
nomics Professor for Florida 
State University and co-author of  
the Third Edition of  “Common 
Sense Economics, What Every-
one Should Know About Wealth 
and Prosperity.” In this interview 
he talked about key element #1, 
Incentives Matter – Changes in 

benefits and costs will influence 
choices in a predictable manner.

The new channel has been  
developed by 30a TV’s devel-
oper division for Roku, which 
has completed over 20 channels 
for video content producers. TV 
streaming devices such as Roku 
and Amazon Fire Stick let video 
developers start their own dedi-
cated cable channel with revenue 
generation through commercials, 
or via subscription. 30A Media is 
a developer for these platforms, 
as well as IOS Apple and An-
droid. 

ROKU alone has a 44% share 

of  streaming TV, with over 3,000 
free and premium channels avail-
able over Web TV. It can 
be bought via retailers 
such as Walmart and 
Best Buy. 

For episodes 
o f  Answer s 
That Count visit 
www.30a.tv or 
search the channel 
in the Roku and Am-
azon App Stores. 

About 30A Media
30A TV broadcasts 10  live 

channels of  original pro-
gramming, including 

30A, Outdoors, 
Real Estate, Ce-
lebrity Interviews, 
music videos, and 
comedy. Avail-
able via Itunes, 

Android, ROKU 
- Amazon Firestick, 

and at www.30a.tv 

Business

Affordable Pressure Washing

(850) 688-9886

See What a Difference We Can Make for You!
Homes • Sidewalks • Patios • Driveways 

Decks • Fences • And More...

15 Years Experience • Locally Owned and Operated
Call Today to Schedule Your Free Estimate

$50 OFF 
if scheduled by Feb. 15, 2020

Before After



Page 40 South Walton Life   www.southwalton.life September 2020

       Business

©2020 Kolter Homes. Prices, features, dimensions, amenities, special offers and product offerings are subject to change without notice. CGC1509406

This gated, new home community is just two miles from the Gulf, 
so you can easily get to the beach and then get away from it all. 

Join the VIP list at  
NatureWalkatWatersound.com

COMING THIS WINTER,  
OUTSIDE LIVING 
OUTSIDE OF ORDINARY.
Introducing NatureWalk at Watersound Origins.

20-KWO-002_AD_ComSoon_10x12_SoWalLifeMag.indd   120-KWO-002_AD_ComSoon_10x12_SoWalLifeMag.indd   1 6/11/20   4:09 PM6/11/20   4:09 PM
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Smart Film

By cHris Balzer 

But, soft! What light through 
yonder window breaks? 
It is the east, and Juliet is the sun. 
- William Shakespeare, Romeo 
and Juliet

No one would dispute hav-
ing the beauty of  soft natural 
light shining through our win-
dows puts a smile on our face 
and warms our hearts.  We have 
windows to let in light and give us 
views into our world.  You may 
have a lake view, an ocean view, a 
pool view or simply a view of  the 
outside.  What I am finding out 
is that many of  us have windows 
that are letting in much more 
than soft natural light and have 
become a nuisance.  We pur-
chase blinds and curtains to block 
the heat.  We search for dark or 
mirrored film to help against the 
heat while maintaining some of  
our view.  We place towels and 
blankets over our furniture and 
wood floors to protect them from 
fading and cracking.  We even go 
to the extreme of  replacing our 
windows with expensive Low E 
glass.  There is a solution, ERF 

(energy reflective film) or smart 
film.  I know what you are think-
ing, another film, great, tried 
that, didn’t work or my HOA 
won’t allow it.  ERF is not your 
typical window film. In fact, it 
has some of  the most technologi-
cal advances built into this smart 
film.  Most films use dyes and 
aluminum, ERF uses a propri-
etary technology to sputter gold 
and silver allowing the film to be 
virtually clear and highly energy 
efficient.  A client of  ours in Inlet 
Beach built their home in 2017, 
they struggled with trying to keep 
their master suite cool due to all 
the windows letting in heat.  We 
coated their windows and after 
two months they contacted us 
and said, “Thank you so much!  
We are very happy with the heat 

reduction we have noticed.”   
There is a science behind this 
magic.  Astronauts use a visor as-
sembly coated with a thin layer 
of  gold that filters out the sun’s 
harmful rays and protects the 
spacewalker from extreme tem-
peratures.  This technology has 
been adopted and available to 
solve the problems in our homes 
and offices.  One popular ques-
tion we are asked is, do I need 
to coat all my windows?  The 
answer is no.  We want to only 
address the problem windows.  
The windows which get direct 
sunlight, the windows which you 
feel heat radiating from.  Because 
the film is virtually clear, you will 
maintain your original architec-
tural integrity, basically, it won’t 
change the look of  your home.  

What our ERF film won’t do 
is block glare or shade a room.  
ERF blocks the heat, not the 
view.  Another benefit of  our 
ERF film is that it rejects 99% 
of  Ultraviolet (UV) rays which 
damage floors, furniture, blinds 
and drapes, saving you money.  
If  you have been searching for 
a solution to block the heat and 
not your view, contact us for an 
in-home demonstration and see 
for yourself  how we can block 
the heat and not view. 

Chris Balzer is Founder and 

President of  Emerald Coast En-
ergy Solutions which is a Smile 
Provider Company.  We provide 
smiles to our customers after in-
stalling our high energy efficient 
products, increasing comfort and 
lowering energy bills.  For more 
information on how to save this 
summer and become energy 
efficient, schedule an inspec-
tion by calling (850) 588-2870, 
visit www.trusteces.com or email 
wecare@trusteces.com and Beat 
the Heat.

Hard to cool rooms?  High Energy Bills?  
Looking to go Green? 

Green Solutions to High Energy Bills: 

Radiant Barrier - Blow In Insulation 

Thermal Inspections -  Max Cap Crawl Space 

System - ERG Window Film
Financing Available 

(850) 588-2870
www.TrustECES.com 

Committed to Excellence & Integrity

ENERGY TIPS 
by Emerald Coast Energy Solutions

850-862-4020 Locally 
Owned

destinenvironmentalcleaning.com
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Protecting what is most important with Life Insurance

By vicToria osTrosky

She still couldn’t believe it was 
happening. Her husband was too 
young. Their children were too 
little. They had too many plans 
for their life together. His battle 
with COVID-19 had lasted sev-
eral weeks. It started out as just 
a cough. And now this. And she 
couldn’t go to him and be there 
in his last moments. Joanna’s 
brain was spinning out of  con-
trol. She couldn’t focus on any-
thing. What were they going to 
do? “Momma,” said little An-
gela, “Why are you crying?” Her 
precious little face was filled with 
concern.

Joanna and Doug’s friend and 
insurance agent Steph called Jo-
anna to find out the latest on her 
friends. “I’m so sorry, Joanna! 

What can I do for you and the 
kids?”

“I don’t know what I’m going 
to do!” cried Joanna. “He’s only 
45 and always took care of  his 
health.”

“Maybe this will bring you a 
small measure of  comfort, Jo-
anna,” replied Steph. “Doug has 
a life insurance policy. So, you 
and the kids will receive money 
to pay for any medical, burial 
and other final expenses. It will 
also be enough to keep you com-
fortable for awhile. There should 
be plenty to send the kids to col-
lege, too. He loved you all so 
much!”

 “I know, Steph,” said Joanna. 
“It does help, it really does. 
Knowing we won’t have to move 
and that I can take some time 
off work is huge. But I will miss 
him!” Joanna’s sobbing brought 
tears to Steph’s eyes. She wished 
she could do more.

September is life insurance 
month. That pesky subject no 
one likes to discuss or think 
about since that means you’re 
thinking about death. But, we 
also know how important life 
insurance is because our loved 
ones will still have to deal with 
funeral expenses and mortgages 
and college and so much more. 
Recent Market Research shows 
that close to 40% of  households 

need more life insurance.
Let’s discuss the two most 

popular life insurance products. 
Term Life and Permanent Life. 
Your goal and budget will deter-
mine which policy will best fit 
your needs. Both of  these forms 
of  protection pay an income tax-
free death benefit. Term life cov-
ers you for a limited period and 
permanent life provides lifelong 
coverage. 

Term Life is the most afford-
able and is for a set period of  
time – 10, 20 or 30 years typi-
cally, and does not accrue cash 
value. This is a great tool for 
someone on a limited budget 
and who needs a certain amount 
of  coverage for a specific number 
of  years, like until a mortgage is 
paid off, or the kids are grown 
and you’ve retired and reduced 
your monthly expenses. It also 
allows for the highest amount 
of  death benefit with the least 
amount of  premiums. Although 
term policies do not have a cash 
value feature, most policies can 
be converted to permanent life 
without providing evidence of  
medical condition.

Permanent Life comes in the 
form of  Whole Life or Univer-
sal Life, and both offer varying 
degrees of  flexibility through the 
life of  the policy. Whole life in-
surance is a simple, good choice 

for the conservative buyer. Pre-
miums remain the same over the 
life of  the policy and the death 
benefit and cash value, which 
can be taken as loans, is guaran-
teed as long as you pay the pre-
miums. Universal Life provides 
the same features as whole life 
with added flexibility to adapt to 
changes in your personal situa-
tion or changes in the financial 
marketplace. With this type of  
product you can adjust the pre-
mium payment, death benefits 
and the insurance company’s 
investment portfolio. And some 
companies will allow adding a 
long-term care rider to a uni-
versal life policy to help prepare 
for potential long-term care ex-
penses. 

Now, there are other types of  
universal life insurance policies 
that provide Long Term Care 
coverage along with a death ben-
efit. These fixed premium prod-
ucts pay for services that fit your 
needs based on the plan of  care 
provided by your licensed health 
care practitioner. The services 
are paid for either your home or 
a facility when you are no longer 
able to perform two out of  five 

of  the ADLs (activities of  daily 
living) such as bathing, dressing 
toileting, transferring and eating. 

There are also some life poli-
cies (term and permanent) that 
can provide for the security and 
longevity of  a business. Business 
Life products can help keep a 
family business in the family, 
protect a key employee or fund 
a buy/sell agreement.

Term and permanent life 
insurance plans are important 
components of  your overall fi-
nancial planning. A well-struc-
tured Life Insurance Program 
often contains both term and 
permanent life insurance.

No matter what kind of  life 
insurance policy you purchase, 
your beneficiary will be the per-
son or persons who will receive 
the death benefit. This death 
benefit, no matter how large, is 
usually tax-free (one exception 
is annuity payouts). Most carri-
ers offer options for other than a 
lump sum death benefit payout.

Joanna and Doug’s tragedy, 
although heartbreaking, had a 
silver lining. Take the time to talk 
to your insurance agent about 
life insurance.
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We are the only LOCALLY OWNED AND OPERATED dumpster business in 
South Walton. Compare our prices…You’ll be glad you did.

Fast Turn-Around Time  |  Exceptional Customer Service
Call Us Today for a No Nonsense Quote

Available Dumpsters: 15, 20 and 30 Yarders  |  You Call…We Haul

DispozallDispozallDispozall LLC
D U M P S T E R S

(850) 460-1927  |  bryan@dispozall.com
5438 U.S. Highway 98 West, Santa Rosa Beach

Business

ARTWORK BY DEBORAH RANKIN MATZ
Specializing in Coastal Sea Life

1858 North Country Hwy 393 
Santa Rosa Beach, FL 32459 
FB: Artwork by Deborah Rankin Matz 
850-375-3168 • Call today for a private showing

Affordable Estate Planning...  
Because Everyone needs a plan!

Plan A: The Essentials
Will based Estate Package designed for those with no 
or grown children. Including: Will - Durable Power of  
Attorney / Health Care surrogate - Living Will -  
Pre-need guardian form.

Plan B: The Essentials Child Protection Plan
Will and/or Trust based Estate Package designed for  
maximum child protection. Includes The Essentials package 
plus: named guardian for children, Power of attorney for  
minor, medical power of attorney for minors and more...

No one should have the state or the courts deciding their last intentions!...

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

Since 1988
Trusts & Wills • Commercial Litigation • Probate Law
Guardianship • HOA Matters & More

3999 Commons Drive West, Suite D, Destin • 850-650-7378 • destinlegal.com

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

MKAF Names 2020 Poster Art Contest Winner
Mattie Kelly Arts Founda-

tion (MKAF) names talented 
artist Estelle Grengs the 2020 
Festival of  the Arts poster con-
test winner. Born and raised in 
New Hampshire, Estelle is a self-
taught artist that molds a unique 
and whimsical folk art style that 
embraces her experiences grow-
ing up in New England as well 
as her adventures as an Air Force 
spouse. Estelle uses mostly acryl-
ics, but enjoys the versatility that 
mixed media art offers her piec-
es. Through vivid, bold colors, 
Estelle continues to create lively 
and happy artwork for her each 
and every customer. You can find 
Estelle’s work on her website es-
tellegrengsart.com and in many 

galleries along Florida’s Emerald 
Coast. 

As the annual poster art con-
test winner, Estelle receives a 
cash prize of  $500. The winning 
poster becomes the signature 

artwork to promote the 25th 
annual festival with the poster 
as well as postcards, the festival 
guide, t-shirts and souvenirs on 
the MKAF website, social me-
dia pages and more.

Known as one of  North-
west Florida’s premier fine arts 
shows, the MKAF Festival of  
the Arts is one of  the most an-
ticipated cultural events of  the 
year. The 25th annual event is 
set for Oct. 24-25, 2020, at the 
Mattie Kelly Cultural Arts Vil-

lage in Destin. During the Festi-
val, artists from across the United 
States will offer up their original 
artwork in the form of  oil, water-
color, acrylic and glass paintings; 
photography, sculpture, pot-

tery, wood, paper, fiber, mosaics, 
mixed media, jewelry designs 
and more in order to compete 
for $10,000 in cash prizes in 27 
award categories, including the 
coveted “Best in Show” and 
“People’s Choice Award” which 
is selected by festival fans. The 
Festival also features a Collab-
orative Art Exhibit, which show-
cases select artwork of  more 
than 60 community adult and 
student artists. 

A celebration of  art, music, 
food and family fun, special fea-
tures of  the Festival include a 
live music lineup, arts, and craft 
activities for children, souvenir 
posters and t-shirts and more.

General admission of  $5 per 

person helps to fund the Founda-
tion’s annual cultural outreach 
activities and programs. Chil-
dren 12 and under are admitted 
free. All MKAF members re-
ceive complimentary admission. 

With the safety and well-be-
ing of  guests, artists and staff as 
a top priority, MKAF asks that 
festivalgoers adhere to social dis-
tancing measures.

Tickets are $5; cash and 
credit accepted. To make a tax-
deductible donation or provide 
corporate sponsorships or learn 
more about the Festival of  the 
Arts, visit mkaf.org or call (850) 
650-2226. The deadline for 
sponsorship opportunities is 
Sept. 24, 2020.

“Send in the Nouns”
Owner and artist at J.Leon 

Gallery Studio, Jason Lindblad, 
and talented friend and writ-
er Marti Veto, have launched 
“Send in the Nouns,” a just-for-
fun ABC book for grown-ups! 
“Send in the Nouns” is filled with 
fantasy through circus-themed 
illustrations, vibrant colors and 
clever narrative. Each sentence 
carries a whimsical, philosophi-
cal message of  positivity, moti-
vation, inclusion, gratitude and 
good humor. Available for sale 
at the J.Leon Gallery Studio and 
available for pre-order on Ama-
zon, this book is a perfect gift for 
the creative in your life. 

Shawn Tomasello, Lindblad’s 
mother, inspired this unique col-
laboration. Her vision combined 

the writing talent of  Veto and 
the whimsical ABC illustrations 

of  Lindblad into a book that is 
creatively unmatched. 

J.Leon Gallery Studio is open 
Tuesday - Saturday, 10 a.m. to 6 
p.m. Join JLeon Gallery in Sep-

tember for Sip N’ Stroll!, Friday, 
Sept. 4 from 4–6 p.m., 13370 
U.S. Hwy. 98 in Miramar Beach, 
32550.

For additional information, 

class and workshop signup, and 
to view upcoming events, visit 
jleongallery.com and follow the 
gallery on Facebook and Insta-
gram.
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United Way Emerald Coast announces virtual  
singing competition fundraiser, Rock United

United Way Emerald Coast is 
excited to announce the first vir-
tual singing competition to come 
to the Emerald Coast. Rock 
United will celebrate and recog-
nize the great musical talent in 
Okaloosa and Walton Counties 
while helping our community 
grow stronger through the efforts 
of  United Way Emerald Coast. 
The virtual singing competition 
and fundraiser is for local bands 
and musicians. The Grand Prize 
winner will receive $2,000, plus 
perform as the opening act for 
Billy Currington at the Gulf  on 
Okaloosa Island on September 
26, 2020, Professional Photo-
shoot with blacksuitFM photog-
raphy, and 2 nights stay at The 
Island Hotel by RL the week-
end of  the performance. Money 
raised during tournament voting 
will benefit the United Way Em-
erald Coast in the fight for the 
health, education and financial 
stability of  every member of  our 
community. 

“At a time when COVID-19 
has seemingly taken away so 
much, we are thrilled to bring 
a virtual event to the Emerald 
Coast that we know will not only 
lift spirits during the course of  the 
competition, but will have an on-
going impact in our community,” 

said Kelly Jasen, CEO of  United 
Way Emerald Coast. “Through-
out history, music has helped to 
unify and heal people. We hope 
Rock United will inspire some 
fun and friendly competition, all 
while boosting spirits and raising 
funds for our community.” 

Rock United will be organized 
in a single elimination bracket 
tournament organized by a se-
lection committee. Musicians/
bands must submit registration 
for the tournament by 10 am on 
August 16. The bracket and first 
round match-up dates will be an-
nounced soon after. The winner 
of  each match-up is based on the 
number of  votes in the United 
Way Rock United fundraiser. 
Each $1 contributed counts as 
one vote! 

For eligibility requirements 
and to enter the tournament, 
musicians and bands can visit 
www.unitedwayemeraldcoast.
org/rockunited. To keep up-
dated with Rock United during 
the course of  the contest, follow 
and like the Rock United Face-
book page @RockUnitedU-
WEC. Artist registration is open 
immediately.

For information about 
the September 26 Billy Cur-
rington concert at the Gulf  at 

Okaloosa Island, visit www.
bigtickets.com/e/adams-ent/
billy-currington-the-gulf/.

A B O U T  U N I T E D 
WAY:  United Way Emerald 
Coast is a local, volunteer-gov-
erned organization that works 
with hundreds of  partners to 
fight for the health, education, 
and financial stability of  every 
person in Okaloosa and Wal-
ton counties. To drive positive 
change, United Way Emerald 
Coast evaluates our community’s 
diverse needs, mobilizes the car-
ing power of  the community and 
directs resources to the areas that 
will have the most positive im-

pact. For more information, go 
to unitedwayemeraldcoast.org or 
find United Way Emerald Coast 

on Facebook, Twitter or Insta-
gram. 

GET A FREE $1000 VISA GIFT CARD WHEN YOU RENT 
ANY MOVE-IN READY 2 BEDROOM APARTMENT!

Call 850-374-5250 or email thesanctuary@pinnacleliving.com for inquiries. 
The Sanctuary at 331 |  www.sanctuaryat331.com 

24555 Highway 331 |  Santa Rosa Beach |  850-374-5250 
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SEAGROVE GLASS
                         ... in your neighborhood

MIRRORS
SHOWER DOORS
TABLE TOPS

GLASS REPLACEMENT
SERVICE

4935 E. CO. HWY. 30A SUITE 1               850-231-5450

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067650Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY  
continued

Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
Us Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Contractors
BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
buchananb.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

Center for Family &  
Cosmetic Dentistry
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach
850-622-1986

SAVI FLOORING
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Flooring Contractors
ARCHITECTURAL ELEMENTS  
& RESOURCES
Your Flooring & Renovation Specialists
181 Lynn Dr. Suite A 
Santa Rosa Beach
850-622-0246 - www.aersrb.com

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Heating
Aire Serve Heating &  
Air Conditioning
Santa Rosa Beach 850-378-3779

Home Inspections
Action Home Inspections 
Serving All of  the Emerald 
Coast! 850-461-5344   
actionhomeinspectionllc.org

Home Watch
SoWal Services 
South Walton’s premier Home 
Watch and 2nd Home Con-

cierge  850-565-9038 - SoW-
alServices.com

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  
Offering Life, Group  

Employee Benefits and  
Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane

Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and Land-
scaping Serice. 6844 County 
Hwy. 30A, Santa Rosa Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 
850-660-6901
www.resortlocksmithservices.com

Over 22 years experience!

Amber Yokel
850-714-7502

FB: GY Painting and Renovations 
www.GYPaintingandreno.com

Let us improve your 
view with 

PolyDesign Shutters!
100% American made  

from start to finish!  
3 Week Installation Guaranteed

No warping, peeling or discoloring.
New one of a kind Shakker Elite 

Shutter with Trim Packages!

(A division of GY Painting and Renovations)

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 
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Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
EDDIE THE PAINTER
Free Estimates, Serving all  
of  South Walton 347-848-6927

GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

Pets Supplies
WHAT'S UP DOG
Pet supplies, Dog Care &
Training. 9970 US-98, Miramar 
Beach - (850) 420-2894    

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach - 850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30 A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
30A LOCAL PROPERTIES
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

HOMES ON 30A STEWART HAIRE
Santa Rosa Beach
Luxury Certified 850-687-4450
Stewart.30apropertysearch.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

ROOFING CONTRACTORS
Providence Roofing
Santa Rosa Beach
850-622-5555  provroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated. 850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

•  Single & Multi Family 
Construction

•  Design Services  
and Development  
Counseling

•  Civil Engineers on Staff

•  Commercial 

www.buchananb.com • Call 850-420-1836
Headquartered in Santa Rosa Beach,  

serving all of Northwest Florida

Additions • Remodels • Kitchens 
Baths • Decks & more!

CGC# 1511538

Don’t sweat it. We’ve got you 
covered 24/7, 365 days a year.

Why does your AC 
only break in the 
middle of the night?

24 HOUR SERVICE

(850) 249-2999
www.modernairsolutions.com

#cac1817340

Our Ad  
&  

Editorial  
Deadline  

is the  
20th of each 

month 
for the 

following 
month’s  

issue.
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LIVWELL CBD 
20% OFF  

YOUR FIRST ORDER ONLINE 
OR IN-STORE PURCHASE

Offer expires 9/30/20 
36150 Emerald Coast Blvd Suite 105, Destin

 850-764-2230

EMERALD COAST  
ENERGY SOLUTIONS 

FALL SAVINGS 
$75 OFF RADIANT BARRIER 

$50 OFF BLOW IN INSULATION
Minimum Purchase Required. 

Offer expires 9/30/20 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 9/30/20 
12805 US Hwy. 98 # r102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 9/30/20 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

Offer expires 9/30/20 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767 

FOR THE HEALTH OF IT
10% OFF  

YOUR ORDER  
WITH THIS COUPON

Offer expires 9/30/20 
2217 West County Hwy. 30A

Santa Rosa Beach, 850-267-0558

LOCAL COUPONS

BLUE/GREEN  
LANDSCAPING

FREE ESTIMATES 

Offer expires 9/30/20 
844 W. County Hwy. 30A Santa Rosa Beach 

850- 660-1934

TAMTECH POOLS
SERVICE CALL  

$50 OFF
W/ THIS COUPON 

PECAN JACKS 
ICE CREAM & CANDY

BUY ONE SINGLE SCOOP, 
GET A SECOND ONE FREE

Offer expires 9/30/20 
Gulf Place, On 30A across from Ed Waline  

Beach Access, 850-622-0011

ARCHITECTURAL ELEMENTS 
& RESOURCES

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
Offer expires 9/30/20 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

Offer expires 9/30/20 
185 N. Holiday Rd., Miramar Beach

850-650-3747

THE GROUTSMITH
$50 OFF ORDER OF $500 OR MORE
$30 OFF ORDER OF $200 OR MORE

(WITH COUPON) 

Offer expires 9/30/20 
Serving Northwest Florida

850-367-3100

30A OLIVE OIL
 

BRING IN THIS COUPON FOR

10% OFF PURCHASE!
Not to be combined with other offers

Offer expires 9/30/20 
Located in 30Avenue, 12805 Hwy 98E Suite N101

Inlet Beach, 850-909-0099

PRO STRAW  
GARDEN & SUPPLY

10% OFF IN STORE PURCHASE 

Offer expires 9/30/20 
4401 U.S. Hwy 98

Santa Rosa Beach - 850-830-0507

!

!

!

!

!

!!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

BOCA BOUTIQUE
25% OFF  

ONE REGULAR PRICED ITEM 
GOOD AT ALL LOCATIONS 

ONE PER VISIT
Offer expires 9/30/20 

174 Watercolor Way Ste. 102
Santa Rosa Beach, 850-534-0002

!

!

Offer Expires 10/31/20
4141 East County Hwy. 30A

Santa Rosa Beach - 850-231-0060

MICASITA MEXICAN 
GRILLE

SPEND $30 GET $5 BACK
SPEND $50 GET CHEESE OR 

GUACOMOLI DIP
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To List Your Property Call: 
850-660-1962
Exclusively Marketed By:  

Lisa Hughley, Broker/Owner 
Classic Luxury Real Estate

MILLION DOLLAR MARKETING FOR ALL PRICE RANGES 
PRICELESS EXPERTISE!

Phenomenal 2 Bedroom, 2 Bath Condo 
#3103, Miramar Beach, Florida. Just Steps 
to the Beach! Fabulous Community Pet 
Friendly! $369,000.

28 S. Summit Drive, Santa Rosa Beach, 
Exceptional 4 Bedroom, 4.5 Baths with a 
Carriage House located .70 from the closest 
public beach entrance! Master on the Main, 
Guest Bedroom on the Main, Spa Patio 
with Wet Bar & Fireplace, Custom Built by 
Terry Crews, 3349 SF, $925,000! Off Hwy 393  
Close to Gulf Place! 

15 Nancy Drive, Santa Rosa Beach, Gorgeous 
3 Bedroom, 2.5 Bath, situated on an 
Oversized Corner Lot with Huge Wrap Porch, 
2 Car Garage, Renovated Kitchen with New 
Cabinetry, Bosch Professional Gas Cooktop 
& Range, Stainless Vent & More! $459,900

9100 Baytowne Wharf, Extraordinary 2 
Bedroom, 2 Bath with 1023 SF, Located 
in Observation Point North beside of The 
Marlin Grill in The Village of Baytowne Wharf! 
Huge Party Deck! $279,900!

1400 SF, Fabulous Location in Holiday Plaza, 
Miramar Beach! 12273 W. US Hwy 98 #111, 
New AC 2019, Only $504 in Holiday Plaza 
Monthly Fees! Only $250,000!

162 Cypress St. in Freeport, .89 Acre with 2 
Buildable Lots! No HOA! Close to the Bay! 
Includes a Well, Septic and Power, Existing 
50x35 Shop with 17x25 Game Room, $200,000!

50 Albatross Court, Gorgeous Ranch, 3 
Bedrooms and 2 Baths, 1754 SF, located in 
Emerald Walk on 30A, Close to the Beach! 
$429,900!

The Grand Sandestin 1 Bedroom, 2 Baths, 
Sleeps 6!  737 SF, Just minutes to The Village 
of Baytowne Wharf! $209,900

SOLD SOLDSOLD

  SOLD

   SOLD    SOLD    SOLD    SOLD

WATERSOUND BEACH, 70 S. Watch Tower, 4895 
SF, Elevator, Close to the Beach, $3,575,000!

DRIFTWOOD ESTATES, 543 Driftwood Estates, 
6587 SF, Bay Front with Double Lot, $4,150,000! 

5300 Tivoli Drive, Miramar Beach, Tivoli By 
the Sea III, 3 Bedroom, 3 Baths $550,000!

144 Spires Lane # 315, Gulf Place Caribbean 
2 Bedroom, 2 Baths, Gulf View! $480,000

 BAYTOWNE WHARF

   SOLD    SOLD    SOLD    SOLD

Hammock Bay, 145 Symphony Way, 5 Bed-
room, 3.5 Baths, 3781 SF, 3 Car Garage, 
$422,500!

109 Flamingo Drive, 3 Bedroom, 2 Baths, 
Emerald Walk on 30A, $ 360,000!

Pines of Blue Mountain, Residential Lot, 
Great Location! $200,000!

Ventana Dunes, Lot 24, Great Lot for New 
Build, Beside of Community Pool! $120,000

SOLD SOLD

  CLOSE TO BAY




