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Walton County Updates Emergency  
Covid-19 Measures

On Wednesday, April 1st, 
Florida Governor Ron De-
Santis issued Executive Order 
20-91 which requires all per-
sons in Florida to “limit their 
movements and personal in-
teractions outside of  their 
home to only those necessary 
to obtain or provide essential 
services or conduct essential 
activities.”

The Executive Order in-
corporates by reference guide-
lines from the Department 
of  Homeland Security and a 
Miami-Dade County Emer-
gency Order, what is defined as 
essential services and essential 
activities. 

As of  Saturday, April 4, 
2020 Walton County had 21 
Confirmed Covid-19 Cases. 
There have been 8 new con-
firmed cases in the past week.

In order to comply with the 
Governor’s Executive Order, 
Walton County Local Govern-
ment is taking following steps:
•  All county employees which 

are not deemed “essential” 
will work from home for the 
duration of  the Executive 

Order
•  Limited TDC Beach Main-

tenance Staff will remain in 
service

•  The following employees are 
deemed “essential” and will 
continue to report to work: 
limited Public Works Road 
and Bridge Crews, limited 
Fleet Maintenance, lim-
ited Facilities Maintenance 
and Custodial Staff, North 
Walton Mosquito Control, 

Building Department Staff, 
County Probation, Land-
fill Staff, TDC Beach Code 
Enforcement; One (1) Pur-
chasing Employee to receive 
shipments of  essential sup-
plies and one (1) courier to 
maintain essential communi-
cation

The Landfill will be closed to 
the public; however, the Land-
fill will remain open for com-
mercial activity

•  All county recreational facili-
ties will be closed to the pub-
lic; while parks are closed, 
boat ramps will remain open

•  The Planning Department 
will continue to accept per-
mits online and will maintain 
contact with the public via 
email and telephone; how-
ever, the Planning Depart-
ment will be closed to the 
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A Message 
of Hope 

from  
Pastor Steve 

Vaggalis
Psalm 91 begins with this mes-

sage of  hope: “He who dwells in the 
shelter of  The Most High will rest in 
the shadow of  the Almighty.” These 
words can infuse you with faith and 
give you the assurance you need in 
uncertain times. No insurance com-
pany, bank or government can cover 
you like the “Almighty.” You can have 
exceptional expectations when you 
pray. You don’t have to be just an-
other statistic. Expect to be an out-
lier, not a statistic. Have an audacious 
faith to believe God for good things.

When David faced Goliath, he re-
called the time a lion carried off one 
of  his family’s sheep. David struck it 
and rescued the sheep from the lion’s 
mouth. The same happened when 
a bear tried to take his sheep. David 
told King Saul that just as God deliv-
ered him from the paw of  the lion and 
from the paw of  the bear, God would 
deliver him from Goliath… and God 
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Locals
get it!

COVID-19 
continued on page 3



Page 2 South Walton Life   www.southwalton.life April 2020

24/7 Access
Personal Training 
Group Fitness • Bootcamp
Free Weights • Cardio
4942 US-98 #6  
Santa Rosa Beach
850.586.6600
www.warriorfitness30a.com

public
•  The Building Department will 

remain open to the public to ac-
cept permit applications; how-
ever, the Building Department 
will prioritize essential permit-
ting (i.e., residential permitting) 
as defined by the Executive 
Order

•  The EOC will continue to op-
erate at Level 2 activation.

In response to the Governor’s 
Executive order, Walton County 
Board of  County Commission-
ers  voted to update Executive 
Order 2020-08 extending beach 
closures to all beaches in Walton 
County. Beginning on Friday, 
April 3rd, “It will be unlawful to 
walk or remain on any beach in 
Walton County.”

Be advised: 
Administration Office – Open, 

Limited public access, by ap-
pointment only. 

Building Department – Limit-
ing public to the lobbies. Prac-

ticing social distancing. No 
reduction in services.

GIS Department – Closed.
Human Resources Depart-

ment – Closed.
HUD – Closed to walk-ins.
OMB/Purchasing Department – 

Closed to the Public.
Office of the County Attorney – 

Closed to the Public.
Parks & Recreation Department 

– Closed.
Planning Department – Closed 

to walk-ins. All
Planning Department Building 

Permit Reviews continue to be re-
viewed and issued as appropriate.

Probation – Open.
Public Works Department – 

Closed to the public.
Veteran’s Services – Closed to 

walk-ins.

County Facilities
Morrison Springs and Grady 

Brown parks are closed to the 
public. Boat launches are open.

Eagle Springs Golf – Closed to 
the public.

Walton County public libraries 

are closed.
Landfill – Closed to the public.
All county parks are closed to 

the public; boat ramps are open.
Walton County Coastal Se-

niors– All activities cancelled 
until further notice. 

Message from Walton County 
Sheriff’s Office

Governor Ron Desantis has 
issued a 30-day stay-at-home 
order which goes into effect Fri-
day, April 3rd at 12:01 am. This 
order directs everyone to stay at 
home for any reason other than 
working at essential jobs or par-
ticipating in essential activities. 
Operationally, Walton County 
Sheriff’s Office is fully function-
ing as it pertains to calls for ser-
vice and providing fire rescue 
and animal control services. We 
are continuing to maintain our 
commitment to the public by 
providing public safety services 
to our community, however, in 
the interest of  transparency, it’s 
going to be a serious challenge. 
“We are going to carry out the 
order with common sense, cour-
tesy, and professionalism,” said 
Sheriff Michael Adkinson. “At 
the end of  the day each situation 
is different and what we’re work-
ing towards is gaining voluntary 
compliance while ensuring pub-
lic safety. We will be as nice to 
people as they will let us be. An 
individual is not more important 
than the whole in this situation. 
Personal responsibility is critical.”

Sheriff Michael Adkinson will 
be holding periodic Live Q&A’s 
on Walton County Sheriff’s Of-
fice on Facebook, Twitter, and 
Instagram during the crisis. We 
appreciate your patience and 
support as the COVID-19 situ-
ation develops and evolves. We 
cannot stress this enough.... we 
are all in this together.

Walton County Tax Collectors 
Covid-19 Update

Rhonda Skipper, Walton 
County Tax Collector, would like 
to share the following informa-
tion concerning the COVID-19 
Pandemic and how we are ad-
justing to the situation.

The Department of  Home-
land Security has extended the 
deadline of  the new Real ID Act 
for one year due to the corona-
virus. It was originally supposed 
to take effect October 1, 2020. 
The new deadline is October 21, 
2021.

The Department of  Revenue 
has extended the property tax 
deadline to April 15, 2020. This 
was announced by an Executive 
Order from Governor DeSantis. 

The annual Tax Certificate 
Sale will still take place on June 
1st.  This is since holding the cer-
tificate sale provides necessary 
funding for local governments 
and school districts.

Pursuant to Executive Order 
20-52, issued March 15, 2020 by 
Governor Ron DeSantis, please 
observe the following: 

Extend the effective period 
of  driver licenses and identifica-
tion cards with expiration dates 
of  March 16, 2020, to April 15, 
2020, for thirty (30) days. 

(Be advised, this does not in-
clude suspensions or revocations.)

Waive the delinquent renewal 
fees during the extension period 
for these driver licenses and iden-
tification cards.

We are available to assist our 
CDL holders at 850-892-8121 

Tax Collectors across the 
State of  Florida are partnering 
with the Florida Department of  
Highway Safety and Motor Ve-
hicles in extending expiring com-
mercial driver licenses (CDL) and 
waiving commercial truck hours-
of-service regulations and other 
related regulations so emergency 
supplies, equipment, commodi-
ties and resources for the state’s 
response to COVID-19 can con-

tinue deliveries throughout the 
state. 
•  Please call 850-892-8121 for 

any questions you may have 
concerning your Commercial 
Driver License (CDL)

•  Visit us on-line at: www.walton-
taxcollector.com

Currently all lobbies are 
closed, but our Customer Call 
Center remains open. Telephone 
hours of  operation are 8:00 am – 
4:30 pm. On-Line Service avail-
able at www.waltontaxcollector.
com to: 

- Replace or renew a Florida 
driver license or ID card. 

- Replace or renew registra-
tion for a motor vehicle, vessel or 
mobile home.

- Obtain a paper title or to pay 
property taxes.
•  Tag Express Same Day 

Pickup- renew your registra-
tion online by Express then 
come to the office and we will 
bring it out to you

•  Working on implementing an 
online chat for customers
We will continue to closely 

monitor the Coronavirus 
(COVID-19) through the CDC 
and other agencies as we con-
tinue to ensure the protection of  
our customers and employees. 
Thank you all for your patience 
and understanding during this 
time. 

COVID-19 
continued from page 1 
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South Walton Academy provides 
a broad range of individualized, 

educational, and therapeutic  
opportunities for all children.

School Programs
Serving Pre-K through 9th Grade 
Open to the Public: 
Playgroups serving 0-5 year old
After School Programs
Summer Programs  |  Art & Music
Homeschool Partnership
Private Therapy  |  Life Skills Classes

Therapy Services
ABA (Behavioral Therapy) 
Counseling Services 
Developmental Therapy 
Occupational Therapy
Speech Therapy  |  iLs, and more!

New Location
305 Mack Bayou Road, Suite 100, Santa Rosa Beach, FL 32459

Tel: 850.213.4595   Fax 850.213.4596 
SouthWaltonAcademy@gmail.com

www.SouthWaltonAcademy.com
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fuller.insure

did! 
Just like David, what we re-

hearse we reinforce. If  we con-
stantly think about something 
negative, something evil, or 
something bad from our past, 
we reinforce that. If  we rehearse 
fears we may get from the 24/7 
news, we will reinforce that. But, 
if  we rehearse the goodness of  
God, the Word of  God, and the 
things God has done for us, we 
will reinforce and strengthen 
our faith in tough times. Did 
God help us through September 
11? Did God see us through the 
hurricanes? Did God walk us 
through the Great Recession? 
Did God help us through the 
Gulf  Oil Spill? Did God allow 
us to survive the Swine Flu that 
hit in 2008 and 2009? When 
we recall what God has seen us 
through, we are strengthened in 
our faith.

What does it mean to rest in 
the shadow of  the Almighty? 
Where is this rest? Where is this 
peace? We talk about peace at 
church. We tell others they need 
it. We pretend we have it. But 
when all is said and done, there is 
more said than done. How do we 
get it? Forget world peace for a 
moment. Where is the peace we 
long for in our innermost beings? 
Most find it easier to talk about 
peace when they have a good 
job, family members are in good 
health, and the bills are all paid. 

But there is a difference between 
good times and peace.

Horatio Spafford knew all 
about life’s troubles. He was an 
attorney and real estate investor 
who lost a fortune in the great 
Chicago fire of  1871. Then, his 
four-year-old son died of  scarlet 
fever. His family took it hard. 
Thinking a vacation would do 
them some good, he sent his wife 
and four daughters on a ship to 
England, planning to join them 
in a few weeks. However, while 
crossing the Atlantic Ocean, 
the ship sank. More than 200 
people lost their lives, includ-
ing all four of  Horatio Spaf-
ford’s precious daughters. His 
wife, Anna, survived the tragedy. 
Upon arriving in England, she 
sent a telegram to her husband 
that began: “Saved alone. What 
shall I do?” Horatio immediately 
set sail for England. At one point 
during his voyage, the captain of  
the ship let Horatio know that 
they were now passing over the 
spot where the shipwreck had 
occurred. As Horatio thought 
about his daughters, words of  
comfort and hope filled his heart 
and mind. His words have been 
sung in churches for over a hun-
dred years:

When peace like a river, atten-

deth my way,
When sorrows like sea billows 

roll,

Whatever my lot, thou hast 
taught me to say,

It is well, it is well with my 

soul.
Where did Horatio find such 

peace? Perhaps he found peace 
when he thought about heaven. 
Perhaps he found peace when he 
thought about a glorious place 
where all four of  his daughters 
were; a place where there is no 
more dying, no more crying, no 
more sickness and no more pain. 
Perhaps he found peace when he 
realized his daughters were now 
safe and sound in the arms of  
the Prince of  Peace. Perhaps it’s 
time we cast our cares unto those 
same loving arms.

Pastor Steve Vaggalis is Lead 
Pastor of  Destiny Worship Cen-
ter, with campuses in Miramar 
Beach, Fort Walton Beach, Crest-
view, Freeport and Panama City 
Beach, FL.

A MESSAGE 
continued from page 1 

850.565.9038  |  SowalServices30A@gmail.com  |  SowalServices.com  

OWNER-MANAGED RENTAL SUPPORT
Your Premier Home-Watch Service and 

Second Home Concierge! Flat rates, no commission!

POST CHECK OUT INSPECTION
As our core service, we inspect after each renter has checked out to ensure the property is in order for your next guests.
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&30A MEDICAL  
CHIROPRACTIC

Your “All in One” Health Center

30A Chiropractic 
with Dr. Scott Thurston, DC

30A Medical
with Katie Huckaby, ARNP under the 
direction of Dr. Tommy John, MD

30A Massage
with Rachael Hill, LMT

30A Fitness
with Personal Trainer Eugene MIms

30A Yoga Studio
with Christine Collier, Lesa Klein 
& Mark Anthony

4161 W County Highway 30A
Santa Rosa Beach
850-622-2313

30-AChiropractic.com
30-AGym.com - 30AYoga.com

April 2020 WCSD Superintendent’s Update

Superintendent A. Russell 
Hughes, along with his district 
office staff, would like to share a 
special thank you to parents, who 
are the rock stars of  our first ever 
At-Home Learning plan. We 
could not have done this week 
of  at-home distance learning 
without you, and we appreciate 

you! We also miss our students 
and employees dearly. All of  you 
are in our hearts and minds as we 
navigate these uncharted waters 
TOGETHER.

We also want to give a huge 
thank you to our extraordinary 
bus drivers and food service 
workers. Because of  you, along 
with district and school teams, 
WCSD is feeding approximately 
1,500 children, a total of  3,000 
meals a day!  Due to this re-
sponse, we will continue to pro-
vide meals for children ages 1 to 
18 at our five school sites and on 
bus routes throughout Walton 
County. We also want to thank 
our partners, the Florida De-
partment of  Agriculture, Food 
for Thought, The Matrix, and 
numerous restaurants and or-
ganizations throughout Walton 
County.

Looking at academics, we 
want to again thank and rec-

ognize our parents who have 
started WCSD’s At-Home 
Learning plan. We have heard 
from so many of  you, and we ap-
preciate your dedication to your 
children and your positive at-
titudes. We can see our students 
logging on daily to Class Link 
and their success in our many on-
line platforms, such as Compass 
Learning, Study Island, Khan 
Academy, and more, which we 
are now so grateful to have had 
in place. 

As we are transferring instruc-
tion back to schools, please visit 
your school’s website. Each indi-
vidual campus will post their own 
At-Home Learning Calendar for 
the week of  March 30th. Many 
of  the schools’ plans may mirror 
our initial At-Home Learning 
Calendar as we are using parents’ 
feedback from this week. Many 
of  you have said you appreciate 
straightforward and clear direc-

tions as you embark on this new 
journey.

Parents, we have mailed re-
port cards home, so you can view 
your child’s grades for the third 
nine weeks, which reflects work 
prior to Spring Break. Schools 
will also begin to provide more 
guidance regarding how we will 
capture your child’s work during 
our At Home Learning model.

We also want to welcome back 
our teachers and staff at schools, 
however, as we continue to keep 
our employees safe, we may work 
in a variety of  different settings 
and times in order to follow CDC 
guidelines. Parents, as teach-
ers return, you will start to see 
them reach out to you via phone 
or other technology. When we 
reach out, please let us know any 
individual questions or concerns 
you may have. This can include 
technology help, curriculum clar-
ifications, and content questions. 
Your school’s administration will 
also be available as school offices 
will be open Monday through 
Friday during your school’s typi-
cal hours. Please contact your 
individual school for questions 
and concerns. You can also sub-
mit a question via any school or 
district webpage. We are here to 
help you and your child!

While parents are adjusting 
to this new scenario, here are a 
few tips for families as they adjust 
to the new reality of  learning at 
home:

Make Space for Learning: Your 
children will achieve their best 
work in a quiet, comfortable and 
dedicated space devoted to learn-
ing other than where they nor-
mally play games or watch TV.  

Monitor the (Computer) Moni-
tor:  Check to see if  your child is 
taking notes or zoning out. Ask 
questions at the end of  a lesson. 
When completing assignments 
and watching videos, students 

should take detailed notes.  They 
will use the same skills they’ve 
learned in the classroom to track 
essential information in the vir-
tual class.  

Recess: Make sure that your 
children take plenty of  breaks 
in order to get physical activ-
ity and time away from screens. 
Please remind your children to 
save their work and log out when 
needed.  

Plan Your Work and Work Your 
Plan: Good planning can relieve 
stress for both children and par-
ents. Check in with your kids 
about their plans and help them 
develop a written schedule.  Help 
them prioritize and learn to cre-
ate goals, tasks, and deadlines.

Ask for help if  you struggle 
with successfully completing as-
signments and need teacher as-
sistance, move on to another 
course while you wait for teacher 
feedback. If  you have questions 
at any time about your expec-
tations for completing virtual 
coursework, please contact your 
school.  

Don't Forget to Have Fun: Plan 
off-screen activities for the whole 
family. Follow your community’s 
guidelines about safe behavior 
and events, of  course, but make 
sure you still find time for fun 
with your kids.

As a final note, we just want to 
say thank you again to students, 
parents, employees, and the en-
tire Walton County community. 
We have received well wishes and 
positive messages from so many 
groups and individuals, and it is 
appreciated more than you know. 
We are so blessed to be a part of  
such a strong community that 
values education!  

Please continue to monitor 
the district website and our social 
media platforms for new updates.  
Stay safe and thank you for your 
support!

Superintendent A. Russell Hughes

REACH EVERY  
HOME  

IN SOUTH WALTON 
IMAGINE  

YOUR AD HERE 
CALL 850-399-0228
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Fun & Educational Activities for Kids While Stuck at Home
As coronavirus continues to 

spread across the globe, many 
families are finding themselves 
homebound for the foreseeable 
future. Parents are now juggling 
working from home with home-
schooling, and it can be difficult 
to keep everyone from going stir 
crazy! We turned to the Boys & 
Girls Clubs of  the Emerald Coast 
for ideas to keep us all sane in 
these chaotic times. With more 
than 1,200 students enrolled in 
Clubs across Escambia, Okaloosa 
and Walton Counties, The Boys 
& Girls Clubs of  the Emerald 
Coast knows how to develop edu-
cational activities that keep kids 
engaged! 

Take a virtual field trip! More 
than 2,500 museums around the 
world have made their collections 
accessible online through Google 
Arts and Culture; you can also use 
Google to access virtual tours of  
national parks in the U.S. 

Choose a theme for your day 
or week. Themes can vary from 

simple to more complex depend-
ing on the age of  the children. 
Ideas include the color green, the 
letter S, Diversity Day, Olympics 
Week or Hawaii Day. Center 
meals, movies, games, books and 
activities around the theme.

Watch a family movie and 
have kids draw a picture of  their 
favorite scene, answer trivia ques-
tions or develop a “sequel” story 
of  their own in a journal. 

Make paper airplanes and 
have a flying contest. Which plane 
flies the farthest or the highest and 
why? Watch YouTube videos for 
creative design tips.

Get out envelopes, stamps, 
pens, and paper and write a letter. 
Write to someone you love, like 
grandma and grandpa, or friends 
you can’t see right now.

Make exercise fun and create a 
family Tik Tok Dance!

Watch and learn about ani-
mals with the Cincinnati Zoo & 
Botanical Garden. Each day they 
are taking viewers on a Facebook 

Live Home Safari highlighting 
one of  their animals that includes 
an activity you can do from home. 
Many other zoos and aquariums 
also have live web cams on their 
websites, including the Georgia 
Aquarium, San Diego Zoo and 
Atlanta Zoo.

Teach kids to make simple 
meals independently, fold laundry, 
wash windows and clean floors. 
We all need to do our part to keep 
the house/office/classroom clean! 

Pick a topic that interests the 
whole family and research it for a 
week. Fun topics could be famous 
athletes, local wildlife, historical 
figures or dinosaurs. 

Join staff from the Brooklyn 
Public Library in New York for 
virtual story time featuring books 
and songs. The program is avail-
able via Facebook Live weekdays 
at 10 a.m. 

Make trash art. Gather broken 
toys, empty food containers, wine 

corks, egg crates, etc., and let kids 
paint and glue pieces together to 
make their own creation. 

Make an indoor fort with blan-
kets, chairs and pillows or create 
a backyard obstacle course with 
patio furniture, the garden hose, 
outdoor toys, etc. 

Bring back Home Economics 
class! Teach kids to make simple 
meals independently, fold laundry, 
wash windows, or mow the lawn. 
We all need to do our part to keep 
the house/office/classroom clean! 

Have Alexa entertain the kids! 
There are endless skills specifically 
for kids – everything from trivia to 
math to talking with Elmo!

Make a time capsule. These 
are unprecedented times we are 
living in and should be docu-
mented. Collect pictures of  your 
quarantine adventures, art proj-
ects you have done, letters you 
have received and newspaper 
article clippings. Everyone will 
enjoy looking back one day in 
the future.
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Faces of Walton County; Cheryl Gray 
By Mark Stanley and  
tracy Steely

Cheryl Gray is a local artist 
who paints “funny little flamin-
gos using a mixed media.” She 
also paints with watercolors and 
acrylics. After her children left 
home for college, she began tak-
ing watercolor classes in Hatties-
burg, Mississippi. “I had always 
loved art and enjoyed doing 
crafts at home. But because I 
homeschooled I never had the 
time to take classes.” Her hus-
band Steve found that the South 
Mississippi Art Association of-
fered both pottery and water-
color classes, so she signed up.  
She took both classes each week 
for almost four years before they 
moved to Florida. She and Steve 
have lived in Walton County al-
most seven years.

Cheryl and Steve have a large 
family of  five children and eight 
grandchildren. It’s a good thing 

they love to travel, because the 
children are scattered across the 
United States. Cheryl is also a 
“big-time” dog lover. “My dogs 
are my babies!”

What is your favorite thing 
about Walton County? “I love 
living here! There is always 
something to do. I love the art 
community and the opportuni-
ties there are for artists. Oh and 
of  course, I love the beaches! 
There’s nothing better than a 
beach sunset.”

What local business makes you 
the most nostalgic about our com-
munity? “I love the little giftshops 
like Big Mama Hula Girls and 
Blue Giraffe. My favorite coffee 
shop is Black Bear Bread Co. 
in Grayton Beach. My favor-
ite places to go for lunch with a 
friend would be Basmati’s and 
The Vue. For an evening out-
doors you can’t beat dinner at 
The Bay. But really, there are 
so many good restaurants in the 

area it is hard to choose a favor-
ite.”

If you could choose anyone 
alive today to have lunch with, 
who would it be and where would 
you have lunch? “I think I’d like 
to have lunch at The Vue with 
Chuck Swindoll. He had a huge 
impact on my life. Even at the 
age of  six, I coveted what he had. 
He was the assistant Pastor at my 
church, and I watched him very 
carefully. He was different. He 
had a joy and passion for Jesus 
and for everyone around him. I 
knew I wanted what he had and 
accepted Christ as my Savior as 
a result. Later in life his radio 
broadcasts and books helped 
me through some very difficult 
times.”

Name something on your 
bucket list. “I would love to go 
to England. Not necessarily to 
London but to the countryside. 
Maybe do a Jane Austin tour.”

Where do you see yourself  in 

five to ten years? “I hope still liv-
ing here. Painting, serving Christ 
and traveling to see my kiddos!”

What is something interest-
ing that most people don’t know 
about you? “I used to manage 
an oil field service company that 
Steve and I owned. Besides daily 
paperwork, I would call clients 
and drive my pickup out to the 
oil well sites to check on our 
men.”

Finally, what advice would 
you give to people? “First to love 
Jesus with all your heart and your 
neighbor as yourself. There has 
never been any advice better that 
that! And second, to do things 
even if  you’re a little scared. My 
little granddaughters had this 

conversation just this morning 
while watching a show:

N: “Oh, I’d be so scared!”
V: “Yeah, I’d be scared but I’d 

do it anyway.”
N: “Yeah because if  you’re 

scared it actually means you’re 
brave!”

Their mom: “Being scared 
equals a chance to be brave”

Tracy Steely and Mark Stanley are 
the hosts of  a community website called 
The Faces of Walton County. The 
project aims to showcase the diverse resi-
dents of  our community, one Face at a 
time. To nominate someone for an inter-
view visit www.thefacesofwaltoncounty.
com or call Tracy at 850-803-9822.

See the Gulf 
like you’ve never

 seen it before!

850-774-0991
www.DestinHelicopters.com

10% LOCALS DISCOUNT

118 Spires Lane, Unit 1A, Santa Rosa Beach, FL
beachhousetile.com

beachhousetile@gmail.com 
850-622-1986

BEACH HOUSE TILE 
Inspired Design



April 2020 South Walton Life   www.southwalton.life  Page 7

181 Lynn Dr., Ste A, Santa Rosa Beach, FL 32459 
Ph: 850-622-0246 • www.flooringandpationavarre.com

Hours: M-F 8:30am to 5:00pm, Sat by appointment only.

FINANCING 
AVAILABLE!

Indoor & Outdoor Renovations 
OFFERING FLOORING, PAVERS, PERGOLAS,  

KITCHEN & BATH RENOVATIONS & OUTDOOR KITCHENS

       Community

• Wills, Trusts, Estate
Planning

• Corporation, LLCs,
Business Law

• Taxation law & Tax returns
• Contracts
• Guardianship, Probate &
Estate Administration

4591 Highway 20, Niceville, FL 32578 
850.897.0045  |  LYP@LYP-LAW.COM

The hiring of a lawyer is an important decision that should not be based solely upon advertisements.
Before you decide, ask us to send you free written information about our qualifications and experience.

LISA Y. SHORTS PITELL
ATTORNEY AT LAW

Easter Reflections: 
It's Friday Now, But Sunday's Coming!

By rev. Gueary clendenninG

There is a prophecy in the 
Old Testament of  the Bible 
concerning the death and res-
urrection of  Jesus Christ.It is 
found in Isaiah 52: 13-15 in the 
New Living Translation: “See, 
my servant will prosper; he will 
be highly exalted. But many 
were amazed when they saw 
him. His face was so disfigured 
he seemed hardly human, and 
from his appearance, one would 
scarcely know he was a man. Yet 
He will startle[b] many nations. 
Kings will stand speechless in his 
presence. For they will see what 
they had not been told; they will 
understand what they had not 
heard about…”  

Seven hundred years later, on 
a Friday, the Roman soldiers beat 
Him (the Son of  God) with their 
fists until His face was horribly 
swollen and His eyes were nearly 
shut. They stripped Him of  His 
clothes and whipped hIm with 
a rock-laced leather whip. His 
back was ripped open, his skin 
was shredded, exposing his inter-
nal organs. They crowned Him 
with a bed of  thorns, put a reed 
in His hand, and clothed Him in 
a scarlet robe, spit on Him and 
mocked Him as the King of  the 

Jews. They led Him in a proces-
sion outside of  the city gate of  
Jerusalem  to a place called Gol-
gotha (Translation: A Hill Called 
the Skull). 

And there they crucified 
Him,nailing His hands and feet 
to a wooden cross. The soldiers 
then gambled for His robe. 
The religious leaders mockingly 
shouted, “He saved others but 
can not save himself.” At around 
3pm on that Friday, Jesus cried 
out “It is finished!”  Finally, they 
laid Him in a borrowed tomb, 
and sealed it with the Governor’s 
seal. A group of  soldiers were 
stationed around the tomb to 
prevent anyone from stealing the 
body. The events of  His death all 
occurred on Friday- Only Jesus 
knew Sunday was coming!

“But very early on Sunday 
morning the women came to the 
tomb. They found the stone cov-
ering the entrance rolled to the 
side. They went into the tomb 
but couldn’t find the body of  the 
Lord Jesus Christ. Suddenly, two 
men appeared to them, clothed 
in dazzling robes. The women 
were terrified. Then the men 
said, “why are you looking in a 
tomb for someone who is alive?, 
He isn’t here. He has risen from 

the dead. Don’t you remember 
what He told you back in Gali-
lee, that the Son of  Man must be 
betrayed into the hands of  sinful 
men, that He would be crucified, 
and that He would rise again the 
third day.” (Luke 24:1-7) 

Friday has past and Sunday 
has come, fulfilling the prophecy 
of  Isaiah!

For the past two thousand 
years, millions of  people have 
believed the accounts of  Christ 
as revealed in the scriptures, and 
as a result their lives have been 
changed. The message is simple; 
“For God so loved the world that 
He gave His only Son, (to die on 

a cross to pay the penalty for our 
sins against God) so that every-
one who believes in Him, will 
not perish but receive Eternal 
Life….For if  you confess with 
your mouth that Jesus is Lord 
and believe in your heart that 
Jesus is Lord, you will be saved.” 
(John 3:16, Romans 10:9).

Saved means to be forgiven of  
our sins; placed into the family 
of  God to receive a new life of  
peace and purpose and to have 
the assurance of  life after death 
with God forever! 

I encourage you, if  you have 
not received God’s gift provided 
by His Son, that you pray to 

Christ today! For anyone who 
calls on the name of  the Lord, 
will be saved (Romans 10:13). 
That’s God’s promise; believe 
and receive.

Finally, these past few weeks 
we have experienced our own 
“Friday.”  All of  the things we 
have relied on have been shaken 
or removed. I don’t know what 
the future holds but I do know 
who holds my hand. Regard-
less of  the outcome, because of  
Christ, Sunday’s coming!

Gueary Clendenning is a re-
tired Assembly of  God pastor, 
having served as Senior pastor of  
the Valparaiso Assembly.

~ 30 Years Experience ~
www.seagrovelighting.com • (850) 888-7711 • kurt@seagrovelighting.com

• Latest Trends
• Top Brands
• Competitive Prices
• LED Retro
• LED Recess

Quality Lighting at Affordable Prices
• Ceiling Fans
• Landscape Lighting
• On Site Consultation
•  Complete  

Line of Bulbs
• Free Local DeliveryALA Certified Lighting Specialists

Our Ad & Editorial Deadline is the  
20th of  each month 

for the following month’s issue.
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BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2018

180 Lynn Drive
SRB, FL 32459

9970 US Highway 98 W
Miramar Beach, FL 32550


BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2019






WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

       Pet Care

E M E R G E N C Y 
V E T E R I N A R Y  C L I N I C 
OF OKALOOSA/WALTON

Hours of operation: Monday-Friday 6PM – 8AM, Weekends 24 hours  
Open weekends, nights and all major holidays.

Serving Destin, Ft. Walton, Miramar Beach and South Walton

Emergency Veterinary Clinic 
Okaloosa Walton, Inc.

212 Government Ave.
Niceville, FL 32578

850 729-3335

Destin Emergency 
Veterinary Clinic

247 Main Street
Destin, FL 32541
850 424-4777

Now Open 
at Our New 
Location in 

Destin!

Tips from the Trainer;  
Littermate Syndrome Explained

By Steve kotowSki

Littermate Syndrome occurs 
when puppies are raised together, 
without proper separation. They 
can become too closely bonded 
to one another, and count on 
each other’s strengths rather 
than building on their own. This 
can certainly exacerbate issues 
of  anxiety and fearfulness in one, 
or even both, of  the dogs. It may 
show itself  by the two actually 
fighting each other in stressful 
situations. Not all puppies and 
dogs raised together will have 
this issue, but it is quite common 
to see. 

The best course of  action to 
prevent this syndrome is to give 
them separate time so they can 
develop as individuals. I suggest 
they sleep, train, and even play 
separately for quite some time. 
The sleeping separately gives 
them adequate down time to 
destress by themselves. Training 
and playing separately is helpful 
for both human and dog because 
every dog has a different per-
sonality, coupled with different 
drives. Whether it is a drive for 
food, toys, or the desire to play 
they are usually not the same, 
even when from the same litter 

– much like human brothers and 
sisters are different. 

I like to use a crate for both 
dogs in different rooms when 
possible. This creates the most 
space and can build the individ-
ual dog’s confidence. We know 
that confidence replaces anxiety, 
so building confidence is the key. 
Likewise, training done indepen-
dent of  each other produces a 
better response for the individual 
dogs, speeding development of  
behaviors. Playing separately af-
fords the dog the ability to really 
express themselves and allows 
the human to see what the indi-
vidual dog truly likes to do – not 
just what the other dog might 
prevent them from doing. Don’t 
worry, there is a time to play to-
gether once you have these things 
sorted out. 

Many people with pups from 
the same litter are self-proclaimed 
dog lovers. They purchase out of  
extreme love for a breed or even 
to save a pup from being left be-
hind. Many will also want the 
dogs to sleep with them. Since 
we know this isn’t optimal for 
every dog, don’t fight it – let them 
sleep alone for a period of  time 
until they decide what is best for 
them. Do not force a dog to sleep 
in your bed that doesn’t want to 
co-sleep with a human, or its lit-
termate. This can create more 
problems down the road. One 
of  the problems I see is marking 
on your bed. One of  the dogs is 
telling you something. Don’t miss 
the cues they are giving you. 

While we are all social dis-
tancing to get through this coro-
navirus issue, take time to give 

your dogs some space, especially 
if  they are not littermates. Every-
one is a bit more stressed, house-
holds are busier in some cases; 
this can make for a bit more 
anxious dog. Relax with your 
dog by playing fun games. Toss 
a portion of  a regular meal into 
the yard a couple of  days each 
week, and have your dog “hunt” 
for it. It will work for its food, use 
its nose and be a little more tired 
than usual if  you do. Using the 
nose is the best way to get a dog 
to use its brain because the olfac-
tory nerves are directly wired to 
the brain stem. 

Steve Kotowske is the Owner 
and Senior Trainer for What’s 
Up Dog?, with locations in Mi-
ramar Beach and Santa Rosa 
Beach. Check out their new 
online store for safe, convenient 
shopping for your pets.

Steve Kowtowski is the senior 
trainer and owner of  What’s up Dog 
in Santa Rosa Beach and Miramar 
Beach, providing training, boarding and 
supplies. For more information, please 
visit www.bestobedience.com.
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Food for Thought Outreach Continues  
Mission During Covid-19 Outbreak 

Food For Thought (FFT) out-
reach, is a 501(c)(3) not-for-profit 
organization serving Walton and 
Okaloosa Counties. This group 
of  dedicated volunteers works 
to fight child hunger through 
five, year-round programs with 
a goal to fight the negative im-
pacts of  Child Hunger in the 
lives of  Food Insecure children 
in grades K-12. Their goal is to 
support a child›s development 
and educational experience by 
bridging the gap between school 
meals during weekends, Sum-
mer and Holiday breaks, as well 
as offering learning and life-skill 
resources through the Emeril 
Lagasse Full-Circle Kitchen and 
our Full-Circle Gardens.

Since the onset of  the Covid-
19 crisis, FFT has had to change 
the way they operate the back-
pack program and volunteers. 
Prior to schools closing due to 
the pandemic, FFT created a set 
of  health standards and guide-
lines for their volunteer staff to 
follow upon starting a volunteer 
shift. Guidelines include not vol-
unteering if  sick (even a little), 
wash hands/sanitize before en-
tering pantry, setting up addi-
tional hand sanitizing stations, 
and the group moved to only 
plastic bags instead of  backpacks 
to help prevent the spread of  the 
virus.

Once schools closed, FFT has 
continued the same protocols/
standards to keep volunteers and 
staff healthy, but have modified 

food distribution to a direct pick-
up service, where families can 
come to one of  the three pan-
try locations to pick up a bag of  
food for the week. FFT contin-
ues to work with the school dis-
tricts to help bridge the meal gap 
and provide food to families dur-
ing this time of  crisis. For more 
information about the Food for 
Thought Outreach, please call 
Tiffanie at (850) 290 - 4056 or 
visit www.fftfl.org.

Food For Thought Outreach 
received a generous donation 

from Isagenix® through the ef-
forts and the help of  Jim and 
Tammy Pierce. FFT is extremely 
grateful for the Isagenix dona-
tion (retail value of  $55,000), 
which will provide 6,700 meals 
and enough smoothie mix for 
over 6,400 smoothies. The Isa-
genix meals and smoothie mixes 
will help provide specific nu-
trition children need in order 
to grow and thrive. Food For 
Thought is grateful to have the 
continued support of  Isagenix 
since 2016. Thank you!

Etablished in 2002, Isagenix 
provides systems for weight loss, 
performance, vitality and well-
being, personal care and beauty, 
and financial wellness . With 
more than 400,000 customers 
worldwide and more than 100 

products, packs, and systems 
globally, the company is commit-
ted to supporting healthy change 
in its customers’ and indepen-
dent distributors’ lives. For more 
information, visit www.Isagenix.
com .

Our Ad &  
Editorial  

Deadline is 
the  20th of  
each month 

for the  
following 

month’s issue.

Grooming • Daycare • Boarding

Open Tues - Friday 8:30am - 4:30pm

Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach

Visit us on Facebook: Dapper Dogs
Call Monica: 850-502-3433

Angie: 850-687-2768

Destination 
Boarding

&  
Pet

Supplies

Isagenix Associates Jay and Julia Johnson also helped distribute a product donation to Food for Thought Outreach. 

       Community
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

H H H H H
Our daughter just completed her 
second phase and had her braces 
removed today, what a milestone!! 
This experience has been amazing.  
We love Dr. Stubbs and her staff. 
Always friendly and always went 
above and beyond for my 
daughter''s comfort. ~ Micha K.
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12405 Panama City Beach Pkwy 
Panama City Beach, FL 32407

850-960-POTS (7687)

    •  Over 85,000 square feet  
of unique pottery and  
garden decor

 •  Many styles and colors,  
from statement pieces to  
succulent pots

 •  Commercial Planters
 •  Fountains and Accents

PREMIUM POTTERY AT AFFORDABLE PRICES

       Community

Sean Dietrich Shares His Own Story for the First Time
Publishes “Will the Circle be Unbroken?

Longtime local and SoWal fa-
vorite Sean Dietrich (sometimes 
better known as “Sean of  the 
South”) is a traveling storyteller, 
podcaster, and Southern living 
writer known for his daily col-
umn filled with stories of  steel 
workers, church potlucks, and 
trusty bloodhounds, which al-
ways give his readers a reason 
to believe there is good in the 
world—despite what they may 
have experienced to the con-
trary.

In his new book, Will the Cir-
cle Be Unbroken?: A Memoir 
of  Learning to Believe You’re 
Gonna Be Okay, Dietrich is tell-
ing his own story—for the very 
first time. It is one that has been 
marked by both loss and love 
and has taken him on an un-
likely path. Sean was only twelve 
years old when he scattered his 
father’s ashes from a mountain 
range. His father had been a 
man who lived for baseball. He 
was a steel worker with a ready 
wink, who once scaled a fifty-
foot tree just to hang a tire swing 
for his son. But he also had been 
the stranger who tried to kidnap 
and kill Dietrich’s mother before 

pulling the trigger on himself. 
He was a childhood hero who 
was now reduced to a man in a 
box. After his father’s death, Di-
etrich dropped out of  seventh 
grade and became a dishwasher, 
a newspaper deliverer, and then 
a construction worker, to help his 
mother and sister scrape by. As 
a self-described “nobody with a 
sad story behind him,” Dietrich 

still could not deny the glim-
mers of  life’s goodness. Such 
goodness became even harder 
to deny when Sean met the 
love of  his life, Jamie, at a fried 
chicken church potluck, and 
harder still when his lifelong love 
of  storytelling led him to stages 
across the country, where he is 
known and loved as “Sean of  
the South.”

A story that will stay with you 
long after the final page, Will the 
Circle Be Unbroken? testifies to 
the strength that lives within us 
all to stop the cycles of  the past 
from laying claim to our future.

Sean Dietrich is a columnist, 
podcaster, speaker, and novel-
ist, known for his commentary 

on life in the American South. 
His work has appeared in News-
week, Southern Living, The Tal-
lahassee Democrat, Good Grit, 
South Magazine, The Bitter 
Southerner, Thom Magazine, 
and The Mobile Press Register. 
He has authored eleven books, 
including the novel Stars of  
Alabama. Dietrich will be on a 
multi-city book tour this spring. 

Learn more at www.WillThe-
CircleBook.com.Web Site: www.
SeanDietrich.com, Facebook: @
seanofthesouth, Instagram: @
seanofthesouth, Twitter: @se-

anofthesouth1, Show/Podcast: 
www.SeanoftheSouthShow.com.

Long-time readers are well 
familiar with Sean’s monthly col-
umn in South Walton Life.

“A self-declared simple storyteller who champions  
finding a way to shine the light of positivity, Dietrich 
shifts the lens a bit as he unpacks his own tragedy. …

What could easily have been a heavy read is uplifted 
with Dietrich’s quirky one-liners told with a big-hearted, 
Southern voice.”

—Library Journal

THE ALL NEW

Locally owned business 
for over 30 years.

850-837-4184
12273 Highway 98 West, Suite 116, Destin, FL 32550

www.aboutfaceblinds.com

About Face Blinds offers 
a wide range of products such as
Custom Window Shades
Custom Window Blinds
Custom Plantation Shutters
Custom Drapes and Motorization.

chocolates, fudge, caramel apples and more,
beautifully packaged and delivered to your event

625 Grand Boulevard, E102, Miramar Beach, Florida | 850.837.9445
www.Kilwins.com/GrandBoulevard
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       Community

April 2020 30A Real Estate Update

I just want to reach out to all 
of  my 30A neighbors and wish 
you and your families the best of  
health. With the recent changes, 
including beach closures, stay 
at home orders, masks and 
gloves, it has brought back into 
focus the things that are most 
important, your family, your 
health and your community. 
I have hope that sooner than 
later we will be back to our new 
normal. We have reached out 
to our neighbors, some we did 
not know, and family members 
we should check on more often, 
spend time with our loved ones 
and put our houses in order.  
Our beaches and restaurants 
will soon be open, the tourists 
who keep our area thriving will 
be flocking to the area, and we 
will all be grateful for the time-
out we have had to cherish our 
families and our community. 

 
30A Real Estate Market Re-
port, April, 2020; Detached 
Single Family Homes

 
Rosemary Beach, 
Gulf  Front

There are currently 3 active 
properties available, $4,799,000 
with 2800 sf, $6,250,000 with 
3673 sf. and $10,200,000 with 
5208 sf.  There has been 1 sale 
at $3,150,000 with 2530 sf. 

 
Rosemary Beach, 
Non-Gulf  Front

There are currently 36 ac-
tive properties ranging from 
$1,399,000 with 1592 sf  to 
$8,400,000 with 6459 sf. The 
average property is $3,312,499 

with 3369 sf  and priced at 
$988.16 per sf, and 275 days on 
the market.

There are two properties 
pending sale at $2,400,000 with 
3156 sf  and $2,500,000 with 
4797 sf. There have been 32 
sales ranging $1,140,000 with 
1474 sf  to $4,220,000 with 
4100 sf. The average sale is 
$1,985,234 with 2722 sf, selling 
at 94% of  list price, at $734.01 
per sf  and 190 days on the mar-
ket. 

 
Seacrest Beach, 
Non-Gulf  Front

There are currently 34 ac-
tive properties ranging from 
$549,000 with 1120 sf  to 
$1,599,999 with 4123 sf. The 
average property is $892,850 
with 2438 sf, priced at $368.70 
per sf  and 194 days on the mar-
ket. There are currently 2 pend-
ing properties at $679,000 with 
1954 sf  and $749,900 with 1996 
sf. There have been 47 sales 
ranging from $620,000 with 
1600 sf  to $1,570,000 with 4205 
sf. The average sale is $875,447 
with 2479 sf, selling at 97% of  
list price at $353.96 per sf, and 
165 days on the market.

 
Alys Beach, Gulf  Front: 
Highest Pending Sale

There is one pending prop-
erty at $11,500,000. with 3631 
sf. 4 Bedrooms, 4.5 Baths, 
$3,167.17 per sf, with 37 ft of  
waterfront. Built in 2012

 
Alys Beach, 
Non-Gulf  Front

There are currently 16 ac-
tive properties ranging from 
$2,075,000 with 2010 sf  to 
$5,494,000 with 4875 sf. There 
are currently 10 pending con-
tracts ranging $2,775,000 with 
2545 sf  to $5,795,000 with 5080 
sf. The average property pend-
ing is $3,965,479 with 3885 sf, 
$1020.12 per sf  and 58 days on 
the market. There have been 28 
sales ranging from $1,662,500 
with 1943 sf  to $6,200,000 with 
4583 sf. The average sale is 
$3,392,971 with 3329 sf, selling 
at 98% of  list price at $1,012.79 
per sf, and 98 days on the mar-
ket. 

Watersound Beach,
Gulf  Front

There are 2 active properties 
at $5,595,000 with 5738 sf  and 
64.62' waterfront footage, and 
$5,999,999 with 4433 sf  with 
52' of  waterfront footage.  

 
Watersound Beach, 
Non-Gulf  Front

There are currently 32 ac-
tive properties ranging from 
$1,575,000 with 2430 sf  to 
$4,836,000 with 5690 sf. 
The average active property 
is $3,104,125 with 4065 sf, 
$755.41 per sf  and 246 days on 
the market. There are 2 pend-
ing properties at $1,995,000 
with 3214 sf  and $2,395,000 
with 3407 sf. There have been 
32 sales ranging $815,000 with 
1526 sf  to $4,400,000 with 
5733 sf. The average sale is 
$2,511,459 with 3652 sf, selling 
at 95% of  list price, and $675.41 
per sf, and 281 days on the mar-
ket. 

 
Seagrove, Gulf  Front, 
Highest Sold

There has been 1 Gulf  Front 
sale at $8,995,000 with 4446 sf  
and 70 days on the market. 

 
Seagrove, Non-Gulf  Front

There are currently 21 ac-
tive properties ranging from 
$740,000 with 936 sf  to 
$4,664,000 with 5727 sf. The 
average property is $1,740,714 
with 2762 sf, at $658.61 per sf  
and 255 days on the market.  
There is currently 1 pending 
property at $879,000 with 1104 
sf, and priced at $796.20 per 
sf, with 4 days on the market. 
There have been 26 sales rang-
ing $625,000 with 1071 sf  to 
$4,295,000 with 7009 sf. The 
average sale is $1,940,842 with 
3165 sf, selling at 93% of  list 
price, at $621.60 per sf, and 153 
days on the market. 

 
Seaside, Gulf  Front

There are currently 6 active 
properties ranging $1,750,000 
with 672 sf  to $9,995,000 with 
5335 sf. The average property is 
$4,445,833 with 2280 sf, priced 
at $2209.20 per sf  and 67 days 
on the market. There have been 

6 sales ranging from $1,750,000 
with 784 sf  to $6,800,000 with 
2952 sf. The average sale is 
$4,250,000 with 2365 sf, selling 
at 95% of  list price at $1851.64 
per sf, and 280 days on the mar-
ket. 

 
Seaside, Non-Gulf  Front

There are currently 8 ac-
tive properties ranging from 
$1,595,000 with 1896 sf  to 
$3,495,000 with 3400 sf. The 
average property is $2,197,000 
with 2621 sf, priced at $835.91 
per sf  and 143 days on the mar-
ket.  There have been 15 sales 
ranging from $750,000 with 835 
sf  to $4,191,655 with 4208 sf. 
The average sale is $1,910,910 
with 2171 sf, selling at 94% of  
list price at $918.18 per sf  and 
137 days on the market. 

 
Watercolor, Gulf  Front

There are currently 2 proper-
ties active, $3,750,000 with 2706 
sf  and $3,895,000 with 2200 sf. 

 
Watercolor, Non-Gulf  
Front

There are currently 47 ac-
tive properties ranging from 
$964,000 with 1648 sf  to 
$5,095,000 with 7568 sf. The 
average property is $2,514,171 
with 3648 sf, and $673.86 per 
sf, with 128 days on the market. 
There are currently 8 pend-
ing properties ranging from 
$1,150,000 with 2105 sf  to 
$2,259,000 with 4925 sf. The 
average pending is $1,617,625 
with 3087 sf, and $535.09 per sf. 
There have been 91 sales rang-
ing from $840,000 with 1232 sf  
to $5,500,000 with 6163 sf. The 
average sale is $1,876,966 with 
3247 sf, selling at 96% of  list 
price at $561.78 per sf  and 136 
days on the market. 

 
Grayton Beach, Gulf  Front

There are 2 active proper-
ties, $3,850,000 with 1683 sf  
and $6,200,000 with 4694 sf. 
There is 1 pending property at 
$5,950,000 with 6043 sf. 

 
Grayton Beach, 
Non-Gulf  Front

There are currently 18 active 
properties ranging $749,000 

with 675 sf  to $3,250,000 with 
4800 sf. The average listing is 
$1,782,124 with 2590 sf, priced 
at $771.24 per sf  and 317 days 
on the market.  There have been 
11 sales ranging from $580,000 
with 1112 sf  to $1,665,000 with 
3732 sf. The average sale is 
$1,174,955 with 2050 sf, selling 
at 93% of  list price at $601.58 
per sf  and 205 days on the mar-
ket. 

 
Blue Mountain Beach, 
Gulf  Front

There is 1 active property at 
$4,250,000 with 4267 sf  and 64' 
of  waterfront.  There is one sale 
at $3,700,000 with 1967 sf  and 
80' of  waterfront. 

 
Blue Mountain Beach, 
Non-Gulf  Front

There are currently 3 ac-
tive properties ranging from 
$1,300,000 with 868 sf  to 
$1,650,000 with 4330 sf. The 
average listing is $1,431,667 
with 2659 sf  and $787.64 per 
sf  with 145 days on the market. 
There are 2 pending proper-
ties at $1,349,000 with 2450 sf  
and $1,495,000 with 3429 sf. 
There have been 7 sales rang-
ing from $630,000 with 1056 sf  
to $5,200,000 with 4524 sf. The 
average sale is $1,812,857 with 
2454 sf, selling at 95% of  list 
price at $684.28 per sf  and 140 
days on the market. 

 
If  you have questions, or if  I 

can help you with any of  your 
real estate needs, please contact 
me.
 Lisa Hughley
Broker, Owner
Classic Luxury Real Estate FL 
& GA
Classic Luxury Vacation Rentals
850-660-1962 Office
678-923-5152 Cell

 
 
All information regarding sales and 

availability is reliable but not guaran-
teed and gathered through the MLS 
system.

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE
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The Black Swan Has Appeared  

By Maurice StouSe, 
Branch ManaGer and 
Financial adviSor

Lt. General Russell Honore 
(USA retired) spoke recently 
about how the United States has 
responded to crises and adversity 
over its history. He shared that 
the U.S., although perhaps late 
in responding, has historically 
done so with overwhelming force 
through the call to resilient lead-
ership. That is due to this nation’s 
people coming together and the 
best qualities emerging from its 
leadership – public and private. 
Gen. Honore lead the Joint Task 
Katrina as Commander back in 
2005. He is credited with restor-
ing order and bringing about 
calm and recovery to the hurri-
cane ravaged New Orleans area 
and the Mississippi Gulf  Coast. 

As our nation and the world 

looks at this ominous challenge, 
it knows it is time to summon 
its strength and to let faith over-
come fear. Feed faith and let fear 
starve as the saying goes. The re-
silient leaders along with nurses, 
doctors and caretakers in health 
care, front line or essential work-
ers and those in the nation’s lo-
gistics infrastructure; the first 
responders and those that keep 
law and order and protect this 
nation—they are also the unseen 
and unsung heroes who bring 
comfort, care and aid to the lone-
ly, scared, suffering and hungry. 
The call to resilient leadership 
has been sounded and this nation 
and the world are responding. 

And investors are left thinking 
and wondering what to do now, 
if  anything, and are very wor-
ried about their savings, their in-
vestments and their dreams and 
goals. Two prime needs in life 
are health and wealth and both 
are being tested now that the 
black swan has appeared. What 
is a black swan or a black swan 
event?

If  you imagine sitting on a 
park bench overlooking a lake 
and seeing a group or flock of  
swans, you could ask yourself, 

“What color are swans?” The an-
swer, of  course, is that swans are 
white. Now imagine, in that same 
setting, that a black swan appears 
among the group of  swans. Your 
thoughts might range from how 
strange and unusual that it is, 
or it is something that you have 
never seen before. And that is the 
analogy for what we are experi-
encing now—an event so rare, so 
seldom seen or even fathomed, 
that it is very startling. 

As the nation has responded 
to the calls to contain the virus 
through social distancing, shel-
tering in place, quarantining, 
staying home and hand wash-
ing and other measures, noth-
ing has had more dramatic im-
pact than the immediate halting 
of  the economy. That has sent 
shockwaves to every person and 
every business in the land. It im-
mediately brought enormous 
fear into the markets and inevi-
table sell offs began. Investors 
began to wonder rather quickly 
if  their savings and investments 
were accelerating their descent 
with each passing day. The mar-
ket has demonstrated enormous 
volatility in a record amount of  
time. That has become beyond 
unsettling. 

Amid all this upheaval, inves-
tors and savers are encouraged to 
keep a few things in mind. First, 
seek to understand when plan-
ning or contemplating action. 
Why are the markets reacting so 
quickly and so negatively? Will 
they come back? What should I 
do? 

Second, liquidity, historically, 
has been the main driver in short 
term market volatility. What does 
that mean when it comes to the 
stock market, the bond market 
and the money market (not to 
mention alternative asset mar-
kets such as commodities)? Fi-
nancial assets (stocks, bonds) are 
considered liquid as they can be 
sold very quickly and converted 
into cash. In almost every crisis, 
health and wealth, liquidity has 
emerged early on as a major 
threat. That means that in a very 
short period, the ability to sell an 
asset quickly appeared to be dry-
ing up as evidenced by the wid-
ening of  the spread of  the price 
of  an asset. The spread is the dif-
ference between the asking price 
(the ask) and the selling price (the 
bid). 

When stocks began a swift sell 

off a few weeks ago, there was a 
significant shift into bonds, and 
bond prices went up. But then 
the spread on Treasury bonds 
began to widen. That is very un-
usual. There were not enough 
buyers vs. sellers and the price 
began to go down rather quickly. 
That affected bonds, and com-
mercial paper, and of  course 
stocks or equities. Institutional 
investors, which represent most 
of  the trading each day, and are 
represented by pension funds, 
mutual funds, insurance compa-
nies, foundations, endowments, 
etc., responded to fear and be-
gan selling everything, including 
high quality investments (and 
even gold at the time) and going 
to cash. Fear drives these bigger 
investors just like it does the indi-
vidual investors. In this day with 
electronic trading, there is added 
and tremendous velocity. 

The result is a rapid decline 
in the price and that is very dis-
concerting, but not that unusual 
when compared to past crises. 
The Federal Reserve, in recog-
nition of  this, stepped in rather 
quickly with the introduction of  
buying programs designed to 
restore liquidity – mainly to the 
credit markets – through its buy-
ing of  treasury bonds, mortgage 
backed bonds and commercial 
paper. Some people at times like 
this call the Federal Reserve the 
buyer (or lender) of  last resort. 
That has brought some order to 
the turbulent markets recently. 
Add to that the Federal Reserve 
has also indicated that for the 
first time in its history, it intends 
to buy investment grade corpo-
rate bonds and investment grade 
exchange traded funds. 

The Federal Reserve action is 
known as monetary policy. The 
U.S. Treasury, with the recent 
passing of  the stimulus bill by 
Congress, is now implementing 
what is called fiscal policy. The 
$2 trillion dollar spending bill is 
designed to take a lot of  the bite 
out of  the feared decline of  Gross 
Domestic Product (GDP) in the 
2nd quarter of  this year (April-
Jun). It is hoped that the federal 
government – in situations such 
as this, and as the spender of  last 
resort, can bring some calm and 
order to the economy through its 
support for workers and business-
es. Currently, GDP is about $21 
trillion per year. That would be 
about $5.25 trillion per quarter. 

With businesses having to close 
temporarily and production be-
ing curtailed, some estimates 
are that the decline could be at 
or around that same amount: $2 
trillion. It is an immediate, albeit 
short-term, solution, but one that 
many could help the nation get 
through a time like this until the 
economy can get growing again. 

What about asset prices and 
the concern for individual in-
vestors? Warren Buffet was in-
terviewed on Monday March 
2nd, on a day that market was 
in steep decline (and of  course 
continued that decline through-
out the month). He had many 
things to share and provoked 
much thought about investing. 
He mentioned several times that 
he does not know where the stock 
market or a (great) business that 
he wants to own might be in six 
months or a year. He went on to 
say that he has great confidence 
on where those businesses will 
be many years from now. He 
also asked people to consider if  
the 10, or 20-year outlook on a 
business (a stock) has changed 
because of  the recent past. 

Fear, it is said, is a much stron-
ger motivator than greed. Asset 
prices climb the stairs of  appre-
ciation, but during a crisis they 
take the elevator straight down. 
A black swan event followed by 
fear and uncertainty leads to the 
evaporation of  liquidity and the 
sell off begins and erodes asset 
values very quickly. Investors are 
urged to take caution, even dur-
ing the uncertainty to learn from 
past calamities. There are many 
stories you can find on the inter-
net about the past: The financial 
crisis of  ’08, the 9/11 attacks of  
‘01, the crash of  ’87. You can go 
further in to the past and look 
at 1974 (oil embargo), 1962, the 
Cuban Missile Crisis. The Capi-
tal Group (American Funds) has 
a paper out on what it was like in 
early 1942. Look further and you 
will find the history of  the panic 
of  1893 and the long depression 
that began in 1873. All had one 
central theme when it came to 
asset values: Liquidity. But recov-
ery followed all of  these as well. 
Some rather quickly and some 
over time. They say knowledge is 
power and now is a time to learn 
all you can while you can as you 
decide a different course of  ac-
tion or to stay the course. 
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broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when

markets move.
Some investors have learned how to ride out the most
stomach-churning market cycles. Others follow the urge
to jump out mid-ride. So what can you do to play it smart

in a roller coaster of a market?
For starters, you can turn to us. We can help you find a
clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and

downs as you pursue your financial goals.
Contact us to learn how we can help.
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Up, down or sideways: Keep your 
head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning 
market cycles. Others follow the urge to jump out mid-ride. So what can you do 

to play it smart in a roller coaster of a market?
 

For starters, you can turn to us. We can help you find a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 

our experience, perspective is the ticket to helping endure the ups and downs 
as you pursue your financial goals. Contact us to learn how we can help.
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dealers and are independent of Raymond James Financial Services.

Maurice Stouse
Financial Advisor

Amy Parrish
Financial Advisor

The First Wealth Management 
A Division of The First Bank, NA
2000 Ninety Eight Palms Blvd. 

Destin, FL 32541

850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and
are not insured by bank insurance, the FDIC or any other government agency, are not deposits
or obligations of the bank, are not guaranteed by the bank, and are subject to risks, including the
possible loss of principal. Investment advisory services offered through Raymond James Financial
Services Advisors, Inc. First FloridaWealth Group and First Florida Bank are not registered
broker/dealers and are independent of Raymond James Financial Services.

Up, down or sideways: Keep
your head on straight when
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in a roller coaster of a market?
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clear way forward before fear or concerns take over with
a strategy tailored to your situation. In our experience,
perspective is the ticket to helping endure the ups and
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Staying Home is Better with Flowers!

DELIVERY FROM GRAND BLVD. TO THE SALT SHED
Beachy Blooms hopes to brighten your home and community during these 

uncertain times. A portion of the profits benefit Food For Thought.

Call (404) 606-9535  | Email dentonjb12@gmail.com
Web www.facebook.com/beachyblooms30a

Authorized KABA Dealer
Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459
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What’s on 30A TV ? 
Corona Virus Binge Watching

By Paul vizzard

We hope everyone is stay-
ing safe and healthy during the 
COVID-19 pandemic. While a 
lot of  businesses have been im-
pacted, based on personal inter-
action, television and streaming 
television are seeing huge in-
creases in viewers. 

Internet provider Comcast has 
seen television linear video con-
sumption increased 4 hours to 64 
hours per week with video-on-
demand hitting record highs, in-
creasing 25% compared with the 
same time last year. There was 
also a 38% increase in consump-
tion of  its streaming and online 
video services. 30A Television is 
seeing similar increases in viewer 

access and minutes watched on 
ROKU and Amazon channels. 

Since the “stay at home” 
policy has been instituted, binge 
watching is on the rise. This of  
course, generally applies to shows 
or series worth watching, a purely 
subjective opinion on what is, or 
is not viewer worthy. We can tell 
you that one of  the most watched 
recent Netflix series has been 
“Tiger King” - which features 
a collection of  folks involved in 
big cat breeding or conservation. 
Without stating a spoiler alert, 
there are stories of  murder for 
hire, missing husbands, and of  
course, secrets and scandals of  
the big cat market.   

Live streaming and live video 
interaction is experiencing large 

increases from services like Zoom, 
Skype, Facebook and Youtube 
live. All of  these are being used 
in different ways, with Zoom 
making large inroads in the busi-
ness and workplace market. 
Many businesses are using zoom 

to interact with workers to keep 
communication and production 
going as much as possible. 

Video production is also see-
ing a large increase, especially 
as a communication and mes-
sage release tool, and of  course, 
to inform of  updates, either to 
the public or internally within a 

company. 
Statistics show 75% of  peo-

ple would prefer to watch video 
rather than just text. 

Our own content at 30A TV is 
being added to daily, and we ap-
preciate all the additional view-
ers and downloads of  apps and 
channels. You can see our live 
24-7 channels at www.30alive.
com.We hope this COVID-19 
quarantine ends soon, and every-
one stays safe and healthy during 
this time. 

About 30A Media
30A TV broadcasts seven live 

channels of  original program-
ming, including Outdoors, Real 
Estate, Celebrity Interviews, 
music videos, and comedy. Avail-
able via Itunes, Android, ROKU 
- Amazon Firestick, and at 
www.30a.tv. 

Herb Weinand, a retired 
swimming pool contractor in 
Santa Rosa Beach is often heard 
sharing his life experiences and 
asks today: “Where do you want 
to be in six months? And where 
do you want to be in five years?” 
Add to that, where do you want 
to be in 10 years or in retirement? 
Investors, savers and retirement 
planners can use these questions 
as they contemplate things at a 
time like this. 

Lastly, think back to your life 
over the past five years (or lon-
ger). Try and recall the people 
you have met and the books you 

have read and the experiences 
you have had. Determine what 
impact those things have had on 
your direction in life and think 
about what you have learned and 
incorporate that into your strat-

egy going forward. 
Maurice Stouse is a local Financial Ad-

visor and the branch manager of  The First 
Wealth Management and Raymond James. 
He has been in financial services for over 
33 years. His main office is located at First 
Florida Bank, a division of  the First, A Na-
tional Banking Association, 2000 98 Palms 
Blvd, Destin, FL 32451. Branch offices are 
located in Niceville, Mary Esther, Miramar 
Beach, Freeport and Panama City, Pensacola 
and Tallahassee. Phone 850.654.8124. 
Raymond James advisors do not offer tax ad-
vice. Please see your tax professionals. Email: 
Maurice.stouse@raymondjames.com. Securi-

ties offered through Raymond James Finan-
cial Services, Inc. Member FINRA/SIPC, 
and are not insured by bank insurance, the 
FDIC or any other government agency, are 
not deposits or obligations of  the bank, are 
not guaranteed by the bank, and are subject 
to risks, including the possible loss of  princi-
pal. Investment Advisory Services are offered 
through Raymond James Financial Services 
Advisors, Inc. The First Wealth Management 
First Florida Bank, and The First, A Nation-
al Banking Association are not registered bro-
ker/dealers and are independent of  Raymond 
James Financial Services. Views expressed are 
the current opinion of  the author, not necessar-
ily those of  RJFS or Raymond James,  and 
are subject to change without notice. Informa-
tion provided is general in nature and is not a 
complete statement of  all information neces-
sary for making an investment decision and is 
not a recommendation or a solicitation to buy 
or sell any security. Past performance is not 
indicative of  future results.

BLACK SWAN 
continued from page 13



April 2020 South Walton Life   www.southwalton.life  Page 15

Beachy Blooms Brings “Miles of Smiles” to  
South Walton, Brightening our Day! 

Beachy Blooms, a mobile floral 
vendor on 30A, is providing safe 
porch deliveries to local residents 
in their bright yellow retrofitted 
1962 Ford F-250 pickup truck.
Over the past 14 days, they have 
been spreading Miles of  Smiles to 
Florida’s South Walton communi-
ties, with bouquets handpicked just 
for you!

What started out as a small 
scale flower delivery on a bike to 
local nearby friends has grown to 
over 50 personalized deliveries 
from Grand Boulevard to Inlet 
Beach in the yellow flower truck.

“The best kind of  flowers 
are the “just because” kind. 
And these arrived just when I 
needed a HAPPY in my day. ” 
says one recipient of  a Beachy 
Blooms bouquet. “We are get-
ting requests from people to 
gift a Miles of  Smiles bouquet to 
friends and neighbors as a way 
to spread joy”, says Jane Den-
ton, owner of  Beachy Blooms, 
“or families using them as cen-
terpieces for at-home birthday 
parties, as well as teachers using 
them to brighten their virtual 

classrooms” she goes on to ex-
plain. 

What’s even better is that 
a portion of  all the proceeds 

from the heartfelt floral ar-
rangements will go to benefit 
Food for Thought, Inc. Com-
munity is everything to Beachy 
Blooms and partnering with 
Food For Thought, Inc. allows 
an opportunity to give back 
with every stem to help end 

childhood hunger. Reach out 
to them on their website: www.
fftfl.org to learn more. The 
idea for the Miles of  Smiles safe 

delivery campaign came from 
Abigail Davis, owner of  Simply 
Put 30A, the brand strategist 
behind Beachy Blooms, “With 
everyone so worried about the 
Coronavirus, we saw an op-
portunity to provide smiles and 
a sense of  normalcy to an oth-

erwise uncertain time,” Abigail 
explains. “When I asked Jane 
if  she would be interested in 
offering it to the local commu-

nity,” she goes on to say, “there 
was never a hesitation -she just 
said YES! Now, we are selling 
out within hours of  opening up 
delivery!”

Beachy Blooms will be tak-
ing orders for Miles of  Smiles 
bouquet safe delivery for the 

next few weeks, following CDC 
guidelines for safe practices, 
and taking proper precautions. 
Consumers can place an order 
via the Beachy Bloom’s Face-
book page by sending a direct 
message. Like them on Face-
book: www.facebook.com/
beachblooms30A

About Beachy Blooms
Say everything and share a 

Beachy Bloom’s “Handpicked 
By You” bouquet. Beachy 
Blooms Mobile Floral Shop of-
fers the artistry, expertise and 
personal touch you expect from 
a trusted neighborhood flo-
rist—in a custom vintage yellow 
truck. Known for the whimsical 
flower truck and cart at area 
Farmers Markets, patrons have 
the ability to handpick the stems 
to create their own bouquets, or 
bring the flowers to your events 
or activities. Follow Beachy 
Blooms on Facebook and Ins-
tagram@beachyblooms30A and 
tag your photos #LoveOutLoud 
& #milesofsmiles to be featured.

       Community
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$300 OFF YOUR 1ST MONTH’S RENT

Call 850-374-5250 or email thesanctuary@pinnacleliving.com for inquiries. 
The Sanctuary at 331 |  www.sanctuaryat331.com 

24555 Highway 331 |  Santa Rosa Beach |  850-374-5250 

Florida Restaurant & Lodging Association and 
Walton Area Chamber of Commerce, announce  

“Save Florida Business Initiative”
In response to the signifi-

cant economic impacts from 
COVID-19 in Florida, the Flor-

ida Restaurant & Lodging As-
sociation (FRLA), Walton Area 
Chamber of  Commerce and 

DigiPro Media have partnered 
to announce the “Save Florida 
Business Initiative” to support 
Florida businesses during this 
unprecedented time for the in-
dustry.

The “Save Florida Business 
Initiative” will help Walton 
County businesses create imme-
diate cash flow using technology 
and networking solutions that 
will provide much-needed rev-
enue to survive this economic 
emergency. The initiative con-
nects local consumers with area 
businesses through the Save 
Florida Business website. Local 
businesses can register to partici-
pate, and consumers can search 
and connect with registered 
businesses, on the site. 

To participate, any business 
must offer a $75 gift card bond 
that has a retail value of  $100. 
The purchase of  the gift card 
bond incentivizes consumers as 
they will earn $25 for every $75 
gift card bond purchased. There 
is no limit to the number of  gift 
card bonds an individual can 
purchase. It is up to the partici-
pating business to decide when 
the bonds can be redeemed. 

“The Save Florida Business 
Initiative will disperse money 
immediately to businesses as 
they are faced with the eco-

nomic impact of  COVID-19 
in our region,” stated Florida 
Restaurant and Lodging Asso-
ciation Regional Director, Nick 
Lowe.  “This program will also 
incentivize consumers to return 
to our local businesses once this 
has passed and will help us re-
build our retail community.”

“Our community and econ-
omy are both largely based on 
local businesses,” said Megan 
Harrison, CEO of  the Walton 
Area Chamber of  Commerce. 
“This initiative will not only 
lift up businesses in their ur-
gent time of  need but will also 
propel the economy out of  this 
stagnant situation and towards 
a sense of  normalcy within our 
community.”

The SaveFloridaBusiness.
com website was built by Di-
giPro Media, in partnership 
with FRLA and the Walton 
Area Chamber of  Commerce. 
The website contains informa-
tion on the program, a place 
for businesses to register, and a 
directory of  businesses offering 
gift card bonds. 

“Our number one priority, 
as DigiPro Media, in partner-
ship with FRLA and the Walton 
Area Chamber, is to arm and 
equip businesses to fight back 
using technology and our exten-

sive networks to make it easier 
for customers to engage and 
pre-buy products and services so 
we can all make it through this 
together,” said Steve Barshov, 
CEO of  DigiPro Media. “We’re 
living in unprecedented times 
and we need to think differently. 
The most important thing is that 
businesses and the community 
work together to support each 
other and act now before it is 
too late.” 

For more information about 
the “Save Florida Business Ini-
tiative” contact the Florida Res-
taurant & Lodging Association 
at nlowe@frla.org or the Walton 
Area Chamber of  Commerce at 
ceo@waltonareachamber.com. 

The Walton Area Chamber 
of  Commerce was established 
in 1925 and provides leader-
ship for a healthy business com-
munity. As the area’s leading 
voice of  business, the more than 
800-member organization rep-
resents the interests of  business 
with government, promotes the 
local community and provides 
business education and network-
ing opportunities toward build-
ing a strong Walton County 
economy. For more information, 
visit www.waltonareachamber.
com or call 850-267-0683.

Fine bas relief  plaster paintings 
& Venetian Plaster

SimpleSovereign@gmail.com
(850) 525-4800

COMMUNITY MANAGEMENT ASSOCIATES, INC.

Your LOCAL Residential 
and Commercial Association 

Management Solution 
Call us for management expertise and our extensive 
network of skilled vendors. Let our local, seasoned 
managers make a difference in your community!

Family Owned and Operated
We Help Your Community Thrive!

850-200-0835  |  www.cmacommunities.com 
7 Town Center Loop, Suite C-16  |  Santa Rosa Beach
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Denáe Richelle
Owner/Stylist

David McGaha
Barber/Stylist

Alex Buerig
Barber/Stylist

76 Arbor Lane  
Grayton Beach FL 32459 

850-842-8423
Call or text, walk-ins welcome

Follow us on Instragam and Facebook

Email us at thehumbleman@gmail.com

The humbleman  
Men’s Studio

Barber & men’s grooming
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MAKIN’ WAVES
Non-profit’s ‘water warriors’ swimming in success

Editor’s Note: Since 2018, South 
Walton Life has supported the work of  
Safe Water for Walton. We urge you to 
read more at www.safewaterforwalton.
org and to be involved. We especially 
congratulate them on a successful reso-
lution to the regional “Deep Injection 
Well” issue, which began in 2017.

In a time when we are all 
starved for “good news,” Safe 
Water for Walton has plenty to 
share, and is inviting the commu-
nity to help make more. 

Just weeks ago, a state permit 
application sitting in Tallahassee 
was withdrawn by a Fortune 500 
company. Concerns about that 
permit are what galvanized Safe 
Water for Walton into existence a 
few short years ago. 

That’s right – for nearly three 
years, the group did not let up, 
spurred into action by citizens in 
Jackson County sitting at the top 
of  our public water supply.

Safe Water for Walton – com-
prised of  retirees, parents, former 
state agency leaders, attorneys, 
community leaders, and a slew 
of  small business owners –  week 
after week continued to unearth 
facts and use experts to interpret 
complicated data and engineer-
ing.

The federal-state permit 
would have allowed Waste Man-
agement to inject “leachate” (or 
“garbage juice”) about 4,000 feet 
underground near the very top of  
the Central Panhandle’s regional 
water supply.

With about 100 freshwater 
springs within or near our six-
county watershed, it serves as 
the only source of  water for both 
utility customers and anyone on 
a private well. The watershed is 
recharged daily by the Floridan 
Aquifer underground, in terms 
of  both water quality and quan-
tity. The utilities and private wells 
tap into and depend on that water 
supply as it moves south.

The permit applicant has 
more than 21 million customers 
nationwide, and billions in assets. 
It runs a regional landfill in Jack-
son County, and said it needed 
a different disposal system than 
trucking the hazardous liquid to 
treatment facilities in the region, 
as it had for years.

With the permit application 
for a “deep injection well” to be 
drilled now withdrawn for final 
review by the Florida Department 
of  Environmental Protection, the 
company has new regulatory air 
permits that allow it to, among 

other things, use an evaporator 
and burning system on-site. The 
leftover “slurry” is put back into 
the landfill liner on-site. 

The landfill accepts municipal 
waste (household trash) from Wal-
ton, Okaloosa, Jackson, and other 
counties in Northwest Florida 
where it has contracts, and from 
other states.

“It was a long but powerful 
testament to the power of  posi-
tive thinking, and to being factual 
and civil. We have to take action 
to protect major resources and as-
sets of  this region as we continue 
to grow,” said the group’s founder 
Kelly Layman. “We pulled in the 
right people to be all over this, 
and others stepped up. Every sin-
gle one of  them knew what was at 
stake. We’ve had other successes 
in the meantime, but this was our 
No. 1 priority and it’s a big deal to 
now have it resolved.”  

Lee Perry, a 35-year Walton 
resident, has a unique perspective. 

He owns Azland C&D Recycling 
Facility in DeFuniak Springs, 
which helps keep construction 
waste out of  landfills across the 
Florida Panhandle. 

He was one of  Safe Water for 
Walton’s first Business Members, 
and is now a Board member.

“There was absolutely no rea-
son to unnecessarily risk the pub-
lic water supply in a region that 
isn’t an urban area and wouldn’t 
have the resources for any future 
contamination crisis,” Perry said.

The group’s most recent event 
was a membership “thank you” 
event, hosted by Hyatt Place 
at Grand Boulevard. YOLO 
Board® and Gulf  Power Com-
pany were honored. 

A special tribute video was 
premiered, featuring their work 
with Safe Water for Walton after 
Hurricane Michael. It is posted 
on the group’s web site: www.
safewaterforwalton.org 

“Our entire business philoso-
phy is centered on building com-
munity, encouraging outdoors 
discovery, and fostering well-
being, so we have been excited 
about what Safe Water for Walton 
has accomplished in that same 
spirit,” Jeff Archer said. 

A roll call of  all Business Mem-
bers ended with a special token 
gift for each one. 

The group is still doing post-
hurricane recovery assistance: 
www.safewaterforwalton.org/
hurricane-relief  

The Walton County School 
District was represented by South 
Walton High School administra-
tors and thanked for hosting the 
group’s first national book author 
event the year before.

Guests enjoyed door prizes and 
a silent auction featuring generous 
support from Hyatt Place, The 
30A Company, Insurance Zone, 
YOLO Board, THE REP The-
ater in Seaside, The Nest on 30A 
vacation rental, J. Conley Images, 
local book author Lynn Nesmith, 
Grayton Beer Company, Florida 
Boy Adventures charter fishing, 
and others.

The group also recently filmed 
Walton County Sheriff Mike Ad-
kinson, Jr., and Schools Super-
intendent Russell Hughes for an 
upcoming project.

A planned April 13 member-
ship celebration at Nick’s Seafood 
Restaurant in Freeport featuring 
award-winning Georgia song-
writer-fiddler Wyatt Espalin has 
been postponed with bigger plans 

involving YOLO Board. 
“We are grateful to the Nick 

family for their active support as 
a Business Members, especially 
during our hurricane relief  ef-
forts, delivering a hot buffet meal 

to Holmes and Jackson County 
first responders,” said Layman.

To help sponsor or donate 
something for the party, email 
admin@safewaterforwalton.org 

Murals 
Venetian Plaster

Custom Cabinet Finishes

(850) 543-3276
WilliamEdwardsArt@gmail.com
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Call

Journey Bravely

Stephenie Craig,  LCSW
Therapist & Coach

stepheniecraig@journeybravely.com 
918-221-9987   |   www.journeybravely.com

COUNSELING       COACHING       

MASSAGE THERAPY CLINIC
Longest established Massage Therapy Clinic in the Area ! 

Myofascial Release • Lymphic Drainage • Nueromuscular • Sports 
Pregnancy • Swedish - Foot Reflexology & More!

 LICENSE # 005835
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Neonatal Intensive Care Unit Opens at Ascension    
Sacred Heart Emerald Coast

The neonatal intensive care 
unit has begun caring for pre-
mature and critically ill babies 
at Ascension Sacred Heart Em-
erald Coast. This 10-bed, Level 
II unit will care for infants born 
prematurely, up to two months 
early, who weigh more than 3.3 
pounds. The comprehensive 
group of  caregivers includes 
board-certified neonatologists 
(pediatricians with specialized 
training in the care of  critical-
ly-ill infants), neonatal nurses, 
immunologists and nutritionists 
along with a team of  specialized 
nurses, support staff and volun-
teers. 

“When parents have their 
babies at Ascension Sacred 
Heart Emerald Coast, they can 
rest assured that they’ll have im-
mediate access to high-quality, 
compassionate care in the event 
of  a complication,” said Roger 
Hall, president of  Ascension 
Sacred Heart Emerald Coast. 
“The NICU is the hospital’s 
seventh major expansion in our 

efforts to increase access to spe-
cialized healthcare in our com-
munity. We are thrilled to offer 
this next level of  care for babies 
of  our community.”

The NICU is named in rec-
ognition of  the Destin Char-
ity Wine Auction Foundation, 
which gave more than $2 million 
to fund the construction of  this 
unit. “Our community truly ral-
lied behind the creation of  this 
NICU, and we are so thankful to 
our supporters such as the Destin 
Charity Wine Auction Founda-
tion, who saw the invaluable ser-
vice that this unit will provide - 
the care of  our smallest and most 
vulnerable patients,” said Carol 
Carlan, president of  the Ascen-
sion Sacred Heart Foundation.

The NICU is the last phase 
of  a $30 million hospital ex-
pansion, which added 13 new 
rooms to the emergency room, 
12 additional inpatient rooms 
and 12 new post-partum suites 
to the Family Birth Place. 

Ascension Sacred Heart Em-

erald Coast is the only hospital 
in the area with a five-star rat-
ing from the Centers for Medi-
care and Medicaid Services, 
the highest possible rating. It is 
also the only one in the area to 
hold the “Baby-Friendly” desig-
nation from the World Health 
Organization and UNICEF, 
recognizing its commitment to 
the highest level of  breastfeed-
ing support and education. 

Pediatric services at Ascen-
sion Sacred Heart Emerald 
Coast are backed by The Studer 
Family Children’s Hospital at 
Ascension Sacred Heart in Pen-
sacola, Northwest Florida’s only 
children’s hospital. The Chil-
dren’s Hospital provides a Level 
III NICU for the most critically 
ill and premature newborns. 
Should a baby need surgery or 
have needs beyond what can be 
managed at the Emerald Coast’s 
Level II NICU, a mobile neona-
tal critical care transport am-
bulance stationed in Miramar 
Beach will provide rapid trans-
fer to the children’s hospital.

From Ascension Sacred Heart:
Please Stay Informed.

For the most updated information from Ascension, visit as-
cension.org. Timely information is also shared daily on our 
social media pages. Please follow us for ongoing updates and 
the latest news from our hospitals and sites of  care.
Be Aware of Symptoms of COVID-19.

Please be aware of  your health and the health of  those 
around you. If  you are experiencing a life-threatening emer-
gency or difficulty breathing, go directly to the ER or dial 911.

If  you or a loved one has a fever, cough, or shortness of  
breath, please call your doctor right away or video chat with a 
doctor 24/7 through Ascension Online Care without leaving 
home. Explain your symptoms and if  it is something more, 
we’ll advise you what to do. Find more information at health-
care.ascension.org/covid-19.
Use Online Care.

Ascension Online Care is offering video visits at a discount-
ed rate of  $20 with code HOME. No insurance required. 
To get started, download Ascension Online Care from the 
App Store or Google Play or visit ascension.org/onlinecare 
to learn more. You will be able to talk with a doctor from a 
video-enabled smartphone, tablet or laptop.

If  you are unable to use Ascension Online Care, please 
call the 24/7 Ascension COVID-19 hotline at 833-978-0649 
before going to a care facility. Our nurses and care teams have 
the most up-to-date information and can guide you to the best 
options for care and testing.

Our Ad  
&  
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Deadline  

is the  
20th of each 
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following 
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VISIT SOUTHWALTON.LIFE
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AFFORDABLE. CONVENIENT. RELIABLE.

Call Now Doctors is bringing medicine to you with their 
telemedicine technology! Stay home and avoid long wait times 

with provider video calls and concierge home visits.

WE TREAT: Allergies • Fever • Conjunctivitis (Pink Eye) • Ear Infections 
Prescription Management • Flu & Strep • Insect Bites • Migraines • Sinusitis • Rash 

Sunburns • Upper Respiratory Infections and More...

CALL: 850.424.7040
 EMAIL: info@callnowdoctors.com 

Opens in March - Inquire Now  
Insurance and Self Pay Accepted • Locally Owned & Operated

11490 Emerald Coast Pkwy, Suite 301, Destin, FL 32550 
(Near Outlet Mall)

AN EFFECTIVE
TO SURGERY

 Alternative
Heal your back and joints with Prolotherapy,  

Platelet Rich Plasma Treatment & Stem Cell Therapy
“proven safe and effective, less invasive, time and money savers”

Medical Marijuana Therapy
Male enhancement and erectile dysfunction, stress  

incontinence in women, using Platelet Rich Plasma (PRP)

Sheila Mohammed, MD, PhD 
Specialized in Orthopedic Regenerative Medicine and Toxicology

850-281-8186
Dr.SheilaMohammed.com

SPINE & JOINT LLC

Ask Dr. Marty

QUESTION: 
I’m really worried about 

Coronavirus (COVID-19). Do 
you think I should just order 
all my groceries online, pull the 
covers up over my head and stay 
home?

ANSWER: 
The first consideration for 

each of  us is whether you are 
elderly, or if  you have an un-
derlying medical problem (like 
emphysema, chronic bronchitis, 
heart failure, or diabetes) or if  
you have a weakened immune 
system. This is common sense 
during cold and flu season if  you 
are in a high-risk category. Ac-
cording to the U.S. Centers for 
Disease Control and Prevention 
(CDC), almost 61,000 people 
died in the United States of  in-
fluenza in the 2017 – 2018 flu 
season. So, do we always need to 
be vigilant during flu season? Yes. 
Always. But fearful? No. Never.

We can’t do anything to turn 
back the hands of  time and be-
come younger. But we can do 
whatever our health care pro-
fessional advises to keep any 

underlying medical problems 
well controlled. And we can do 
a lot when it comes to boost-
ing our immune systems. Ooh. 
I think I hear some moans out 
there already. Some of  the an-
swers are simple, but not always 
easy to take to heart. Are you 
getting enough sleep, exercise, 
and water? The right amount 
of  water is so important because 
our bodies must be working op-
timally to flush the body of  any 
waste (including viruses and 
bacteria) and keep us strong. 
Eating more alkaline foods sets 
our bodies up to be less likely to 
develop inflammation and ill-
ness. (That was a spoiler alert 
for next month’s column.) Eat-
ing well, like avoiding sugar and 
eating lots of  organic vegetables 
and fruit, provide the nutrients 
to our bodies that we need to 

fight off the crud that may head 
our way. Yes, I think crud is a 
technical medical word. Well, 
maybe not…

The bottom line here is that 
none of  us should be making 
decisions from a position of  fear. 
What will serve us well is a po-
sition of  wisdom. We should be 
wise when it comes to travel of  
all sorts. We should be wise when 
it comes to properly washing our 
hands. We should be wise about 
not touching our mouths, eyes, 
or noses unless we have just 
washed our hands. We should 
be wise about seeing our health 
care professionals if  we develop 
a severe cough, high fever, or 
shortness of  breath. But above 
all, we should be wise to build 
our immune systems so that our 
bodies are more able to fight off 
any bacterial or viral infections.

For updates on statistics 
and for more details, check the 
CDC’s website cdc.gov.

Stay well and stay calm. Wis-
dom will serve you well

A Freeport local, Marty Kernion, 
Ph.D. is not a medical doctor. She has 
a doctorate in naturopathy. Naturopa-
thy uses natural, gentle ways to bring 
our bodies back into balance so that 
they have the God-given ability to heal 
themselves. She is a retired professor 
of  herbal medicine and nutrition and 
has written 39 college level courses in 
natural approaches to health. She has 
published two books on natural health. 
She can be reached on askdoctormar-
ty@cox.net for scheduling a class or 
consultation, or for sending in your 
questions for this column. This col-
umn is for educational purposes only. 
It is not intended to replace the advice 
of  your health care professional.

Child Abuse Prevention Month
April is National Child 

Abuse Prevention Month. This 
is a time to acknowledge the im-
portance of  families and com-
munities working together to 
help prevent child abuse and ne-
glect, as well as to promote the 
social and emotional well-being 
of  impacted children and their 
families. 

That is the 24/7 job of  the 
multi-disciplinary team of  
staff and volunteers at Emer-
ald Coast Children’s Advocacy 
Centers (ECCAC) in Okaloosa 
and Walton counties.  ECCAC 
is an accredited member of  the 
National Children’s Alliance 
(NCA) non-profit organization. 
There are 881 Centers across 
the country. 

National abuse statistics are 
alarming. According to NCA, 
nearly 700,000 children are 

abused in the U.S. annually. Ne-
glect is the most common form 
of  maltreatment with 75% suf-
fering from neglect, 17.2% from 
physical abuse, and 8.4% from 
sexual abuse. About 4 out of  5 
abusers are the child victim’s 
parents.

According to ECCAC’s 
CEO, Julie Porterfield, “Right 
here in Okaloosa and Walton 
counties in 2019, our two Chil-
dren’s Advocacy Centers assist-
ed 710 children and 303 care-
takers. For every one child we 
help, there are two child victims 
locally who are not helped due 
to lack of  reporting to authori-
ties. However, ECCAC is proud 
of  the fact that last year, through 
our Child Safety Matters pre-
vention program, we reached 
31,606 grades K – 8 children.”

National Child Abuse Month 

in April is so important because 
of  the awareness it creates. Pre-
vention is the best protection 

against child abuse. In sup-
port of  child abuse prevention 
month, ECCAC is selling $20 t-
shirts to wear during the month 
of  April, with proceeds benefit-
ing ECCAC. Order the t-shirts 
on-line by visiting www.eccac.
org. 

ECCAC is in its 20th year in 
operation this year. They have 
provided over 150,000 services 

at no cost to include mental 
health therapy, crisis interven-
tion, referrals to other commu-
nity providers, interviews and 
medicals to more than 14,000 
children and their families.

For further information, 
visit www.eccac.org. If  abuse 
is suspected, call the anony-
mous Florida Abuse Hotline at 
1-800-96-ABUSE. 
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Caicos Turquoise - PMS uncoated 7466
Paparazzi Flash - PMS uncoated 7450
Silent Film - PMS uncoated 429
Aquifer - PMS uncoated 629
Dawn Gray - PMS uncoated Cool Gray 10

•  PDO Thread lift for brow lift, 
facelift, jowl lift, and neck lift

•  PDO smooth threads for  
collagen stimulation and 
wrinkle reduction

•  Kybella for chin fat reduction

• Botox • Fillers • Neck BotoxDr. Amber Wiebe
DMD, MAGD, MAAFE

Botox $10 per 
unit

min 35 units  Exp: 6/30/20
Must mention this ad at time of 

treatment. No exceptions.

National 
Instructor

850.267.0777
www.destinbotox.comwww.RichardChernMD.com

Remember 
feeling young? 
Feel it AGAIN!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B

Miramar Beach, FL
850-837-1271

Fight COVID-19 
with Peptide 
Therapy!

Three Years In A Row! 
Thank you Destin!

Wellness

Prevention and Treatment of COVID-19

Dr Richard Chern, MD com-
municated with several experts 
and wrote the following state-
ments to let the community know 
the latest information on ways to 
combat COVID-19.

Highest risk individuals are 
those who have diabetes, high 
blood pressure (especially on 
ACE inhibitors), COPD, cardio-
vascular disease, age over 65 and 
males.  Each adds significant risk.  
If  you have any of  these risk fac-
tors or have regular contact with 
someone who does, be extremely 
cautious.  In the United States as 
of  March 26, the death rate in 
diabetics with COVID-19 is over 
10%.

COVID-19 can stay aerosol-

ized (airborne) for three hours 
and alive on surfaces for 10 days.  
It is found in blood, stool, tears 
and of  course respiratory secre-
tions.  It can be shed 10 days be-
fore a person displays symptoms 
and 20 days after recovery from 
infection although 6 to 10 days 
is typical.  People under age 20 
can display symptoms as mild 
as a headache, sore throat, mild 
cough or just diarrhea.  It’s best 
to consider every stranger in-
fected.

Step one is avoidance.  This 
infection is in our community.  
Stay at home if  possible and use 
social distancing if  not.  Be aware 
of  people around you and give 
them space.  Kids want to touch 
everything.  Be aware of  any 
surface kids can reach.  Wearing 
masks, gloves and glasses does 
not eliminate your risk.  They 
can give a false sense of  secu-
rity and often encourage you to 
touch your face.  Be careful when 
wearing these and avoid touching 
your face.  When wearing gloves, 
it is easy to contaminate clean 
surfaces.  Be aware of  what sur-
faces you want to keep clean and 
do not touch them with gloved 
hands.

Doorknobs, doorknobs, door-
knobs.  They may be a primary 
transfer method of  COVID-19.  
Be careful where you place your 
hands after touching a doorknob. 

COVID-19 is an enveloped 
virus which means it is easily 
destroyed with soap and water.  
Soap and water can be used on 
countertops, food containers and 
many other surfaces, not just 
your hands.  Alcohol is also effec-
tive but the killing action occurs 
during evaporation.  Let alcohol 
dry and avoid wiping it up before 
it’s job is done.  In Italy, non per-
ishable groceries are quarantined 
outside for at least a day and per-
ishables are sanitized with either 
soap and water or alcohol before 
being put away.

What can you do to reduce 
the severity of  infection?

T cells, B cells and Natural 
Killer cells are white blood cells 
that help prevent and fight infec-
tion.

Vitamin A is critical for T cell 
and B cell function and reduces 
mortality in infection.

Vitamin C directs white blood 
cells to the infection site for a 
quick response.

Vitamin D increases Natural 

Killer cell function and reduces 
risk of  infection.

Zinc increases Natural Killer 
cell function and optimizes T cell 
function.  

Iodine enhances immunity 
by increasing B cell and Natural 
Killer cell function.

In addition, these prescrip-
tions are available from our of-
fice.

Thymosin Alpha greatly in-
hibits viral replication and stimu-
lates B cell, T cell and Natural 
Killer cells.  It is used in Influ-
enza, Hepatitis, HIV and other 
viral infections and is safe to use 
at every age.

Thymosin Beta stimulates T 
cell production and improves B 
cell antibody formation.

Selank kills viruses and bacte-
ria by increasing superoxides and 
white blood cell function.

Optimizing hormones and 
thyroid can boost immunity by 
inhibiting the ability of  viruses to 
enter our cells and decreasing the 
severity of  respiratory infections.

Avoid ibuprofen, Advil, 
Motrin and possibly naprosyn or 
Aleve.  This is based on prelimi-
nary findings but is becoming a 
common recommendation.

Lastly, the combination of  
chloroquine and azithromycin 
works well.  Chloroquine inhib-
its the virus’s ability to enter the 
cell while azithromycin inhibits 
its ability to replicate.  Unfortu-
nately, these drugs have multiple 
drug to drug interactions and 
possible severe adverse effects.  
Chloroquine can cause retinal 
damage, hearing loss and in 
those with particular heart ab-
normalities, sudden death.  It is 
not for everyone.

All these preventative mea-
sures need proper dosing and 
patient selection.  They should 
be discussed with your doctor or 
myself  during an appointment.  
Something as simple as zinc loz-
enges can cause loss of  smell, kid-
ney and liver damage, or death.  
Speak with a doctor before using 
these.

We are still seeing patients 
and can also do telemedicine ap-
pointments if  desired.  We are 
adhering to all CDC guidelines.  
Please call Dr Richard Chern, 
MD at 850-837-1271 for an ap-
pointment.

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE
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Because you are unique...

• Anti-Aging

• Bio-identical Hormones
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• Gastroenterology
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• And More

1719 S. County HWY 393 • Santa Rosa Beach, FL 32459
www.eccpharmacy.com  info@eccpharmacy.com

Regina Jaquess, Pharm D

850-622-5800
Fax: 850-622-5802
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Women's Health & Functional Medicine

Kimberly P. Hood, MD
DPC GYN

General Gynecology & Functional Medicine
Virtual Online Appointments
Bioidentical Hormones
Thyroid & Adrenal Balance
Stress/Chronic Fatigue, PCOS, Infertility
Medical Grade Vitamins and Supplements
Personalized Individual Treatment Plans

Phone: (850) 470-1554

Visit: www.DPCGYN2020.com

Coping through Coronavirus

By StePhanie craiG

A few short weeks ago, I woke 
up, took a beach walk, got the 
kids off to school, went to work 
to counsel people in person, and 
stopped on the way to a baseball 
game to pick up a few things 
from the store including toi-
let paper and lunchmeat. This 
week, I woke up, the beach is 
closed, the kids are doing school 
at home, all counseling sessions 
are online, no baseball games, 
and walking the empty toilet pa-
per and lunchmeat aisles at the 
store sparks anxiety. Most things 
that felt normal and gave daily 
structure to life a few weeks ago 
are now completely different. 

Experiencing so much 
change at one time in the daily 
infrastructure of  our lives is dis-
orienting and overwhelming. 
You aren’t alone if  you’re expe-
riencing brain fog, forgetfulness, 
exhaustion, depression, irritabil-
ity, fear, anxiety, anger and grief. 
It is overwhelming to the brain 
to have so many life anchors cut 
loose simultaneously. Your brain 
has shifted from doing everyday 
tasks automatically to having 
to intentionally think through 
things that were simple a few 
weeks ago. Any room your brain 
had to give to higher level think-

ing about your goals, dreams, 
relationships, and life satisfac-
tion has been overrun by crisis 
mode focused on basic needs 
and survival.

The good news in the midst 
of  our current difficulty is your 
brain is created to change and 
adapt. Your brain will embrace 
a new version of  normalcy after 
about 3-4 weeks if  you engage 
in some repetitive daily prac-
tices that help you feel normal 
even in the midst of  very abnor-
mal circumstances.
5 Ways to Stay 
Mentally Healthy During 
Coronavirus: 

Be intentional about your 
sleep, nutrition, exercise, social 
connection, spiritual support, 
and medication regimen. Make 
intentional, reasonable efforts 
to take care of  yourself  in these 
areas while also being mindful 
to lower your expectations of  
yourself  and others. 

Adopt five daily prac-
tices to keep you grounded 
in a sense of  purpose and con-
nection to others. Personalize 
your five practices to what helps 
you feel normal, hopeful, and a 
sense of  accomplishment each 
day. My five daily practices in-
clude: laying eyes on the ocean, 
walking outdoors, listening to 
hopeful/spiritual podcast or ser-
mon, send an encouraging mes-
sage to a friend/family member 
and naming 10 gratitude items. 
Make a meaningful effort to en-
gage your five practices daily, 
giving grace to yourself  when 
you aren’t able to make it hap-
pen.

Connect socially. Whether 
by phone, text, Facetime, Face-
book, Zoom, Marco Polo or 
talking to your neighbors from 

across the yard, find a way to 
communicate with others. Talk-
ing with others reminds us that 
we aren’t alone in the current 
struggle and serves as mutual 
encouragement that we can 
survive the challenges we are 
facing. Don’t hesitate to share 
struggles with a trusted friend.

Engage in Self-Care. Find 
time each week to do something 
that feels calming and soul nur-
turing. Take a bath, read a book, 
watch your favorite show, call a 
friend, get outdoors, hold your 
pet, etc. Your brain and body 
need a break from your higher 
stress level. 

Limit News Consump-
tion. While we need to be wise 
and informed, there is wisdom 
in determining an amount of  
trustworthy news that feels in-
formative and helpful for the 
day vs. falling into a black hole 
of  fear mongering and confu-
sion. 

As we are navigating this 
new, socially distant, stressful 
world together, don’t hesitate 
to seek extra mental health sup-
port. Many therapists are ac-
cepting new clients and provid-
ing online counseling sessions to 
accommodate increased mental 
health needs in the community 

including Journey Bravely. 
Stephenie Craig is a Licensed Clin-

ical Social Worker in practice for over 
16 years providing counseling to those 
ages 11 and up for issues like stress, 
anxiety, depression, life transition, di-
vorce, boundaries, managing emotions, 
and healthy coping. She recently moved 
cross country with her husband, Todd, 
and their three sons 14, 11, and 7 to 
make a home in our area. She loves to 
support individuals, families, and the 
community in being emotionally, phys-
ically, and spiritually well. Connect 
with Stephenie at her private practice, 
Journey Bravely, at journeybravely.
com, stepheniecraig@journeybravely.
com or (918) 221-9987.
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The Lotus Life; Learning to Dance in the Rain!
By lauren cataneSe

The storm is surging around 
us, you can feel it growing more 
powerful every day. It feels all 
consuming and never ending. 
Feels like it wants to swallow us 
up. The gravity of  the situation 
is there, but do we have to con-
sent to its reality? Can we stand 
for another truth, another no-
tion? That yes while the world 
twists and whirls like a hurricane, 
can we stand in the eye? Can we 
keep our focus and thoughts on 
the truth, the stillness within? 

It’s the unknown that can be 
so overwhelming, we like to con-
trol and predict. We like to know 
what to expect and make plans to 
get there. Life wants to show us 
another way. Seems that with our 
new reality we can never go back 
to who and what we were. We 
are constantly shifting, growing 
and evolving every day. To move 
towards peace in turbulent times, 
try letting yourself  honor and 
accept all your feelings and then 
release their hold on you. How 
can you let them go? Move with 
them, literally. Dance in the rain. 

Here are a few tips to 
deliver you back into 
a place where you 
are safe and free!

Dance within the 
flame. Instead of  
fighting or working 
against the current 
conditions, allow 
the changes that 
are meant for you 
to happen. Look for 
the beauty in the day, 
what have you en-
joyed about the last 
few weeks? Have you 
finally had quality 
time with your kids? 
Do you have more 
time to workout or 
take a walk? Mother 
Nature has given us 
all a reset, so where 
have you been shown 
that it’s time to grow?

Gratitude will 
always bring you 
home. If  you feel 
like you always hear 
about gratitude, 
there’s a reason. It brings us 
back to love, every time. There 

is always, always something to 
be grateful for in every single 

moment. When we 
focus on what we 
are grateful for, our 
hearts open, our 
fear subsides and the 
light has a way in. 

Feel your feelings. 
To dance, to em-
brace, to allow this 
whole experience to 
move through you 
and not try to block 
out this experience. 
Life is always hap-
pening to us, around 
us. We can’t try to 
stop it. Honor how 
you’re feeling about 
it all. And it’s ok 
to not be ok. Once 
you’ve accepted it, 
a funny thing hap-
pens- you begin to 
feel ok. 

Go within, go 
within, go within. 
This means to liter-
ally, go somewhere 
quiet, close your eyes 
and breath. Take 

your attention away from the 
outside world with its external 

news, obligations, responsibilities, 
and agendas and focus on you. 
Breathe. And keep breathing. 
You can say to yourself, breathe 
in, breathe out. Or you can count 
as you breathe. Stay here as long 
as you will let yourself. Even a 
few minutes will be productive. 
Another easy breathing exercise, 
breath in to the count of  4, hold 
for a count of  4, breath out to 4 
then hold again for a count of  4. 
Happy breathing.   

Bring forth the vision in your 
heart. Take out a sheet of  paper 
and write uninhibitedly all the 
things you want to experience 
in your life. It can be places you 
want to travel, things you want 
to do, people you want to meet, 
what you want to create. Just let 
yourself  write, free of  any judg-
ments or second guessing. This is 
not about what you might think 
is realistic or plausible. This is 
about free writing from your 
heart what it wants to do. See if  
you can get 30 items on the list, 
can you get to 100? Just let the 
moment happen and dream big!

Happy dancing Sowal! 

AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109
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Residential • Commercial • Duct Cleaning • Maintenance

Call Today for Service 850-678-9522
www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Destin and 
the Panhandle

TUNE UP SPECIAL 
with Outdoor Coil Cleaning

$$7575

NW Florida’s 
Grout and Tile 

Cleaning, Repair 
& Restoration 

Experts!

CALL  
TODAY FOR A  

FREE  
ESTIMATE

NO MORE DIRTY GROUT OR TILE - GUARANTEED!

THE GROUTSMITH OF NW FLORIDA 
WWW.GROUTSMITHNWFL.COM 850-367-3100

BRING BACK THE BEAUTY 
EASILY AND AFFORDABLY!

• Tile & Grout Cleaning
• Grout Color Restoration
• Tile & Grout Repairs
• Loose/Hollow Tile Rebonding
• Cauking & Sealing
• Shower Repairs/Regrouting
• Granite Cleaning, Repair & Sealing

$50 OFF  
ANY SERVICE

$500 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires 6/30/2019

$30 OFF  
ANY SERVICE

$200 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires 6/30/2019

Stir Crazy

By Sean dietrich

I have here an email from a 
woman named Ella who lives in 
New York City. Ella writes:

“I turn 76 years old in two 
days... I’m trying not to lose my 
mind, but being trapped inside 
this little apartment and self-
quarantining with my daughter 
and her roommate, I’m starting 
to go stir crazy! 

“It’s been a long two years 
for me, I have survived breast 
cancer, and an autoimmune 
disease, please write something 
upbeat just for me that doesn’t 
even mention COVID-19 and 
take my mind off of  it.” 

Ella, since we don’t know 
each other, and since I don’t 
have your personal details, I 
guess I’ll just start writing some-
thing based on what I DO know 
about you. 

For starters, you’re turning 
76. This means that, if  we do 
some basic math… Subtract 
the six… Carry the two… Di-
vide the coefficient… Take the 
remainder and shove it up the 
cosine’s exponent… Made a 
mistake and kissed a snake, how 
many doctors did it take...? 

You were born in 23 BC. 
No wait. That can’t be right. 

I’m sorry, Ella. Math has never 
been my strong suit. Let me try 
that again. You were born in 
1944. 

Before I wrote this, I was 
doing some research on your 
birth year and found out that 
‘44 was a pivotal year. The war 
was still on, Navy ships were 
still being attacked, Roosevelt 
was president, America’s most 
edgy pop-star was Bing Crosby. 
There were also several histori-
cal figures born that year, such 
as Diana Ross, Jerry Springer, 
and of  course Boz Scaggs. 

Boz Scaggs. Now there’s a 
name I haven’t heard in ages. 
Do you remember him? Of  
course you do, who doesn’t? He 
was a singer-songwriter who 
had a big hit from the movie 
soundtrack “Urban Cowboy,” 
starring John Travolta. The song 
was titled “Look What You’ve 
Done to Me.” 

This song was majorly de-
pressing. My friend’s older sister, 
Sandy, had this cassette tape and 
played this song roughly 53,202 
times every single day. When-
ever we would walk by Sandy’s 
bedroom door, there would be 
lots of  estrogen coming from 
her room. Sometimes you could 
see it seeping from beneath the 
door. 

And Sandy’s little brother 
would always say in a serious 
voice, “Stay away from Sandy 
today, my mom said she’s got the 
hormones.” 

This was bad news. We boys 
had never known anyone who 

actually came down with a case 
of  the hormones. We’d only 
heard about things like this hap-
pening in Third World countries 
where they didn’t have clean 
drinking water. 

You didn’t want to catch the 
hormones. Teenage girls who 
caught the hormones, accord-

ing to my pal Johnny Randall, 
wound up so bad off that for the 
rest of  their adult lives they had 
to visit bathrooms together in 
groups.

So we steered clear of  Sandy. 
But I still remember her listen-
ing to that music. Sometimes she 
would be crying in her bedroom, 
mostly because of  various boys. 
Her boyfriend, H.J., was always 
doing something to tick her off. 

Sandy once got so upset with 
H.J. that she offered to pay me 
and my buddy, Todd, three 
bucks to slash H.J.’s bicycle tires. 
Todd and I were about to cut 
the tires when we came up with 
this brilliant plan. 

Our plan involved waiting 
beside H.J.’s bicycle until we saw 

him, whereupon we would an-
nounce, “Hey, H.J.! Sandy’s pay-
ing us three bucks to slash your 
tires, how much will you pay us 
NOT to slash your tires?” 

It was a great plan. And it 
worked, too. H.J. was very gen-
erous. He gave us two broken 
ribs and a few atomic wedgies 

from hell.  
What was I talking about 

again? 
Oh, yes. Boz Scaggs. Well if  

there’s one thing old Boz taught 
us, it’s that girls can hurt you. 
My cousin Lydia, for instance, 
was always crying at romance 
movies when she was a teenager. 
All those tears made you sort of  
think she was soft and tender in-
side. But she was not tender, es-
pecially when it came to people 
messing with her Stuff. Lydia 
took her Stuff very seriously. 

If  we boys ever broke into 
her room and stole her Leif  
Garret poster, or God forbid, 
her Donny Osmond picture 
book, she turned into the Bionic 
Woman. Suddenly she could 

bench press Buicks, and turn her 
head 360 degrees. 

She would chase us for seven 
miles without even breaking 
a sweat, then use our faces to 
scrub oil stains off the driveway. 
To this day, I’m missing a molar 
because I was once an accessory 
to stealing Lydia’s “Teen Beat” 
magazine with Scott Baio on the 
cover. 

Well, darn it. I’ve come to 
the end of  this special column 
that I wrote for Ella. I didn’t say 
half  the things I wanted to say. 
I’ve never been very good under 
pressure. 

Still, if  you’re reading this, 
I want you to know something, 
all kidding aside. You deserve 
to have a happy birthday, 
Ella. Lord knows, you’ve been 
through enough this year. 

I know this probably doesn’t 
mean much coming from some-
one like me, but when you blow 
out your candles, I hope you 
remember that some guy in 
Podunk, Florida, is sincerely 
wishing you the best year of  
your life. 

May you make it through this 
self-quarantine with your sanity 
and your health. And when it’s 
over, maybe one day we’ll meet, 
and I can hug you in person. 

Just as long as you can guar-
antee that I won’t catch a case of  
the hormones.
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Looking in a Mirror:  
A Reflection on Palindromes

By kirk Mccarley

A while back, before the days 
of  Covid 19 and social distanc-
ing, people would gather for the 
ritual of  a great American pas-
time:  The Super Bowl.  In addi-
tion this time it was that one day 
each year when Punxsutawney 
Phil either did or did not witness 
his shadow.  It was also a moment 
of  even rarer occurrence:  a pal-
indrome, a numeric date when 
the month, day, and year align in 
an identical sequence forwards 

and backwards.  
02/02/2020.  Not only was 

it a palindrome day, but a full 
palindrome day, appearing in 
partial format (mm/dd/yy) as 
02/02/20, as well as in mili-
tary configuration (dd/mm/yy).  
The last time of  a “trifecta” was 
11/11/1111.  The next full pal-
indrome day will be after most 
of  us have departed from this 
earth during Christmas time on 
12/12/2121.

Palindromes are ever present.  
Maybe you have a friend named 
Bob, Anna, or Eve.  How often do 
you “refer” to someone or some-
thing?  Are they on the “level?”  
Many go to NASCAR events to 
watch “racecar” competition.  
We are reminded of  palindromes 
in full sentences such as “Step on 
no pets.”  Doors frontman Jim 
Morrison even took a stab by 
alluding to “Mr. Mojo Risin” in 
the song “LA Woman,” but that’s 
an anagram and like Mr. Morri-
son, an entirely different story.

Palindrome.  The same com-
ing and going.  Balance.  Reflec-

tion.  Self-examination.
What do you see when you 

look in the mirror?  In our youth, 
maybe another blemish?  As a 
younger person perhaps a ran-
dom touch of  gray or that first 
wrinkle, signaling a transition to 
another phase of  life?  

Upon closer inspection is 
the view less visual and more 
conditional?  A couple with a 
newborn, ragged after a seem-
ingly endless run of  sleep de-
prived nights.  The desperation 
of  someone who just learned of  
a job elimination.  Helplessness, 
upon receiving an unfavorable 
health report?

More importantly what does 
our image convey to others?  Is 
it positive, upbeat, humble?  Are 
you “attractive” to others, not so 
much from a perspective of  ap-
pearance, but rather from the 
standpoint of  having a magne-
tism whereby people are “at-
tracted” to you?

I was doing some virtual Ca-
reer Coaching with a client a few 
months back.  Although he found 

himself  at a stalled period in his 
career at the time and consider-
ing other opportunities, he still 
projected an enthusiasm and 
confidence that was contagious, 
permeating readiness for the next 
assignment.  He stepped up to 
the challenge in what he needed 
to do to identify a different oc-
cupational path by applying the 
best use of  the talents and abili-
ties he had to offer.  To his credit 
he developed a networking strat-
egy of  those he might contact 
to talk about opportunities and 
then executed that plan to near 
perfection.  The result was that 
through this determined process 
he discerned his strongest gifts 
and passions eventually deciding 
to launch his own support enter-
prise as a dedicated contractor to 
a large organization.  

As a Coach there are few en-
counters more rewarding than 
witnessing transformative power 
coursing through the expressions 
of  a client.  It was a thrill to be a 
part of  his energetic journey.

Self-examination, looking at 

things from inside and out, back-
wards and forwards, is a healthy 
exercise.  Like a palindrome, our 
goal should be that our inner self  
is a positively accurate expres-
sion of  what we convey to others 
externally.  How do you proj-
ect?   Polarizing or inviting?  Off 
putting or magnetic?  Cold or 
warm?  Consider the services of  
a coach to help you get to where 
you want to be.

Now, if  only my parents 
would have had the wherewithal 
to have bought an extra vowel 
for that birth certificate way back 
when.  Kirik, anyone?

A graduate of  the University 
of  North Texas, Kirk McCarley is 
a Certified Professional Coach as 
well as a Professional in Human 
Resources (PHR) and SHRM-
CP Certified. He also is a Pro-
duction Assistant for both college 
football and basketball for ESPN 
and leads group cycling classes 
as a Certified Spinning instruc-
tor. Contact kirk@theseedsower-
coach.com, theseedsowercoach.
com, or call  314-677-8779.

t hepear lRB.com
850.588.2882

63 Main  St ree t   |  Rosemar y  Beach ,  FL  32461

Please note that 20% gratuity will be added 
to all orders. Beer + wine available; 

inquire when placing order. *Please enter through
the gated entrance at the Veranda.

Orders may be picked up curbside 

in front of the hotel or on the 

Havana Beach Veranda*.

DINING UPDATE

Curbs ide  To-Go D in ing
I S  N O W  A V A I L A B L E !
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for the following month’s issue.

A Pastor’s Ponderings

By rev. Pete hyde

It was just before dusk when 
we headed out the door for a 
quick walk to get a little exer-
cise and get out of  the house.  I 
worked in the yard all afternoon, 
so the walk was not as brisk as it 
should have been.  Highway 30A 
was eerily quiet.  The beaches 
are closed.  Most businesses have 
elected to close.  The few res-
taurants that are open are doing 
carryout only.  Minutes would 
go by without a car passing us as 
we walked the lonely bike path. 

Only the occasional remaining 
group of  spring breakers on golf  
carts or bicycles went by, oblivi-
ous to the need for them to go 
home. The evening air was filled 
with songs of  birds saying their 
good nights and calling their 
families to roost for the evening.  
All would be quiet before too 
long.

My thoughts wandered to 
morning worship.  It was a little 
different.  The sanctuary was 
empty except for those respon-
sible for leading worship. We 
had no idea how many people 
were “out there” watching us 
on Livestream. There was no 
way to know whether we “con-
nected” with them. Adjust-
ments had to be made to fit 
the new format. Methods had 
to be changed, but the mes-
sage would be the same. With a 
little nervousness we started the 
service. As we moved through 
the music, I felt the Spirit move 
also. Even though the vacant 
room starred back us, we could 
picture each face (because we 

know where everyone sits, LOL), 
and hear each voice. Though we 
weren’t in physical proximity we 
felt the presence of  the congre-
gation through the work of  the 
Spirit. Though we were divided 
by space, we were together, uni-
fied by the Spirit.

I thought about the thousands 
of  churches across the coun-
try and around the world that 
had to “worship” in the same 
way. Maybe this was good for the 
Kingdom in one way. There was 
no dividing up and heading to 
our respective buildings with our 
respective labels and styles. We 
all gathered with our families, 
whoever they might be, and in-
tergenerationally worshiped. No 
sending the kids and teenagers 
to “their” worship and us doing 
“our” worship. We gathered as 
they did in first century churches, 
without labels and divisions and 
worshipped God through the in-
dwelling of  the Spirit with our 
families.

The whip-o-rill begins its 
lonely call and the great horned 

owl in the woods behind the 
house beckons the arrival of  
night. The eerie quiet settles in 
a little more deeply. Yes, it has 
been a Sabbath day and it has 
ended in the quiet serenity of  
God’s Spirit. During these trying 
times, please take the opportu-
nity to spend time in God’s pres-
ence.  Our busy lives have been 
forced to slow down.  Slow down.  
Be with God. “Praise be to the 
Lord, for he has heard my cry for 
mercy. The Lord is my strength 
and my shield; my heart trusts 
in him, and he helps me. My 
heart leaps for joy, and with my 
song I praise him. The Lord is 
the strength of  his people, a for-
tress of  salvation for his anointed 
one. Save your people and bless 
your inheritance; be their shep-
herd and carry them forever. 
(Psalm 28: 6-9) Let this be our 
prayer today and this week.

Rev. J. Pete Hyde, Senior Pastor
Santa Rosa Beach  
Community Church
850-267-2599; srbcc.com 

COMMUNI Y CHURCH 
a place: for l:JOU 

Community Church of Santa Rosa Beach
3524 Hwy. 98 W, Santa Rosa Beach, FL 32459

SRBCC.COM  
LiveStream© live.srbcc.com

 (850) 267-2599  •  On Facebook
Sunday School 8:45 a.m.  •  Worship 10:00 a.m.

A Christian Church committed to saving souls, 
worshiping, discipling, preaching, teaching,  

serving and living the Word of God. 

4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF!
YOUR Gym offering 

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.
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edwardjones.com
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Shelley F Albarado 
Financial Advisor

2166 West Highway 
C30a 
Suite C 
Santa Rosa Beach, FL 
32459 
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NEW POOL CONSTRUCTION,
SERVICE & REMODELING

Commercial • Residential
185 N. Holiday Rd., Miramar Beach, FL |  850.650.3747

WE’VE 
MOVED

Authorized

Sales & Service

Locally Owned & 
Operated 

Since 1980

SERVICE CALL
$50 OFF

Including but not limited to replacement or repair 
of motors, salt systems, heaters, filters, pumps

Must present coupon at time of service

RE-PLASTER 
GUNITE POOLS

$125 OFF

Jandy Salt 
System Upgrade
FREE
Must present coupon at time of service

Over $1000.00 Value!

With new pool 
construction

Does not include electrical installation
We service filters, salt systems, pumps, 
heaters & almost anything related to pools

Must present coupon at time of service

 

 

 

 

www.30acookiesandicecream.com

Call of the Waves
By rick Moore

After months of  cool weather, 
and weeks of  feeling cooped in-
side, many of  us start to hear 
the call of  the waves. If  you 
close your eyes, it’s easy to pic-
ture the sandy beach calling you 
ashore. The feeling of  the warm 
sun beaming down on your face 
beckons you. The breeze of  fresh 
air blowing in the wind is sum-
moning you. The scent of  salt in 
the air invites you to relax. But 
above all these wonderful at-
tributes of  the Emerald Coast, 
there’s nothing that can com-
pare to the waves. Riding a jet 
ski, surfing, or water skiing are 
just a few ways people can enjoy 
“catching waves.”

Leaving Destin Harbor and 
entering the Gulf  of  Mexico in 
any vessel can be a bit choppy 
at times. But head out fifty miles 
into the Gulf  on a windy day, 
and you will discover what real 
adventure is all about. The differ-
ence between six foot waves and 

nine foot waves may not sound 
like much, but if  you are ever 
in a boat with huge waves toss-
ing you around, I hope you have 
some Dramamine to take. Sud-
denly, what is exciting can turn 
scary. While a wave can be fun 
and thrilling, there are many im-
ages taken of  tsunamis that serve 
to prove waves can also destroy 
whatever is in their path.

There are real waves and then 
there are figurative waves. We 
will all experience both waves 
of  grief, and waves of  joy dur-
ing our lifetime. We have little 
control over most of  these waves. 
That is why we need waves of  
wisdom to guide us. By waves, I 
mean multiple sources of  wisdom 
we can find to daily influence us. 
Wisdom can come from reading 
books, podcasts, good friends, 
family members and mentors.

According to an ancient 
myth, a student went to Socrates 
and asked to be taught wisdom. 
Socrates replies, “Walk with me.” 
The student followed Socrates 

across the sandy beach and into 
the waves. Suddenly, Socrates 
placed his hands on the young 
man’s head and quickly forced it 
under the water. The young man 
fought his way to the surface and 
began to gasp for air. Socrates re-
leased the student’s head, turned 
and walked away. The student 
was in shock. He asked the mas-
ter, “Why would you do such a 
thing?” Socrates calmly replied, 
“When you desire wisdom as 

much as you desire to breathe, 
then you shall have it.”

As smart as Socrates was, his 
generation knew very little about 
waveforms. The radio waves that 
cause a stereo to play music from 
a local radio station were never 
experienced by Socrates. Like-
wise, there are many waves we 
do not understand today. We use 
terms to try and explain what 
we mean by saying “this person 
is putting off good vibes,” or “I 
get bad vibes from that person.” 
But are those real detectable 
waves? These “vibes” may sound 
mystical, but they are backed up 
with hard science. Research has 
proven that negative thoughts 
emit different brain waves than 
positive thoughts. The study of  
neuroplasticity has also shown 
a significant difference between 
positive and negative thoughts 
on brain development. Both 
physical and mental health are 
affected by our positive or nega-
tive brainwaves.

Wisdom is kind of  like a radio 
that picks up on waves which 
may otherwise be undetected. 
We are constantly being bom-
barded by good and bad waves. 
Wisdom helps us identify what to 
tune into and what to tune out. 
It’s our choice which waves we 

want to listen to. Waves of  wis-
dom beckon us to a place of  bliss, 
removing the static from our life. 
While it may be uncertain when 
you will be able to enjoy water 
activities this season, here are a 
few “waves” you might want to 
catch: whatever is true, whatever 
is noble, whatever is right, what-
ever is pure, whatever is lovely, 
whatever is admirable—if  any-
thing is excellent or praisewor-
thy—think about such things. 
Perhaps this is a good time for all 
of  us to “wave” goodbye to our 
negativity.

Rick Moore is Communications 
Pastor at Destiny Worship Center in 
Miramar Beach. 

Don’t Miss Out On Our Next Issue! For advertising 
information call, 850-399-0228

SoWal Life is printed and delivered to every home & business in  
Santa Rosa Beach and 30A each month! 
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Where the South Comes for Smiles

PCB Location: 
309 Richard Jackson Blvd #102
Panama City Beach, FL 32407

20 YEARS OF AWARD WINNING COSMETIC DENTISTRY & CUSTOMER SERVICE
Free Cosmetic Consultations

(850) 502-8122   |   PCBDentist.com

Destin Location: 
4635 Gulfstarr Dr #200

Destin, FL 32541

30A Olive Oil’s Recipe of the Month; Cooking through the Crisis
Efforts to “flatten the curve” 

have us all spending a lot more 
time at home, and many people 
are turning to their kitchens to 
find comfort in cooking. No only 
is cooking a source of  entertain-
ment as well as sustenance, it can 
also be a coping mechanism for 
dealing with anxiety during these 
uncertain times. 

In the era of  social distancing, 
many people are finding com-
munity in sharing pictures and 
videos of  baking on social media. 
Several studies suggest baking 
in particular may be beneficial 
for mindfulness...something we 
could all use right now. Many 
people find baking to be calming 
and mediative; and since it typi-
cally requires your full attention, 
it can be a welcome distraction 
from everything else happening 
in the world. With nowhere to 
go, there is now more time than 
ever to discover the joy of  cook-
ing or try more labor-intensive 
recipes that seemed intimidating 
in busier times.

Lemon Rosemary Olive Oil Cake

Ingredients
Cooking Spray

2 Tbsp. All-Purpose Flour
3 cups All-Purpose Flour
2 Tsp. Baking Powder
1/2 Tsp. Baking Soda
1/2 Tsp. Salt
1.5 Cups Granulated Sugar
1/2 Cup Rosemary Olive Oil
1/2 Cup Fat-Free Milk
1/2 Tsp. Grated Lemon Rind
1/4 Cup Fresh Lemon Juice
1/2 Tsp. Vanilla Extract
1/4 Teaspoon Lemon Balsamic 
Vinegar
3 Large Eggs
Icing Ingredients 
1 Tbsp. Fresh Lemon Juice
1 Cup Powdered Sugar
Optional: Fresh rosemary sprig

Directions
Preheat the oven to 350 de-

grees (reduce temperature by 25 
degrees for glass pans).

Coat a 10-inch tube pan with 
cooking spray; dust with 2 Tbsp. 
flour.

Weigh or lightly spoon 13.5 
ounces flour (about 3 cups) into 
dry measuring cups; level with a 
knife.

Combine flour and the next 
4 ingredients (through salt) in a 
large bowl.

Place granulated sugar and 

next 7 ingredients (through eggs) 
in a medium bowl; beat with 
mixer at a low speed for 2 min-
utes, or until smooth.

Add to flour mixture; beat 
until blended.

Pour batter into the prepared 
pan. Bake at 350 degrees for 

30-35 minutes or until a tooth-
pick inserted in the center comes 
out clean.

Cool in the pan for 15 minutes 
on a wire rack, then remove from 
the pan to cool completely on a 
wire rack.

Icing Directions:
Combine powdered sugar 

and 1 Tbsp. Lemon Balsamic 
Vinegar, stirring until smooth.

Drizzle sugar mixture over 
cake.

Garnish with rosemary sprig, 
if  desired.

Lemon Balsamic Vinegar and 
Rosemary Olive Oil are available 
to purchase at 30A Olive Oil Co. 
30A Olive Oil Co. features some 
of  the highest quality olive oils, 
balsamics, and sea salts from 
around the world. Their oils and 
vinegars are bottled right in Inlet 
Beach, FL. Although their store is 
temporarily closed, products are 
available for curbside pickup or 
home delivery (within a 10-mile 
radius) as well as USPS deliv-
ery. During the month of  April, 
Lemon Balsamic Vinegar and 
Garlic Extra Virgin Olive Oil are 
15% off. Go to 30aoliveoil.com 
to purchase or find more recipes. 
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30A Area Restaurants Offering Curbside Pick Up/Take Out:
30A Burger
850.909.0600, 30aburger.com, 
12805 US-98 E101, Inlet Beach

98 Bar-B-Que
850.622.0679, 98bbq.com,  
5008 US-98, Santa Rosa Beach

Amavida Coffee
850.213.1965, amavida.com,  
25 Central Square, SRB

Amici 30A Italian Kitchen
850.909.0555, 12805 US-98 
R101, Rosemary Beach

Amigos 30A Mexican Kitchen
850.909.0444, 12805 US-98 
Q101, Rosemary Beach

Angelina’s Pizza and Pasta
850.231.2500, angelinas30a.
com, 4005 E. Co. Hwy. 30A, 
SRB

Barbacoa Mexican Grill 
850.909.0123, eatbarbacoa.

com, 12805 US-98 T101, Inlet 
Beach

Basmati’s Asian Cuisine
850.267.3028, basmatithirtya.
com, 3295 W. Co. Hwy. 30A, 
SRB

Big Bad Breakfast
850.532.6952, bigbadbreakfast.
com, 10711 E. Co. Hwy. 30A, 
Rosemary Beach

Black Bear Bread Company
850.213-4528, blackbear-
breadco.com, 26 Logan Lane, 
Unit G, SRB

Blue Mabel
850.744.0040, bluemabel.com, 
2260 W. Co. Hwy. 30A, SRB

Brozinni Pizzeria
850.231.4544, brozinni.net, 
4101 E. Co. Hwy. 30A, SRB

Bruno’s Pizza
850.231.1699, brunospizza30a.
com, 6652 E. Co. Hwy. 30A,  
Watersound

Café Tango, 
850.267.0054, cafetango30-a.
com, 14 Vicki Street, SRB

Café 30A
850. 231.2166, cafethirtya.com, 
3899 E. Co. Hwy. 30A, SRB

Chanticleer Eatery
850.213.9065, chanticleereatery.
com, 55 Clayton Lane, SRB

Chiringo
850.534.4449, chiringograyton.
com, 63 Hotz Avenue, SRB

Christiano’s Italian Restaurant 
and Pizzeria
850.267.2185, christianospizza.
com, 4942 US-98, SRB

Cowgirl Kitchen
850.213.0058, cowgirlkitchen.
com, 54 Main Street, Rosemary 
Beach

Crabby Steve’s
850.231.0999, High Pointe  
Resort, Rosemary Beach

Crust Restaurant & Authentic 
Pizza 
850.6221.022, Menu on  
Grubhub.com, 4821 US-98 
(South Haven Plaza) SRB

Cuvee 30A
850.909.0111, cuvee30a.com, 
12805 US-98, D101, Inlet 
Beach

Elmo’s Grill
850.267.2299, elmosgrill.com, 
6931 Co. Rd. 30A, SRB

Fat Daddy’s Pizza,
850.267.4992, fatdaddyspizza.
com, 4942 US-98 W. SRB

FOOW Watercolor
850.534.5050, foow.30a.com,  
34 Goldenrod Circle, SRB

George’s at Alys Beach
850.641.0017, georgesatalys-
beach.com, 30 Castle Harbour 
Drive, Alys Beach

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

3899 East Scenic Hwy. 30A, Seagrove Beach · 850.231.2166  · cafethirtya.com

CONSISTENTLY DELICIOUS SINCE 1995!

      Dining

Authentic Italian Cuisine • Fresh Handmade Pastas Authentic Italian Cuisine • Fresh Handmade Pastas 
Brick Oven Pizza • Fresh Gulf SeafoodBrick Oven Pizza • Fresh Gulf Seafood

4821 U.S. Hwy. 98
Santa Rosa Beach

Shoppes of South Haven

850-622-1022 
Tue-Fri 5pm-9pm, 
Closed Sun-Mon

Delivery 
& Curbside 

Service

See menu at
 GrubHub.com

THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF
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FOOW30A.COM

(850) 534-5050

34 Goldenrod Circle

Santa Rosa Beach,  FL 32459

Please note that a 20% gratuity will be added 
to all orders. Beer + wine available; 

inquire when placing order.

Orders may be picked up 

curbside in front of the 

FOOWshoppe.

A  D I N I N G  U P D A T E
F R O M  F O O W

C U R B S I D E  T O - G O  D I N I N G
N O W  A V A I L A B L E !

FOOW_SoWalLife_April_3-20.indd   1 3/23/20   2:40 PM

Grayton Corner Café
850.792.6331, graytoncorner-
cafe.com, 14 Clayton Lane, 
SRB

Grayton Seafood Company
850.213.3683, graytonseafood.
com, 50 Uptown Grayton Cir-
cle, Ste.1, SRB

Havana Beach Bar & Grill
850.588.2882, 63 Main St., 
Rosemary Beach

Hurricane Oyster Bar
850.231.0787, hurricaneoyster.
com, 37 Logan Lane, SRB

La Cocina
850.231.4021, lacocina30a.com, 
10343 E. Co. Hwy. 30A, Inlet 
Beach

Local Catch Bar and Grill
850.622.2022, localcatch30a.
com, 3711 W. Co. Hwy. 30A, 
SRB

Los Rancheros
850.622.0754, 3906 US-98, 
SRB

Nanbu Noodle Bar
850.353.3456, nanbunoodlebar.
com, 26 Logan Lane, Unit C, 
SRB

Old Florida Fish House
850.534.3045, oldfloridafish-
house.com, 33 Heron’s Watch 
Way, SRB

Pizza By the Sea
850.267.2022, pizzabythesea.
com, 95 Laura Hamilton Blvd., 
SRB

Redd’s Fueling Station
850.325.0252, 2320 W. Co. 
Hwy 30A, SRB

Sally’s By the Sea
850.267.2016, 2320 W. Co. 
Hwy. 30A, SRB

Shades Bar & Grill
850.231.9410, shades30a.com, 
10952 E. Co. Hwy. 30A, Inlet 
Beach

Shaka Sushi and Noodle Bar
850.909.0030, shaka30a.com, 
13625 US-98 E., Ste. 5, Inlet 
Beach

Shunk Gulley Oyster Bar
850.622.2733, shunkgulley.com, 
1875 S. Co. Hwy. 393, SRB

Siam Thai Cuisine
850.399.4012, 2078 US-98 W., 
Unit 104, SRB

South of Philly 30A
850.622.1055, southofphilly30a.
com, 1598 S. Co. Hwy. 393, SRB

Southside Slice
850.213.4611, slice30a.com, 74 
Town Hall Rd., 1B, Rosemary 
Beach

Stinky’s Fish Camp
850.267.3053, stinkysfishcamp.
com, 5960 W. Co. Hwy. 30A, SRB

Surfing Deer
850.213.4300, surfingdeer.com, 
2743 E. Co. Hwy. 30A, SRB

The Perfect Pig
850.231.0701, theperfectpig.com, 
4281 E. Co. Hwy 30A, SRB

Seagrove Village Market Café
850.231.5736, seagrovevillage-
market.com, 2976 S. Hwy. 395, 
Seagrove Beach

The Shrimp Shack
850.231.3799, 2236  
E. Co. Hwy. 30A, SRB

Trattoria Borago
850.231.9167,  
boragorestaurant.com,  
80 E. Co. Hwy. 30A, SRB

Vue on 30A
850.267.2305, vueon30a.net, 
4801 W. Co. Hwy. 30A, SRB
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The Day The Music Died, Again.
By Shannon ireland

This article title is not meant 
to compare to the meaning of  
Don McLean’s song American 
Pie, referring to the loss of  some 
iconic musicians. However, there 
is something happening here, 
and it is affecting our local music 
scene. There is no denying that 
what is going on in the world 
today has directly affected many 
industries, some more than oth-
ers. The COVID-19 pandemic 
has shut down virtually every in-
dustry except grocery stores. The 
dine-in restaurants that can be 
open, are mostly operating at a 
loss. Bars, rentals, retail, beaches 
and everything Florida is loved 
for…are all CLOSED.

Let’s’ talk about the music, 
and the day it died….again. The 

musicians in this area 
make the vast majority 
of  their money dur-
ing spring break and in 
the summer. Yes there 
are off season gigs, but 
they are few and far 
between. Normally 
during the off season, 
the musicians master 
their art, write songs, 
collaborate with oth-
ers, and pick up any gig 
they can. Most of  them 
are smart about saving 
during the busy season 
to make it through the 
off season.

I have seen on social 
networks, people mak-
ing comments to the 
musicians such as “well 
I guess they will need to 
go out and get a real job now.” 
Those folks have no clue. First 
of  all, the majority of  the local 
musicians already supplement 
their incomes with “real jobs.” 
The lucky ones are working in 
the music business while also 
performing when they can. Sec-
ondly, the musicians aren’t strik-

ing it rich out there. They are 
not doing it for the money, but to 
support the passion they have for 
music, and entertaining all of  us.

Today is the day the music 
died, again. We are all on the 
struggle bus, together here. 
Here’s a solution for those of  you 
that want to help out. I am not 

going to pick and choose which 
musicians to promote here, but 
this is what you can do to help. 
Most people are working from 
home, or are at home and out of  
work for now. Let’s all make that 
extra effort on social networks 
to watch our favorite musicians 
and their live feeds performing. 

SHARE those feeds live, 
ENCOURAGE your friends 
to share it too! Let’s have as 
many people as we can blast 
this out everywhere as it hap-
pens. Most of  the live feeds I 
see are on Facebook, simply 
click share. The single most 
helpful thing you can do is 
tip these musicians online. 
It is easy, they usually have a 
sign or a link to click connect-
ing to their funding source 
such as Venmo or PayPal. 
If  you are unable to chip 
in financially, Share, Share 
and Share some more!! Let’s 
have these live feeds seen and 
heard as much as possible.

Let’s all help to bring the 
music back to life! When ev-
erything is back to normal, 
and it will be, I want to make 

sure these extremely talented and 
dedicated musicians are able to 
jump back in and do what they 
do best. Create, perform, and 
entertain.

Shannon Ireland is co-founder 
of  30A Songwriter Radio Music 
& Coffee in Santa Rosa Beach.

AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109
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SUNDAY WORSHIP SCHEDULE:
 8:00 am: Holy Eucharist Rite I
 9:00 am: Children’s and Adult Christian Formation 
 10:30 am: Holy Eucharist, Rite II w/Sanctuary Choir

WEEKDAY WORSHIP SCHEDULE:
  The DAILY OFFICE: Scripture readings, collects, and prayers from  

 the Book of Common Prayer 
Monday – Friday 
Morning Prayer: 9:00-9:30am   Evening Prayer: 4:30-5:00pm

  CELEBRATE THE SAINTS! A casual Holy Eucharist & Healing service 
 commemorating the saints of the Church.

 Wednesdays  12:00-12:45am 
 
  CENTERING PRAYER and Contemplative Christianity Discussion
 Thursdays 
 Centering Prayer: 10:30-10:50am 
 Discussion Group: 11:00-12:00 (in Hughes Library) 

Christ The King  
Episcopal  
Church 
480 N. Co. Hwy 393 
Santa Rosa Beach, FL 32459 
www.christthekingfl.org 
(850) 267-3332

Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.

Musical Distancing
By liSa cyr

Here I am social distancing 
on my back porch. A light breeze 
gently shaking the leaves, while 
puffy white clouds float beneath 
a blue sky. School is out and I 
can hear children playing in the 
streets, hopefully social distanc-
ing themselves from each other. 
Our outdoor cat, Mocha, is re-
laxing into a deep sleep.  She is 
one big brown oblivious poof  ball 
of  fluff. Not a care in the world. 
So now what? I can only drink 
so much sweet tea while waiting 
for the official “ok” for my piano 
students to return. 

Just think, two weeks ago our 
primary focus was toilet paper 
and hand sanitizer gel.  Now we 
are waiting for a virus to tell us 
when we are returning to nor-
mal, like in the “Twilight Zone”.  
I just received a message on my 
cell phone that those age 65 and 
over should not even leave their 
front door. It reminded me of  
those emergency announcements 
we used to see on TV saying, 
“this is a test, this station is con-
ducting a test of  the Emergency 
Broadcasting System...if  this had 
been an actual emergency…”.  It 
usually interrupted my “favorite 
program”.  

When the emergency is over, 
do we really want to return to our 
same “favorite program”?  Our 
fast-paced society reminds me of  
the now outlawed “roundabouts” 

at playgrounds.  Spinning so fast, 
centrifugal force eventually tak-
ing over sending us flying off or 
just barely holding on.  Life can 
be that way.

There are ways to reduce 
centrifugal force. Slow down. 
Playing a musical instrument is 
soothing, challenging, fun, pro-

ductively time consuming, and 
rewarding.  An activity we can 
do inside or outside, privately or 
in a group setting.  Some of  us 
have musical instruments around 
our home. Now is a good time to 
open them up and begin experi-
menting.  You can’t go wrong, 
just have fun and a free spirit. 

Try finding the notes from your 
favorite song.  If  you have several 
children, try forming a stomp 
percussion group using things like 
a wood block, coffee can, bucket, 
shaker, or yes those empty toilet 
paper rolls!  Get on YouTube and 
pick out stomp type music with a 
fun beat.  Have them play along 
with it.  Encourage them to cre-
ate their own music from that ex-
ample.  For older children, they 
can get together and try to form 
their own “band”.  Our three 
children did that every summer 
break. During their college years, 
they performed together regu-
larly around Tallahassee, FL and 
recorded two original albums.  
The band’s name was “Quiet 
People”.  

There are a variety of  online 
websites that have keyboards and 
music learning games such as: 
•  www.onlinepianist.com/v

 irtual-piano  (online keyboard 
with letters on keys)

•  www.classicsforkids.com/
games.html (games)

•  www.musictechteacher.com/
music_quizzes/music_quizzes.
htm (games)

For middle schoolers and up:
• www.musictheory.net/exercises

There does come a time when 
a teacher is needed to refine and 
define musical skills.  Some stu-
dents study with a teacher right 
away.  While others, develop an 
interest and then seek greater 
ability and understanding from 
a teacher.  During this “at home 
time” our teachers offer on-
line lessons with platforms such 
as: Zoom, Skype, or Facetime.  
Eventually, you may change over 
to “in-person lessons” here at the 
studio or remain online.  The 
best scenario is an in-person pri-
vate lesson because teachers are 
able to tweak hand positions, fin-
gers, and help a student quickly 
resolve a playing problem.  

Studio 237 Music Lessons 
is located in Santa Rosa Beach, 
FL.  Our teachers seek to pa-
tiently help you succeed on your 
instrument.  Give the studio a 
call to schedule a visit, ask ques-
tions, or get started with lessons 
at 850-231-3199.  Our website 
is www.Studio237Music.com 
where you can learn more about 
our teachers, instruments, studio, 
rates, and more.  Email is Studio-
237Music@gmail.com.  
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Locally Owned • Best Prices In Town!  
Miramar Beach 10745 Emerald Coast Pkwy • 850-460-7970
Santa Rosa Beach 4552 US Hwy 98 West. • 850-267-0990

Interiors, Home Décor, Local Artists, Gifts And More...

Visioning Through a Crisis 

By rachel ruSSell

With the world being on a 
literal shut down the last few 
days, many of  us have had to 
come to a place of  PAUSE. In 
this PAUSE, we can fall into 
the trap of  worry and fear and 
become immobilized. But for 
those of  us whose passion is vi-
sioning, there is an excitement 
that arises, because the PAUSE 
is allowing all of  us to reposition 
ourselves for greatness.

My name is Rachel Russell 
and I am an entrepreneur and 
Vision Coach, because I love to 

help people on their path to suc-
cess. My specialty is that I take 
things from the vision realm, 
strategize and bring it to a place 
of  execution. Let me tell you 
why I’m excited for this season.

The Japanese word for crisis 
is (危危 = kiki) and it means op-
portunity. I sense that this time 
of  PAUSE has been set because 
there are things that we have 
been designed to do that many 
of  us have been putting on the 
back shelf, because we were 
caught up with our everyday 
lives. Some of  you have bestsell-
ing books that need to be writ-
ten. Others need to finish some 
vital schooling. There are some 
of  you that have million-dollar 
business ideas but because you 
have been so focused on your 
jobs, years have passed by and 
the ideas are just sitting in the 
back of  your mind waiting to be 
released.

Some of  you haven’t spent 
much time with your children 
or your spouse, and now you 
are getting caught up with some 
quality family time. And then 

there are some that need to con-
centrate on your health.

Whether this PAUSE is 
meant for a season of  creativ-
ity, completion, bonding or a 
restoration, this PAUSE was de-
signed to catapult you to a new 
place of  success. 

Taking time to vision in this 
season of  PAUSE will be a 
beneficial activity. Ask yourself, 
when this is over, and believe 
me it’s going to end at some 
time, where do I want to be? I 
mean “Netflixing and chilling” 
was cool for the first week, but 
what if  this lasts for six months? 
Are you prepared to “Netflix 
and chill” or do you want to 
look back and say thank you for 
this time of  PAUSE?

This crisis hit my coun-
try, Trinidad and Tobago, on 
Monday, March 16, 2020, and 
all schools had to shut down. I 
owned a prestige day care and 

preschool. No school means 
no income for me. By March 
17, I strategized with my team 
and was able to create three 
additional businesses. This pro-
cess was fairly smooth, because 
these businesses were part of  my 
larger vision from before and I 
already had the foundation in 
place. Today is March 24, and 
we have already launched two 
of  the business initiatives, with 
the third one coming soon.

How was I able to turn a 
negative situation around? I 
asked myself  what I was putting 
off during my busy season and 
how I can execute it now so that 
it is beneficial for me, my family 
and, of  course, the wider com-
munity.

Take a step back! Look at the 
bigger picture! Is there an op-
portunity waiting for you at this 
time?

Encouragement during this 

season is, don’t fall into the 
trap of  worry and fear. There is 
much that can be done at this 
time to further your path to suc-
cess. Be safe and remember, this 
is your time to step into great-
ness!

Local Rachel Russell is the found-
er of  Full Quiver Services Ltd., ser-
vices that support families. She is the 
Visionary on the Board of  Directors 
and spearheads the strategic direction 
of  the company. Rachel has been in 
the field of  small and medium busi-
ness management from age 18 and 
has successfully pioneered Full Quiver 
Services Ltd. for the last 12 years. She 
has a passion for development, excel-
lence and service, and it is her mission 
to develop future leaders that people 
can trust, emulate and follow. She has 
also launched two catering companies 
and a holding company, while a proud 
member of  the John Maxwell Team. 
Her consulting business is designed to 
help turn big ideas into reality.

Don’t Miss Out On Our Next Issue! For advertising 
information call, 850-399-0228

SoWal Life is printed and delivered to every home & business in  
Santa Rosa Beach and 30A each month! 

Fine bas relief  plaster paintings 
& Venetian Plaster

SimpleSovereign@gmail.com
(850) 525-4800
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WATER | MOLD | FIRE | REMODEL

YOUR LEADERS
In Quality Repair & 

Restoration

877-307-3088
Main Office: 5480 Hwy. 98 

Santa Rosa Beach, FL
Visit www.apexisthere.com 

for more information

Santa Rosa Beach | Panama City Beach | Destin

2017 “Best of Houzz” 
Award Winner For 
Customer Service

Business

THE ALL NEW

Locally owned business 
for over 30 years.

850-837-4184
12273 Highway 98 West, Suite 116, Destin, FL 32550

www.aboutfaceblinds.com

About Face Blinds offers 
a wide range of products such as
Custom Window Shades
Custom Window Blinds
Custom Plantation Shutters
Custom Drapes and Motorization.

Five Energy Savings Myths

By chriS Balzar 
Now that most of  us are 

spending more time at home 
and using more energy, here are 
a few myths to help save energy. 
Let’s face it, saving energy has 
an important impact for all of  
us. Sometimes this advice can 
get confusing or contradicting 
and we decide to do nothing, 
so here are five popular energy 
saving myths.

Myth #1: Leaking tubs 
and faucets are not that big 
of  a deal.

Surprising, one faucet leak-
ing two drops of  water per sec-
ond will waste 200 gallons of  
water in a month. Two faucets 
will waste 400 gallons of  water. 
Now what if  the leak came from 
the hot water side? This puts a 
continual strain on your water 
heater and costs you money. In 
most cases a few cents washer 
will fix the problem. Tip: To 
check if  your faucet leaks, put 
a dry cup under the faucet at 
night. Check the cup when you 
wake up; no water, no leak… 

This is also a great activity if  
you have children at home.

 
Myth #2: I leave my ceil-

ing fans on because it keeps 
the room cool.

This is a common practice 
but don’t be fooled. Fans don’t 
cool the room, they only circu-
late air. We experience a cooling 
sensation from moisture evapo-
rating from our skin. Leaving 
fans on when we are not in the 
room wastes energy and money.

Myth #3: Closing off the 
vents in rooms which are 
not in use, improves your 
HVAC system’s output and 
efficiency.

Your HVAC system is sized 
for your entire home or a zone 
within your house. Closing off 
vents in certain rooms could 
actually lower the system’s ef-
ficiency. Plus, with forced air 
systems, closing off vents could 
create a buildup of  pressure in 
ducts which could cause cracks 
and gaps in ducts leaking con-
ditioned air. Tip: Change your 
HVAC filter.  Unchanged filters 
not only decrease air quality but 
put a strain on your system. It’s 
like trying to drink a milkshake 
with a tiny straw.  

Myth #4: Setting the 
thermostat lower in the 
summer cools down a 
home faster and likewise 
in the winter.

HVAC systems are designed 
to operate at maximum power 
when they are first turned on. 
They won’t produce cooler air 
just because the setting is set ex-
tremely low or high.  They will 
run longer wasting energy and 
money attempting to achieve 
arctic temperatures. The De-
partment of  Energy recom-
mends setting your thermostat 
to 78° to stay comfortable and 
save energy. Adding a ceiling 
fan will make you feel a few de-
grees cooler so you can increase 
the thermostat setting by a few 
degrees. 

Myth #5:  Appliances 

like TV monitors when off 
and not charging don’t use 
energy.  It is not necessary 
to unplug them.

Anything with a digital dis-
play, remote control or turns on 
instantly are constantly drawing 
energy. Charges for cell phones, 
cameras, tablets, are known as 
“energy vampires” for a reason. 
Even if  they are not attached 
to their device they continue 
to draw power from the outlet. 
Pull the plug or flip the switch 
on your power strip and start 
saving energy.

Saving energy and becoming 
more efficient does not have to 

be difficult or costly.  Anything 
we can do to save energy today 
has an impact on tomorrow.

Chris Balzer is Founder and 
President of  Emerald Coast Energy 
Solutions which is a Smile Provider 
Company. We provide smiles to our 
customers after installing our high 
energy efficient products, increasing 
comfort and lowering energy bills. 
For more information on how to save 
this summer and become energy effi-
cient, schedule an inspection by calling 
(850) 588-2870, visit www.trust-
eces.com or email wecare@trusteces.
com and Beat the Heat.

ENERGY TIPS 
by Emerald Coast Energy Solutions
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       Business

(850) 424-6979
www.ins-zone.com

HOME • AUTO • WIND • FLOOD
CONDO • BOAT • UMBRELLA

LIFE • LONG-TERM CARE
BUSINESS INSURANCE

Stay Connected
Our agents and customer service 

representatives are equipped with the necessary 
resources to continue business as usual without 
interruption. Except for physically visiting our 
office, it should be business as usual. We are 

closely monitoring COVID-19 and will maintain 
this protocol until the risk minimizes.

Thank You for Voting Us
Best Insurance Firm

9 Years in a Row!

Coronavirus and Potential Insurance Coverage

By victoria oStroSky

We’ve coined a new phrase for 
2020 – “social distancing.” And 
a word that, until now, had been 
reserved for online gaming and 
the Plague. “Pandemic.” With 
the Coronavirus, or COVID-19, 
it seems our worst fears as a soci-
ety have been realized. However, 
while we watch the news and self-
quarantine to help “flatten the 
curve” (another new phrase), we 

want to know exactly how we’re 
really doing and how painful this 
is going to be.

At the time of  this writing, 
Florida Gov. DeSantis has sus-
pended vacation rentals for two 
weeks; local authorities have 
closed many beaches and restau-
rants are only able to offer take-
out or delivery. No dining in and 
groups must be 10 people or less. 
Given this situation, any vacation-
ers have either already left, or are 
soon leaving.  

If  you own a rental property, 
what does this mean to your loss 
of  rental income? If  you own a 
business, what does this mean 
to business income coverage? Is 
this a covered claim? Can you 
get reimbursed from your insur-
ance policy? Depending on the 
claims stated, coverage may exist 
under general liability, D&O and 
E&O. It also may be possible that 
Workers Compensation coverage 

would apply if  any employee con-
tracted the virus on the job. 

That being said, however, the 
long and the short of  it is – it’s 
probably not covered. Accord-
ing to David Thompson, FAIA’s 
(Florida Association of  Insurance 
Agents) insurance nerd, “While 
the likelihood of  finding coverage 
under a standard ISO business in-
come policy for losses due to CO-
VID-19 is not zero, it is very un-
likely according to most insurance 
exerts I know and interact with.” 

Each carrier, along with its spe-
cific policy language, can vary. So, 
it’s always best to read your policy 
carefully. On most ISO policy 
forms, there are specific “triggers” 
in the policy language stipulat-
ing there must be direct physical 
damage to the property at the lo-
cation covered under the policy.  

What are some examples of  
triggers? A fire breaks out in the 
kitchen, causing your home, con-

do or business to be unusable for 
weeks or months. A leaking water 
heater damages your walls and 
floors, a hurricane blows your 
roof  off. These are examples of  
direct physical damage that would 
be considered a covered peril.

According to Insurance Jour-
nal, in an article written by Chris-
topher J. Boggs, there are two 
specific exclusions to note in the 
standard ISO policy forms:

“Discharge, dispersal, seepage, 
migration, release or escape of  
‘pollutants’ unless the discharge, 
dispersal, seepage, migration, 
release or escape is itself  caused 
by any of  the ‘specified causes of  
loss.’

“’[P]ollutant’ is defined in the 
form to mean: ‘any solid, liquid, 
gaseous or thermal irritant or con-
taminant, including smoke, vapor, 
soot, fumes, acids, alkalis, chemi-
cals and waste.’ A contaminate, 
particularly a biological ‘contami-
nant,’ is defined as a contamina-
tion of  food or environment with 
microorganisms such as bacteria, 
VIRUSES, fungi or parasites.”

So, based on these exclusions, 
and the standard 72-hour waiting 
period, since the “contaminant” 
can be killed by being disinfected, 
and the virus can only live on sur-
faces for a short period of  time, 
there would be no qualifying loss; 
therefore no coverage.

What about ‘civil authority’, 
you might ask. You must go back, 
again, to direct physical loss – 
there must be a physical loss from 
a covered peril that then causes 
the civil authority to prohibit use 
of  the location because of  a dan-
gerous physical condition.

Some of  the same ideas apply 

from above – the virus can be de-
stroyed via disinfecting and it has 
a short life on surfaces.

We’re still working our way 
through some murky waters. Our 
everyday lives have been severely 
disrupted due to new guidelines 
and decisions made at the local, 
state, and federal levels, as an at-
tempt to retard the spread of  CO-
VID-19 and protect Americans. 
Keep a close eye on upcoming 
bills as they move through Con-
gress.

Everyone is hurting right now, 
and insurance carriers are in un-
charted territory.  

The upshot of  it all is this – if  
you, as an insured, want to file a 
claim, we, as your agents, will be 
happy to assist and leave the deci-
sion making up to the carrier.

Everyone stay healthy out 
there!

Insurance Zone, owned by Joe and 
Lea Capers, is a full service commercial 
and personal lines insurance agency serv-
ing Destin, Miramar Beach, Santa Rosa 
Beach (30A) and Inlet Beach. Visit their 
Video Library on www.ins-zone.com 
and watch several informative videos 
on ‘Homeowners, Condo and Business 
Owners’ or call 850.424.6979. Vic-
toria Ostrosky, author of  this article, is 
an Agent/CSR with IZ. 

REACH 12,000 HOMES  
IN SANTA ROSA BEACH  

FOR ONLY $88.00



April 2020 South Walton Life   www.southwalton.life  Page 35

Business

ARTWORK BY DEBORAH RANKIN MATZ
Specializing in Coastal Sea Life

1858 North Country Hwy 393 
Santa Rosa Beach, FL 32459 
FB: Artwork by Deborah Rankin Matz 
850-375-3168 • Call today for a private showing

Affordable Estate Planning...  
Because Everyone needs a plan!

Attention Teachers and First Responders: Save 20% on all Plans!
First Responders Include 

Law Enforcement • Nurses • EMS Personnel • Firefighters

No one should have the state or the courts deciding their last intentions!...

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

Since 1988
Trusts & Wills • Commercial Litigation • Probate Law
Guardianship • HOA Matters & More

3999 Commons Drive West, Suite D, Destin • 850-650-7378 • destinlegal.com

 LAW OFFICE OF

GREG D. CROSSLIN

• Trusts & Wills 
• NFA Gun Trusts/Florida Gun Law
• Commercial Litigation 
• Business Law & Transactions
• Pest/Mold Litigation
• Agricultural Law & More

Since 1988

3999 Commons Dr. West, Suite D, Destin • 850-650-7378 • destinlegal.com
The hiring of a lawyer is an important decision that should not be based solely on advertisements. 

Before you decide, ask us to send you free written information about our qualifi cations and experience by contacting us online or by phone.

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films

Looking at The Law: Estate Planning and 
Covid-19 Novel Coronavirus

By GreG d. croSSlin

We know well that COV-
ID-19 is having a serious impact 
on our community and round 
the world. There are many un-
certainties surrounding each of  
us. The recent spread of  Coro-
navirus has caused many clients, 
friends and family members to 
contact our firm about Estate 
Planning during this pandemic. 
No one knows if  things will get 
worse. However, based upon 
how easy it appears that Coro-
navirus is spreading and its po-
tential mortality rate being rela-
tively high, it is something we all 
need to address. 

The numbers seem to indi-
cate that 80 percent of  the cases 
turn out to be relatively mild. 
The numbers also seem to sug-
gest that approximately 20% 
of  cases turn more severe. Just 
as you are preparing to protect 
your family by stocking up on 
food, medicines, etc., it is pru-
dent to ask “What should I do 

from a legal perspec-
tive?”

Let’s start with the 
basics: do you have a 
Will or Living Trust? If  
you do, make sure it is 
up to date and accurate. 
Do your plans reflect 
your intentions if  you 
were to die tomorrow?

Here are a few ques-
tions for review:

Is the named per-
sonal representative or 
successor trustee still 
the person you want to 
carry out your inten-
tions?

Have you correctly 
named all beneficiaries; 
are they still living; do you 
need to make any changes?

Is the beneficiary a responsi-
ble person? Should they receive 
their gift outright or should it be 
given to them in a trust for their 
long-term benefit? 

Are there new people in your 
life that need to be included? 
Are there others who need to be 
excluded from your plan?

Do you have your beneficia-
ries properly identified in in-
surance policies, your IRA or 
401(k) or annuity plans? Do they 
need to be changed? Remem-
ber, these do not pass through 
your Will and are likely not in 
your Trust; it’s important your 
are affairs in order.

Of  course, the above as-
sumes you have a Will. If  you 

don’t, then you really should ad-
dress the issue. Everyone needs 
a plan!

Do you have a Trust? If  you 
have a Revocable Living Trust, 
are your assets and property  
prepared to transfer to your 
Trust? With Coronavirus, many 
patients find themselves inca-
pacitated, hospitalized, and un-
fortunately, a high number on 
respirators. The time to prepare 
is now.

Keep in mind: 
The State of  Florida does 

not recognize handwritten Wills 
unless they are executed in the 
correct format as required by 
Law. 

All Wills must be signed in 
the presence of  two witnesses, 

who have signed the docu-
ments in each other’s pres-
ence. The best practice is 
to also have them nota-
rized at the same time. 

Most importantly, dy-
ing without a Last Will 
and Testament means that 
your estate will have to go 
through the legal process. 
The statutes clearly intend 
to make sure that your 
beneficiaries receive your 
estate through proper dis-
tribution. However, there 
is no guarantee that the 
state through the probate 
process will make sure 
that your gifts, bequeaths 
and property will go to the 

person you want them to. That 
is why everyone should focus 
on avoiding probate by getting 
good legal advice and help in 
advance of  any illness.

Issues to consider: 
Accuracy of  current Will or 

Trust; durable power of  attor-
ney and health care surrogate; 
access to original estate plan-

ning documents;  revocable liv-
ing trusts; is your Trust properly 
funded; are all assets identified 
and accessible; are the benefi-
ciaries correct; has an heir been 
identified on safe deposit boxes; 
are my wishes known to my per-
sonal representative?

We are all facing numerous 
uncertainties right this moment. 
Legal issues surrounding your 
Estate Planning, your Wills, 
Trust, and planning for your 
family, your future and the di-
rections of  your intent should 
not be one of  the things you 
have to worry about. 

Only you can decide when 
it is time to get a checkup. We 
suggest you get these matters 
addressed before COVID-19 
becomes a bigger issue. 

Be well, stay safe.
Greg D. Crosslin is the principal 

attorney at the law office of  Greg 
D. Crosslin, 3999 Commons Drive 
West, Suite D, in Destin, FL. Call 
850-650-7378 or visit www.destin-
legal.com for more information. 

Looking at

The Law
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•  Single & Multi Family 
Construction

•  Design Services  
and Development  
Counseling

•  Civil Engineers on Staff

•  Commercial 

www.buchananb.com • Call 850-420-1836
Headquartered in Santa Rosa Beach,  

serving all of Northwest Florida

Additions • Remodels • Kitchens 
Baths • Decks & more!

CGC# 1511538

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

Coronavirus Guide to Buying and Selling Real Estate
By danny MarGaGliano

In just a month, the coro-
navirus pandemic has turned 
just about everyone’s life upside 
down. We have seen changes in 
every way we conduct our daily 
lives. One of  the fantastic things 
happening throughout this pan-
demic that I’ve enjoyed watch-
ing is the ability of  people and 
communities to adapt. I’ve also 
noticed in the South Walton 
community, neighbors, subdivi-
sions, and businesses coming to-
gether to help one another.  

We have been understand-
ing each other’s needs. We have 
asked for help, and we have 
given support to friends, family, 
and strangers. Businesses have 
been changing and adapting to 
keep the doors open, and real 
estate is no exception.  

Although life has to continue, 
our most important concern 
must remain the health and 
safety of  each other. Here are 
some valuable tips for consum-
ers and real estate agents to take 
into consideration to stay safe 
from the coronavirus when sell-
ing or buying a home.

 •   It’s okay for realtors and buy-
ers to ask each other if  either 
party has recently traveled.

 •    Ask each other if  anyone has 
been in contact with anyone 
who has respiratory issues 
lately.

  •   Do not ride along with your 
realtor. Either follow them, 
or meet them at the house 
you wish to see.

  •   Limit the number of  people 
that are going to look at the 
property. Do not bring chil-
dren unless necessary.

  •   Ask your realtor if  you can 
virtually view a tour of  the 
property before going to see 
it.

 •   Do not assemble in one room 
with everyone. Instead, do 
the majority of  your talking 
outdoors, if  possible.

 •   Have one designated person 
to open and close doors.

 •   Bring plenty of  hand sani-
tizer and use it after coming 
into contact with surfaces or 
people
Realtors should be advised 

to avoid potential fair housing 
issues by asking ALL clients the 
same screening questions based 
on factual information from 
public health authorities.

 I am sure that you have heard 
that mortgage rates are fantastic 
right now. In fact, according to 
Dean Carrier, mortgage loan 
officer at BancorpSouth “inter-
est rates are the best I’ve seen 
in over 21 years in the business. 

And, although the market is 
volatile, current rates for 30 year 
fixed loans have been hanging 
out in the low 3% range. In fact, 
I have a couple of  borrowers 
locked in under 3%.”

For those of  you that cur-
rently own a home and plan on 
staying there for at least a few 
more years, you may want to 
consider refinancing. With rates 
as low as they are now, you could 

potentially find yourself  saving 
hundreds of  dollars per month 
on the mortgage. We are seeing 
and will see more remote clos-
ings that will be electronically 
signed. The majority of  banks 
do not allow electronic signing 
at this time, but that could soon 
change. 

We see so many changes in 
the way we are buying and sell-
ing homes. Some of  the changes 
may be temporary, and some 
might stick around for a long 
time. Even though investment 
properties and vacation rental 
sales have slowed down, pri-
mary residential home sales are 
remaining stable.

 In these uncertain times, we 
have found that more than any-
thing else, information is key 
to making the right decisions. 
Because of  this, I would like to 
make myself  available to anyone 
that needs help or advice. It does 
not matter whether or not you’re 
looking to buy or sell a property. 

Your phone call is welcome.
Danny Margagliano is a realtor 

with 30a Local Properties and can be 
contacted at 850-830-4747 or visit 
him at www.destinpropertyexpert.com. 
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Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls

SoWal life is direct 
mailed (US Postal 
Service) to every 
home and business 
in Santa Rosa Beach 
and Inlet Beach). If, 
for some reason, you 
are not receiving the 
paper, please contact 
your postmaster. 
You may also pick 
up a copy at the 
following locations: 
Publix Supermarkets, 
Gulfwinds Paddle and 
Surf, Gulf Place - near 
Sunrise Coffee, The 
HUB, Seagrove Glass. 

For more 
information, please 

call 850-399-0228.



April 2020 South Walton Life   www.southwalton.life  Page 37

SEAGROVE GLASS
                         ... in your neighborhood

MIRRORS
SHOWER DOORS
TABLE TOPS

GLASS REPLACEMENT
SERVICE

4935 E. CO. HWY. 30A SUITE 1               850-231-5450

AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067650Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY  
continued

Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach
850-210-9738 
Lynchpintax.com

Air Conditioning
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 
850-378-3779

Attorneys
GREG D. CROSSLIN
3999 Commons Dr. West
Suite D  Destin, FL  
850 650-7378 destinlegal.com

Auto Body
JOE BUMPER
Us Hwy. 98 E, Miramar Beach 
918-384-9166

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Carpets
EASY LIVING CARPETS  
& RESTORATION
Carpet-Upholstery-Water-Odor 
Water Damage & Mold Certified
www.easylivingdestin.com
850-420-4469/24 hrs

Contractors
BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
buchananb.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach
Full service dental lab
850-203-3004

CENTER FOR FAMILY &  
COSMETIC DENTISTRY
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach
850-622-1986

SAVI FLOORING
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Glass
SEAGROVE GLASS
Seagrove Beach 850-231-5450

Heating
AIRE SERVE HEATING &  
AIR CONDITIONING
Santa Rosa Beach 850-378-3779

Home Inspections
ACTION HOME INSPECTIONS 
Serving All of  the Emerald 
Coast! 850-461-5344   
actionhomeinspectionllc.org

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  
Offering Life, Group  
Employee Benefits and  
Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Lawncare & Landscaping
BLUE GREEN LANDSCAPE
Plant Nursery Store and Land-
scaping Serice. 6844 County 
Hwy. 30A, Santa Rosa Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach 
850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach
850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

Airport Service • Weddings 

Any Special Event 

Any Size Corporate Group
Allow us to Create your Next WOW Event for your Clients. 

Airport transfers: We service Panama City (ECP), 
Ft. Walton/Destin (VPS) and Pensacola airports (PNS).We can 
also book your transportation wherever you are traveling to.

We are also a destination management company that can plan 
and execute your next personal or corporate WOW event.

CALL FOR QUOTE!

850-774-8345 
455 Grand Blvd., 105-B-333

Miramar Beach, FL 32550

emeraldcoastluxurytransportation.com
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CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
EDDIE THE PAINTER
Free Estimates, Serving all  
of  South Walton 
347-848-6927

GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach
850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  
850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30 A

Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
30A LOCAL PROPERTIES
Danny Magagliano
Grayton Beach  850-830-4747
DestinPropertExpert.com

HOMES ON 30A  
STEWART HAIRE
Santa Rosa Beach
Luxury Certified 850-687-4450
Stewart.30apropertysearch.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step." 850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

ROOFING CONTRACTORS
Providence Roofing
Santa Rosa Beach
850-622-5555  provroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated.  
850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

MINH PC  
Repairs

Is this how you feel when
your computer crashes?

No worries... Call Minh.
850-376-3412

We’re in your Neighborhood

THE ABSOLUTE BEST ON THE 
EMERALD COAST

Commercial & Residential
• Repair & Installation of all roof systems 
• Roof Restoration, give new life to old roofs 
• No Rinse eco-friendly cleaning solutions
•  Most repairs carry and unheard of warranty 

for the “life of the roof systems.”

Proudly and gratefully serving the  
Emerald Coast for almost 25 years

850-622-5555
www.provroofing.com

Emerald Coast 
Grill Restoration

“Why Buy New, When I Can 
Restore it for You”

Grill Repair, Restoration & Cleaning
Light Welding & Fabrication

Terry Brown
850-598-3367

GrillRebuilder.com

Four Tips to Make Working 
from Home Work for You

The spread of  coronavirus is af-
fecting everything from travel plans 
to the supply of  toilet paper, and the 
workplace is no different. As we try 
to mitigate the spread of  the virus, 
many employees have found them-
selves suddenly working from home. 
It can be challenging and stressful 
to figure out how to make working 
from home work for you. Here are 
some tips to make your transition 
from the office to home a little easier. 
Set the Stage for Work

Create a space that looks and 
feels like your office. It doesn’t have 
to be a separate room, but a desig-
nated spot in your house that is dedi-
cated to work. Bring home your desk 
chair, decorations, second monitor, 
office supplies...whatever you need 
to help you be productive, comfort-
able, motivated to work. 

Avoid Distractions
Distraction is one of  the biggest 

challenges when working at home. 
A lot of  people who dreamed about 
working from home are now finding 
out how hard it is to actually focus 
on work when you are at home. It’s 
easy to get caught up doing house-
hold chores, entertaining the kids, 
binge watching the latest Netflix se-
ries or scrolling social media. Stay-
ing productive at home takes a lot 
more effort than it does in the office. 
“Think outside of  the box while 
you work ‘outside of  the box’,” Erin 
Bakker, principle at The Hive Cre-
ative Consulting, said. “Use your 
new setting as an opportunity to see 
things from a different angle and 
come up with creative solutions and 
innovative ideas.” 

Use Technology to Stay Connected
Use technology to replicate the 

personal interactions and collabora-
tion you have in the office. This is a 
new work experience, so we need to 
create new processes. Regular com-
munication is important to maintain 
relationships with colleagues, super-
visors and direct reports.. “It’s im-
portant to touch base regularly,” Ali 
Wiel, principle at The Hive Creative 
Consulting, said. “It’s hard to know 
who is working at what times as we 
all try to balance work and home 
life, so it is helpful to update every-
one with your schedule and what 
you’re working on.”
Be Flexible

Have grace for your team mem-
bers and yourself  as we all navigate 
through this new work landscape. 
Everyone is going to be less pro-
ductive during this time. This is 
uncharted territory for many com-
panies and employees, and it doesn’t 
help that we have a global pandemic 
going on at the same time. 

“We all need to have more pa-
tience and flexibility right now,” 
Sarah White, director of  public rela-
tions at The Hive Creative Consult-
ing, said. “It’s going to take time for 
all of  us to adjust and develop new 
routines.”

Parents, go easy on yourself; 
you’re essentially performing two 
full-time jobs. More screen time is 
inevitable and it’s ok. If  possible, 
adjust work hours to fit in with your 
children’s schedules and/or school-
ing. “If  you’re homeschooling while 
working at home, try homeschool-
ing first and then starting your 
work a little later than you normally 
might,” Bakker said. “Doing both 
simultaneously is sometimes more 
stressful than productive.”
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FURRY FANATICS
10% OFF 

PET SUPPLIES 

Offer expires 4/30/20 
Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach 

850-502-3433

EMERALD COAST  
ENERGY SOLUTIONS 

FALL SAVINGS 
$75 OFF RADIANT BARRIER 

$50 OFF BLOW IN INSULATION
Minimum Purchase Required. 

Offer expires 4/30/20 
Serving The Emerald  Coast (850) 588-2870

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 4/30/20 
12805 US Hwy. 98 # r102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 4/30/20 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

Offer expires 4/30/20 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767 

FOR THE HEALTH OF IT
10% OFF  

YOUR ORDER  
WITH THIS COUPON

Offer expires 4/30/20 
2217 West County Hwy. 30A

Santa Rosa Beach, 850-267-0558

LOCAL COUPONS

BLUE/GREEN  
LANDSCAPING

FREE ESTIMATES 

Offer expires 4/30/20 
6844 W. County Hwy. 30A Santa Rosa Beach 

850- 660-1934

TAMTECH POOLS
SERVICE CALL  

$50 OFF
W/ THIS COUPON 

PECAN JACKS 
ICE CREAM & CANDY

BUY ONE SINGLE SCOOP, 
GET A SECOND ONE FREE

Offer expires 4/30/20 
Gulf Place, On 30A across from Ed Waline  

Beach Access, 850-622-0011

INDOOR /OUTDOOR 
RENOVATIONS

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
Offer expires 4/30/20 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

Offer expires 4/30/20 
185 N. Holiday Rd., Miramar Beach

850-650-3747

THE AFFORDABLE 
HANDYMAN

$10 OFF W/COUPON

Offer expires 4/30/20 
706-332-2886

Serving South Walton, Destin and around the bay

THE GROUTSMITH
$50 OFF ORDER OF $500 OR MORE
$30 OFF ORDER OF $200 OR MORE

(WITH COUPON) 

Offer expires 4/30/20 
Serving Northwest Florida

850-367-3100

30A OLIVE OIL
 

BRING IN THIS COUPON FOR

10% OFF PURCHASE!
Not to be combined with other offers

Offer expires 4/30/20 
Located in 30Avenue, 12805 Hwy 98E Suite N101

Inlet Beach, 850-909-0099

HUMBLEMAN MEN'S 
STUDIO

$5 OFF  HAIRCUT 

Offer expires 4/30/20 
76 Arbor Lane, Grayton Beach

850-842-8423
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BOCA BOUTIQUE
30% OFF  

ONE REGULAR PRICED ITEM 
GOOD AT ALL LOCATIONS

Offer expires 4/30/20 
174 Watercolor Way Ste. 102

Santa Rosa Beach, 850-534-0002

!

!
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Call Lisa for a private showing: 
850-660-1962
Exclusively Marketed By:  

Lisa Hughley, Broker/Owner 
Classic Luxury Real Estate

MILLION DOLLAR MARKETING FOR ALL PRICE RANGES 
PRICELESS EXPERTISE!

Phenomenal 2 Bedroom, 2 Bath Condo 
#3103, Miramar Beach, Florida. Just Steps 
to the Beach! Fabulous Community Pet 
Friendly! $369,000.

28 S. Summit Drive, Santa Rosa Beach, 
Exceptional 4 Bedroom, 4.5 Baths with a 
Carriage House located .70 from the closest 
public beach entrance! Master on the Main, 
Guest Bedroom on the Main, Spa Patio 
with Wet Bar & Fireplace, Custom Built by 
Terry Crews, 3349 SF, $925,000! Off Hwy 393  
Close to Gulf Place! 

15 Nancy Drive, Santa Rosa Beach, Gorgeous 
3 Bedroom, 2.5 Bath, situated on an 
Oversized Corner Lot with Huge Wrap Porch, 
2 Car Garage, Renovated Kitchen with New 
Cabinetry, Bosch Professional Gas Cooktop 
& Range, Stainless Vent & More! $459,900

9100 Baytowne Wharf, Extraordinary 2 
Bedroom, 2 Bath with 1023 SF, Located 
in Observation Point North beside of The 
Marlin Grill in The Village of Baytowne Wharf! 
Huge Party Deck! $279,900!

1400 SF, Fabulous Location in Holiday Plaza, 
Miramar Beach! 12273 W. US Hwy 98 #111, 
New AC 2019, Only $504 in Holiday Plaza 
Monthly Fees! Only $250,000!

162 Cypress St. in Freeport, .89 Acre with 2 
Buildable Lots! No HOA! Close to the Bay! 
Includes a Well, Septic and Power, Existing 
50x35 Shop with 17x25 Game Room, $200,000!

50 Albatross Court, Gorgeous Ranch, 3 
Bedrooms and 2 Baths, 1754 SF, located in 
Emerald Walk on 30A, Close to the Beach! 
$429,900!

The Grand Sandestin 1 Bedroom, 2 Baths, 
Sleeps 6!  737 SF, Just minutes to The Village 
of Baytowne Wharf! $209,900

  UNDER CONTRACT   UNDER CONTRACT  COMMERCIAL SPACE FOR SALE

  MARAVILLA

   SOLD    SOLD    SOLD    SOLD

WATERSOUND BEACH, 70 S. Watch Tower, 4895 
SF, Elevator, Close to the Beach, $3,575,000!

DRIFTWOOD ESTATES, 543 Driftwood Estates, 
6587 SF, Bay Front with Double Lot, $4,150,000! 

5300 Tivoli Drive, Miramar Beach, Tivoli By 
the Sea III, 3 Bedroom, 3 Baths $550,000!

144 Spires Lane # 315, Gulf Place Caribbean 
2 Bedroom, 2 Baths, Gulf View! $480,000

  BAYTOWNE WHARF

   SOLD    SOLD    SOLD    SOLD

Hammock Bay, 145 Symphony Way, 5 Bed-
room, 3.5 Baths, 3781 SF, 3 Car Garage, 
$422,500!

109 Flamingo Drive, 3 Bedroom, 2 Baths, 
Emerald Walk on 30A, $ 360,000!

Pines of Blue Mountain, Residential Lot, 
Great Location! $200,000!

Ventana Dunes, Lot 24, Great Lot for New 
Build, Beside of Community Pool! $120,000

  CARRIAGE HOUSE   CLOSE TO THE BEACH!

  CLOSE TO BAY


