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Walton County Sheriff’s Posse  
is Alive and Well

By HeatHer Bennett

While driving around Wal-
ton County, ever seen a vehicle, 
similar to the Sheriff’s Cruisers, 
marked “Sheriff’s Posse” and 
wondered, “what is that?”

The history of  the sheriff’s 
“posse” dates back to the Dark 
Ages in England, when citizens 
were called upon by the sheriff 
to assist in capturing outlaws. 
The organization of  a sheriff’s 
posse made its way to America 
during early colonization in 
1635. 

The Walton County Sher-
iff ’s Posse has roots dating 
back to the mid-1800’s, when 
Florida was still a wild fron-
tier. Besides a few established 
towns like Pensacola, Milton, 
and DeFuniak Springs, Flor-
ida was still full of  thick pine 
forests, swamps and sandy 
back roads. There was a lot 
of  ground to cover, but very 
few law enforcement officials 
in the territory. The sheriff, 
in addition to his deputies, 
needed men to volunteer to 
help them track down outlaws 

making their way across the 
panhandle. These men were 
deputized and operated under 
the law, assisting law enforce-
ment in capturing numerous 
murderers and thieves. 

They continued to operate 
throughout the early to mid-
20th century, and assisted in 
tracking down escaped felons, 
moonshiners and bootleggers. 

They found bootleggers be-
fore and after prohibition, as 
Walton County opted to stay a 
“dry” county for several years 
after the national repeal of  
prohibition in 1933. 

Years went on, and the fron-
tier turned into well-populated 
and established towns with 
more sheriff ’s departments 
being incorporated and ade-

quately staffed. Eventually, the 
Walton County Sheriff’s Office 
was able to hire a full team of  
deputies, and the need for a 
posse declined.

In 2010, Sheriff  Michael 
Adkinson requested a group 
of  volunteers to once again 
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International 
Coastal Cleanup  
September 21st 

The Friends of  South Walton Sea 
Turtles invites the South Walton com-
munity to join them in participating 
in the International Coastal Cleanup 
on Saturday, September 21st from 
9-11 am. 

International Coastal Cleanup is a 
worldwide event sponsored by Ocean 
Conservancy; they engage countries 
around the globe to organize citizens 
from large cities to small villages in 
the cleanup of  their oceans, gulfs, 
lakes and river beaches.  

Walton County is one of  these 
coastal areas and has the opportunity 
to participate with millions across the 
globe to cleanup the coastline and 
prevent debris from polluting Gulf  
waters.

Some interesting facts: Dur-
ing the 2018 International Coastal 
Cleanup, the top ten items picked up 
were: 
#1 Cigarette butts 5,716,331. 
#2 Food wrappers 3,728,712.
#3 Straws & stirrers 3,668,871.
#4 Forks, knives, spoons 1,754,908. 
#5  Plastic beverage bottles 

1,754,908. 
#6 Plastic bottle caps 1,390,232. 

COASTAL CLEAN-UP 
continued on page 3 

Locals
get it!

POSSE 
continued on page 3
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Our day school program offers a unique and positive learning oppor-
tunity for all students. We enroll students PreK through 6th grade. 
Each classroom is set to serve multiple grade levels, and we always 
keep an 8-to-1 student/teacher ratio. At Compass Rose Academy we 
use a blend of hands-on curriculum and a more traditional workbook 
curriculum that allows for a multi-sensory approach to learning.  The 
best way to truly see, feel, and understand how CRA works is to see it 
in action. We are open for classroom observations with an appoint-
ment. Call today to schedule a time!

•  8 to 1 student teacher ratio
•  Prekindergarten through 6th grade 
•  Individualized Curriculum 
•  Gifted Program 

•  Academic Excellence 
•  Project Based Learning 
•  Leadership Development 

Office Phone
850-660-1110

Ms. Christine’s Cell Phone
850-855-8792
www.craforedu.com

2060 South County Highway 83, Santa Rosa Beach, FL 32459
Office Hours: Mon-Fri: 8am to 8:30am & 2:30pm to 7pm 

School Hours: Mon-Fri 8:30am to 2:20pm

24/7 Access
Personal Training 
Group Fitness • Bootcamp
Free Weights • Cardio
4942 US-98 #6  
Santa Rosa Beach
850.586.6600
www.warriorfitness30a.com

Join the Coastal Seniors of South Walton to Learn about Sea Turtle Conservation
Full-time residents and mil-

lions of  visitors who come to 
Walton County each year, share 
the beautiful beaches with sev-
eral species of  sea turtles.  Al-
though sea turtles have existed 
for thousands of  years, today, all 
species are listed as endangered 
or threatened, and face an un-
certain future. Habitat encroach-
ment and degradation, pollution, 
incidental capture in commercial 

fisheries, and strikes by water-
crafts are only some of  the haz-
ards they face in their struggles to 
survive.  In today’s environment, 
mankind has created other ob-
stacles that are detrimental to 
sea turtles as well, such as beach 
house lighting, firepits, trash, 
holes dug on the beaches, sand-
castles, beach chairs and toys.

Beth Coppedge, Founder and 
President of  the Friends of  South 

Walton Sea Turtles, (FOSWST) 
and several members, will join 
the Coastal Seniors to educate 
attendees about sea turtle con-
servation. FOSWST’s objective 
is to help residents and visitors 
understand the obstacles sea 
turtles face, and what one can do 
to help protect endangered sea 
turtles by keeping the beaches 
#CleanDarkFlat#.

The presentation will take 

place on September 17th, 2019 
at 12:00 pm at the CSSW loca-
tion, 70 Logan Lane, Santa Rosa 
Beach, Florida. Lunch will be 
available, and a raffle will follow 
the presentation.

Coastal Seniors of  South Wal-
ton, Inc. is a non-profit 501(c)(3) 
organization for 50+ and older 
active adults who reside in Wal-
ton County, Florida.  Annual 
membership dues are $15 per 

person or $25 per couple.  Non-
profit organizations and busi-
nesses can join this dynamic, 
fast-growing group for $35 and 
$50, respectively; and receive ad-
vertising on the CSSW website.  
Join at www.coastalseniorsof-
southwalton.org or at coastalse-
niorsofsouthwalton@gmail.com.  

A $5.00 donation is requested 
for non-member participation at 
the event.  

form the Walton County Sheriff’s 
Posse to serve as a bridge between 
the sheriff and the public. Unlike 
their predecessors, today’s posse 
does not carry firearms. They 
do have their own fleet of  pa-
trol cars, use the same dispatch, 
computers, and radio frequency 
as the sheriff’s office. Uniforms 
are provided by the sheriff’s of-
fice with a patch indicating they 
are a member of  the sheriff’s 
posse. The posse members re-
ceive professional training from 

the sheriff’s office, and then once 
qualified, they receive a badge.

The Walton County Sheriff’s 
Posse does not have the power 
to arrest anyone, but they do 
actively patrol the area, assist in 
neighborhood crime prevention, 
issue civil citations, help with 
emergency evacuations, provide 
traffic control and blocking for 
funeral processions, and perform 
elderly welfare checks. They also 
perform many other services that 
benefit the community, and assist 
deputies to improve productiv-

ity and multiply the force of  the 
sheriff’s office.  

They’ve even been honored 
by the Federal Government, 
receiving the Presidential Vol-
unteer Service Award and the 
Congressional Special Service 
Recognition. Last year, the unit 
volunteered 8,418 hours to the 
sheriff’s office, and according to 
the state of  Florida dollar per 
hour formula for professional 
volunteering, it equated to 
$23.33 per hour. The unit do-
nated $204,833 worth of  time to 

the citizens of  Walton County. 
The Walton County Sheriff’s 

Posse currently has 18 members, 
and is looking to expand. This is 
a volunteer position and is avail-
able to anyone, men and women, 
from the ages of  19 to retirement. 
Those interested must submit to 

a criminal history check and pass 
a criminal history investigation. A 
minimum of  16 hours is required 
per month. If  interested in join-
ing or want more information on 
the sheriff’s posse, please contact 
the Walton County Sheriff’s Of-
fice at (850) 892-8111.

POSSE 
continued from page 1 
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Introducing: 

The Sand 
Machine!

FREE RICCAR 
GEM HAND-HELD 
VACUUM WITH 
PURCHASE

$59.99 Value

• We service central vacuums
• We have bags - belts - filters

Vacuum 
CenterSALES • SERVICE  

REPAIRS • SUPPLIES

36054 Emerald Coast Pkwy. • 850.269.0505
VacuumCenterDestin.com

L K
The new 

2019 Sand 
Machines 
are here

DESTIN

SEE COUPON PAGE FOR DISCOUNTS

Best Lightweight 
Upright Ever
MADE IN THE USA

$200 
Trade In

Let your local independent agent shop for 
you, and find the coverage you need.

Shopping around for  
car insurance? Don’t.

FULLER INSURANCE
SANTA ROSA BEACH 

850.622.5283
www.Fuller.Insure

®

#7  Plastic grocery bags 
964,541.

#8 Other plastic bags 938,929. 
#9 Plastic lids 728,892.
#10  Plastic cups & plates 

656,276.  
1,080,358 people worldwide 

picked up 23,333,816 pounds of  
garbage. Who were the heroes 
who helped clean up 22,301 
miles of  coastline in 2018? This 
year, there are four South Wal-
ton Cleanup sites for 2019. This 
is a REALLY BIG DEAL! Can 
one imagine being a part of  this 
massive global effort? Come out 
and help on September 21st.

To learn more, please visit 
www.oceanconservancy.org/

If  interested in participat-
ing, simply report to one of  four 
regional beach accesses listed 
below:

 Inlet Beach Regional Access
438 South Orange Street Center  
Panama City Beach, FL 32413  
Long: ‐86.00393018  
Lat: 30.27401447 

Santa Clara Regional  
Beach Access 
3468 E. Scenic Highway 30A  
Santa Rosa Beach, FL 32459  
Long: ‐86.11926901  
Lat: 30.31363771 

Ed Walline Regional  
Beach Access
4447 W. Scenic Highway 30A  
Santa Rosa Beach, FL 32459  
Long: ‐86.22992065  
Lat: 30.34666444 

Miramar Beach Regional 
 Beach Access
2375 Scenic Gulf  Dr.  
Miramar Beach, FL 32550  
Long: ‐86.38752755  
Lat: 30.37819479 

COASTAL CLEAN-UP 
continued from page 1 

WEIGH IN PARTY AT THE BAY RESTAURANT  4-7  PM  

$1 ,000,  $500,  $100 CASH PRIZES FOR  
1ST,  2ND,  & 3RD PLACE RED FISH AND TROUT

Bay Baits Announces Fall Inshore Classic Fishing Tournament 
Bay Baits, a locally owned 

and operated bait and excur-
sions shop in Santa Rosa Beach, 
invites anglers of  all ages to fish 
in the the fall Bay Baits Inshore 
Classic October 5th and 6th. 
“With the success of  our other 
annual fishing tournament, the 
Bay Baits Benefit, we wanted 
to give the community another 
chance to come out and enjoy 
a great weekend of  fishing in 
South Walton,” said Jacob Wat-
kins, co-owner of  Bay Baits. This 

tournament is set to offer prizes 
valued at over $3,000 dollars in 
cash. $1,000, $500, & $100 will 
be given to the first, second, and 
third place winners. Each angler, 
who can win in the Trout and 
Redfish first, second, and third 
place categories, will compete to 
see who can bring in the heaviest 
trout and/or redfish. Entry into 
the tournament is 45 dollars and 
anglers must pre-register through 
the Bay Baits Website. * Registra-
tion closes on October 5th at 6 

a.m. 
The competition begins on 

October 5th at 7:00 a.m. On 
Sunday, October 6th, the tourna-
ment will conclude with an after 
party at The Bay Restaurant 
from 4:00 p.m. to 7:00 p.m., with 
weigh-ins to be held between 5 
p.m. & 6 p.m. The party is open 
and free to the public where we 
will have live music starting at 4 
p.m. and an awards presentation 
at 6:30 p.m.! Bay Baits is looking 
forward to partnering with their 

title sponsors, High-
way 98.1 and The 
Bay, to make this 
a unique, local 
t o u r n a m e n t 
that anglers 
look forward 
to participat-
ing in. To reg-
ister or for more 
details about this 
event, please visit 
www.baybaits.com. 

Bay Baits is a locally owned 

and operated sportsman’s 
supply shop located at 

the foot of  the 331 
Bridge in South 
Walton. It offers a 
variety of  goods, 
such as bait and 
tackle, to excur-

sions and water 
sports rentals. For 

more information 
about Bay Baits, visit 

https://www.baybaits.com/. 
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Superintendent A. Russell Hughes

VISIT SOUTHWALTON.LIFE TO READ OUR LATEST ISSUE

Walton County School District Superintendent’s Update

Walton County School Dis-
trict is committed to forward 
momentum with purpose-
driven goals and expectations as 
the new 2019-2020 school year 
begins. District wide, each indi-
vidual school held its own EPIC3 
celebration and training day to 
welcome back the teachers and 
staff, and to promote Superin-
tendent Hughes’ initiative of  

Excellence, Professionalism, In-
novation and Collaboration to 
the 3rd Power. Superintendent 
Hughes is excited to announce 
that Walton County Schools are 
an A+ school district for the 2nd 
consecutive year, and ranked #7 
in the state of  Florida in school 
grades. This ranking is based on 
academic achievement, learning 
gains, middle school accelera-
tion, graduation rate, and college 
and career acceleration. The 
WCSD ranks in the top 10% 
in 9 of  the 22 assessed areas for 
school grades calculations.  Of  
those areas, it ranks 2nd in the 
state in 7th grade reading, 2nd 
in the state in geometry, 4th in 
the state in civics, 6th in the state 
in biology, 6th in the state in 9th 
grade reading, 7th in the state 
in algebra 1, 8th in the state in 
8th grade science, and 9th in the 
state in 8th grade math.

As part of  Superintendent 
Hughes’ plan to maintain this 
forward momentum, WCSD is 

“holding tight” with “no breaks” 
in progress monitoring academic 
achievement. Mr. Hughes’ 
theme for this year is “Curricu-
lum, Character and Culture – 
the Power of  Three.”  Just like a 
3-cord strand, WCSD will hold 
fast, and remain unyielding and 
unbreakable in the ongoing, pur-
poseful intent to provide the best 
opportunities for its students.

Enrollment in the Walton 
County School District is at an 
all-time high, with a total in-
crease in student population of  
460 since September of  2018. 
Dune Lakes Elementary has re-
cently opened, and is a state of  
the art facility designed for the 
future of  education, and a re-
cent 1st place winner in the Ele-
mentary category of  the Florida 
Educational Facilities Planners 
Association’s 2019 Architectural 
Showcase.  

Additionally, a new Pre-Kin-
dergarten center at Bay School 
(formerly Bay Elementary) has 

opened, with 143 new Pre-K 
students starting their journey 
of  becoming lifelong learners. 
The new addition at South Wal-
ton High School, completed last 
school year, is also being fully uti-
lized, providing additional learn-
ing spaces for students.  

September is Attendance 
Awareness Month, and the 
WCSD will be partnering with 
attendanceworks.org to bring 
awareness of  the positive impact 
of  regular school attendance. 
Absenteeism in the first month 
of  school can predict poor at-
tendance throughout the school 
year. Poor attendance can influ-
ence whether children read pro-
ficiently by 3rd grade, and by the 
6th grade, chronic absenteeism 
can become a leading indicator 
that a student will not finish high 
school. WCSD’s goal is to keep 
students in class so they have 
every opportunity to reach their 
full potential. The emphasis this 
month, and throughout the year, 

will be to educate and create a 
culture of  understanding about 
the importance of  regular school 
attendance. As part of  this cam-
paign, WCSD encourages par-
ents to stay in front of  their 
student’s grades, attendance 
and progress by registering and 
regularly accessing the Focus 
Connection for Parent on the 
district website at www.walton.
k12.fl.us/index.cfm?p=parent-
portal. By registering, parents 
will have access to student info 
in the areas of  grades, daily at-
tendance, teacher communica-
tion by email, school messages 
and upcoming events.  

Parents are reminded to be on 
the lookout for mid-term prog-
ress reports to be distributed 
on September 11, 2019. These 
reports provide an additional 
opportunity for parents to stay 
informed of  their students’ suc-
cess in school, and lend insight 
into ways parents can help their 
children stay motivated. 
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Guest Columnist: The Constitution and the Bible 

By Tim Noris

All have heard the term 
“Separation of  church and 
state.” In 1947, the U.S. Su-
preme Court declared there is 
a “wall of  separation” between 
the religious affairs of  the people 
and the government elected to 
represent them. Thomas Jeffer-
son first used the term in a let-
ter written in 1802. It was clear 
from the letter that Jefferson was 
referring to the Constitution as 
the wall protecting the people’s 
religious liberty from an over-
reaching government:

“It would be a dangerous delusion 
were a confidence in the men of  our 
choice to silence our fears for the safety 
of  our rights; that confidence 
is everywhere the parent 
of  despotism; free government is 
founded in jealousy, and not in confi-
dence; it is jealousy, and not confidence, 
which prescribes limited constitutions 
to bind down those whom we are 
obliged to trust with power; that our 
Constitution has accordingly fixed the 
limits to which, and no farther, our 
confidence may go….In questions of  
power, let no more be said of  confi-
dence in man, but bind him down from 
mischief  by the chains of  the Consti-
tution.”

Notwithstanding Jefferson’s 
clear intent, The 1947 decision 
directly led to prayer being out-
lawed in all public schools be-
ginning in 1963.    

It’s interesting to note the 
founding fathers were any-
thing but neutral on the ques-
tion of  religion as the basis of  
government and society. From 
Washington to Adams and even 
the great liberal of  his time, 
Thomas Jefferson, believed reli-
gion provided an “indispensable 

support” to a civil and just soci-
ety. Noah Webster went so far as 
to say “the moral principles and 
precepts contained in the scrip-
tures ought to form the basis of  
our civil constitutions and laws.”  

While the constitution does 
not directly refer to God, bibli-
cal concepts contained within it 
presupposed a set of  commonly 
accepted morals, ethics, and 
standards of  behavior drawn 
directly from the Old and New 
Testaments. For instance, the 
system of  checks and balances 
and the separation of  powers is 
derived from the founders’ un-
derstanding of  the flawed nature 
of  man. (See Genesis 3 and Jer-
emiah 17:9). The three branches 
of  government are reminiscent 
of  the roles of  God as described 
in Isaiah 33:22. The exception 
for Sundays in the time limit 
for the President to sign a bill 
into law in Article VII, Section 
2, hints at the assumption that 
Sunday was the day of  rest as 
set forth in Exodus 20. Exodus 
18 reveals that before Israel de-
manded that God give them a 
king, the Hebrews had a repre-

sentative form of  government, 
similar to the system created in 
the Constitution. Both Leviticus 
19:34 and Article I, Section 8, 
of  the Constitution require uni-
form treatment of  immigrants.  

The words “Separation of  
church and state” do not actu-
ally appear in the U.S. Consti-
tution. The sole reference to 
religion in the Constitution is 
Article VI, Section 3: “No reli-
gious test shall ever be required 
as a qualification to any office 
or public trust under the United 
States.” The Bill of  Rights was 
added later to include First 
Amendment protections, “Con-
gress shall make no law respect-
ing an establishment of  religion, 
or prohibiting the free exercise 
thereof.”  

Perhaps John Adams, our 
second President said it best… 
“Suppose a nation in some 
distant region should take the 
Bible for their only law book 
and every member should regu-
late his conduct by the precepts 
there exhibited! Every member 
would be obliged in conscience 
to temperance, frugality, and in-

dustry; to justice, kindness and 
charity towards his fellow man 
and to piety, love, and reverence 
toward Almighty God! What a 
utopia, what a paradise would 
this region be.” 

Tim Norris, a long-time Pan-
handle resident is past Chairman of  
the Walton County Republican Party 
and is the current Republican Party 
of  Florida’s State Committeeman for 
Walton County. Tim Resides in Santa 
Rosa Beach with his wife Nancy. 
The couple have 3 daughters, Calli,  
Hannah and Piper. 

Club Car • Polaris GEM • StarEV • Tomberlin • Garia • Cruzer • Yamaha • Street Rod

Santa Rosa Beach
850.622.2000

Panama City Beach
850.233.00205426 US Hwy 98 W. Santa Rosa Beach, FL • 3 miles east of Sandestin

ElectricCartCompany.com 
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Renowned Floral Designers to Present at the  
Green Thumb Garden Club October 11 & 12

Green Thumb Garden Club 
is pleased to announce that cele-
brated author and floral designer, 
Laura Dowling, is coming to the 
Emerald Coast for their Styling 

Your Table event. Ms. Dowling 
won a nationwide competition 
to become the Chief  Floral De-
signer at the White House from 
2005 until 2015.  Her cutting-

edge, innovative designs are both 
beautifully sophisticated, modern 
and classically refined.  Laura is 
an annual presenter at dozens of  
venues including the Philadel-
phia Flower Show, the nation’s 
oldest, largest flower expo.  Her 
books will be available for pur-
chase and signing by the author 
and a new book, Bouquets, will 
be published at the end of  this 
year.

Emerald Coast local Timothy 
M. Ryan, Florida State Master 
Designer, is also a featured semi-
nar speaker.  Tim has been an ac-
tive member in the floral industry 
for over 20 years. He has held of-
fices with multiple Florida floral 
associations and was an editor 
for SUNLIGHTING magazine.  
A former recipient of  the Emer-
ald Coast Designer of  the Year 
Award as well as the FSFA Sun-

shine Cup, Tim loves education 
and sharing what he has learned 
with others. Tim co-owns 1920 & 
Co., a florist/event company in 
Santa Rosa Beach, Florida.

Styling Your Table  
Seminars  Schedule

October 11 2019    11:00 AM 
Pottery Barn - Developing a 
Beautiful Tablescape

Fri 10 am to 4 pm   12:00 PM 
Laura Dowling -  Latest  
Techniques in Floral Design 

2:00 PM   Williams Sonoma 
Cooking Class

October 12, 2019    
11:00 AM Laura Dowling 
Latest Techniques in  
Floral Design 

Sat 10 am to 3 pm    
2:00 PM    Tim Ryan - Creating 
Fabulous Floral Arrangements

2:45 PM     GTGC  - Raffle  
Drawing, over $2,000. in prizes

National retailers Anthropolo-
gie, Pottery Barn, Williams So-
noma and Tommy Bahama will 
showcase table settings and offer 
demonstrations on floral design 
and home décor.  

Local vendors offerings will 
include fresh flowers and plants, 
bulbs, artisan soaps, art, jewelry, 
bakery items and much more.  
There will be a Garden Shoppe 
with a myriad of  items for sale 
as well as a Garden Cafe with 
refreshments and tasty treats for 
visitors.

GTGC members will be cre-
atively arranging over two dozen 
tabletops that celebrate special 
occasions.  

Location is 400 Grand Bou-
levard, Suite T-100, Miramar 
Beach..  Don’t miss this unique 
opportunity to participate in 
seminars, learn about design, 
gardening, and other ideas for 
your home.  Proceeds benefit 
the local community initiatives/
charities of  the GTGC.  

The Green Thumb Garden 
Club was established in 1956 and 
is an incorporated 501(c)(3) non-
profit with over 130 members.  
The GTGC mission is the on-
going beautification of  Walton 
County and the education of  its 
members, the general public and 
especially our youth in the areas 
of  gardening, conservation, envi-
ronmental awareness, and horti-
culture.

For additional informa-
tion, please contact Kathleen 
Edge, edge.kathy@gmail.com. 
Betty White, President, bettyl-
white101@gmail.com.

12405 Panama City Beach Pkwy 
Panama City Beach, FL 32407

850-960-POTS (7687)

“Premium Pottery At Affordable Prices”

Painted Bumper Restoration

AUTOMOTIVE
• Scratch & Dent Repair

• Restoration of Minor Bumps & Bruises
• Color Match Specialist

• Super Fast Turnaround • Licensed & Insured
MIRAMAR BEACH - CALL FOR APPOINTMENT

918-384-9166

DESTIN
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Rockwell Tharp Ladies Boutique -  
Inside the Story of Faith and Fashion:

Over 10 years ago, after we 
had designed our first 6 boot 
styles, we were so thrilled and ex-
cited.  We immediately knew we 
had something fabulous on our 
hands.  We realized the demand 
for what we created far exceeded 
our initial small production.  We 
knew we needed to sit down and 
really have a heart to heart about 
the future and what message we 
wanted our brand to send to our 
customers and stores.

Of  course, we solicited advice 
from close family, friends and 
business mentors that we trusted.  
We knew that we wanted to be 
bold and incorporate our core 
beliefs and faith into our business.  
We thought it would be really 
neat to develop a zipper handle 
for all Rockwell Tharp Boots that 
had an engraved Bible verse on it.

We asked around and for the 
most part people were pretty en-
couraging and supportive of  our 
idea, however we quickly found 
out that some were very against 
having a bible verse on our de-
signs.  They said it would cost 
us lots of business to profess our 
faith out in the business world.

 So, we took into consider-
ation everyone’s thoughts and we 
agreed to sleep on it overnight.  
The next morning came quickly 
and so did our decision.  It was a 
resounding and unanimous 
decision that yes, we were 
going to move forward and 
share our faith within our 
business.

We then learned that if  we 
wanted to do a custom zipper, we 
would have to produce thousands 
of  them and that would come at 
a high dollar price.  Well.. we 
hadn’t factored that in, but it did 
not matter.  We were able to come 
up with the funds, pull the trigger, 
design the zipper handle and put 
thousands into production.  

And now 10 years later, that 
very zipper handle is on almost 
every pair of boots we’ve ever 
made.  They are on our lovely 
Ladies wearing Rockwell Tharp 
boots all across the world, on vari-
ous TV shows, magazines, CBS 
News, an array of  awesome ce-
lebrities and of course, in all the 
stores across the US and Canada 
that we’ve had the privilege of 
designing for over the years.  

We have watched God 
open and close many doors 
and the zipper choice goes 
back to the very beginning- a 
special decision, having a lasting 

impact- and little did we know, at 
the time, where it would lead.

Over the years, we have in-
corporated other important faith 
items into our business. We have 
a prayer jar loaded with prayers 
located at the checkout and we 
are amazed how many people 
are eager to have their prayers 
put in there and know that they 
will be prayed for.  We also put 
a little special surprise in each of  
our shopping bags and it is worth 
more than everything else in the 

bag!  Come on by to find out. 
At Rockwell Tharp, we love 

and embrace all people, with all 
beliefs.  We simply share ours and 
we enjoy doing it.  God continues 
to bless us and we would love to 
be a blessing to you.

We are glad we have incorpo-
rated our faith into our business 
and if  you are a business owner 
or work in another business, there 
are many ways to share you faith, 
love and kindness.  Business and 
faith can go together.  You can 

do both!  We made our decisions, 
regarding sharing and we have 
never regretted them and never 
looked back. 

 Rockwell Tharp Ladies 
Boutique is the only location 
in the United States where 
you can see the entire boot 
collection in one place.  This 
is really neat for Sandestin and 
The Emerald Coast.  Be sure to 
experience shopping Rockwell 
Tharp and always look for our 
authentic signature custom zip-
per handle.  And know before you 
ever walked through our doors, 
you were prayed for!  -II Cor 5:7

       Community

Rockwell Tharp Knee High Boots, Custom designed one of a kind Vintage Louis Vuitton and Seersucker Dress

Rockwell Tharp Ladies Boutique
The Village of Baytowne Wharf

141 Fisherman’s Cove, Sandestin
808-268-6131  -  www.rockwelltharp.com

Rockwell Tharp Chooses Sandestin for ��siness � �ome

Story Here

Pictured Above: Rockwell Tharp 
Limited Edition Jaguar Booties

Rockwell Tharp Ladies Boutique
Sandestin Golf and Beach Resort

The Village of Baytowne Wharf
141 Fisherman's Cove, Miramar Beach

808-268-6131  -  www.RockwellTharp.com

Roman Nights Modern Cowboy Boots with back zipper.

Handcrafted knee high Tuscany Boots

Prayer jar located at Rockwell Tharp and usually always full- 
“Let go and let God’s will be done.”

Handcrafted Tuscany Boots with 
authentic signature engraved 
custom Rockwell Tharp zipper 
handle.
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       Community

Local Leaders and Citizens Are Driving the  
Community Comeback. Here’s How.

By QuiNT 
sTuder

A m e r -
ica’s small 
towns are 
doing big 
t h i n g s . 
T h e y ’ r e 
bypassing 
traditional 

methods and finding innovative 
ways to revitalize. And this “com-
munity comeback” is being driven 
by civic-minded entrepreneurs and 
private citizens of  every stripe.

The chaos and uncertainty of  
the past few decades have made 
us crave personal connections. We 
want good jobs so our children 
and grandchildren will stay nearby. 
And we want lively downtowns 
with great restaurants, funky stores, 
cool living spaces, and plenty of  fun 
things to do.

  Even deeply struggling com-
munities can turn themselves 
around. It won’t happen overnight. 

But when leaders take a strategic, 
intentional approach and stick with 
it—using tactics that are proven to 
work—it will happen. 

Pensacola is a case in point. 
More than ten years ago, when its 
revitalization process began, it was 
feeling the aftermath of  decades 
of  economic decline. There was 
a huge talent drain, and young 
people left for better opportunities. 
Vacant buildings dotted downtown.

Today, much has changed. In 
the last five years assessed prop-
erty values have increased 34% 
and investment in downtown has 
increased 67%. And the city is win-
ning awards and showing up in na-
tional magazines. 

Just this year Pensacola was 
named “World’s Strongest Town” 
by nonprofit organization Strong 
Towns. We were number 15 on U.S. 
News and World Report’s “Most 
Desirable Places to Live in the US” 
list. We were 17 on Go.Verizon.
com’s “best small city to start a 

small business” by Go.Verizon.
com. And back in 2013, Ameri-
can Planning Association named 
Palafox Street one of  “10 Great 
Streets in America.”

Similar stories are being played 
out everywhere. Here are a few 
strategies community leaders are 
embracing as they work to create 
vibrancy:

They’re tying their plans to 
economic growth. It’s important 
for a community to know where its 
revenue comes from and, more im-
portantly, know what isn’t generat-
ing revenue. 

They’re changing the con-
versation on who drives revi-
talization. It’s important to get 
citizens engaged in change.

They’re getting smart 
about the psychology of  
change. It’s only human to resist 
change, even when we know we 
need it. 

They’re connecting change 
initiatives to what citizens 

care about most. It’s important 
not just to throw data at people, but 
rather to find a “burning platform” 
that speaks to their emotions. 

They’re using community 
dashboards to keep critical 
metrics front and center. Just 
like a company, a community needs 
objective metrics to know how 
healthy they are.

They’re rebuilding their 
downtowns. To attract businesses 
and talent to a community, it must 
have a walkable, livable, vibrant 
downtown with lots of  great res-
taurants, shops, fun activities, and 
trendy residential areas. 

They’re making education 
a priority. In 2014 Pensacola 
had a 66 percent graduation rate 
and also a 66 percent kindergarten 
readiness rate. We connected the 
dots and realized if  we focused on 
early brain development, we could 
impact graduation rates long-term. 

 They’re getting aggres-
sive about attracting inves-
tors. This is both a science and an 
art. 

  They’re going to extraor-
dinary lengths to engage citi-
zens. The more successful leaders 
are at doing this, the more engaged 

the community becomes, and the 
more likely it is to meet its goals. 

They’re galvanizing their 
small business communities 
in ways that go beyond “busi-
ness-friendliness.” It’s not just 
about starting businesses, but about 
keeping them growing. 

They’re leveraging small 
successes to keep the momen-
tum going. Great leaders never 
declare victory. They use each suc-
cess to grow more enthusiasm and 
grow the project base. 

Creating a vibrant community 
is a journey. It’s not easy. But once 
you can get some wins under your 
belt, and get citizens behind you, 
you’ll start to see what is possible. 
That’s when the magic happens. 
That’s how we’ll change America 
for the better—one community at 
a time.

Quint Studer is author 
of  Building a Vibrant Community: How 
Citizen-Powered Change Is Reshaping 
America. He currently serves as the 
Entrepreneur-in-Residence at the 
University of  West Florida. Quint 
will be speaking at the Transform-
ing Communities Through New 
Urbanism Symposium on Septem-
ber 16th.

White Dog 
Insurance Advisors

“ASK THE EXPERT”
Q. I got a letter that states that I am being automatically 
enrolled into a prescription drug plan by Medicare.  I don’t want 
to lose my retirement health plan, what should I do?
- Cindy

A. Very good question. The letter you received means that you 
have qualified for Low Income Subsidy (LIS). Once you qualify for LIS, 
Medicare will automatically assign you to a prescription drug plan.  In 
most cases, qualification for LIS means that you will not have to pay a 
premium for your drug plan and most of the copays will be paid. This 
should not affect your health plan, as the drug plan only covers your 
prescriptions. However, it is always best to visit with your retirement plan 
administrator to verify.  The most important thing for you to do right now 
is to check the plan formulary to ensure that all of your prescriptions are 
covered. When you are automatically enrolled, this step isn’t always done 
thoroughly by Medicare. If the prescriptions you are taking are not on 
the plan formulary, then they will not be covered by the plan. This means 
that you would have to pay for them yourself, out-of-pocket. Feel free to 
reach out to us for a personal consultation. We will analyze your specific 
circumstance and ensure that you have the best plan for your prescription 
needs.

HAVE QUESTIONS ABOUT MEDICARE?
Email them to info@whitedoginsurance.com
or call us/text us at 850-855-4179

WHITE DOG 
INSURANCE ADVISORS
“Simplifying Medicare since ‘95”
www.whitedoginsurance.com

118 Spires Lane, Unit 1A 
Santa Rosa Beach, FL
beachhousetile.com

beachhousetile@gmail.com 
850-622-1986

BEACH HOUSE TILE 
Inspired Design
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30A Chiropractic has Grown into an “All in One” Health Center
By riTa L. sherwood

It all started with one idea, 
an idea that kept popping up 
in owner Dr. Scott Thurston’s 
head, in order to stay strong and 
healthy, wouldn’t it be cool to 
be able to go to one particular 
place, to have all those services 
under one roof. How could one 
combine a complete gym facility 
with the availability of  chiroprac-
tic care, deep tissue massage and 
medical care? Well that’s how it 
all began, and now the “All in 
one” location has been created: 
30A Gym and Fitness, 30A Chi-
ropractic, 30A Massage, 30A 
Yoga, and 30A Medical, at 4161 
West County Highway 30A in 
Santa Rosa Beach. And, the lo-
cals love it. 

The gym opened in June 
of  2016 and thanks to a grow-
ing local population, and ever-
present tourists, soon became 
the place to go to workout. The 
equipment is top of  the line, cov-
ering all methods of  working out 
from free weights to selectorized 
machines and cardio equipment; 
there are showers and bath-
rooms for men and women, and 
also free lockers. An attendant is 
present, and 24/7 access is also 
available. Also, for the safety of  
its members, both the inside and 
outside of  the gym is under 24-
hour surveillance. 

And they’ve maintained the 
same personal trainer, Eugene 
Mims, since the gym’s opening. 
Eugene has a great following and 
is certified, licensed and insured 
as a senior fitness specialist as 
well as a functional specialist, and 
lives by what he teaches. Most 
days, Eugene makes the 5-mile 
trip from his house to the gym on 
his bicycle or paddleboards in the 
bay on his days off.  

The gym also works closely 

with the 30A Yoga Studio located 
on the ground floor of  the build-
ing. Offering classes on Monday 
mornings, Wednesday mornings 
and evenings, and Friday morn-
ings, there’s a steady flow of  reg-
ulars as well as visitors. Quite a 
few nurses and doctors from the 
local area also attend the yoga 
classes. The instructors teach 
private sessions for wedding par-
ties, and recently held a “Yoga 
with your Kitty” event, partner-
ing with Alaqua Animal Rescue.

30A Medical is located on 
the ground floor also and func-
tions as a primary care provider. 
Led by Dr. Tommy John as the 
Medical Director, they have re-
cently added Ms. Katie Huckaby, 
ARNP who works closely with 
Dr. John.

Katie is an experienced fam-
ily nurse practitioner with her 
master’s degree from Western 
Kentucky University, and has 
previously worked as an RN 
at Vanderbilt Medical Center 

in Nashville, Tennessee in the 
Pediatric Emergency Room. 
Since leaving Vanderbilt after 
receiving her nurse practitioner 
license, Katie has amassed 5+ 
years of  clinical experience in 
primary care, urgent care, oc-
cupational health, and aesthetic 
injections. 30A Medical also pro-
vides BOTOX, and will soon in-
troduce IV therapy.

30A Chiropractic and 30A 
Massage rounds out the location.

With more than 15 years ex-
perience in private practice, Dr. 

Scott Thurston sees the benefit 
of  providing chiropractic care, 
health, and muscular relaxation 
to his patients. Dr. Scott as most 
people call him, works very 
closely with the medical group, 
the gym, and 30A Massage. 

30A Massage provides a “spa” 
feeling with clinical results by 
providing a deep tissue medical 
massage, scheduled in one-hour 
increments. The licensed mas-
sage therapist is Racheal Hill, 
who also obtained her BS in Ex-
ercise Physiology to better under-

stand the entire muscular system, 
including the correct process 
to massage expectant mothers. 
Racheal has also recently intro-
duced “cupping” for those pa-
tients who request the procedure. 
Her technique and understand-
ing of  her clients has produced a 
steady following.

So, the next time you’re out 
on 30A, and you’re endeavoring 
to stay strong and healthy, stop 
by and see the many services this 
“all in one” location offers, you 
won’t be disappointed.

Emerald Coast 
Grill Restoration

“Why Buy New, When I Can 
Restore it for You”

Grill Repair, Restoration & Cleaning
Light Welding & Fabrication

Terry Brown
850-598-3367

GrillRebuilder.com

&30A MEDICAL  
CHIROPRACTIC

Your “All in One” Health Center

30A Chiropractic 
with Dr. Scott Thurston, DC

30A Medical
with Katie Huckaby, ARNP under the 
direction of Dr. Tommy John, MD

30A Massage
with Rachael Hill, LMT

30A Fitness
with Personal Trainer Eugene MIms

30A Yoga Studio
with Christine Collier, Lesa Klein 
& Mark Anthony

4161 W County Highway 30A
Santa Rosa Beach
850-622-2313

30-AChiropractic.com
30-AGym.com - 30AYoga.com
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BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2018

180 Lynn Drive
SRB, FL 32459

9970 US Highway 98 W
Miramar Beach, FL 32550


BESTIN
DESTIN
VIP DESTIN MAGAZINE READER CHOICE AWARD 2019






Meet Laurie Hood: A Visionary Extraordinaire and Hometown Hero
By mary Chris murry

Local Laurie Hood, founder 
of  Alaqua Animal Refuge, is the 
epitome of  an extraordinary 
animal advocate and an excep-
tional leader in the animal wel-
fare community. She is a vision-
ary and change maker who has 
brought more awareness to the 
plight of  abused, neglected and 
homeless animals in Northwest 
Florida than any other individ-
ual or organization. 

A passionate animal lover 
since she was a child, Laurie 
founded Alaqua in 2007 upon 
discovering that countless ani-
mals were being euthanized in 
five nearby counties, including 

her own, due to the lack of  a no-
kill shelter or adoption organi-
zation in the area. Laurie never 
intended to start an animal res-
cue. However, this situation was 
not acceptable for any animal. It 
certainly wasn’t acceptable for 
Laurie, and Alaqua Animal Ref-
uge was established practically 
overnight.

Initially providing shelter to 
38 animals, Alaqua has helped 
find homes and provided sanctu-
ary for tens of  thousands of  ani-
mals, and has grown to become 
the Southeast’s premier no-kill 
501(c)3 refuge and sanctuary, 
as well as a recognized leader in 
animal welfare and cruelty pre-
vention in our region, the state 

and around the U.S. The shelter 
has expanded into a refuge that 
provides respite for over 350 
animals at any given time. Since 
its founding year, Alaqua staff 
and volunteers have helped find 
homes for more than 15,000 an-
imals, with up to 100 adoptions 
completed each month.

With Laurie at the helm, 
Alaqua is currently undertaking 
a bold endeavor to build a one-
of-kind facility and sanctuary 
on 100 acres of  donated land 
in Walton County. The new 
Alaqua home will be the first 
of  its kind in the U.S., will be 
a model for animal sanctuaries 
around the world and a desti-
nation for animal welfare advo-
cates as a place that will inspire, 
educate and empower others to 
make change. 

Alaqua’s new location will 
increase their sheer land space 
tenfold where they will have the 
ability to serve more animals, 
conduct safe educational tours, 
host larger community educa-
tional programs, and provide an 
educational and training center 
where people from all over the 
country, and world, can come to 
visit and learn.

During the practice of  heal-
ing thousands of  abandoned and 
abused animals, Laurie realized 
that people could also be helped 
through the powerful effects 
that interactions with animals 
have on the human spirit and 

body. The new sanctuary will al-
low Alaqua to continue the im-
portant work that is done now, 
expand their scope of  animal 
welfare services and programs, 
and be an inspiration for creat-
ing a kinder, more empathetic, 
and healthier society by healing 
animals and people. Keeping in 
alignment with its overall vision, 
Alaqua will continue its commit-
ment to these focus areas:  Res-
cue, Rehabilitation, Adoption, 
Education and Training.

Driven by faith and perse-
verance, Laurie sees a living 
soul in every animal and feels 
compelled to be its voice. Her 
boundless enthusiasm, loving 
heart, and extraordinary cour-
age keep Alaqua’s staff, volun-
teers, and board of  directors 
moving forward in support of  
Alaqua’s mission—ensuring that 
every abused, neglected and 
homeless animal deserves a sec-
ond chance—at life, hope, hap-
piness, and most of  all, love.

“Laurie makes extraordinary 
things happen for animals,” 
said Wayne Pacelle, former 
CEO of  the Humane Society 
of  the United States and New 
York Times Best Selling Author. 
“She’s a turnaround artist, tak-
ing animals from the darkest of  
places to the promise of  peace-
fulness.”

The work of  Alaqua couldn’t 
be done without Laurie leading 
the way. From rescue to intake 
to rehabilitation, and everything 
in between, she is there for it all. 
She is truly the heart and soul of  
the organization and it has be-
come her life’s work.  

Alaqua is located in Walton 
County, but serves surround-
ing counties including Okaloo-
sa, Bay, Holmes, Washington, 
Franklin and Santa Rosa. Also 
serving the greater Southeast-
ern U.S. when there’s a need, 
Alaqua has rescued animals 
from Florida, Georgia, Louisi-
ana, Mississippi, Alabama, and 
across the country. Alaqua the 
leader in our area in the coor-
dination of  animal relief  efforts 
in the Panhandle, and works 
with national organizations to 
help provide assistance when 
necessary. For more information 
about Alaqua’s relocation, cam-
paign, volunteer opportunities, 
adopting or fostering a pet, or 
purchasing tickets to the upcom-
ing Animoré event, an inaugural 
benefit for the love of  animals 
to be held on the grounds of  
Alaqua Animal Refuge’s future 
home in Freeport, visit www.
Alaqua.org.

       Pet Care

WWW.30ASWIMDOG.COM

THE EMERALD COAST’S PREMIERE  
CANINE AQUA THERAPY POOL 

Since 2014
•  Non Chlorine… 

non salt water
•  Copper-based  

cleaning system

•  All dogs may benefit 
from swimming

•  A great non weight 
bearing exercise

GOOD FOR ARTHRITIS, POST-SURGERY,  
HIP DYSPLASIA, DISEASES
It is proven that swimming  
adds years to a dogs life

E M E R G E N C Y 
V E T E R I N A R Y  C L I N I C 
OF OKALOOSA/WALTON

Hours of operation: Monday-Friday 6PM – 8AM, Weekends 24 hours  
Open weekends, nights and all major holidays.

Serving Destin, Ft. Walton, Miramar Beach and South Walton

Emergency Veterinary Clinic 
Okaloosa Walton, Inc.

212 Government Ave.
Niceville, FL 32578

850 729-3335

Destin Emergency 
Veterinary Clinic

247 Main Street
Destin, FL 32541
850 424-4777

Now Open 
at Our New 
Location in 

Destin!

Laurie Hood
Photo courtesy of Vie Magazine
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We Put Dogs 
on Their Best 
Behavior

a holistic approach to Animal Care

Behavior Modification
Separation Anxiety

Unruly and Out of Control
Dog Aggression

Leash Pulling
Recall

Contact Melanie Barrett 850-218-0476 for more information

emeraldcoastdogbehavior.com 

Emerald Coast 
Dog BehaviorALSO OFFERING 

SWIM THERAPY

• Inside Outside Runs
• Individual Outside Times 4X Daily

• TV’s For Each Dog & Cat
• Military, Police & Fire Discounts

Dog-Harmony’s Racquets for Rescues Sept 28th
The annual Racquets for 

Rescues fundraiser for Dog-
Harmony Inc. is set for noon 
to 3 p.m. Saturday, Sept. 28, 
at Hidden Dunes Resort Ten-
nis Center, 9815 U.S. High-
way 98.

The event, sponsored by 
Pratt Aycock Title, features a 
fast-feed tennis clinic and round 
robin, plus silent auction. More 
sponsorship opportunities are 
available.

Cost is $40 per person and in-
cludes lunch provided by Destin 

Hooters, local brews by Grayton 
Beer Company and specialty 
cocktails by Tito’s Handmade 
Vodka.

To register, or for more info, 
email rybroxson@yahoo.com or 
call (850) 269-2590. Tickets also 

can be purchased at dog-har-
mony.org.

All funds raised from this 
event will support Dog-Har-
mony’s mission to reduce the 
shelter dog population through 
humane education, force-free 
training, low-cost spay/neuter 

and microchipping. This non-
profit focuses on keeping dogs 
out of  shelters in the first place 
by creating programs to combat 
the top reasons and ways dogs 
end up being rehomed.

Grooming • Daycare • Boarding

Open Tues - Friday 8:30am - 4:30pm

Located in the Post Office Plaza
3906 US 98 W, Santa Rosa Beach

Visit us on Facebook: Dapper Dogs
Call Monica: 850-502-3433

Angie: 850-687-2768

pamper your  
pet at

OneBlood to Host Blood Drive 
at The Market Shops in October

OneBlood will be having 
a Blood Drive at The Market 
Shops in Miramar Beach on 
Saturday, ctober 5th. hosted by 
Maple Street Biscuit Company.  
The OneBlood Big Red Bus® 
will be parked in The Market 
Shops parking lot, adjacent to 
Highway 98.

OneBlood is a not-for-profit 
501(c)(3) community asset re-
sponsible for providing safe, 
available and affordable blood. 
Generally healthy people ages 16 
or older who weigh at least 110 

pounds can donate blood. Photo 
ID is required. All donors receive 
a wellness checkup of  blood 
pressure, pulse, temperature and 
iron count, including cholesterol 
screening. Those who donate 

blood from 8 a.m.- 1 p.m. will re-
ceive a free mini iced cinnamon 
biscuit from Maple Street Bis-
cuit Company as well as a movie 
ticket that can be used at the 
AMC Theaters located in Destin 
Commons or at the New Vision 
Theaters Boulevard 10 located in 
Grand Boulevard Town Center.  

Visit oneblood.org. The Mar-
ket Shops is located on Hwy. 98, 
9375 Emerald Coast Pkwy. in 
Miramar Beach. 

Around Town Events

Sacred Heart Charity  
Golf Classic

The 18th Annual Sacred 
Heart Charity Golf  Classic is 
on the horizon, slated for Friday, 
September 20th, at Burnt Pine 
Golf  Club. Proceeds will sup-
port the expansion of  the Sacred 
Heart Hospital on the Emerald 
Coast’s Comprehensive Spine 
Program, that includes the addi-
tion of  a 5th operating room and 
equipment supporting robotic 
spine surgeries. 

For more information on golf  
registration and sponsorships, 
visit the tournament webpage at 
www.sacredheartcharitygolf.com, 
or contact Sacred Heart Foun-
dation at (850)278-3702 or lisa.
wainwright@ascension.org.

4th Annual Women in  
Science Conference

The 4th Annual Women in 
Science Conference will be held 
Thursday, Sept. 12, 2019, 5:30 
p.m. – 7:30 p.m. at the Student 
Services Center (Building 400) 
in the Raider Cafe and Lobby at 
Northwest Florida State College, 
Northwest Florida State College, 
100 E College Blvd., Niceville.

Hosted by the Emerald Coast 
Science Center, the evening will 
consist of  inspirational presenta-
tions from professional women in 
STEM careers. Proceeds benefit 
the Emerald Coast Science Cen-
ter’s Girls Engaged in Making 
(GEM) Workshops.

15th Annual CVHN Big Give!
Join Children’s Volunteer 

Health Network for the 15th 
Annual CVHN Big Give on 
September 27 at Bud & Alley’s 
in Seaside! Directly impacting 
CVHN programs serving chil-
dren in need in Okaloosa and 
Walton counties, the evening will 
be filled with live music, dancing 
and live and silent auctions. Bud 
& Alley’s will put together a delec-
table buffet dinner and a cash bar 
will be available. Tickets on sale 
now cvhnkids.org/the-big-give. 
CVHN provides dental and vi-
sion care to underserved children 
throughout Walton and Okaloosa 
Counties. Visit www.cvhnkids.org 
for more information about the 
mission of  CVHN.
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2 LOCATIONS TO SERVE YOU
4633 E Highway 20, Niceville, FL • 850-678-8338

11394 Highway 98 Unit B, Miramar Beach, FL • 850-678-8338 
(next to the Melting pot)

STUBBSORTHO.COM

voted best orthodontist

ORTHODONTIST

H H H H H
Our daughter just completed her 
second phase and had her braces 
removed today, what a milestone!! 
This experience has been amazing.  
We love Dr. Stubbs and her staff. 
Always friendly and always went 
above and beyond for my 
daughter's comfort. ~ Micha K.
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Baytowne Wharf 12th Annual Beerfest Oct. 11 & 12
Time to roll out the barrel 

and discover unique suds and 
ales! The Village of  Baytowne 
Wharf  at Sandestin presents the 
12th Annual Baytowne Wharf  
Beer Fest on Oct. 11 & 12, 2019. 
American specialty beers from 
around the nation will be avail-
able for participants to sample 
and savor. The main event on 
Sat., Oct. 12 will feature more 
than 200 domestic and inter-
national craft beers available 
for sampling. Brewery repre-
sentatives will be available at 
the event, offering an opportu-
nity to learn about the different 
types of  lagers and ales from a 
variety of  styles. Live music will 
be also featured during the fes-
tival. The Village provides the 
perfect backdrop for fun-in-the 
sun and strolling the charming 
streets while enjoying live mu-
sic and a wide range of  beer. It 
makes for a very memorable ex-
perience for tourists and locals. 
The Baytowne Beer Festival is a 
pitcher perfect reason for a get-
away or “staycation” with spe-
cial discounted accommodation 
packages. Sandestin makes it 
easy with great offers! Use code 

Beer19 for accommodation and 
ticket discounts on www.bay-
townebeerfestival.com. Stay in 
The Village of  Baytowne Wharf  
and never leave the resort; ev-
erything you need is right here! 
Event Line Up:

Friday, October 11 | Beer From 
around Here | 6-8pm 

We love featuring the local 
breweries at our Beer Festival 
and this year, we are bringing 

back our Beer From Around 
Here event, and it’s going to be 
better than ever! The relaxed 
and intimate Beer From Around 
Here event will take place in the 
Village Events Plaza. Sample 
local breweries and homebrews 

and taste delicious appetizers 
from merchants right here in 
The Village, all while enjoying 
live music by The Blenders.

Saturday , October 12 | VIP 
Event | Slick Lips Seafood & 
Oyster House | 1 - 2pm

This year, we are offering a 
little something special for our 
Beer Fest attendees! Our Sat-
urday VIP event will feature 
exclusive beer tastings and great 
food! This ticket is all inclusive 
for Saturday’s events. AND you 
can beat the lines to get in the 
event before anyone else! 

Saturday, October 12 | Craft 
Beer Tasting | 2-6pm

The main event will feature 
more than 40 breweries, offer-
ing close to 200 domestic and 
international craft beers for 
sampling! Brewery representa-
tives will be available to discuss 
the different types of  lagers and 
ales, teaching about the variety 
of  styles. All ticket holders will 
be provided a Baytowne Wharf  
Beer Fest tasting glass for sam-
pling. Enjoy live music from 
The Luke Langford Band  from 
2-4pm. Next on the mic will 
be The Shakedown from 4:30-
6:30pm!
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Don’t Miss Out On Our Next Issue!  
For advertising information call, 850-399-0228
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90  SP IRES  LANE  #10A   |   SANTA  ROSA  BEACH ,  F L  32459
OFF I C E :  850 .660 .1962   |   D IREC T:  678 .923 .5152   |   WWW.L IVEANDPLAYON30A .COM

Lisa Hughley
Managing Broker, Owner
850-660-1962 Office
678-923-5152 Direct

Classic Luxury Real Estate & Classic Luxury Vacation Rentals
30A’s Preferred Real Estate & Vacation Rental Management Company

Million Dollar Marketing...Priceless Expertise! 

vl i v e a ne ae a n d p ld p l a y oa y o n 3 0n 3 a . ca . ca oo ml i vl i v e a n d p ld p l a ya y 0 a cca oo

Visit our Website at LiveandPlayon30A.com |  Serving 30A, Destin, Miramar Beach/Sandestin and the North Georgia areas. 

Interested in Buying or Selling a Home? 
Looking For An Upscale  

Property Management Company?

90  SP IRES  LANE  #10A   |   SANTA  ROSA  BEACH ,  F L  32459
OFF I C E :  850 .660 .1962 |   D IREC T:  678 .923 .5152 |   WWW.L IVEANDPLAYON30A .COM

Lisa Hughley
Managing Broker, Owner
850-660-1962 Office
678-923-5152 Direct

Call Lisa Hughley 
850-660-1962

Lot 4, Blue Coral Dr. 
in The Pines of Blue 

Mountain Beach 
$239,900

Lot 4 West Blue Coral Drive 
is a fabulous opportunity 
to build your dream home 
on a large 1/2 acre lot in 
the quiet Pines of Blue 
Mountain with tons of 
privacy!

543 Driftwood Point Rd.
6,587 Square Feet

Situated on a double lot with 1.81 Acres and 179.92 feet of waterfront on the 
Choctawhatchee Bay! This property has a gated entry, and a picturesque long, 
winding driveway. This contemporary masterpiece includes glass walls in the 
great room and the master that slide open to afford amazing indoor/outdoor 
living spaces with extraordinary views of the bay! This sale is a private sale, as the 
property was not on the open market. Placed on the MLS system for comparison 
purposes only.

Lot 24, Ventana Dunes
Priced to Sell at $149,500!

Perfect opportunity to build a second home or an investment property off 30A, close 
to the beach, and beside of the community pool! 

Offered For Sale

Watersound Beach, Phase 1, Close to the Beach!
70 S. Watch Tower Lane  |  $4,690,000.00  |  6 Bedrooms/6.5 Baths 

Rare opportunity to own an exquisite custom home very close to the beach 
with amazing gulf views! Beach boardwalk is steps from the front entry! This 
impressive smart home features remote control blinds, is pristine, and has been 
a true second home. Artfully designed with a combination of indoor/outdoor 
living space, the bi-fold glass doors open between the indoor dining area and 
the private heated pool with waterfall features and hot tub. The gourmet kitchen 
is designed for culinary perfection. There is an elevator for convenience. 

Pending Sale

Offered For Sale Offered For Sale
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markets move.
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Up, down or sideways: Keep your 
head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning 
market cycles. Others follow the urge to jump out mid-ride. So what can you 

do to play it smart in a roller coaster of a market?

For starters, you can turn to us. We can help you find a clear way forward 
before fear or concerns take over with a strategy tailored to your situation. In 

our experience, perspective is the ticket to helping endure the ups and downs 
as you pursue your financial goals. Contact us to learn how we can help.
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Time To Consider Investing in Silver?

By mauriCe sTouse, BraNCh 
maNager aNd FiNaNCiaL advisor

Some investors, for the first 
time in several years, are begin-
ning to take note of  precious 
metals, silver in particular. The 
reasons are many, but most no-
table are the world economic 
climate and the price of  silver 
to gold. Silver bullion, coins, sil-
ver mining companies, mutual 
funds and exchange traded funds 
(ETFs) have generally seen an in-
crease in investing and prices.

The world economic climate 
has become much less certain 
over the past couple of  years. 
Interest rates and unemploy-
ment rates are at record lows, yet 
economic uncertainty abounds. 
The biggest concern is that de-
mand for goods and services 
has not grown commensurate 
with output. A decade of  low-
cost borrowing and fundamen-
tal changes in the demand for 
certain natural resources has 
brought about sizable gains in 
output. Technological advances 
have also resulted in sizable out-
put gains as well. 

The demand for these gains 
has not kept pace however and 
world governments and banks 
have taken steps to lower rates 
even further to encourage ex-
pansion, stimulate growth and 
consumption. This has not re-
sulted in enough demand to 
keep pace with the output. This 
is most notable when you look at 
inflation, which is not only the 
pace of  increase in the costs of  
goods and services, but a sign 
of  the growth of  the economy. 
Gross Domestic Product or GDP 
is another measure for economic 
growth. Both have continued to 
move at a rate of  approximately 
2% a year. Economic growth 
is considered healthy at 3% for 
these measures. 

So, why the recent increase in 
investor interest in silver? Often 

precious metals price increases 
are a result of  inflation, stem-
ming from a weaker currency. 
This is not currently the case. 
What has been the case is that 
the value of  silver, relative to 
gold, is lower than its historical 
ratio. Silver has most consistently 
had a ratio of  1:50 versus gold. 
In other words, gold prices have 
typically been 50 times greater 
than silver prices. Currently the 
ratio is closer to 1:88 or gold is 
selling at 88 times silver. Many 
investors might consider that a 
value gap or that silver has be-
come undervalued, cheaper, 
oversold and hence an invest-
ment (albeit is speculative) op-
portunity. Year to date silver is up 
in price approximately 12.05% 
and up almost 20% over the past 
three months. Gold is up 17.50% 
year to date and 19% over the 
past three months. 

Economic uncertainty with 
trade wars in the news as well as 
sluggish world growth and grow-
ing budget deficits (and debts) 
are also being noted by investors 
as reasons for seeking these types 
of  hedges or investment oppor-
tunities. Silver has also been seen 
as a store of  value, something 
that historically retains purchas-
ing power into the future.  

To learn more, call or visit an 
advisor or do your own research 
on ways to understand the silver 
market. Exchange traded funds, 
mutual funds and individual 
stocks are available through bro-
kerage firms. The United States 
Mint and of  course coin deal-
ers give investors alternatives as 
well. Be sure you understand the 
risks associated and that you are 
comfortable with this being part 
of  your investment program or 
portfolio. 

Maurice Stouse is a Financial Advisor 
and the branch manager of  the First Florida 
Wealth Group and Raymond James and 
he resides in Grayton Beach.  He has been 
in financial services for over 32 years. His 
main office is located at First Florida Bank, 
2000 98 Palms Blvd, Destin, FL 32451. 
Branch offices in Niceville, Mary Esther, 
Miramar Beach, Freeport and Panama 
City.  Phone 850.654.8124. Raymond 
James advisors do not offer tax advice. 
Please see your tax professionals. Email: 
Maurice.stouse@raymondjames.com.

Securities offered through Raymond 
James Financial Services, Inc. Member 
FINRA/SIPC, and are not insured by 
bank insurance, the FDIC or any other 
government agency, are not deposits or ob-
ligations of  the bank, are not guaranteed by 
the bank, and are subject to risks, including 

the possible loss of  principal. Investment 
Advisory Services are offered through Ray-
mond James Financial Services Advisors, 
Inc. First Florida Wealth Group and First 
Florida Bank are not registered broker/deal-
ers and are independent of  Raymond James 
Financial Services. 

Views expressed are the current opinion 
of  the author and are subject to change with-
out notice. Information provided is general in 
nature and is not a complete statement of  all 
information necessary for making an invest-
ment decision and is not a recommendation 
or a solicitation to buy or sell any security. 
Past performance is not indicative of  future 
results.  Investing always involves risks and 
you may incur a profit or a loss. No invest-
ment strategy can guarantee success. 

Holding stocks for the long term does not 

insure a profitable outcome. Diversification 
and asset allocation do not ensure a profit or 
protect against a loss. Every type of  invest-
ment, including mutual funds, involves risk. 
Risk refers to the possibility that you will 
lose money (both principal and any earn-
ings) or fail to make money on an invest-
ment. Changing market conditions can create 
fluctuations in the value of  a mutual fund 
investment. In addition, there are fees and 
expenses associated with investing in mutual 
funds that do not usually occur when pur-
chasing individual securities directly. The 
information has been obtained from sources 
considered reliable, but we do not guarantee 
that the forgoing material is accurate or com-
plete. There is no guarantee that these state-
ments, opinions or forecasts provided herein 
will prove to be correct. Individual investor’s 

results will vary. Investing in commodities is 
generally considered speculative because of  
the significant potential for investment loss. 
Their markets are likely to be volatile and 
there may be sharp price fluctuations even 
during periods when prices overall are ris-
ing. Price fluctuations of  silver can be less 
predictable than other commodities. Global 
demand for silver can influence its value, as 
well as the economic cycle. Gold and silver 
are subject to the special risks associated 
with investing in precious metals, includ-
ing but not limited to:  price may be subject 
to wide fluctuation; the marker is relatively 
limited; the sources are concentrated in coun-
tries that have the potential for instability; 
and the market is unregulated. Investments 
mentioned may not be suitable for all inves-
tors.
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181 Lynn Dr., Ste A, Santa Rosa Beach, FL 32459 
Ph: 850-622-0246 • www.ADESRB.com

Hours: M-F 8:30am to 5:00pm, Sat by appointment only.

Outdoor Entertaining at its finest
Offering Outdoor Kitchens, Arbors, Decks, Fencing and Pavers 

Financing available!

September at Topsail Hill Preserve State Park 
September brings the arrival 

of  Fall, opportunities for service 
and many beautiful butterflies 
to the 1,643 acres that make up 
Topsail Hill Preserve State Park 
as well as the return of  some “fan 
favorites.” Whether you visit the 
park’s butterfly garden, or you 
witness the migration of  butter-
flies floating along the sea oats on 
the beach, you are in for a visual 
treat. The insects’ bright wings 
bring many spots of  color to the 
park as if  they were wildflowers. 
The Gulf  Fritillary will be the 
most common butterfly spotted 
this season. As an adult it relies 
on Lantana as its primary source 
of  nectar. You’ll know you’re 
looking at the caterpillar of  a 
Gulf  Fritillary because they are a 
bright orange with black spikes. 
These caterpillars need the Pas-
sion Flower or Passion Vine for 
their primary source of  food 
before forming a chrysalis and 
metamorphosizing in to an adult 
butterfly. Why all the excitement 
about butterflies, you ask? But-
terflies are effective pollinators, a 
great food source for birds, am-
phibians and reptiles and their 
presence indicates a healthy eco-
system. 

September brings the return 
of  the ever-popular Kids Club 
to the park. Children along with 
their parents will enjoy nature 
crafts and activities in a fun vol-
unteer led atmosphere. Families 

are welcome to bring a picnic 
lunch and stay after to add to 
their fun. Kids Club will be held 
on September 15th at 12:00pm. 

Also returning to the park are 
canoe, kayak, paddleboard and 
bike rentals. The park’s conces-
sionaire, Fancy Camps, rents 
watercrafts either by the half  or 
whole day and you can enjoy 
either the Gulf  of  Mexico or 
Campbell Lake, a rare Coastal 
Dune Lake. Bikes can be rented 
as well so you can enjoy the beau-
tiful preserve area by bike. For 
more information on the rental 

process you can contact the park 
store 850-267-8333. 

On September 21st you can 
help the park by participating in 
its International Coastal Cleanup 
Day beach cleanup. Septem-
ber 28th you can help the park 
with its “Cache In, Trash Out” 
adventure for National Public 
Lands Day and Bike Your Park 
day. All three events are wonder-
ful opportunities for you to help 
conserve the unique ecosystems 
found within the park for the 
many imperiled species that visit 
them or call them home. 

In early October you’ll be 
able to enjoy the return of  Top-
sail Under the Stars and the ex-
pansion of  the annual “Rollin’ 
Through the Decades” Vintage 
RV and Camping Show on Oc-
tober 5th. This year there will be 
close to 100 campers spanning 
the years of  1916 to 2018 with 
a large portion of  them from 
the 1950s, 60s and 70s. Along 
with all these fantastic campers 
for you to visit there will be a 
Vintage Camper Holiday photo 

booth and other fun camping 
and outdoor related activities. 

For more information about 
the park events, programs and 
activities visit https://www.
floridastateparks.org/parks-
and-trails/topsail-hill-preserve-
state-park. As the Prk Rangers  
always say: whether you want to 
camp, hike, bike, paddle, explore, 
swim, learn or volunteer, there is 
something for everyone at Top-
sail Hill Preserve State Park. See 
you in the park soon!

VISIT SOUTHWALTON.LIFE 

Direct Importer of Hand Knotted 
Oriental Rugs

KASHMIR
ORIENTAL RUGS

All Rugs Guaranteed Genuine Hand Made
Expert Appraisals, Cleaning, Repair, Padding

33 
Years in 

BusinessMon
da

y -
 Saturday 10 am - 6 pm

4010 Commons Dr. W, #122 • Destin  (Behind Ofice Max) 850.650.0009
6925 N 9th Ave. • Pensacola (Eastgate Plaza) 850.477.9874

Stay at 30-A Suites 
while visiting the  

Beaches of South Walton

30ASuites.com   |   850-499-5058

30A Inn and Suites

One night or long extended stays
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4th Annual Sonder Project Half Marathon  
and 5K October 11-13th

The Sonder Project is ex-
cited to announce the 4th An-
nual 30A Half  Marathon & 5K 
Race Weekend, October 11-13. 
This annual event is their biggest 
fundraiser of  the year and sure to 
be an incredible weekend! Events 
include a BBQ Concert kickoff 
on Friday, a Race Expo on Sat-
urday, and the Half  Marathon & 
5K Race on Sunday. This spec-
tacular event will bring together 

over 1,300 runners—and more 
than 5,000 guests—from around 
the world. Race participants will 
be competing for prizes valued at 
more than $20,000 while enjoy-
ing the beautiful scenery of  the 
30A Gulf  Coast. 100% of  the 
proceeds from the weekend will 
benefit The Sonder Project, di-
rectly supporting their mission to 
strengthen communities by pro-
viding food security, clean water, 

housing, and education.
Chad Zibelman, CEO of  

The Sonder Project, says of  the 
annual event, “Whether you 
want to compete, run for fun, or 
volunteer, there is something for 
everyone, and your participation 
will help support our mission to 
strengthen communities all over 
the world!”

Schedule of Events
All events will take place at 

Gulf  Place: 45 Town Center 
Loop, Santa Rosa Beach, FL 
32459

Friday, October 11
30A BBQ Festival, 5:30PM–

9:00PM—Presented by Hospi-
tality Depot

Kick off the 30A Half  Mara-
thon & 5K weekend with some 
of  the best BBQ on the coast, 
an incredible selection of  beer 
and wine, and great live music 
from The Heritage Band! Grab 
your lawn chairs and enjoy a fun 
evening in beautiful Santa Rosa 
Beach while supporting a won-
derful cause. Before you head 
out, be sure to cast your vote for 
your favorite BBQ creation!

This lively event is the perfect 
way to spend a gorgeous Friday 
night, whether you’re out with 
the family or looking for a fun 
and unique date night.

Advance Ticket Prices:
Adults:  $30.00  
Children 6-12:  $12.00 
Children 5 & Under:  Free 
VIP Tickets (includes VIP tent, 
open bar, & lounge seating):  $100  
Purchase tickets at 30ahalf.com/bbq 

Tickets purchased at the door:
Adults:  $35.00 
Children 6-12:  $12 
Children 5 & Under:  Free

Saturday, October 12
Race Expo & College Game 

Viewing Party, 12PM–5PM
Race participants registered 

for the Half  Marathon & 5K 
are invited to come out and pick 
up their race packets! Enjoy the 
great selection of  delicious food, 
cold beer, and race vendors—
and bring the kids to play in the 
bounce houses! Don’t forget your 
lawn chairs to enjoy the college 
football viewing party.

Sunday, October 13
30A Half  Marathon & 5K on 

Sunday, 7AM–1PM—Presented 
by 360 Blue

Experience one of  the most 
beautiful races in the world! The 
race course features stunning 
landscape along Scenic Highway 
30A—incredible architecture, 
sparkling coastal dunes lakes, and 
spectacular forests. Both the half  

marathon and 5k start and end 
at Gulf  Place on 30A. Race par-
ticipants can celebrate crossing 
the finish line while enjoying live 
music, great food, ice cold beer, 
and bloody mary’s. To register 
for the race, visit 30ahalf.com 

Volunteers Needed
Interested in volunteering for 

this incredible event? We need 
your help to make the fundrais-
ing weekend a success! Sign up 
to volunteer at 30ahalf.com/ 
qvolunteer

       Community       Community

Visit our showroom at 2890 US Hwy. 98 West (Next to Ace Hardware) Santa Rosa Beach
850-213-4505  -  850-974-3185   -  KitchenDesignsgroup.com

Introducing to the Emerald Coast...
Kitchen Designs Group, one of the most complete and trusted Cabinet, 

Custom Cabinet, Granite and Marble Design companies in the USA.

• Painting • Home Renovations • Custom Interior Shutters

850-714-7502
www.gypaintingandreno.com  

Local Husband 
and Wife Team!

Let us show you 
the GY difference! 

Made in USA
Installed in 3 weeks! 

Amber Yokel
850-714-7502 

www.gypaintingandreno.com

Greg Yokel
850-419-4353 | www.gypaintingandreno.com

• Painting • Home Renovations • Custom Interior Shutters

850-714-7502
www.gypaintingandreno.com  

Local Husband 
and Wife Team!

Let us show you 
the GY difference! 

• Painting • Home Renovations • Custom Interior Shutters

850-714-7502
www.gypaintingandreno.com  

Local Husband 
and Wife Team!

Let us show you 
the GY difference! 

Caicos Turquoise - PMS uncoated 7466
Paparazzi Flash - PMS uncoated 7450
Silent Film - PMS uncoated 429
Aquifer - PMS uncoated 629
Dawn Gray - PMS uncoated Cool Gray 10

•  PDO Thread lift for brow lift, 
facelift, jowl lift, and neck lift

•  PDO smooth threads for 
collagen stimulation and 
wrinkle reduction

•  Kybella for chin fat reduction

• Botox • Fillers • Neck BotoxDr. Amber Wiebe
DMD, MAGD, MAAFE

Botox $10 per 
unit

min 35 units  Exp: 12/31/19
Must mention this ad at time of 

treatment. No exceptions.

National 
Instructor

850.267.0777
www.destinbotox.com
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Explore The Outdoors Festival October 19th
Walton Outdoors will be 

hosting the 10th annual Ex-
plore The Outdoors Festival on 
Saturday, October 19th, 2019. 
The fun-filled family event will 
be held from 10 a.m. – 2 p.m. at 
the beautiful waterfront location 
of  Live Oak Landing Outdoor 
Destination, 229 Pitts Avenue in 
Freeport, Florida 32439.

The day will be geared to-
ward engaging children in the 
wonders of  exploring nature and 
the outdoors. Hands on activi-
ties will include fishing, kayaking, 
wildlife, archery, interactive edu-
cational exhibits, giveaways and 
much more.The event is free for 
all ages. The water activities are 
for children six-years-old and up. 
Activities and exhibits include:

•  Learn to fish on Black Creek  
with fishing pros

•  Florida Fish and Wildlife fresh-
water fishing exhibit

•  FISH FLORIDA fishing rod/reel 
giveaways

•  Freshwater fishing education with 
Florida Fish and Wildlife

• Kayaking 
• Archery
•  Boating with Wounded Warrior 

Fishing and Backwater Tours
•  Birding with the Choctawhatchee 

Audubon Society
•  Wildlife exhibit with Florida Fish 

and Wildlife

•  Topsail Hill Preserve State Park 
exhibit

•  Eden Gardens State Park exhibit
•  Northwest Florida Astronomy  

Club stargazing
•  Choctawhatchee Basin Alliance 

touch tank
•  Smokey the Bear and his friends 

from Forestry

• 

Florida Sea Gran exhibit
•  Freeport Town Planters Society crafts
•  Beekeeping exhibit with  

Jeff Chesser
•  Walton County Master  

Gardeners activity
•  Crafts with Glendale  

Memorial Nature Preserve

•  Nonie’s Ark Animal Encounters

•  Florida Public Archaeology exhibit

•  Emerald Coast Wildlife  
Refuge exhibit

• Florida Trail exhibit

•  South Walton County Mosquito 
Control exhibit

•  North Walton Fire and Rescue 
exhibit

•  Food will be available for purchase 
from Black Creek Café

• On site parking

• Free admission

For more information, email: 
info@waltonoutdoors.com, or 
call (850) 267-2064.

Many thanks to the sponsors 
C.W. Roberts Contracting, FISH 
FLORIDA, Freeport Town 
Planters, Copeland’s Gun and 
Tackle, and the many volunteers 
who help make this event a suc-
cess.

About Walton Outdoors: 
Walton Outdoors is an online 
source for outdoor adventure in 
Walton County and northwest 
Florida. The mission is to share 
great spaces to explore the out-
doors, and to educate the readers 
on the wonders of  nature.

850-660-1934
6844 W. County Hwy. 30A | Santa Rosa Beach

Bluegreenlandscape.net

• Outdoor Living
• Irrigation Service
• Landscape Lighting
• Landscape Installation

• Tractor Services
• Drainage Work
• Garden and Home Decor
• Pavers and Retaining Walls

NW Florida’s 
Grout and Tile 

Cleaning, Repair 
& Restoration 

Experts!

CALL  
TODAY FOR A  

FREE  
ESTIMATE

NO MORE DIRTY GROUT OR TILE - GUARANTEED!

THE GROUTSMITH OF NW FLORIDA 
WWW.GROUTSMITHNWFL.COM 850-367-3100

BRING BACK THE BEAUTY 
EASILY AND AFFORDABLY!

• Tile & Grout Cleaning
• Grout Color Restoration
• Tile & Grout Repairs
• Loose/Hollow Tile Rebonding
• Cauking & Sealing
• Shower Repairs/Regrouting
• Granite Cleaning, Repair & Sealing

$50 OFF  
ANY SERVICE

$500 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires 6/30/2019

$30 OFF  
ANY SERVICE

$200 OR MORE
Must present coupon at time of  

estimate. Not valid with any other offer. 
Expires 6/30/2019

WEIGH IN PARTY AT THE BAY RESTAURANT  4-7  PM  

$1 ,000,  $500,  $100 CASH PRIZES FOR  
1ST,  2ND,  & 3RD PLACE RED FISH AND TROUT
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SOUTH WALTON’S LARGEST ORGANIC GROCERY!
Large selection of:  Grass-fed organic meats, produce,  

eggs, dairy, cheese, raw foods, beans, grains, coffees & teas,  
snacks, superfoods and so much mor e! 

What’s on 30A TV -- Plate to Plate with Chef Kali  
“Plate to Plate” is a newly 

developed video concept 
launched by traveling Personal 
Chef, Kali Davis, showcasing 
the diversity of  fresh, local 
ingredients, in private, dinner 
party settings. With future shows 
to be shot in various locations 
throughout the United States, 
the premiere episode presents a 
ladies-night culinary experience 
in Santa Rosa Beach, Florida. 
Home to magnificent sugar-
white beaches, beautiful homes, 
and backwoods charm of  Santa 
Rosa Beach, the featured meal 
reflects the freshest seafood the 
Gulf  has to offer. Check out the 
pilot episode at www.30a.tv. 

Born and raised in Destin, 
Florida, Kali Davis knew early 
on that she wanted to be a 
chef. Undaunted by small, 
hot kitchens, 15 year-old Kali 
recognized that she found 

an outlet for stress relief  by 
cooking. In particular, that 
release was centered around the 
joy of  creating something out 
of  nothing. Her early culinary 
efforts were centered around 
family, with Kali cooking 
her first private dinner (as a 
celebration of  the women in her 
life) for Mother’s Day.

After high school, Kali was 
on a mission, and moved to 
Miami by herself. With some 

well-crafted storytelling and 
a little embellishment, she 
landed her first back-of-the-
house position at a boutique 
hotel called ONE Bal Harbour 
Resort and Spa. Working 
under a hot-shot French chef, 
Kali’s experience at ONE was 
physically and emotionally 
c h a l l e n g i n g.  F i e rc e l y 
determined, she fought her 
way through the trials. As this 
experience shaped her mindset 
and built her credentials, Kali 
solidified her role at ONE.

Over the next few years, the 
restaurant was transformed into 
two other entities, with three 
different executive chefs, and 
by this point, Kali felt ready 
for a new challenge. Her next 
role was at BLOOM, where 
the executive chef  was the 
former chef  of  Nobu. It was 

at BLOOM that Kali learned 
speed in cooking, as the 
restaurant was always packed.

During this period, Kali 
attended Johnson & Wales 
University in Miami. where 
she met her husband, Eric 
Davis. At that time, he was 
working for a personal chef, 
and convinced her to start her 
own business. “Personal Chef  
Kali” launched as a business 
with a multimillionaire for a 
client, and she spent those years 
experimenting with numerous 
recipes and innovative styles of  
cooking. This included testing 
a variety of  options from pre-
made meals to tasting menus 
and everything in-between. She 
built up her business to include 
a wide range of  clients, and 
simultaneously started a family.

Moving back to the Florida 

panhandle, Chef  Kali had her 
first child at 25, and continued 
to work on her business which 
now includes eight chefs 
and assorted employees. For 
original press release and more 
information visit www.30a.tv 

About  30a  Media 
The goal is simple, to be the #1 
video resource for information 
and entertainment, beach 
style. 30A TV Broadcasts in 
9 counties of  the NW Florida 
Panhandle, nationwide on Roku 
Web TV, Amazon Fire TV, 
Google Play, and at www.30a.
tv  -  Download the free Iphone 
and Android apps to watch live. 
30a Media remains committed 
to continue innovating and 
providing viewers with the 
content they request.

$300 OFF YOUR 1ST MONTH’S RENT

Call 850-374-5250 or email thesanctuary@pinnacleliving.com for inquiries. 
The Sanctuary at 331 |  www.sanctuaryat331.com 

24555 Highway 331 |  Santa Rosa Beach |  850-374-5250 
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Homeschool Community Growing 
By aLissa aiCheLe

A growing number of  families 
are opting for Homeschool along 
the Emerald Coast. This family 
friendly area of  the panhandle 
has always been a favorite for 
parents to raise children or va-
cation with grandchildren. The 
lush landscapes and access to 
various kinds of  ecosystems natu-
rally foster wonder and a love for 
learning that every child longs 
for. Along with the rise of  home 
education, groups of  schooling 
mamas diligently gather and 
form co-ops to aid their instruc-
tional efforts. Forming a sense of  
togetherness, these groups can 
be made up of  common interests 
such as nature walks or classes 
filled with fizzing science projects 
or lessons in long division. En-
ergetically, home educating par-
ents organize through Facebook 
groups to line up field trips or to 
buy and sell text books online. 

While enjoying the active out-
door life that the South Walton 
area provides, families are also 
meeting around the kitchen table 
to teach students at home. 

What would cause a family 
in the stunning Emerald Coast 
to choose school at home? The 
mainline educational choices are 
usually between public or pri-
vate school, but the family who 
homeschools is willing to take 
up the task with ingenuity and 
DIY power. Among the many 
reasons to homeschool, a fam-
ily might look for a specific form 
of  education that can be easily 
and affordability offered from 
home. Nationwide, parents look 
to teaching methods such as clas-
sical, Charlotte Mason, Montes-
sori, unschooling, unit studies 
and Electronic methods. Some 
families might be attracted to a 
lifestyle of  learning in the com-
fort of  home while others desire 

the flexibility to travel or get 
into nature. Whatever the draw, 
homeschooling children offers 
the chance to aptly tailor a stu-
dent’s education and experience 
to size.

As homeschooling families 
grow in number along the Gulf  
Coast, the community responds 
with enthusiastic efforts. Groups 
such as Emerald Coast Theater 
Company and Alfonso Company 
offer acting and dance classes 
during the normal school day 
to accommodate the needs of  
homeschooled children. Busi-
nesses such as the Gulfarium, 
Zoo World and Wonder Works 
promote special offers for home-
schoolers to take advantage of  
enriching educational activi-
ties. Florida State now provides 
Florida’s Virtual online school 
to meet the growing demand of  
homeschool options. It is more 
and more common to see fami-

lies doing school at home in the 
Destin area at large.

Unquestionably, homeschool-
ing families are generating in-
creased openness and acceptance 
from the Gulf  Coast community 
members. Parents have more 
availability, opportunity and sup-

port than ever before to take the 
plunge into this alternative route 
to home education. When asked 
about school by an interested 
senior, a homeschool student 
can explain that their parent is 
also their teacher. If  you see a 
group of  kids touring Publix on 
a week day or quietly listening 
to a Turtle Talk at the Seaside 
Farmer’s market, you might have 
met some homeschoolers. The 
presence of  home education is 
vibrant and undeniable in this 
ever-growing community.

For more information about 
classical conversations, look for 
a community near you at clas-
sicalconversations.com or for 
questions about connecting with 
homeschool families in the Santa 
Rosa Beach and Destin area, 
reach out by email to 30Abeach-
mamas@gmail.com. 
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Denáe Richelle
Owner/Stylist

David McGaha
W. James Whidbee,  

Barber/Stylist

76 Arbor Lane  
Grayton Beach FL 32459 

850-842-8423
Call or text, walk-ins welcome

Follow us on Instragam and Facebook

Email us at thehumbleman@gmail.com

The humbleman  
Men’s Studio

Barber & men’s grooming

Not satisfied with your
HOA / Condo Management?

We Can Help!
• Boutique Management - We’re the best at what we do!!
• Tailored to your community
• Thirty-Day Termination Clause
• Compliance Admin for HOA Compliance
• 24/7 Online Access to association financials
• Locally Owned and Operated!

Offices in Miramar Beach
www.lsmanagementassociates.com

850-269-7285

Lee Campbell

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films

Democratic Women's Club honors Doris Johnson September 24
The Democratic Women’s 

Club of  Walton County is hon-
oring Doris Johnson of  Defuniak 
Springs on Tuesday, September 
24, 2019 from 11:30 am to 2 pm 
at Cantina Laredo Restaurant, 
585 Grand Boulevard, Miramar 
Beach.  Doris is the founder of  the 
Democratic Black Caucus of  Wal-

ton County and is also the owner 
of  the Park Funeral Home in 
Defuniak Springs, one of  the first 
female owned businesses in the 
Florida panhandle. Doris is known 
for being kind and helpful to may 
citizens of  Walton County over the 
years, and it is for this reason that 
The DWC is honoring her with 

this special luncheon.  If  you are 
interested in coming, please mail 
a check for $30 to the Democratic 
Women’s Club of  Walton County, 
PO Box 2507, Santa Rosa Beach 
FL 32459 by September 17. After 
that we will accept payments at 
the door but we would appreciate 
an RSVP by September 17 so we 

know how many attendees to plan 
for. For RSVPS and questions, 

please contact Sue Bowden at  
susanbowden4321@yahoo.com.  
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Big Green Eggheads Unite Sept. 29th
By miCheLLe FarNham

Just as the summer tourist 
season has begun to cool off on 
the Emerald Coast, the Eggs on 
the Beach cooking competition 
will be firing things back up! 
Slated for Saturday, September 
29th from 10 a.m. to 1:30 p.m., 
this gathering of  Big Green Egg 
cooking enthusiasts promises to 
fill bellies and inspire home grill-
ers.

Susan Kiley and Wayne Paul 
– co-owners of  Bay Breeze Patio 
and retailers of  the Kamado-
style cooker – are gearing up for 
their sixth annual EGGfest.

“Regionally around the coun-
try, fairly large Big Green Egg 
dealers started having their own 
EGGfests, but we like to tell 
people, ‘This is not your grand-
father’s EGGfest,’” explained 
Kiley, stressing that their com-
petition features truly gourmet 
food. “Often times for these 
EGGfests, you go to the state 
park and you have 20 guys mak-
ing pulled pork. Ours is every-
thing but pulled pork!”

What might ticket-holders 
find at one of  the 30-plus sta-

tions located throughout the fes-
tival, held on the driving range 
at Seascape Resort? Kiley listed 
some of  the more memorable 
bites from years past, including 
smoked dates wrapped in bacon 
with cream cheese, triggerfish 
tacos, and smoked pork belly.

Some top contenders from 
years past include Saltwater 
Restaurants Inc., The Gulf  Res-
taurant of  Okaloosa Island, and 
The Rotary Club of  Destin. At-
tendees will also enjoy live music, 
a charity raffle, a kids area spon-
sored by Food For Thought, big 
screen TVs to watch football 
courtesy of  ENCO Electronics, 
smoked cocktail seminars from 
Knob Creek, and live Big Green 

Egg cooking demonstrations.
The fest accommodates up to 

34 teams, comprised of  restau-
rant crews, non-profit groups, 
and backyard grilling enthusiasts.

“It’s a pretty diverse group 
with a lot of  competition among 
the teams,” Kiley said. “Last year 
we had these firefighters from 
Louisiana who happened to be 
here on vacation at Seascape. 
They called and said, ‘We don’t 
know what this is, but it sounds 
like fun. Can we enter?’ They 
ended up winning one of  the 
categories and had a really good 
time!”

There are plenty of  locals in-
volved in the competition as well, 
and the generosity they display is 

impressive.
“We had a team last year 

called Sacred Que, with some 
people from the medical staff at 
Sacred Heart. They ended up 
winning People’s Choice, and the 
prize was a Big Green Egg. They 
turned around and donated it to 
one of  the non-profit teams so 
that team could use it as a fund-
raiser. I was like, ‘This is why we 
do this stuff!’ It was pretty awe-
some,” Kiley admitted.

The 2018 EGGfest raised 
$36,000 for local charities, with 
more than $100,000 over the 
local event’s history. Of  that 
money, $6,000 is earmarked for 
prizes for the top three non-profit 
teams. The balance gets donated 

to the event’s two charities: Food 
For Thought and Fisher House 
Foundation.

While the affair has certainly 
been successful at generating 
funds for good causes, Kiley 
made sure to point out their 
EGGfest is “a food festival that 
happens to raise money.” They 
also cap attendance at 800 tick-
ets. 

So what’s so special about a 
Big Green Egg that it deserves its 
own festival?

“The Green Egg is a 100 
percent ceramic cooker and it’s 
almost impossible to make a mis-
take with it,” Kiley explained. 
“It’s a grill, an oven, and a 
smoker. You can’t overcook on 
it; you can’t undercook on it. It 
truly has its own cult following.”

For more information on 
EGGfest or to purchase tickets, 
visit www.eggsonthebeach.com. 
Tickets can also be purchased 
by cash or check at Bay Breeze 
Patio, 32 Forest Shore Drive, 
Miramar Beach. If  any tickets 
remain, they can be purchased 
at the door the day of  the event.
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AVASATTICINDESTIN.COM  

Furniture  and Clothing Consignment 
Custom Painted and Custom Built Furniture

Home Renovations

CONSIGNMENT/RESALE SHOP

MENTION THIS AD AND RECEIVE 10% OFF ANY ITEM

NEW SPACE, STILL LOCATED IN MIRAMAR PLAZA, SUITE 108 & 109
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Community Bible 
Study Prayer Group  

in Miramar Beach 
Along with a Study of Galatians

Community Bible Study 
(CBS) is an international. Inter-
denominational organization 
committed to helping people 
grow in their relationship with 
Jesus Christ by explorating the 
Bible. CBS classes are structured, 
in-depth studies of  the Bible, 
God’s revealed Word. Classes are 
comprised of  people from many 
different churches who gather 
for in-depth Bible study because 
it complements their local church 
and helps them grow spiritu-
ally. Class members belong to 
and and actively support their 
local church; many are servants 
and leaders in their congrega-
tions. CBS concentrates on the 
essentials of  the christian faith, 
not on denominational differ-
ences. Through love and respect 
for one another, Christians can 
hold differing views on matters 
that are not essential to salva-
tion. The goal of  CBS is to build 
unity in the church in the midst 
of  Christian diversity. Everyone 

is welcome and made to feel 
comfortable in their class regard-
less of  background, education, 
church involvement, ethnicity or 
economic status.

Meetings are on Tuesdays, 
from 7:00 pm till 8:30pm at Des-
tiny Worship Center, 122 Poin-
ciana Blvd., in Miramar Beach. 
Each person will receive a study 
guide and the topic will be the 
book of  Galatians. Men and 
women in and around South 
Walton and Destin are invited to 
come and please, bring a friend! 

For more information, please 
contact Rod Cameron, 501-804-
5900, RodinDestin@gmail.com 
or Pam Cameron, 501-690-8521, 
PamCameron16@gmail.com.  
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S O M E R B YS PA R K .C O M  •  866 . 924 .1 666

A S S I S T E D  L I V I N G
M E M O R Y  C A R E

Serving
ooohs & ahhhs

Something about Somerby sparks great taste.

Calvin is an executive chef at Somerby. He and his staff keep residents, 

associates and families healthy and happy with a fine dining experience. 

It’s demanding work. But the smiles – sometimes even applause – make it 

worth it. Somerby is Full of Life. What will it spark in you?

FL License 
# AL12667

Call us today to learn more or schedule a personal visit.

Coastal Library Hosts SWHS Art Students Exhibit 
South Walton High School 

is home to many accomplished 
young artists on the Emerald 
Coast. Many of  these art stu-
dents submit their individual 
works to the College Board for 
the AP Studio Art Portfolio 2019 
assessments in AP 2D, AP Draw-
ing, and AP 3D.  A selection from 
this stellar group of  SWHS AP 
Art students will be exhibited at 
the South Walton Branch of  the 
Coastal Library in September.

Included in this exhibition are 
AP 2D students: Megan Beno-
poulos, Mary Claire Brown, 
Cam Bruce, Kevin DeJesus, 
Faith Duran, Xavier Epplin, No-
elle Garcia, Gabe Mathews, Jielle 
Paul, Jhonatthan Ramirez, Cal-
lyn Sims, and Jarod Young who 
submitted AP 2D Photography 
based portfolios. Other media 
based AP 2D portfolios students 
include: Ferrell Crawley, Diego 
Duran, Kizzi Anna Fersted, 
Lily Gravlin, Jessie Miller, and 
Reegan North. AP Drawing stu-
dents Quinn Yandell, and Mary 
T. Pickers submitted expressive 

and illustration 
work for the 
Drawing AP 
Portfolio. The 
3D AP Portfolio 
included balsa 
wood sculptures 
and architec-
tural models 
by Josh Chee 

and Jielle Paul. These students 
range in grades 9th – 12th in 
SWHS, and work with Dr. Viv-
ian Moreira Komando. 32 stu-

dents from SWHS had a 
100% pass rate on their 
2019 AP Studio Art 
Portfolios submitted to 
the College Board. 

South Walton Coastal 
Branch Library is lo-
cated at 437 Greenway 
Trail, Santa Rosa Beach. 
850-267-2809. 



Page 24 South Walton Life   www.southwalton.life September 2019

Wellness

Visit South Walton Celebrates Local Artists,  
Hospitality Leaders and Businesses

Did you know that the Walton 
County Tourist Development 
Council does more than just pro-
mote visitation to South Walton?

In addition to purchasing 
property for beach accesses and 
parking, and maintaining more 
than 60 beach, bay and lake ac-
cesses, the TDC also invests in 
the community through a series 
of  community programs – the 
South Walton Artist of  the Year 
Award, the Van Ness Butler Jr. 
Hospitality Award and the Per-
fect in South Walton Awards.

Let’s take a closer look at each 
program. 

South Walton Artist of the Year
Entering its 18th year in 2020, 

the South Walton Artist of  the 
Year program continues to show-
case local art. Through this pro-
gram, the TDC promotes the 
destination’s thriving art commu-
nity while placing the spotlight on 
one talented local artist annually. 

From Kathleen Broaderick 
and Justin Gaffrey to Marisol 
Gullo, Allison Wickey and Andy 
Saczynski, some of  the most rec-
ognizable names in the South 
Walton art scene have been hon-
ored as Artist of  the Year. 

For some it’s validation of  their 
craft and years of  hard work. For 
others, who may be relatively 
new to the area, it can serve as a 
launching pad.

For 2019 Artist of  the Year 
Jenna Varney, the honor was 
a complete surprise, especially 
when looking at the artists who 
had been honored before her. 

“There was a lot of  screaming 
and a lot of  jumping around,” she 
remembers. “To be up there with 

such talent, it’s almost unreal.”
The 2020 South Walton Art-

ist of  the Year will be announced 
during the annual Perfect in 
South Walton Awards which will 
be held in January 2020. 

 Van Ness Butler Jr.  
Hospitality Award
Established in 2003, the Van 

Ness Butler Jr. Hospitality Award 
recognizes excellence in hospital-
ity service, travel/tourism market-
ing, advertising, promotion, and 
contributions to the local com-
munity.

The award honors the legacy 
of  service embodied by the Van 
Ness Butler family who acquired 
the land now known as Gray-
ton Beach in 1922. The Butler 
family built the Grayton Beach 
Hotel, and through their family’s 
passion, determination, and en-
ergy set the stage for the develop-
ing tourism industry.

Following his grandfather’s 
legacy, Van Ness Butler, Jr. served 
as the first chairman of  the Wal-
ton County TDC, as interim 
executive director for two years 
and on the Tourist Development 
Council for more than 13 years. 

Through the Van Ness But-
ler Jr. Award, true visionaries 
and leaders in the South Walton 
community have been recog-
nized. Previous winners include 
Seaside founder Robert Davis, 
Malcolm Patterson (the first di-
rector of  the Walton County 
TDC), co-founder and owner of  
Newman-Daily Resort Proper-
ties Jeanne Dailey, 30A company 
founder Mike Ragsdale and Lino 
Maldonado, vice president of  op-
erations, growth and innovation 

for Wyndham Vacation Rentals 
North America.

The 2019 recipient, Tracy 
Louthain is a tireless promoter 
of  the South Walton story, and 
knows the importance of  the eco-
nomic impact that tourism and 
hospitality spreads throughout 
Walton County.

“Our way of  life is funded in 
large part through visitor spend-
ing, which translates into pay-
checks that are reinvested in our 
community and revenue from 
sales tax that helps fund educa-
tion and infrastructure needs in 
Walton County,” she says. “From 
master planned communities to 
the businesses that have opened 

to provide conveniences for resi-
dents and visitors alike, tourism 
shapes our community and pro-
vides us an improved quality of  
life.”

Nominees for the Van Ness 
Butler Jr. Hospitality Award are 
selected for their contributions to 
the community, innovation and 
collaboration with other commu-
nity businesses or organizations to 
enhance Walton County’s stand-
ing as a destination.

Nominations for the Van Ness 
Butler Jr. Award will open in 
Spring 2020. 

Perfect in South Walton
South Walton’s local busi-

nesses play a huge role in the visi-
tor experience, so it should come 
as no surprise that the TDC 
shines light on the hardworking 
men and women who make it all 
possible through the annual Per-
fect in South Walton Awards.

This community program is 
promoted nationally, and invites 
both visitors and locals to recom-
mend and vote on their “perfect” 
places in South Walton, whether 
it be an art gallery, a favorite bou-
tique or one of  the 200-plus res-
taurants.  

Categories range from best 
fine dining and best casual dining 
to best wine list, best event, best 
live music venue and best cloth-
ing boutique just to name a few. 
All told, there are 30 categories 
and businesses vie for Diamond, 
Platinum and Gold honors. 

All Perfect in South Walton 
Award winners are featured in 
the Perfect in South Walton bro-
chure, which is mailed to poten-
tial visitors, and is available at the 
Visit South Walton Visitor’s Cen-
ter and on the Visit South Walton 
website (www.visitsouthwalton.
com). 

Want to help keep people talk-
ing about your favorite business 
or event year-round? Head to 
www.perfectinsouthwalton.com 
to nominate them. Winners will 
be announced during the annual 
Perfect in South Walton Awards 
in January 2020.

To learn more about these 
community awareness programs, 
contact Lisa Foster, industry  
relations specialist at Visit South 
Walton, at (850) 267-1216 or  
Lisa@visitsouthwalton.com. 

Managed Vendor Program Receives Positive  
Response on the Beach

It’s been just over four months 
since the Walton County Tourist 
Development Council and the 
South Walton Beach Service As-
sociation rolled out its managed 
vendor program at the Inlet 
Beach Regional Beach Access, 

Ed Walline Regional Beach Ac-
cess, and Grayton Dunes pub-
lic beach access, and the results 
have been promising. 

“The effect was immediate,” 
says Brian Kellenberger, director 
of  beach operations for the Wal-

ton County TDC. “We’ve re-
ceived many positive comments 
from beach visitors and the gen-
eral consensus is to expand the 
program.”

The goal of  the managed 
vendor program is to help elimi-

nate issues with “ghost chairs” 
while also streamlining the guest 
experience for those renting 
beach chairs, umbrellas or other 
equipment. A total of  18 ven-
dors currently participate in the 
program. 

To participate in the managed 
vendor program, individual 
vendors must be permitted 
through Walton County; they 
must sign the South Walton 
Beach Service Association’s 

continued on page 23

Artist Jenna Varney, who specializes in hyper-realistic paintings, was 
honored as the 2019 Visit South Walton Artist of the Year. 

Update From Visit South Walton: The Value of Tourism
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Walton County TDC to Add Parking, Beachfront 
Through Recent Property Purchases 

As the summer season winds 
down, the Walton County 
Tourist Development Council 
has been busy researching 
and strategically purchasing 
properties to add not only 
additional beachfront, but ease 
parking congestion in South 
Walton. 

Property Purchase:
Earlier in the year, the TDC 

purchased a 2.3-acre property 
along CR393 near Gulf  
Place that will offer additional 
parking for shopping, access 
to bike paths and parking for 
the Ed Walline Regional Beach 
Access. The property, which 
cost $3.7 million, is expected to 
accommodate between 120-150 
vehicles.

Likewise, the 2018 addition 
of  a 7.35-acre property along 
CR283 in Grayton Beach, 
meant that instead of  a planned 
hotel, the county was able to 
add 274 parking spaces, which 
are available to visitors and 
also being used to shuttle local 
workers to nearby jobs where 
parking is more limited.

With the recent purchase 
of  two properties near Eastern 
Lake, the TDC has plans to 
help reduce congestion and 
add parking for the nearby 
neighborhood beach access. The 
properties, located at 392 and 
406 Eastern Lake Road, were 
purchased for $775,000 and 
$1.11 million respectively and 
total almost a half-acre in size.

 Beach Access Additions  
& Upgrades
As the TDC continues to ex-

pand beachfront for both locals 
and visitors to enjoy, work con-
tinues on the three new regional 
beach accesses in South Walton. 
The additional access points will 
bring the total number of  re-
gional beach accesses from eight 
to 11. 

Construction on the new 
Dune Allen Regional Beach Ac-
cess, located across from Stinky’s 
Fish Camp on Scenic Highway 
30A, is underway and on sched-
ule, with construction expected 
to be completed by early fall. 

The new Miramar Beach 
Regional Beach Access, which 
is located across from the Amalfi 
Coast resort on Scenic Gulf  
Drive, is still in the planning 
phase. Construction is expected 
to begin in the late summer or 
early fall.

The Seagrove Beach Regional 
Beach Access, located on the 
beach near Café Thirty-A, is cur-
rently in the planning phase, with 
construction tracking to begin in 
early spring of  2020. 

These three new access points, 
like all of  the regional beach ac-
cesses in South Walton, will fea-
ture parking, restroom facilities 
and lifeguard stations.

In addition to the work being 
done on the three new regional 
beach accesses in South Wal-
ton, crews are also planning 
renovations at nine regional and 
neighborhood accesses. Once 

construction begins, work will 
include improving or replacing 
decking and railings, adding bike 
racks, or if  needed, a complete 
rebuild of  the access.

The five neighborhood ac-
cesses set to see improvements 
are: Inlet Beach (438 South Or-
ange Street), Gulfview Heights 
(186 Gulfview Heights St.), Ed 
Walline (4447 W. Co. Hwy. 30A) 
and Fort Panic (5753 W. Co. 
Hwy. 30A). The five neighbor-
hood accesses include: CR 395 
(2790 E. Co. Hwy. 30A), Night-
cap Street (south end of  road-
way), Hickory (2624 E. Co. Hwy. 
30A), Live Oak (2680 E. Co. 
Hwy. 30A) and Dogwood (2560 
E. Co. Hwy. 30A) – all of  which 
are located in Seagrove Beach. 

Work is expected to begin 
after turtle nesting season (Oc-
tober 31) and be completed by 
March 1, 2020. No more than 
two neighborhood/beach access 
points will be under construction 
at one time. 

Bay Access Renovations:
Renovations are also under-

way at the Kellogg Bayside Park 
which is located on the southern 
shore of  Choctawhatchee Bay, 
just west of  the Clyde B. Wells 
Bridge. A total of  222-feet of  sea-
wall is being replaced as part of  
the project. Overall, work is 90 
percent complete and crews are 
in the process of  installing a new 
canoe and kayak launch. The 
park should be ready to welcome 
visitors by the end of  September.  

participation agreement; drop 
off/pick up equipment as 
needed or store their equipment 
in the association’s storage boxes 
on the beach. 

Vendors are not allowed to 
set up or remove equipment on 
their own, and they must pay a 
fee based on how many beach 
sets are rented out. 

Currently, the program is in 
effect at only three South Walton 
beaches – Ed Walline Regional 
Beach Access, Inlet Beach 
Regional Beach Access and the 
Grayton Dunes public beach  
access – and will run through  
November 30. 

When visiting a beach where 
the vendor program offered, 
you’ll notice a beach attendant 
who is on hand to work directly 
with guests. They will assist with 
obtaining and setting up equip-
ment. When the guest is done, 
the beach attendant will remove 
everything from the beach. 

With the inaugural season 
wrapping up in the next couple 
of  months, Kellenberger said 
they have already started some 
evaluations of  the program as 
they look for ways to improve it 
in the future. As with any new 
program, there are always les-
sons to learn and processes to 
fine tune. 

“I think we can do a better 
job of  accommodating walk-up 

business with a point of  pur-
chase-type system,” he says. “We 
can also improve on staffing and 
doing a better job of  communi-
cating how the program works 
and where the program is in ef-
fect for beachgoers.”

As for the next steps, Kellen-
berger says the Walton County 
Board of  County Commission-
ers will review the program at a 
future meeting and determine 
whether or not it should be ex-
panded to other regional and 
neighborhood beach accesses 
in South Walton. To learn more 
about the managed vendor pro-
gram, contact Phillip Pound-
stone at info@swbsa.org or call 
(850) 832-8715. 

continued from page 22

Walton County’s managed vendor program has made an “immediate” 
impact along the beach, helping reduce the number of “ghost chairs,” 
while also streamlining the guest experience. 

Located across the street from Stinky’s Fish Camp on Scenic Highway 
30A, the Dune Allen Regional Beach Access is expected to be 
completed by early fall. 

A total of 222-feet of seawall is being replaced as part of the Kellogg 
Park renovation project. Work on the park, which is located on the 
southern portion of the Choctwhatchee Bay near the Clyde B. Wells 
Bridge, is about 90 percent completed. 
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ECTC Offers Fall Youth Classes and Programs
Calling all ‘drama queens’ 

(and kings) from tots to teens to 
take the stage and take part in 
Emerald Coast Theatre Com-
pany’s (ECTC) Fall 2019 The-
ater Educational Programs. 
“We realize most of  the schools 
in our community cannot offer 
the theater arts and so we are 
thrilled to be able to supplement 
with our professional educa-
tion programs,” said ECTC co-
founder and producing artistic 
director Nathanael Fisher.

ECTC has extended its edu-
cational programming with 
classes offered for a longer dura-
tion. The ECTC Little Rascals 

program is approximately nine 
weeks long, while ECTC Kids 
and Teens programs span 13 
weeks, providing young thespians 
more time to engage and learn. 

All programs are offered at 
either Emerald Coast Theatre 
Company’s (ECTC) perfor-
mance space located at 560 
Grand Boulevard in Grand 
Boulevard Town Center in Mi-
ramar Beach or at the Florida 

Chautauqua Theatre (FCT) 
located at 848 Baldwin Ave. in 
DeFuniak Springs now a new 
partner.  

ECTC is a non-profit professional 
theater company founded by Anna and 

Nathanael Fisher, MFA, in 2012 
with a mission to enrich and enter-
tain the Emerald Coast community 
through professional and educational 
theater. There’s a $25 non-refundable 
registration fee. Tuition may be split 
into payments. Registration fees vary 
per class. Payment plans, sibling, and 
military discounts are available.

For more information, additional 
classes offered and to register for one or 
more of  ECTC’s Fall Theatre Edu-
cation Programs, visit www.emerald-
coasttheatre.org. For questions for more 
information on ECTC, call (850) 
684-0323. 

Ready to Eat, Drink and be Mary?
Now dubbed as the largest 

tailgating party on the Emer-
ald Coast and a local favorite, 
The Market Shops 5th An-
nual Bloody Mary Festival will 
be held Nov. 2, 2019 from 11 
a.m. – 2 p.m. Enjoy unlimited 
tastes of  creative and innovative 
Bloody Mary’s made with Cat-
head Vodka, served by some of  
the finest local restaurants.

Guests will enjoy FREE 
food by The Market Shop’s 
merchants, FREE beer cour-
tesy of  Grayton Beer Company, 
CHAMPAGNE at the bubbly 
bar courtesy of  Courtyard by 
Marriott Sandestin at Grand 
Boulevard and Residence Inn 
by Marriott Sandestin at Grand 
Boulevard, a hydration station 
provided by Berkshire Hathaway 
HomeServices Beach Properties 
of  Florida, live music by Dread 
Clampitt AND a DJ, an {Epic} 
photo booth by Epic Photo Co. 
courtesy of  Legendary Marine, 
Cigars by Shore Thing Cigars, 
Boozy Popsicles by Swell Pops, 
yard games and lounge chairs 
by Rent Gear Here and Tail-
Grayton Beach Outfitters and 
SO much more! SEC football 
games will be streamed, so plan 

to tailgate, too!
This year, Another Broken 

Egg Cafe, Bijoux Destin, Ca-
mille’s at Crystal Beach, The 
Henderson, Half  Shell Oyster 
House, and more will be com-
peting for the title of  the Best 
Bloody Mary!

Winners will receive custom 
awards created by Maxine Or-

ange Bern.
Tickets are available at www.

themarketshops.com and come 
support Habitat for Humanity 
Walton County!

If  you’re a restaurant inter-
ested in participating or a busi-
ness interested in sponsorship 
opportunities, please contact 
Jessica@ProffittPR.com.

Kite Film Fest Returns!
The 4th annual Kite Film Fest will take place Saturday, Nov. 9th at 

Club LA in Destin. Submissions are currently open for the short film 
event.

The mother/daughter team behind 850 Music & Entertainment, with 
the support from Rock Destin and Club LA, launched Kite Film Fest in 
2016. “Our goal is to create an event to highlight the local film commu-
nity. For three years we’ve been a part of many filmmakers seeing their 
project on a theatre grade screen and sound system for the first time. It’s 
always an honor to be a part of that,” says Heather Hedrick.

The submission process is open until September 16th. Kite Film Fest 
prides itself on simple, inclusive rules that can be viewed on their of-
ficial website: www.KiteFilmFest.com.

“We want Kite Film Fest to be a celebration,” says Nikki Hedrick. “We 
want to minimize roadblocks for participation for our local film commu-
nity and the indie film community at large, it’s why we are continuing 
the tradition of the festival being free to submit and free to attend.”

For more information, visit KiteFilmFest.com. Further inquiries can 
be directed to KiteFilmFest@gmail.com.

South Walton’s Dog Chiropractor

Dr. Edwin D. Berry, II, DC, VCP  Veterinary Chiropractitioner          Veterinary Orthopedic Manipulation Of Florida

ANIMAL-ADJUSTING 
using VOM - Veterinary Orthopedic Manipulation

Erchonia Cold Low-Level Laser Therapy

WE CAN TREAT: 
All forms of Lameness  
        (unilateral, progressive, etc.) 
Hip Dysplasia - Like Syndromes

P: 850-974-4936
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Sinfonia Gulf Coast Presents An “Out Of This World”  
Line-Up Of Artists and Concerts During the 2019-2020 Season

The region’s only fully profes-
sional symphony orchestra led 
by Music and Artistic Director 
Demetrius Fuller, presents an 
“out of  this world” lineup of  
concerts, and world-renowned 
guest artists during the 2019-
2020 Season.

The season starts on a high 
note at Seagar’s Prime Steaks 
& Seafood with Tony and Ol-
ivier Award-winning singer 
and actor, Gavin Creel. Creel 
received a Tony Award for his 
performance as Cornelius Hackl 
in “Hello, Dolly” starring Bette 
Midler and David Hyde Pierce. 
The evening includes valet park-
ing, a sparkling wine reception, 
a four-course meal prepared by 
Seagar’s Executive Chef  Lee 
Guidry, wine, all gratuities, and 
the performance.

The annual gala event on 
Friday, November 15th at The 
Henderson, A Salamander 
Beach & Spa Resort, brings the 
Northwest Florida debut of  Van-
essa Williams, one of  the most 
respected and multi-faceted per-
formers in entertainment today. 
She has conquered the musical 
charts, Broadway, music videos, 
television and motion pictures.  
She has sold millions of  albums 
worldwide and has achieved 
critical acclaim as an actress on 

stage, in film, and on television. 
Join her and her band on the 
Sinfonia Gala stage for an unfor-
gettable evening of  music. 

Sinfonia is “Mad for Mozart” 

for its first Silver Sands Premium 
Outlets’ Classical Connections 
of  the season on Saturday, No-
vember 23rd, at Grace Lutheran 
Church at 7:30 p.m. Young 
Concert Artists Award winner, 
violinist SooBeen Lee, joins Sin-
fonia and will perform Mozart’s 
“Concerto for Violin #4, K. 218, 
D Major.” Tickets range from 
$29.50 to $45 per person.

Join Sinfonia for the most fes-
tive holiday concert along the 
Gulf  Coast featuring singer/
actor of  the stage and screen, 
Matthew Morrison. Nominated 
for a Tony, Emmy, and Golden 
Globe Award, Morrison joins 

Sinfonia’s full orchestra for an 
evening of  the most cherished 
and festive holiday medleys, plus 
many of  the songs that he has 
performed throughout his in-

credible career including his role 
as Mr. Schuester on Fox’s musi-
cal comedy series, “Glee.” Bring 
the entire family for this special 
event. Tickets range from $29.50 
to $55 per person.

The second installment of  
the Silver Sands Premium Out-
lets’ Classical Connections Series 
will be on Saturday, February 
1st, 2020, at 7:30 p.m. at Vil-
lage Baptist Church and features 
the 2017 Bronze Medalist of  the 
Van Cliburn International Piano 
Competition.

On Saturday, May 16th, 
2020, the main season will come 
to a cinematic finale at the Em-

erald Coast Convention Center 
with “Jurassic Park in Concert.” 
Featuring visually stunning im-
agery and groundbreaking spe-
cial effects, the action-packed 

adventure of  “Jurassic Park” pits 
man against prehistoric preda-
tors in the ultimate battle for 
survival. Experience it, projected 
in HD with Sinfonia Gulf  Coast 

performing John Williams’ 
iconic score live to picture. This 
epic film is sheer movie magic 65 
million years in the making.  

The season comes to an of-
ficial close with Sinfonia Goes 
Pops!, presented al fresco on 
the amphitheater lawn at Alys 
Beach at 7:30 p.m. on Sunday, 
May 24th, 2020. This patriotic, 
family-friendly concert is free 
and open to the public and con-
cludes with a festive firework dis-
play finale.

Tickets for all performances 
are now on sale. Sinfonia con-
veniently offers the ability to 
purchase and print tickets on-
line. Use the free Sinfonia Gulf  
Coast mobile app for Apple and 
Android devices and store mo-
bile tickets in Walletini or Apple 
Wallet, or call the box office at 
(850) 460-8800.
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M E D I C A L
M A R I J UA N A

We provide cannabis consultations and 
recommendations in the State of Florida 
so you and your loved ones can live well.

Chronic Pain
Cancer

HIV/AIDS
Crohn’s Disease

Glaucoma
PTSD

MS
ALS

Epilepsy
Parkinson’s Disease

Severe muscle spasms

DO YOU QUALIFY?
You must be a current or part time resident of the State of 
Florida and have a debilitating medical condition such as:

If you have a similar medical 
condition and suffer from severe 

symptoms that have been uncontrolled 
with standard medical treatments, 

your physician may recommend 
treatment with cannabis.

Kaya Life is here to help improve your quality 
of life through treatment with Medical 

Marijuana. Call to schedule a consultation 
with a qualified physician and complete your 

Medical Marijuana Card Application.

850-213-1215 
info@thekayalife.com     

870 Mack Bayou Road, Suite B 
Santa Rosa Beach, FL 32459

CERTIFIED ORGANIC FRESH JUICES
Super Smoothies made to order all natural or organic ingredients 

 RECEIVE  
10% OFF  
your order with this coupon

SoWal life is direct 
mailed (US Postal 
Service) to every home 
and business in Santa 
Rosa Beach and Inlet 
Beach). If, for some 
reason, you are not 
receiving the paper, 
please contact your 
postmaster. You may 
also pick up a copy at 
the following locations: 
Publix Supermarkets, 
Gulfwinds Paddle and 
Surf, Gulf Place - near 
Sunrise Coffee, The 
HUB, Seagrove Glass. 

For more information,  
please call  

850-399-0228.Call

How to Raise a Healthy Eater

By meLaNie sTewarT

First of  all, I appreciate the 
questions you’ve been sending in 
and will do my best to cover your 
areas of  interest. This month’s 

question has to do with how to 
raise a healthy eater. I’ve heard 
many parents describe their chil-
dren as picky eaters who will only 
tolerate a very limited menu of  
foods.  While I understand there 
are some kids who suffer from 
texture issues, I would challenge 
that children eat what they are 
allowed to eat. When we offer 
children options, they choose op-
tions!

Consider the different cultures 
and the kids who live within those 
environments.  Kids in Japan 
typically eat vegetables, fish and 
seaweed; kids in India eat vegeta-
bles and lentils; in Korea, kimchi 
(pickled vegetables); children in 
Africa eat local fruits and vegeta-

bles, cassava and millet; Middle 
Eastern children are raised eat-
ing local fruits and vegetables, 
hummus and barley.  By con-
trast, many American kids are 
sustained on sugar laden cereals, 
pb&j, chicken nuggets, mac n’ 
cheese, pizza and hot dogs. 

Now consider this:  A study 
revealed that beggars in India 
showed less nutritional deficiency 
than our American teens because 
despite the fact that they may not 
get a lot of  food, the food they 
eat is real while our children are 
consuming an abundance of  gar-
bage. Among our children and 
adolescents, 33% are overweight 
and a staggering 75% meet the 
definition of  malnourished. 

When it’s time to introduce 
solid foods, make it easy! Babies 
don’t demand variety so you 
don’t need to plan elaborate 
menus.  A perfect first food is 
avocado.  This incredibly nutri-
tious fruit contains 20 vitamins 
and minerals, heart healthy fat, 
powerful antioxidants and has a 
mild and soft flavor and texture 
that babies love.  With the ex-
ception of  cereal (rice or wheat), 
which I would not introduce 

until 12 months or later, there is 
no evidence to support a specific 
order for introducing new foods.  
However, it is important to intro-
duce only one new food every 2 - 
7 days so that you can determine 
if  your child has a reaction to it.

For my weaning menu, I 
began with avocado followed by 
other soft fruits like bananas or 
cooked apples. Blending sweet 
fruits with avocado can help 
maintain better blood sugar 
balance and discourage devel-
oping a sweet tooth. Next I in-
troduced soft-cooked vegetables 
like steamed broccoli and car-
rots, followed by healthy starches 
like baked yams or potatoes and 
finally easy proteins (eggs, fish, 
yogurt, or cottage cheese).  As 
they got teeth, I introduced thinly 
sliced meat or meatballs made 
from ground beef, chicken, or 
turkey.

As the baby transitions to tod-
dler, again keep it simple, nutri-
tious and easy to digest. I suggest 
limiting meals to only 2 catego-
ries and pairing them as follows:

When consuming fruit, the 
companion food is either a spe-
cific healthy fat (avocado, coco-

nut milk/cream or nut butter) or 
fermented protein (kefir, yogurt 
or cottage cheese).  

When consuming starch 
(pasta, potato, rice or bread), 
the companion food is a specific 
healthy fat (avocado, butter or 
olive oil) and vegetables.  

When consuming animal 
protein the companion food is 
always vegetables.  

When consuming legumes 
(beans, lentils, peas), the com-
panion food is whole grains (qui-
noa, sprouted grain toast, rice), 
healthy fat (butter or olive oil) 
and vegetables. Fun fact: com-
bining legumes with whole grains 
creates a complete protein.

Avoid, reject or, at the very 
least, delay the introduction of  
refined foods particularly foods 
high in sugar. Remember, no 
baby is born knowing all that’s 
available to eat! They know only 
what their parents provide and, 
more importantly, they notice 
what you model. So make sure 
you’re eating healthy too! 

Melanie Stewart has written 2 
books for children (Yum Tum, Good 
Food is Fun! and Yum Tum, We Get 
it Done!) and one for adults (Yum Tum 
For Everyone!) all available on Ama-
zon or at: https://www.yumtumnutri-
tion.com/ All content is commentary 
or opinion and is protected under Free 
Speech laws. It’s not meant to give in-
dividual medical advice or to make any 
health claims on the prevention or curing 
of  diseases.
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Medicare Questions Answered,  
Open Enrollment Begins October 15th 

By TiNa Fader

It’s hard to believe there are 
10,000 Baby Boomers turning 
65 every day right now. Know 
someone? Here are some basic 
facts about Medicare, and a few 
things that are new. 

Who is Covered:
If  turning 65,  one may apply 

for Medicare Part A and Part B, 3 
months before or after one’s 65th 
birthday. One may qualify for 
Medicare Part A and Part B even 
if  one chooses not to take Full 
Retirement Benefits (i.e. Social 
Security). Signing up late can af-
fect costs, for example, penalties 
exist for signing up late for Part B 
or Part D (Prescription Drug cov-
erage). Even if  one doesn’t take 
any prescription drugs now, one 
should still sign up for Part D be-
cause there are late penalty fees 
to sign up later. In many cases, 
there are no premiums for Part 
D coverage.

What is Covered:
Medicare Part A is hospital 

insurance that helps cover hospi-
tal, skilled nursing, home health 

and hospice care. Medicare Part 
B is medical insurance that helps 
cover doctor visits, outpatient 
care and preventative services. It 
also helps to pay for services Part 
A does not cover, like occupa-
tional and physical therapy.

Part A and Part B covers much 
of  the medical care, but not all, 
and one typically pays a deduct-
ible and coinsurance when it’s 
used. That is why many people 
buy coverage with benefits be-
yond those included in Medicare.

Medicare Part C is a Medicare 
Advantage Plan that covers ev-
erything that Parts A and B cover 
and often includes services at no 
additional cost and may include 
Prescription Drug coverage. You 
must have both Medicare Part A 
and B to join a Medicare Advan-
tage Plan. Medicare Advantage 
Plans usually include extra ben-
efits and services like fitness pro-
grams and gym memberships, 
mail delivery pharmacy access, 
health education programs, and 
a 24-hour nurse advice line, and 
may lower out-of-pocket costs. 
Also, one may be able to custom-

ize the plan to meet needs with 
optional supplemental benefits 
such as dental and vision cover-
age, for an added cost.

Medicare Advantage Plan Types:
Health Maintenance Organiza-

tion (HMO). A primary care phy-
sician arranges healthcare in the 
plan’s network.

Preferred Provider Organization 
(PPO). One can choose any pro-
vider, although may pay more for 
out-of-network providers.

Private Fee-For-Service (PFFS). 
More freedom to choose provid-
ers may be available, however, a 
network arrangement may still 
apply. Medicare Supplement 
plans can be purchased to go 
with original Medicare to help 
with some costs Part A and B 
don’t pay, like coinsurance and 
deductibles.

Special Needs Plans (SNPs). 
Medicare Special Needs Plans 
are available only to people with 
specific diseases or circumstances. 
These plans include tailored ben-
efits, providers and drug Lists to 
meet the needs of  members.

How the Plan Choices affect 
Costs:

Whether one chooses original 
Medicare or Medicare Advan-
tage, one must pay Part A and B 
premiums. Medicare Advantage, 
Medicare Part D prescription 
drug coverage, and Medicare 
Supplemental Insurance may 
have additional premiums. The 
cost depends on the coverage 
chosen. The cost for a Medi-
care Advantage plan depends 
on whether the plan charges 
a monthly premium and pays 
any of  the monthly Part B pre-
mium. Original Medicare and 
Medicare Advantage plans both 
cover routine services. Medicare 
Advantage Plans are required 
to cover everything that original 
Medicare covers, including cov-
erage for services that Medicare 
considers medically necessary.

If  one chooses a Medicare 
Advantage plan, one still has 
Medicare coverage. One simply 
chooses to receive Medicare ben-
efits through a private insurance 
company. One may pay an addi-
tional premium for the extra ser-

vices and benefits of  a Medicare 
Advantage plan. 

Annual Enrollment Period 
Begins October 1st

This is a special election pe-
riod when Medicare beneficiaries 
can change plans for the follow-
ing calendar year, between Oc-
tober 15th and December 7th, 
to become effective January 1, 
2020. There are exceptions that 
may allow one to enroll outside 
of  this period. Call with any 
questions, as the best time to 
make a change to the existing 
plan is coming soon, October 
1st, 2019.

Tina Fader is a Licensed Health 
and Life Insurance Professional offering 
Medicare Advantage Plans, Medicare 
Supplemental Plans, Vision and Dental 
Plans for all ages, and Life Insurance. 
Tina Fader has been a local resident 
for 20 years serving the community and 
looks forward to helping anyone needing 
personal service or has questions needing 
answers. You can reach Tina for a con-
fidential assessment at 850-368-8007 
or e-mail at tinafader@yahoo.com.

Remember when you had more

Natural 
Hormone Balance 
for Men & Women

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B
Miramar Beach, FL
850-837-1271

thehormonerestorationcenter.com

• Strength & Energy
• Better Moods
• Easier Weight Loss

• Better Sleep
• Stronger Libido
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Sacred Heart Hospital Creating Area’s First Level II Neonatal Intensive Care Unit
Sacred Heart Hospital on the 

Emerald Coast, part of  Ascen-
sion, one of  the nation’s leading 
nonprofit and Catholic health 
systems, is creating the county’s 
first Level II neonatal intensive 
care unit. The 10-bed NICU is 
scheduled to open in January 
2020. 

Level II NICUs are for infants 
born prematurely at 32 weeks or 
later who weigh more than 3.3 
pounds. They often care for ba-
bies who have some health prob-

lems but are expected to improve 
quickly and are not expected to 
need urgent specialty care. The 
comprehensive group of  caregiv-
ers will include board-certified 
neonatologists (pediatricians with 
specialized training in the care 
of  critically-ill infants), neonatal 
nurses, immunologists and nutri-
tionists along with a team of  spe-
cialized nurses, support staff and 
volunteers. 

“Adding this next level of  care 
for babies at the Family Birth 
Place means parents can rest as-
sured that when they have their 
babies at Sacred Heart Hospital 
on the Emerald Coast, they’ll 
have immediate access to high-
quality, compassionate care,” said 
Roger Hall, president of  Sacred 
Heart Hospital on the Emerald 
Coast. “The NICU is the hospi-
tal’s seventh major expansion in 
our efforts to increase access to 

care in our community. We are 
forever grateful for the continued 
support.”

The hospital is the only one 
in the area with a five-star rat-
ing from the Centers for Medi-
care and Medicaid Services, the 
highest possible rating. It is also 
the only one to hold the “baby-
friendly” designation from the 
World Health Organization and 
UNICEF, recognizing its com-
mitment to the highest level of  
breastfeeding support and educa-
tion. 

Sacred Heart Hospital on the 
Emerald Coast’s pediatric ser-

vices are backed by The Studer 
Family Children’s Hospital at 
Ascension Sacred Heart in Pen-
sacola, Northwest Florida’s only 
children’s hospital. It provides a 
Level III NICU for the most criti-
cally ill and premature newborns. 
Should a baby need surgery or 
have needs beyond what can be 
managed at the Emerald Coast’s 
Level II NICU, a mobile neonatal 
critical care transport ambulance 
stationed in Miramar Beach will 
provide rapid transfer to the chil-
dren’s hospital.

The NICU is the last phase of  
a $30 million hospital expansion 
which added 13 new rooms to the 
emergency room, 12 additional 
inpatient rooms and 12 new post-
partum suites to the Family Birth 
Place. Construction on the NICU 
is complete and a hiring process is 
under way. The hospital will host 
a grand opening celebration later 
in the year.

To learn more please visit 
www.healthcare.ascension.org. 

TINA FADER
Licensed Sales Agent

850-368-8007  | tinafader@yahoo.com
Monday - Saturday, 8am - 5 pm

Serving Santa Rosa Beach, Sandestin, Miramar Beach, Destin

Dental/Vision Plans for All Ages

Have you…

• Become eligible for a Medicare Advantage 
and Prescription Drug Plan Special Enrollment 

Period for other reasons?
Ask me about the Medicare Advantage Plans 

you may deserve.

Have Medicare?

Wellness

• weight loss
• hormone imbalance
• chronic allergies
• fatigue
• hot flashes
• migraines
• yeast/candida
• arthritis
• digestive issues
• heartburn/g.e.r.d.
• constipation

nutritional consultations for:

providing safe & effective methods
to create better health naturally

balance30a.com   850.231.9288
3547 E. County Highway 30-A  •  Seagrove Beach, FL 32459

D.C.
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MASSAGE THERAPY CLINIC
Longest established Massage Therapy Clinic in the Area ! 

Myofascial Release • Lymphic Drainage • Nueromuscular • Sports 
Pregnancy • Swedish - Foot Reflexology & More!

 LICENSE # 005835

AN EFFECTIVE
TO SURGERY

 Alternative
Heal your back and joints with Prolotherapy,  

Platelet Rich Plasma Treatment & Stem Cell Therapy
“proven safe and effective, less invasive, time and money savers”

Medical Marijuana Therapy
Male enhancement and erectile dysfunction, stress  

incontinence in women, using Platelet Rich Plasma (PRP)

Sheila Mohammed, MD, PhD 
Specialized in Orthopedic Regenerative Medicine and Toxicology

850-281-8186
Dr.SheilaMohammed.com

SPINE & JOINT LLC
Because you are unique...

850-622-5800
Fax: 850-622-5802

HOURS OF OPERATION
Mon - Fri • 9am-5pm

1719 S Co. Hwy 393,
Santa Rosa Beach, FL
Handicap Accessible

Regina Jaquess, Pharm D
USA Water Ski team member
and ten time World Champion
and World Records
in both slalom and overall

www.reginajaquess.com

WHAT IS COMPOUNDING?
Pharmaceutical compounding allows for your medical provider to  
provide specialized treatment. We can formulate your prescriptions  

to meet your individual needs.

The need for compounding is endless. Below are a few topics that
Emerald Coast Compounding Rx handles on a daily basis.

 HORMONE AND THYROID REPLACEMENT THERAPY
DERMATOLOGY | PAIN MANAGEMENT

• Anti-Aging
•  Bio-identical Hormones 

Replacement Therapy
• Dental
• Dermatology
• Gastroenterology
• Infertility

•  Men’s and Women’s Health
• Pain Management
• Pediatric
• Podiatry
• Sports medicine
• Veterinary And More

www.eccpharmacy.com | info@eccpharmacy.com
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Long Days at School Can Lead to Long Nights at Home

By ChrisTiNe rushFord, 
CoasTaL CouNseLiNg 

The back to school rush has 
begun. Millions of  children have 
returned to their daily routine of  
early wakeups, multiple hours of  
academic rigor and then a pleth-
ora of  after school activities. Of-
ten over the summer, the schedule 
becomes more relaxed. Bedtimes 
become more flexible, organized 
activities get put on hold and there 
is little demand to sit and focus. 
This return to routine and struc-
ture in the Fall can be a difficult 
transition for many kids, leading 
to meltdowns at home. 

As parents, we always hope 
that our children do their best and 
behave appropriately when out of  
our sights. It is not unusual for a 
child to get rave reviews about his 
behavior from teachers at school, 
yet the parent spends the after-
school hours battling with defi-

ance and cranky behavior. Some 
parents wonder if  the teacher 
could possibly be talking about 
their child or be confused about 
someone else! This is especially 
common in the first few weeks 
of  returning to the school year 
schedule.

Although this home behav-
ior can be frustrating, if  we put 
ourselves in our children’s shoes, 
we can at least empathize with 
why it is happening. A traditional 
public school day in America lasts 
between six and a half  to seven 
hours. Many children are getting 
on buses as early as 6 a.m., requir-
ing wake ups before the sun even 
rises. Children are then expected 
to sit at their desks, eyes on teach-
ers and ears open for classroom 
activities. They must also navigate 
the social complexities while at 
school. As we can all remember, 
that seems to get more difficult 
with every grade of  school com-
pleted. With the amount of  focus 
and self-control expected from a 
child after the long, lazy days of  
summer, it’s no wonder why Suzy 
is on the floor in a tantrum when 
you ask her how her day went! 
What’s a parent to do when they 
are only getting the worst from 
their child during the back to 
school transition?

The first step is to remember 
this is normal and you are not 
alone (misery does love company 

right?)! The next step is to imple-
ment some preventative measures 
to minimize emotional upheaval 
for your kids. This starts with 
regular bedtime routines. Sleep is 
essential for everyone, but espe-
cially our people with still develop-
ing brains. Implement a calming, 
structured routine that is followed 
every night for little ones. For the 
older kids who have access to tech-
nology, be sure to establish a cut-
off time for electronics to ensure 
they are not up all night with the 
glow of  a screen on their faces. 
Establish preventative measures 
for wake-up time too. If  you know 
Johnny is terrible to get out of  bed 
and you often end up sending him 
on the bus after a frantic morning 
of  yelling and hunting down back 
packs, plan ahead. Have Johnny 
set out all school items by the door 
the night before. Wake Johnny (or 
set his alarm) an extra 15 minutes 
early if  you know he is going to 

struggle with waking up.  
When it comes to after school 

exhaustion, respond with empathy 
rather than frustration. This can be 
difficult as we welcome kids home 
only to receive an attitude. But 
take a deep breath and remem-
ber all that was expected of  your 
child that day. Rather than grill 
your child on their day, provide a 
favorite healthy snack and sit back 
to determine what he would like 
to share in that moment. Just be 
a good listener. For younger chil-
dren a snack and a physical outlet 
is often needed. When emotion-
ally dysregulated, grounding our 
bodies through movement can be 
helpful. Encourage your child to 

run around outside with a neigh-
bor or the family dog before sitting 
down to tackle homework. Allow 
for unstructured time where your 
child can decompress. When it 
comes to extra-curricular activi-
ties, start back slowly if  possible. 
Speak up to coaches when plan-
ning the Fall schedule and explain 
that Suzy will be adjusting to 
school the first week and will be at 
soccer practice the second week of  
school rather than the first. Hold 
off on enrolling Johnny in trumpet 
lessons until after he has gotten the 
school routine down a bit. Some 
coaches or instructors might balk, 
but your child’s mental and emo-
tional health comes before extra-
curriculars. 

Think of  your child’s person-
ality to determine what he or she 
might need after school to decom-
press. For some, it will be running 
around to release energy and so-
cialize and for other children they 
will need quiet and solitude to 
return to their regulated state of  
mind after school. More than like-
ly, your child’s after school grump-
iness will ease after a few weeks of  
returning to the Fall schedule. 
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Meet our Local Pro: Dennis Lichorwic DMD from  
The Center for Cosmetic and Family Dentistry

By riTa L. sherwood

What started off as a dental 
practice on the Destin harbor 
back in 1999, now has grown 
into one of  the most innovative 
and professional dental practices 
in our local area, specifically, 
“Where the South Comes for 
Smiles.”

When asked what his mission 
statement would be, Dr. Den-
nis Lichorwic says, “We are a 
team of  dedicated professionals 
passionate about providing the 
highest quality dental care with 
exceptional service in a comfort-
able, relaxing environment. Our 
goal is to exceed our patient 
expectations at every level. We 
will continually raise the stan-
dard of  our dental services to 
become and maintain ourselves 
as leaders in our community and 
country.” He goes on to further 
explain that he was trained by 
the likes of  Disney and the Ritz 
Carlton, and having had that 
background, he enjoys giving 

people life-changing 
service that they don’t 
always expect. He 
says, “It’s not about 
the crown or the fill-
ing, instead it’s about 
exceeding their expec-
tations.”

And how does that 
work exactly? “We 
provide a pleasant ex-
perience for our dental 
clients, and use every 
high tech gadget and 
gizmo out there,” Dr. 
Lichorwic explains. 
With everything from 
a computer that actu-
ally numbs the patient 
with no syringes, to 
nitrous gas (laughing 
gas) in every room, and even 
sedation pills available for re-
laxation dentistry, to high tech 
prep-less veneers, (which means 
some patients may not have to 
have their teeth ground down) it 
sounds like tech is alive and well 

in The Center for Cosmetic and 
Family Dentistry.

And what does the future 
hold? With so many people suf-
fering from sleep deprivation 
and sleep apnea, Dr. Lichorwic 

says they’ve been able to help 
their patients with about 15 
different appliances including 
special retainers that hold their 
airways open, and that in some 
cases, those can replace the 
awkward and sometimes scary 
CPAP masks. Also in the near 
future, is the expansion of  their 
Destin office in order to take in 
more patients quickly and more 
efficiently.

Some of  the many local 
charitable organizations The 
Center for Cosmetic and Family 
Dentistry support are Sinfonia 
Gulf  Coast, the Emerald Coast 

Children’s Advocacy Center, the 
Destin Charity Wine Auction, 
the Destin Women’s Club, the 
PCB Toys for Kids Foundation, 
the White Wilson Community 
Foundation,the PCB Chamber 
Golf  Classic, and the Children’s 
Volunteer Health Network.  

Come celebrate 20 years in 
September with Dr. Dennis Li-
chorwic and The Center for 
Cosmetic and Family Dentistry, 
with 2 locations, 4635 Gulfstarr 
Drive in Destin, and 309 Rich-
ard Jackson Boulevard, #102, 
Panama City Beach.

Wellness

Dennis Lichorwic DMD

Where the South Comes for Smiles

PCB Location: 
309 Richard Jackson Blvd #102
Panama City Beach, FL 32407

20 YEARS OF AWARD WINNING COSMETIC DENTISTRY & CUSTOMER SERVICE
Free Cosmetic Consultations

(850) 502-8122   |   PCBDentist.com

Destin Location: 
4635 Gulfstarr Dr #200

Destin, FL 32541
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Teacher

By seaN dieTriCh

I am watching Jeopardy! with an 
elderly woman who doesn’t know 
why I’m here because she has Al-
zheimer’s. 

We are in a nursing home. She 
sits in a wheelchair and blurts out an-
swers along with the TV contestants. 

To be honest, Jeopardy! moves 
too fast for me. By the time I’ve fig-
ured out one question, the show is 
over, and the eighteen-year-old from 
Sheboygan, who designs nanotubu-
lar probes for NASA, has won twelve 
thousand dollars. Game over. 

This elderly woman was a tenth-
grade English teacher. She has spent 
a lifetime sharpening her brain. She 
taught English, literature, and poetry. 
She showed average children how to 
become above average. 

I am here to interview her, but she 
is too engrossed.

The nurse introduces us. 
The elderly woman says, “Who’re 

you, and where’s my blueberry yo-

gurt?” 
“This man is a writer,” the nurse 

explains. “Remember, I told you?”
“I don’t care if  he’s Topo Gigio,” 

she says. “Where’s my yogurt?”
The nurse winks at me. 
So far so good. 
I clear my throat and ask a ques-

tion to get the conversational banter 
going. The woman shushes me, then 
shouts: “I’ll take folk music for five 
hundred!”

“What is ‘the Ballad of  Frankie 
and Johnnie!’”

The nurse winks at me again and 
urges me to keep questioning. So I 
do.

“Do you play piano anymore?” 
I ask. “Your nurse tells me you play 
the—” 

“What is the Treaty of  Tordesil-
las!”

It’s impressive how this elderly 
woman can know so much trivia, but 
doesn’t always remember her own 
name. Alzheimer’s is a cruel enemy.

I am about to give up on the inter-
view when one of  the nearby nurses 
whispers a story to me. She tells me 
that long ago, this woman was her 
high-school teacher. The woman 
taught her to appreciate books like 
Catcher in the Rye, the Old Man and 
the Sea, and Animal Farm. 

“I decided I wanted to BE a nurse 

because of  her,” the nurse explains. 
“I was in a bad situation, living with 
my boyfriend’s family, my mom had 
just died. I was lost...”

“Who is Saint Hubert!” yells the 
elderly woman. She looks at me with 
crazed eyes. “Saint Hubert! Ha!” 

The only Hubert I ever knew was 
my former supervisor who often be-
littled employees in public. He also 
spoke with an unnaturally high voice. 
Because of  this, some employees 
called him “Huberty Puberty.” 

One disgruntled coworker even 
wrote this nickname on Hubert’s new 
Mustang convertible with shaving 
cream. Not me. I didn’t do it. I would 
never do that. But I did purchase the 
shaving cream. 

The elderly woman’s son drops 
in. When she sees him, she says:

“Yogurt, get my yogurt. They’re 

trying to kill me. Where are my car 
keys? I need yogurt. I like blueberry. 
Who are you?” 

“It’s okay, Mama,” he says. “I’m 
here, Mama.”

She returns to her beloved Alex 
Trebek. 

Her son whispers, “When I was a 
kid, Mama was all about civil rights, 
she wanted to take me and my sister 
to a Doctor King rally, but my dad 
was like, ‘No, it’s too dangerous...’” 

“Who is Andy Williams!” the 
woman says. 

“My mother was ostracized by 
her friends for things she believed. 
But she didn’t care, she knew she was 
doing right in this world, and her stu-
dents looked up to her.” 

Another interruption by a mid-
dle-aged woman who comes through 
the door. Her name is Carrie. 

“I went to her church,” Carrie 
says. “She was so cool. She had a 
huge influence on me.

“When I was twenty, I almost 
gave up college, I wasn’t sure I could 
go through with the rest of  my de-
gree. She took me to lunch one day 
and told me that she believed in 
me, and she let me bear my soul for 
hours. I cried a lot, she was my hero. 
She changed my life, you know?” 

“What is a Keebler elf !” the old 
woman hollers. 

When Jeopardy! is over, the wom-
an’s son apologizes to me. He tells 
me his mother’s disease brings many 
good days and bad days. Today 
wasn’t exactly a “good day,” he ex-
plains. 

But I don’t mind. Interviews don’t 
always work out. You win some, you 
lose many. 

I am about to leave when the el-
derly woman in the wheelchair faces 
me. She smiles, and I can see some-
thing sharp in her eyes. She’s awake. 

It’s her. The real her. She is a 
beacon in an overcast world. She is 
a voice. She is someone who once 
told children that they were unique. 
And important. And equal. And 
loved. And that we can be whatever 
we want to be if  we try. And even 
though she is foggy today, she will al-
ways be holy because of  this. For she 
is a teacher. 

The lady’s eyes rest on me. “Now 
who’re you again?” she says. 

Her son answers, “This is the 
writer I told you about, Mama.”

“Oh, the writer? Did you know I 
used to teach writing? I taught a lotta 
beautiful kids. Kids are so beautiful 
aren’t they? So very, very beautiful.”

Yes, ma’am. 
And so are you. 
Next time, I’ll bring yogurt.

Musing
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The Value of a Good Question
By KirK mCCarLey

It was a two hour exam. As 
he thoughtfully sought the best 
words in response to the ques-
tions, a glance at the clock re-
minded him that it was now 
2:45. Only 15 minutes remained 
until the bluebook must be sub-
mitted. The proctor overseeing 

the process reminded students 
of  the time. “You will recall that 
those failing to complete the 
exam in the allotted time period 
and not returning it to my desk 
promptly by 3:00 will automati-
cally receive a zero,” he said.

As the clock reached the 
2:55 mark, only a handful of  

students remained in the lec-
ture hall. Fighting fluster, he 
composed himself  for his final 
thought, and walked his exam 
up front just as the monitor 
called time with a hint of  con-
descension. 

Preparing to place his blue-
book on the desk, the futility 

of  his effort was mocked with a 
sassy, “You understand that your 
grade is a zero,” advised the 
monitor.

Momentarily defeated and 
frustrated, the young man gained 
enough composure to ask the 
question, “Sir, do you not know 
who I am?”

The proctor snapped back, “I 
don’t know and I don’t care.” At 
that the student stared back, si-
multaneously grabbed the entire 
stack of  bluebooks off the desk, 
thrust them towards the ceiling, 
and strode out of  the lecture 
hall muttering, “That’s what I 
thought.” 

Many answers are easily 
found. Years ago, there was a 
World Book Encyclopedia or a 
parent to ask. Today, it’s most 
often a Google search. It’s not 
surprising that the answers to 
the ultimate smart person game 
show, Jeopardy, come in the form 
of  a question.

 Good sales people are gifted 
with the best questions. They 
are consistently open-ended 
(eliciting more than a yes/no 
response), thought provoking, 
and customer centric. They may 
track along these lines:

May I ask you some questions 
about your business?

You specialize in X. Why did 
you choose that niche?

What are your goals for the 
next three, six, and 12 months?

How does your company 
evaluate new products and ser-
vices before buying?

Tell me about your average 
day. How would this product so-
lution impact your daily work?

What’s holding your team 
back from reaching your goals?

Who else do you think I 
should speak with?

Another selling proposition is 
the job interview. Certainly the 
value of  preparation and know-
ing the best response should not 
be diminished. In many years of  

conducting interviews, however, 
the number of  applicants who 
presented no questions about the 
job, work conditions, or organi-
zational goals was astonishing.  

Conversely, the most impres-
sive applicants would go so far 
as to artfully turn the interview 
around and they would express 
an interest:

What have you liked best 
about working here?

If  I were to be offered a job 
here and accepted, what are 
three things that you feel would 
lead to my success as an em-
ployee?

What do you and this organi-
zation value?

What are some ways that this 
company invests in employee de-
velopment?

If  they were that mindful to 
connect, how effective might 
they be with a customer? More 
often than not, they got the job.

My dad, Tex, started college 
when he was 69.  Forever seek-
ing knowledge he rarely turned 
down an opportunity to talk to 
someone, even a total stranger, 
who might share a bit of  history, 
information, or an anecdote. I 
know where to blame my curios-
ity. What about you?

A graduate of  the University 
of  North Texas, Kirk McCa-
rley is a Certified Professional 
Coach as well as a Professional 
in Human Resources (PHR) and 
SHRM-CP Certified. He also is 
a Production Assistant for both 
college football and basketball 
for ESPN and leads group cy-
cling classes as a Certified Spin-
ning instructor. Contact kirk@
theseedsowercoach.com, the-
seedsowercoach.com, or call  
314-677-8779.

SoWal Life is printed 
and delivered to every 

home & business in 
Santa Rosa Beach and 

30A each month! 

For advertising 
information call,  
850-399-0228.

Ascension Online Care
Anywhere, anytime
Ascension Online Care is here for you and your family 24/7.  
From anywhere, at any time, chat with a doctor using your 
smartphone, tablet or laptop. Get the care you need and start  
feeling better for only $49 per visit. 

Get started at ascension.org/onlinecare  
or download the mobile app. 
No insurance required. 
If you are experiencing a major emergency, go to 
the ER as soon as possible or call 911. 

© Ascension 2019. All rights reserved.
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Lotus Life: The Power of Forgiveness
By LaureN CaTaNese

Unforgiveness has a way of  
creeping up on us. One mo-
ment your energy is happy, joy-
ful and at peace. Then someone 
comes around or a certain situa-
tion happens and the next thing 
you notice your mood has com-
pletely shifted. Your body might 
get tense, your smile disappears, 
and the defenses start to come 
up. You have been triggered; 
something in the outside world 
has illumined a part of  you that 
needs healing. Healing that can 
only come from within. We 
can be triggered several times 
thoughout the day. The first 
step is being conscious that your 
mood has even shifted. And the 
best part is that you have the 
power to change it. Without hav-
ing to understand on a deeper 
level we can begin to clear the 
energy with forgiveness. Forgive-
ness is not accepting or saying 
anyone’s actions against you are 
ok. Forgiveness has nothing to 
do with anyone else around. It’s 
only about yourself. The healing 
takes place within. 

A very powerful and heal-
ing tool that has come into 
my life over the years is called. 
Ho’oponopono. It is a Hawaiian 
tool for forgiveness. And its sim-
ple enough to do as many times 
as you feel you need to say it. It 
is four statements. “I love you, 
I am sorry, please forgive me, 
thank you.” All you need to do is 
recite the words either to your-
self  or out loud. Saying them 

to God, the Divine, or your 
higher power; whichever words 
you prefer to use. Repeating the 
phrases while thinking about 

the situation or whomever has 
lightened the space that needs 
to heal. Saying it over and over 
until you feel the energy shift. 

This tool is super powerful 
and can bring healing in many 
ways. It might not solve all your 
problems but it will clear away 
some of  the heaviness and 
bring in clarity, so you make 
choices that are aligned with 
your highest-self. You will still 
have to do some work, but it’s 
part of  the process and bridges 
the gap toward miracles. Carry-
ing around deeper rooted feel-

ings and emotions, some you 
don’t even realize are there until 
they’re “triggered,” keeps every-
one around you on edge. Let-
ting some of  that go in a loving, 
gentle way, brings more peace 
and light into your life. A light-
ness you can feel. Give yourself  
some well-deserving peace and 
lighten your load. Allow the 
power of  forgiveness to lead the 
way. Happy healing 

Our Ad  
& Editorial  
Deadline  

is the  
20th of each 

month 
for the 

following 
month’s  

issue.
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A Pastor’s Ponderings

By rev. PeTe hyde

His name was John Chap-
man. He was born just before 
the Revolutionary War, and 

died in the mid 1800’s at the 
age of  70. He was an American 
pioneer that one might know 
as Johnny Appleseed. He be-
came an American legend while 
he was still alive as a nursery-
man and missionary. He was a 
kind, generous man who is best 
known for living a subsistence 
lifestyle introducing apple trees 
to large parts of  Pennsylvania, 
Ohio, Indiana, Illinois, and 
West Virginia.

The image most have of  
Johnny Appleseed is that as he 
journeyed through what was 
then the western reaches of  the 
New World, he spread apple 
seeds randomly from a seed 
bag over his shoulder; that’s the 

image most have of  him from 
old animated films and stories.

The facts tell a little differ-
ent story. He planted nurser-
ies rather than orchards, built 
fences around them to protect 
them from livestock, left the 
nurseries in the care of  a neigh-
bor who sold the trees on shares, 
and returned every year or two 
to tend the nursery. Since apples 
grown from seeds are usually 
sour, they were used to make 
hard cider and a drink called 
apple jack.

When Johnny Appleseed 
died, he left an estate of  over 
1200 acres of  valuable nurseries 
to his sister. He also owned four 
plots in Allen County, Indiana, 
including a nursery in Milan 

township, with 15,000 trees.
Here was a man who sowed 

seed. He didn’t just sow the 
seeds of  apple trees, but sowed 
the seeds of  kindness, generos-
ity, leadership, and Christian 
values as he spread the good 
news of  the Gospel. Though 
he died owning some property, 
he lived a basic, subsistence 
lifestyle wandering as a pioneer 
through what then was the rug-
ged wilderness of  the American 
Midwest. Here was a man who 
was a legend in his own lifetime 
and in many stories was elevated 
and exaggerated to almost “tall 
tale” fame. But yet, he is known 
to many for only one thing – 
planting seeds.

There may not be anyone 

who reads this story today who 
is or who will be considered leg-
ends in their own life times, ex-
cept maybe in one’s own mind.  
But perhaps one will have the 
privilege of  being known as 
someone who planted the seeds 
of  Christian faith, kindness and 
generosity. Some will plant, 
water, or feed a seed in someone 
else’s life today, even if  they have 
no idea they have done it. May 
the seed one plants, waters or 
feeds today be a God seed, a 
kind seed, a generous seed, a 
seed that will grow in God’s 
kingdom.
Rev. J. Pete Hyde, Senior Pastor
Santa Rosa Beach  
Community Church
850-267-2599; srbcc.com

COMMUNI Y CHURCH 
a place: for l:JOU 

Community Church of Santa Rosa Beach
3524 Hwy. 98 W, Santa Rosa Beach, FL 32459

SRBCC.COM  
LiveStream© live.srbcc.com

 (850) 267-2599  •  On Facebook
Sunday School 8:45 a.m.  •  Worship 10:00 a.m.

A Christian Church committed to saving souls, 
worshiping, discipling, preaching, teaching,  

serving and living the Word of God. 

$20 per person - purchase tickets in advance online 
at www.30aOliveOil.com 

Receive $5 coupon good towards a bottle from the wine tasting
20% off all store items during the event (some exclusions apply)

ENJOY LIGHT BITES & SIX WINE OFFERINGS
From Portal da Calçada, Tudal, 30A Coastal Dunes

Tournesol, Cast , and DiBacco

Thursday, September 12 • 5:30pm
WINE TAST ING

Don’t Miss Out On Our Next Issue! For advertising 
information call, 850-399-0228

SoWal Life is printed and delivered to every home & business in  
Santa Rosa Beach and 30A each month! 

4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445

STEP INTO YOUR BEST SELF THIS FALL!
YOUR Gym offering 

TOTAL Fitness and Health
Providing:

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access 

Personal Training 
Gentle Yoga Classes 

Advanced Yoga Classes 
Showers | Lockers

We take pride in our 
state of the art workout 
equipment, the cleanliness 
of the Gym, the Mezzanine, 
and the Yoga Studio. 
Come pay us a visit to see 
for yourself.
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NEW POOL CONSTRUCTION,
SERVICE & REMODELING

Commercial • Residential
185 N. Holiday Rd., Miramar Beach, FL |  850.650.3747

WE’VE 
MOVED

Authorized

Sales & Service

Locally Owned & 
Operated 

Since 1980

SERVICE CALL
$50 OFF

Including but not limited to replacement or repair 
of motors, salt systems, heaters, filters, pumps

Must present coupon at time of service

RE-PLASTER 
GUNITE POOLS

$125 OFF

Jandy Salt 
System Upgrade
FREE
Must present coupon at time of service

Over $1000.00 Value!

With new pool 
construction

Does not include electrical installation
We service filters, salt systems, pumps, 
heaters & almost anything related to pools

Must present coupon at time of service

$49.99  
System Tune Up Special  

for first time customers

Residential • Commercial • Duct Cleaning • Maintenance

Call Today for Service 850-678-9522
www.aireservec.com

LIC # CAC1819748
Family, Locally and  

Veteran owned

Serving Destin and 
the Panhandle

 

 

 

 

www.30acookiesandicecream.com

Bucket List
By riCK moore

Supposedly, in the days of  the 
Wild Wild West, if  a prisoner on 
death row was well behaved, the 
sheriff would ask if  he had any 
last request. Such requests would 
range from asking for a Holy 
Bible to a T-bone steak with a 
bottle of  wine. The sheriff would 
review the list and usually agree 
to bring the prisoner the items 
in a bucket, thus the process be-
came known as the “bucket list.” 
But, the story doesn’t end there. 
After having a last meal, the 
prisoner would be escorted to 
the gallows, have a rope placed 
around his neck and told to stand 
on his bucket. Once the bucket 
was kicked, the prisoner’s life 
was over. That’s where the term, 
“kick the bucket” comes from. 
The same bucket which brought 
something wonderful was also a 
means to a quick and final end-
ing.

While the origin of  the phrase 
may be a bit morbid, the mod-
ern use of  the term “bucket list” 
is a wish list containing a number 
of  experiences or achievements 
that a person hopes to have or 
accomplish during his lifetime. 
According to a Stanford Letter 
Project, from 3,000 people inter-
viewed, they found six common 
themes. Ranking from first to 
sixth were: travel, accomplish a 
personal goal, achieve specific life 

milestones, spend quality time 
with friends and family, achieve 
financial stability, or do a daring 
activity.

Visiting a favorite online store, 
one can keep a wish-list of  items 
in the shopping cart. One may 
not be able to afford it now, but 
hopes for it. For several years 
prior to marriage, some young 
women keep a large wooden 
chest in their bedroom. They call 
it a “hope chest.” It can be filled 
with home goods ranging from 
cookware to a set of  tea cups. 
The idea is to wait until marriage 
before using the items. While in 
high school, many have a list of  
things to do before graduating. 
Such lists may include lettering in 
a certain sport, making the honor 
role or being accepted by a major 
university. Most children write 

letters to Santa detailing all they 
would like for Christmas. That 
is probably the first written wish 
list for most people. It is amazing 
how wishes change as everyone 
grows older.

Some people live their dreams 
vicariously through their chil-
dren. Goals they will never be 
able to achieve due to age or 
physical limitations may be lived 
out through others. This is seen 
as bad in some cases (sorry to 
pick on stage moms), but it can 
be good also. A favorite non-
profit organization is Give Kids 
The World Village outside of  
Orlando. This group works 
closely with the Make-A-Wish 
Foundation providing a village 
which rivals any theme park. It 
is designed especially for children 
with life threatening illnesses and 

their families. Organizations like 
these remind everyone that they 
have the ability to help others ful-
fill their wish-lists.

As so many do, one dreamt 
of  going out West to view some 
of  the major National Parks, but 
had no idea how to make that 
happen. An opportunity came 
when a friend asked to help film 

various landscapes in Utah. One 
enjoyed seeing the five national 
parks there, yet, it was a state 
park remembered the most, an 
obscure place named Goblin 
Valley. As the sun was setting, one 
took photographs of  the many 
rock formations known as hoo-
doos. It looked like a scene from 
a Road Runner cartoon. Some-
times the best part of  a journey 
isn’t even planned.

To prepare the “bucket list,” 
dig deep inside, discuss it with 
family members and be true to 
one’s self. This has nothing to do 
with keeping up with the Joneses 
or impressing others on social 
media. Remember this proverb: 
“Hope deferred makes the heart 
sick, but a longing fulfilled is a 
tree of  life.”

Rick Moore is Pastor of  Communi-
cations with Destiny Worship Center in 
Miramar Beach.
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The Tommy Bahama Story
By PhiL hePPdiNg-  
30a Food aNd wiNe

For those of  us that live and 
vacation here in South Walton, 
operating on beach time is a way 
of  life. If  an island destination is 
what you crave, Tommy Bahama 
Restaurant at Grand Boulevard 
can meet your need for tropical 

breezes without ever leaving the 
shores of  South Walton.

As one of  the original restau-
rants at the iconic Grand Boule-
vard, Tommy Bahama has grown 
a loyal local following while also 
catering to tourists and vacation-
ers alike that visit the area. If  you 
have visited Tommy Bahama re-
cently, you may have noticed they 

just recently completed a refresh 
of  their interior space. We caught 
up with the new General Man-
ager, Pratt Shirley to get the run 
down on what’s new, both with 
the building and the menu. “We 
haven’t changed the building itself  
or the bones as you would say, but 
we updated the colors and made 
things much lighter.” said Shirley.

“We’re very happy that we 
were able to keep the character-
istics of  the restaurant so that 
when our guests return, they see 
the same space they have come 
to love, but with a brighter, more 
open feeling to it.” Shirley contin-
ued.

In addition to cosmetic up-
dates, the menu has also seen 
some changes, upgrades and ad-
ditions that will only serve to raise 
the level of  cuisine in South Wal-
ton.

Frequent visitors might be 
well acquainted with the coconut 
shrimp that has become a fan fa-
vorite, but a few other dishes are 
quickly rising to the top of  diners 
with list.

“The flatbread pizza is by far 
the most popular appetizer other 
than the shrimp.” said Shirley. 
The filet mignon flatbread fea-
tures bacon, honey roasted on-
ions, lemon arugula, gruyere and 
roasted mushrooms.

The restaurant also highlights 
daily chef  features each day, de-
pending on what local fisherman 
and purveyors are offering. Din-
ner guests might find the evening 
special to be a snapper, grouper, 
amberjack or sea bass based on 
seasonal availability with a hint to 
the island theme.

For those that are used to 
happy hour, more live music op-
tions make Tommy a fantastic op-
tion for starting your night off in 

South Walton. Added Shirley”We 
have what we call island time from 
4-6. We now have live music 6 
nights a week with a different art-
ists each night.” Executive Chef  
Andre Dobbs takes pride in wow-
ing the guests that visit the restau-
rant. “We want our guests to feel 
at home and I try and spend a lot 
of  time visiting the dining room 
to make sure everyone is having a 
great experience.” said Dobbs.

“From our crab cakes to our 
macadamia nut shortbread key 
lime pie, we take the island theme 
pretty seriously here.” 

Guests will notice new pre-
sentations on some old favorites, 
But not to fear, if  you are crav-
ing island time, Tommy Bahama 
looks forward to hosting you soon. 
Tommy Bahama Restaurant is 
located at Grand Boulevard at 
Sandestin at 525 Grand Blvd,

Suite P-101, Miramar Beach, 
FL 32550. Open Daily at 11AM 
with Island Time happy hour 
from 4-6PM Daily. Live music 
Monday-Saturday from 5-9PM. 
For more information visit 
https://www.tommybahama.
com/restaurants/sandestin or call 
850-654-1743.

CRUST

AT THE HUB
Authentic Italian Cuisine • Fresh Handmade Pastas 

Brick Oven Pizza • Fresh Gulf Seafood

4821 U.S. Hwy 98
Santa Rosa Beach

Shoppes of South Haven

850-622-1022 
(Reservations Accepted)

Tue-Fri 5pm-9pm, 
Closed Sun-Mon

NOW ON 30A!

Visit Us At 
THE HUB 
for All Your 

Favorite Authentic 
Italian Pizzas

Now Open at The HUB
Serving Authentic Nola PO Boy and Specialty Items

Breakfast - Lunch - Dinner
9am to 9pm Everyday  |  7000 E County Hwy 30A, Watersound
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THAI ELEPHANT
Authentic  
Thai Cuisine

Originial  
& Creative

Lunch &  
Lunch Specials

Mon-Fri 
11am-3pm 

Dinner, 3pm-9pm 
Sat/Sun & Holiday 

Dinner All Day

850-660-6711

3906 Hwy 98/Santa Rosa Beach
Post Office Shopping Center

Bring This 
Coupon In For  

10% OFF
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30A Eats Recipe of the Month: Crabmeat Maison
A favorite New Orleans recipe 

adapted from Galatoire’s cook-
book, a favorite New Orleans 
restaurant. It’s called Crabmeat 
Maison. Galatoire’s is a James 
Beard Award winning restau-
rant nestled in the heart of  the 
French Quarter, and it’s cuisine 
is anchored in French Creole tra-
ditions, which reflect the bounty 
of  the region’s seafood, poultry, 
game and spices. Receiving a 
large gift box of  avocados with 
four varieties from SoCal Avoca-
dos served as inspiration to make  
Avocados Stuffed with Crabmeat 
Maison (Crab Stuffed Avocado).

SoCal Avocados are grown on 
a small farm in California, ripen 
after they are picked from the 
tree, and each is handpicked to 
order. They are carefully packed, 

and shipping is free. Their prices 
are very affordable, and the new 
favorite, the Fuerte, comes highly 
recommended. Though familiar 
with Hass native Florida avoca-
dos, there are now new favorites. 
The varieties sent were: 

Bacon: Large body, smooth 
green skin, fruity and mild in fla-
vor.

Fuerte: A smaller avocado in 
size, smooth, creamy and rich 
flavor. This was used in the Crab-
meat Maison Recipe.

Pinkerton: Large body with 
rougher skin, and slightly fruity. 
This was used in the  Great Gua-
camole.

Hass: Thick rough and dark 
skin, most commonly seen in 
markets, creamy and smooth.

Recipe: Avocado Stuffed with 

Crabmeat Maison:

Ingredients:
For the Maison dressing:
1/2 cup white wine vinegar
2 tablespoons creole mustard 
(can substitute Dijon, or a course, 
seeded country-style mustard)
1-1/2 cups high quality olive oil
1/2 teaspoon salt
1/8 teaspoon freshly ground 

white pepper

Avocado Stuffed:
1/2 cup Dukes or Hellman’s 
mayonnaise
3 tablespoons Maison dressing 
(above)
3 green onions, finely chopped
1 teaspoon small capers, rinsed 
and drained
1/2 teaspoon chopped flat-leaf  
parsley
1 pound lump crabmeat
3 soft ripe avocados
1 large head of  iceberg lettuce 
cut into ribbons (not shown)
1 large heirloom tomato cut into 
wedges, creole if  available (not 
shown)
Lemons

Preparation:
To make the maison dressing, 

combine vinegar and mustard in 
a food processor, slowly adding 
olive oil in a thin stream to form 
an emulsion. Season with salt 
and pepper.

Remove to a mixing bowl, 
and mix together mayonnaise 
and maison dressing. Gently fold 
in the  green onions, capers, pars-
ley, salt and pepper.

Chill for two to four hours.
Just before serving, gently fold 

in the lump crabmeat.
Slice the avocados in half, re-

moving outer shell and seed. Di-
vide the lettuce ribbons among 6 
serving plates spooning the crab 
on top of  the avocado. Garnish 
with a slice of  tomato and wedge 
of  lemon on the side.

Mexican Grill

4141 E Highway 30A
Seagrove Beach, FL 32459

p) 850-231-0060
f) 850-231-0066

www.MiCasita30a.com
Dine In, Carry Out or 

Catering Available
All Credit Cards Accepted

#1 Huevos Con Chorizo 10.99
Eggs with sausage.  Served with rice & 

beans

#2 Chimichanga 11.99
Four tortilla stuffed with ground beef and 

covered with cheese dip.  Served with 
rice and beans and guacamole salad.

#3 Pork Carnitas 12.99
Chunks of pork sautéed with onions.  

Served with rice and beans and 
guacamole salad.

#4 Quesadilla Burger 12.99
Gringo burger with cheese in a flour 

tortilla.  Served with fries.

#5 Ruben’s Plate 12.99
Grilled chicken covered with cheese dip.  
Served with rice and beans and tortillas.

#6 Taco Salad 9.99
Taco ingredients in a fried tortilla bowl.  

Delicious!

#7 Grilled Chicken Quesadilla 
10.99

Grilled ranchero chicken with cheese in 
a flat flour tortilla.  Served with rice and 

beans.

#8 3 Tacos 9.99
3 ground beef tacos in a hard shell.  

Topped with lettuce, cheese & tomatoes 
and a side of sour cream.

#9 Fajitas - Steak or Chicken 
14.99

Grilled  steak or ranchero chicken sautéed 
w/onions, bell peppers and tomatoes.  

Served with rice & beans.

Fajitas - Shrimp 15.99
Grilled  bay shrimp sautéed with onions, 
bell peppers and tomatoes.  Served with 

rice and beans.

#10 Rio Salad 13.99
Steak or ranchero chicken fajitas served 

on a bed of lettuce with onions, bell 
peppers, tomatoes and shredded cheese.

#11 Reuben Burger 11.99
Served with fries.

#12 Carne Asada 14.99
Steak marinated and seasoned, topped 

with bell peppers & tomatoes.

#13 Steak Mexicano 14.99
Chopped steak with cooked onions, bell 

peppers & tomatoes.

#14 Enchilada Dinner 11.99
2 enchiladas served with rice & beans.

#15 Enchilada Supreme 12.99
1 cheese, 1 beef, 1 chicken & 1 bean 

enchilada served with lettuce, tomato & 
sour cream.

850-231-0600   www.MiCasita30A.com

The Gathering Spot at the WaterColor Inn  
Unveils New All-Day Dining Menus

New Offerings Include Bowl-Themed Entrees and a Build-Your-Own Martini
The Gathering Spot, located 

within the WaterColor Inn, has un-
veiled new all-day menus.

The new bowl-themed menus 
provide guests with the chance to 
try a signature entrée bowl (such 
as the Cobb Bowl or the Caesar 
Bowl), or to experiment with flavors 
by building their own bowl – choos-
ing a base, vegetable, protein and 
sauce. Breakfast bowls (such as the 
Salmon Bowl) are also available, 
as are delicious handhelds, which 
include a Wagyu Burger, Smoked 
Wings and House-Made Soft Pret-
zels served with beer cheese.

“Guests will find it hard to pick 
a new favorite, but I recommend 
they have some fun trying out dif-
ferent bowls. My choice? House-
made fettuccini, Gulf  grouper, 
locally roasted vegetables and some 

pesto, for good measure,” says Matt 
Moore, Executive Chef  and Food 
& Beverage Director. “Those look-
ing to share smaller plates are sure 
to be tempted by the scent of  our 
hot, fresh-made pretzels, while the 
cauliflower has quickly become a 
preferred (and innovative) appe-
tizer.”  

Keeping with the build-your-
own theme, the restaurant’s cocktail 
menu now includes a Build-Your-
Own Martini option, in addition to 
the restaurant’s wide selection of  
wines, beers and creative libations. 
Guests can select their choice of  
Spirit, Syrups (or Purees), Mixers, 
Bitters and Garnishes for a truly 
personalized sip.

“My advice to guests is to be 
adventurous,” says Kyle Davis, 
Assistant Director of  Food & 

Beverage. “It’s best to rely on the 
knowledge of  our staff as a guide, 
but don’t be afraid to venture out. 
Plus, blue cheese stuffed olives taste 
great with tequila!”

A popular spot for a casual 
meal in a laidback, beach-house 
setting, The Gathering Spot is a 
comfortable place for families and 

couples alike to spend time to-
gether, while enjoying a fresh (and 
fun) meal. The restaurant, which 
is open to the public seven days a 
week, is located on the main lobby 
level of  the WaterColor Inn, across 
from the library. Entry into the 
restaurant does not include doors, 
and seating is wheelchair accessible.  

Reservations are never required. 
Hours are as follows: Break-

fast (Daily):  8 - 11 a.m. Lunch & 
Dinner (Daily): 11 a.m. - 9 p.m. 
Happy Hour (Daily): 5 – 6:30 p.m. 
(cocktails served until 10 p.m.) 
Entertainment: Live music (sea-
sonal) For more information, call 
(850) 534-5000.
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30A Songwriters Artist Spotlight: 
Introducing Amy Blizzard: Healer and Songstress

By JoseTTe- 
30a soNgwriTer radio

Compassion, intelligence, tal-
ent, and beauty, this homegrown 
treasure has them all. Born and 
raised in Walton County, Amy 
Blizzard is what you would call 
a true local. Amy grew up in a 
musical family that fostered her 
love of  music and encouraged 
her to use her voice, and what a 
voice she has! 

One remembers the first 
time hearing Amy sing. It was 
at the Tuesday night Open Mic 
at 30A Songwriter Radio. She 
was to accompany a pianist on a 
song. She took the stage and the 
room quieted as the audience 
looked to see what this new-
comer could do. She was going 
to sing a song with a home stage 
favorite, Shane D’ Fury, and it 
takes a special kind of  talent to 
hold your own on the stage with 
him. As the first notes emanated 
forth, all doubt was erased. 
From her fiery red mane to her 

tapping toe, this beauty owned 
the room. As the song ended, 
the crowd roared. 

Talking with Amy, she has a 

rich history in the performance 
industry from coast to coast. 
In 2002, Amy was involved in 
a motorcycle accident right on 

30A. During her 3 year, 9 sur-
gery recovery, Amy discovered 
the true medical benefits of  
massage therapy.  “Sure, I had 
massages before but never for 
the intention of  helping to heal 
my body. I just wanted to relax. 
During visits with my physical 
therapist, she used techniques 
to help loosen scar tissue and 
increase circulation to specific 
parts of  my leg that were re-
quiring more attention. While it 
was uncomfortable at times, the 
results were amazing! She sug-
gested I book regular massages 
to help further my results. Tak-
ing her advice, I saw an even 
greater improvement in my 
range of  motion.” shares Bliz-
zard on her website. 

In 2008, Blizzard became a 
certified and licensed massage 
therapist versed in sports mas-
sage. Amy began applying the 
same principles of  massage to 
musicians in the Nashville area. 
Seeing many of  the same is-
sues as athletes, such as repeti-
tive motion injuries not allowing 
musicians to play without pain, 
numbness and tingling.

Amy missed home, moved 
back to the Emerald Coast and 
opened a practice in her home 
town of  Freeport called Trinity 
Massage and Body Works, LLC. 
So whether one is an athlete or 
a musician with playing issues 
or just looking to relax, Trinity 
Massage can help. 

One can hear Amy Blizzard 
singing around 30A as well as 
with her band Lucky Strike Ret-
ros. Everyone loves them! 

For more information, check 
out Trinitymassageandbody-
works.com, 850- 865-0293, 
Luckystrikemusic.com

30A Songwriters Festival Announces  
Headliners for 11th Annual Festival

The 30A Songwriters Festival 
will celebrate its 11th year with 
performances on the main stage 
at presenting partner Grand 
Boulevard’s Town Center. This 
year’s headline performances in-
clude iconic artists Brian Wilson, 
John Prine, Indigo Girls, Tanya 
Tucker, Don McLean and Her-
man’s Hermits starring Peter 
Noone. 

The following prominent 
songwriters are confirmed to per-

form two shows each throughout 
the weekend: Dan Wilson (Semi-
sonic), Peter Yarrow (Peter, Paul 
and Mary), Mindy Smith, Todd 
Snider, Elizabeth Cook, Birds of  
Chicago, Sierra Hull, James Mc-
Murtry, Carlene Carter, Shawn 
Mullins, Nikki Lane, Matthew 
Sweet, Mary Gauthier, Chastity 
Brown, Hayes Carll, Gretchen 
Peters, Will Hoge, Marc Brous-
sard, Sarah Lee Guthrie, Darrell 
Scott, Chely Wright, Over the 

Rhine, Jeffrey Steele, Pat McGee 
Band, Amy LaVere, Livingston 
Taylor, Paul Thorn, John Full-
bright, Steve Poltz, The Secret 
Sisters, Robyn Hitchcock, Miles 
Zuniga & Tony Scalzo (Fastball), 
Ken Block & Drew Copeland 
(Sister Hazel), Aaron Lee Tas-
jan, Lindsay Lou, Radney Foster, 
Bob Schneider, Allison Moorer, 
David Ryan Harris (John Mayer 
Band), Dan Bern, Cory Chisel & 
Adriel Denae, Amy Ray (solo), 

Emily Saliers (solo), Robert Ellis, 
Jonny Fritz, The Honey Dew-
drops, Grant-Lee Phillips, Grif-
fin House, Peter Holsapple (The 
dB’s), Chris Stamey (the dB’s), 
Chris Stills, Amy Rigby, Abe 
Partridge, Liz Brasher and AJ 
Ghent.

Festival Weekend Passes 
are currently available 
at www.30asongwritersfestival.
com. VIP tickets that include 
premium seating on the lawn at 
Grand Boulevard for the head-
line shows on Saturday and 

Sunday afternoons along with 
access to the VIP tent serving 
complimentary food, beer, wine 
and cocktails are also avail-
able. For a full description of  
each ticket package, VIP trans-
portation packages for groups 
of  2 up to 12, and details for 
the special night of  music and 
free craft beers at festival spon-
sor and locally based Grayton 
Beer Company Taproom, visit 
www.30asongwritersfestival.com.
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Music

Studio 237 Music School; The Art of Focus
With the advent of  computer 

technology, cell phones, inter-
net, and a sundry of  technology 
intelligent devices, our brains’ 
ability to focus is on overload. 
People are concerned about 
the next generation of  children 
losing their ability to patiently 
think through simple everyday 
situations and develop life skills.  
Anxiety is on the rise, causing all 
sorts of  problems and boundar-
ies to restrict us from finding our 
true identity and purpose in life.  

Learning the art of  focus 
happens while learning to play 
a musical instrument/voice. Part 
of  teaching someone to play an 
instrument, is providing strate-
gies for pushing away all distrac-
tions, relaxing, and finding the 
answers to the problem at hand.  
It’s about preparing to complete 
a task by a certain time with a 
spirit of  confident excellence.  
The result is our bodies releasing 
lots of  dopamine which basically 
makes us feel “rewarded, moti-
vated, and happy.” How wonder-
ful it is to know that a teacher will 
mentor you through this process 
to a successful finish. And yes, it 
takes patience and a little time.  

Our precious time is limited 
to 24 hours in a day.  If  we effec-
tively schedule, apportion, and 
use that time, then, it will give 
us a focused positive result. Here 
are some ways to get started:

Choose an amount of  
time. For most beginners, 30 
minutes is a reasonable start.  

Review the ideas and 
notes your teacher gives 
you. This will save you lots of  
time.  Why practice something 
incorrectly for a week, because 
you didn’t want to take the time 

to read and follow the direc-
tions?  

Give each task a specific 
amount of  time. Maybe 5 
minutes of  warm up/review, 
and the remaining 25 minutes 
towards 2 or 3 items.  Stay true 
to your goals. Write on your 
music: finger numbers, note 
names, circle problem areas, 
write short reminder words.  
When your time is up, move on 
to the next song. Tomorrow is 
another day to play, again.

Periodically, during your 

day, quickly quiz 
yourself to see if  
you can play that 
small section of  
music as well as you 
did hours ago.  

Reward your-
self  after each 
practice with a 
favorite activ-
ity such as: texting, 
games, food, phone 
call, the beach, 
pool, playground, 
or meeting up 
with a friend. I like 
M&M’s, ha!

Learning to focus 
happens in small bite size pieces 
on a daily basis. Be positive and 
easy on yourself, knowing that 
you are making slow and sure 
progress.  Like the sea turtle, one 
stroke at a time, making her way 
to the beach to ensure her next 
generation of  turtles.  

When you are learning to 
play instruments such as piano, 
violin, guitar, drums or voice, 
ask your student’s teacher to 
write down the details to review 
later.  Become part of  their pro-
cess. This is very helpful for par-

ents of  young students who may 
need a little help remembering 
their focus points which really 
becomes a reward to the child.  
Most children love the attention 
and doing something “with” 
their parent versus “for” their 
parent.  

Our gifted teachers at the 
studio, are naturally going to 
provide strategies for success.  
Strategies are the building 
blocks of  focus. Provide feed-
back to your teacher so they can 
better serve you.  

September is the perfect time 
of  year to begin learning a mu-
sical instrument.  School has 
begun and your mind is already 
in the mode for learning.  If  you 
train your brain to focus, process 
quicker, and more effectively 
then you are setting your foun-
dation for success in many other 
areas of  study. Call Studio 237 
Music Lessons at 850-231-3199 
to begin your music journey. Lo-
cated in Santa Rosa Beach, FL. 
Studio237Music@gmail.com  
or visit our website:  www.Stu-
dio237Music.com.
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YOUR LEADERS
In Quality Repair & Restoration

WATER | MOLD | FIRE | REMODEL

2017 “Best of Houzz” Award Winner 
for Customer Service

877-307-3088 • 850-660-6900
Santa Rosa Beach - Panama City Beach - Destin
Main Office: 5480 Hwy. 98 Santa Rosa Beach, FL

Visit www.apexisthere.com for more information

Authorized KABA Dealer
Monthly Fees $14 per/month

Rekey • Multipoint Repair/Replacement Keyless Locks 
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459

www.resortslocksmithservices.com
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Because you’re worth it
By Chris BaLzer

If  you are like most people 
when your electric bill arrives 
every month, you place it in 
the “to pay” folder and open it 
later.  When we do get around to 
opening the electric bill, we look 
at the amount owed; some sign, 
some grunt, some grin, mainly 
in November and we get out our 
checkbooks or log into our ac-
counts and pay the amount with-
out fail, no matter the cost.    

There are ways to lower our 
electric bills.  We can turn our 
thermostats to 85°, we can draw 
the blinds preventing natural sun 
light to illuminate our homes, we 
can use the fire drill exercise by 
running out the front door clos-
ing it quickly so our bought air 
does not escape or we can take 
measure to become more energy 
efficient.  It’s not rocket science, 
its building science.  A well insu-
lated and properly sealed home 
uses less energy while maintain-
ing the same comfort.  

So how do we make our 
homes more energy efficient?  
Outlets and switches on exterior 
walls can waste 1% of  energy.  

Adding insulating cover plates 
can reduce the amount of  con-
ditioned air leaking into the out-
side.  12% of  energy loss occurs 
from drafts around doors and 
fireplaces.  Seals around doors 
can and will fail over time and 
should be checked and replaced 
as needed.  Thermal imaging can 

detect these leaks or simply look 
for daylight or use a flashlight at 
night; If  you see light, adjust or 
replace the seals.  Windows can 
contribute up to 14% of  energy 
loss.  Replacing windows can be 
expensive.  If  there are cracks or 
fog like film between the panes 
on windows, these will most 

likely need to be replaced.  If  
the window is clear but you feel 
heat when the sun shines thru 
or have single pane, there are 
spectrally select films which can 
be applied to the window which 
dramatically increases efficiency, 
almost completely eliminates 
UV destruction at a fraction 
of  a replacement window.  An 
area which we focus on is our at-
tics.  33% of  energy loss occurs 
through our attics and roofs.  Re-
cently, Florida has required new 
construction homes built in 2017 
and newer to undergo a blower 
door test.  A blower door is a 
powerful fan that mounts into the 
frame of  an exterior door. The 
fan pulls air out of  the house, 
lowering the air pressure inside. 
The higher outside air pressure 
then flows in through all un-
sealed cracks and openings.  This 
test determines the air infiltration 
rate of  a building.  Prior to 2017 
these tests were not required and 
rarely used.  The importance is 
now builders seal electrical and 
plumbing penetrations with a fire 
block expandable foam making 
your home more energy efficient. 
Prior to this requirement many 

builder never utilized blower 
door testing.  Attic insulation is 
also extremely important.  So 
much so, if  your home is 15 years 
or older and have not added in-
sulation to your attic, you most 
likely have 61% less insulation 
than what is required today for 
new construction.  If  you see 
joists or wood beams where the 
insulation should be, adding in-
sulation will increase your com-
fort and lower your energy.

There are many ways to in-
crease comfort and lower your 
electric bill, because you’re 
worth it.  If  you have concerns 
with your electric bill or energy 
loss, we are happy to schedule 
an inspection and educate you 
on how to increase comfort and 
save energy.  

Chris Balzer is Founder and Presi-
dent of  Emerald Coast Energy Solu-
tions and resides in the Santa Rosa 
Beach area with his wife and 3 Chil-
dren.  For more information on how to 
save this summer and become energy ef-
ficient schedule an inspection by calling 
(850) 588-2870, visit www.trusteces.
com or email wecare@trusteces.com 
and Beat the Heat.

REACH EVERY HOME 
IN SOUTH WALTON 

IMAGINE YOUR AD HERE 
CALL 850-399-0228
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Meet our Local Pros:
Joe and Lea Capers of Insurance Zone

By LaureN gaLL

Insurance Zone (IZ), head-
quartered in Miramar Beach, 
is a full service commercial and 
personal lines independent in-
surance agency. IZ specializes in 
designing insurance programs 

for coastal exposures along 30A 
and 98, Destin, Miramar Beach, 
Inlet Beach, Panama City 
Beach, Pensacola, Tampa and 
Atlanta.

Led by co-owners and co-
founders, Joe and Lea Capers, 
the agency provides competitive 
and comprehensive coverage for 
home, auto, business, life and 
long-term care policies. They 
say that having a great working 
environment is the key to their 
success. ‘Our personalities and 
strengths are almost polar op-
posites, so we complement each 
other well. We wake up every 
day excited about the opportu-

nity to do our work in this beau-
tiful and giving community,’ says 
Joe.

Recognized for their color-
ful and fun personal service and 
professional style, the Capers 
truly make their work day a fam-

ily experience. Their pups, Izzi 
(named after the company) and 
Buckeye (Ohio State fans, any-
one?), accompany them to the 
office every day. But, the success 
of  Insurance Zone is not solely 
based on the efforts of  Joe, Lea 
and the pups; every person who 
works at IZ is part of  the fam-
ily. ‘Being a success for us means 
offering great products and ex-
ceptional service to our clients, 
while maintaining an inviting 
atmosphere for our clients and 
staff,’ says Joe. The Capers and 
their staff believe that energy 
comes from working not only as 
a team, but as a family unit. 

Celebrating more than 
150,000 pens shared in our com-
munity, Insurance Zone was vot-
ed Best Insurance Firm by VIP 
Destin Magazine eight years in 
a row and Best Customer Ser-
vice for three of  those years, and 
Best Insurance Firm by Emer-
ald Coast Magazine for the past 
three years. This makes IZ the 
only local insurance agency ever 
to be voted BEST by both publi-
cations. IZ was also Walton Area 

Chamber’s 2018 Small Busi-
ness of  the Year. The company 
is well known for their annual 
Chamber Business After Hours, 
with partners Rum Runners and 
Showtime Events. Save the date 
for the 11th annual event on 
Nov. 21 at Rum Runners.                 

Joe, Lea and the IZ team also 
believe strongly in community 

involvement. Joe is Board Chair-
man of  Alaqua Animal Refuge 
and serves on the board of  The 
REP. He is a member of  the Sa-
cred Heart Charity Golf  Clas-
sic Committee and the MORE 
Men’s Group at Resurrection 
Catholic Church. Lea is Chair 
of  Alaqua’s annual Sip N Shop 
fundraiser, a part of  the Chi 

Chi Miguel Weekend. They love 
playing at the Santa Rosa Golf  
and Beach Club. 

So, to ‘Get in the Zone,’ on 
the Emerald Coast, look to IZ 
and Get Covered.

For more information about Insur-
ance Zone, visit www.ins-zone.com, 
call 850.424.6979, or find them on 
Facebook/Insurance Zone.

Our Ad & Editorial 
Deadline is the  

20th of each month 
for the following 
month’s issue. Member FDIC.

Eligibility 

Rates and Terms
The rates and terms available vary widely depending 
on the loan type and collateral offered. Typical terms 
range from 7 to 25 years and are fully amortized for 
the life of the loan with no balloon. Rates are based 
on WSJ Prime Plus spread set at the time of closing.

Financing Options

Ashley Vannoy | VP, Commercial Lending | MLO# 675371
 

First Partners Bank

35008 Emerald Coast Parkway

Destin, FL 32541

p. 850.837.1194 c. 850.259.1972

f.  850.837.1052

firstpartnersbank.com

At First Partners Bank, we want to be your banking 
partner, in life and in business, for now and the journey 
ahead. Because our success is tied to yours, your story 
is also our story.

We call it Partnership Banking, and it is the core of our 
mission. We focus on understanding the needs of 
businesses and developing the right product and 
services mix to help them grow and succeed.

We offer a full array of SBA lending options but the three 
most generally used include:

• General Small Business Loans – 7(a)
The 7(a) Loan Program is the most common. The funds are 
usually earmarked for starting a new business or acquiring / 
expanding an existing one.

• Microloan Program
The Microloan Program generally provides for small, short-
term loans to help an individual start-up a new company. Up to 
$50,000 can be borrowed though the average loan is around 
$13,000.

• Real Estate & Equipment Loans – CDC/504
The CDC/504 Loan Program provides for financing of major 
fixed assets such as equipment or real estate.

Small Business Loans 

SBA Programs are available to US citizens or permanent 
resident aliens on owner-occupied and operated 
businesses. Applicants must have a minimum of 10% cash 
or equity injection, a good credit history and can show they 
have both the experience and any licenses required. A 
personal guarantee and a pledge of personal assets may 
also be required.

SBA Loans can provide financing for a number of 
purposes including:

•  Starting or Buying a Business

•  Expanding an Existing Business

•  A Partner Buy-out

•  Purchase of Owner-Occupied Real Estate

•  Perform Improvements or Renovations

•  Furniture and/or Equipment

•  A Line of Credit

•  Working Capital

•  Refinancing Existing Business Debts

To explore all the SBA Loan options available, please contact:

Ashley Vannoy
Market President

 MLO#675371

495 Grand Blvd 
#206 | Suite 220 
Miramar Beach 

Celebrating our First Anniversary in the Destin Area market!

Our Loans Feature:
n  Up to 90% loan to cost financing
n  Long, fully amortizing terms of  
     up to 25 years
n  No prepayment penalties
n  Low, competitive interest rates,  
     including fixed rates

ARE YOU 
THROWING

AWAY MONEY 
BY LEASING?

Using First National Bank to 
finance your purchase allows you to:
n  Reduce financing and ownership risk
n  Save working capital to grow your 
    business
n  Improve cash flow
n  Take control of your commercial 
    space needs

Member FDIC.

Eligibility 

Rates and Terms
The rates and terms available vary widely depending 
on the loan type and collateral offered. Typical terms 
range from 7 to 25 years and are fully amortized for 
the life of the loan with no balloon. Rates are based 
on WSJ Prime Plus spread set at the time of closing.

Financing Options
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35008 Emerald Coast Parkway

Destin, FL 32541

p. 850.837.1194 c. 850.259.1972

f.  850.837.1052

firstpartnersbank.com

At First Partners Bank, we want to be your banking 
partner, in life and in business, for now and the journey 
ahead. Because our success is tied to yours, your story 
is also our story.

We call it Partnership Banking, and it is the core of our 
mission. We focus on understanding the needs of 
businesses and developing the right product and 
services mix to help them grow and succeed.

We offer a full array of SBA lending options but the three 
most generally used include:

• General Small Business Loans – 7(a)
The 7(a) Loan Program is the most common. The funds are 
usually earmarked for starting a new business or acquiring / 
expanding an existing one.

• Microloan Program
The Microloan Program generally provides for small, short-
term loans to help an individual start-up a new company. Up to 
$50,000 can be borrowed though the average loan is around 
$13,000.

• Real Estate & Equipment Loans – CDC/504
The CDC/504 Loan Program provides for financing of major 
fixed assets such as equipment or real estate.

Small Business Loans 

SBA Programs are available to US citizens or permanent 
resident aliens on owner-occupied and operated 
businesses. Applicants must have a minimum of 10% cash 
or equity injection, a good credit history and can show they 
have both the experience and any licenses required. A 
personal guarantee and a pledge of personal assets may 
also be required.

SBA Loans can provide financing for a number of 
purposes including:

•  Starting or Buying a Business

•  Expanding an Existing Business

•  A Partner Buy-out

•  Purchase of Owner-Occupied Real Estate

•  Perform Improvements or Renovations

•  Furniture and/or Equipment

•  A Line of Credit

•  Working Capital

•  Refinancing Existing Business Debts

To explore all the SBA Loan options available, please contact:

THEN, NOW IS THE PERFECT TIME TO BUY!

850.533.7389
fnbdc.com
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•  Single & Multi Family 
Construction

•  Design Services  
and Development  
Counseling

•  Civil Engineers on Staff

•  Commercial 

www.buchananb.com • Call 850-420-1836
Headquartered in Santa Rosa Beach,  

serving all of Northwest Florida

Additions • Remodels • Kitchens 
Baths • Decks & more!

CGC# 1511538

SEAGROVE GLASS
                         ... in your neighborhood

MIRRORS
SHOWER DOORS
TABLE TOPS

GLASS REPLACEMENT
SERVICE

4935 E. CO. HWY. 30A SUITE 1               850-231-5450

Santa Rosa Beach
850-267-0900 

www.bel-macRoofing.com
• Roofing  

• Repairs & Maintenance

• Roof Coating & Restoration

Santa Rosa Beach 
122-3 Bishop Tolbert Rd.

Santa Rosa Beach, FL 32459 
850-267-0900

www.bel-macRoofing.com 

Local Businessman Introduces GoVetted:  
A New Way to Rideshare

By aLaN roBerTs

How safe did you feel the last 
time you used a rideshare ser-
vice? Did the driver open the 
door for you? Were you treated 
like a guest and feel special? 
There are so many questions, so 
little justification for what Amer-
icans are currently experiencing 
throughout the industry. Put it 

this way, if  what is happening 
with the two largest rideshare 
companies occurred on Delta or 
United Airlines, a congressional 
inquiry would be started.  

 Fun fact: Currently, 
only 20% of  Americans have 
used a rideshare service. Num-
bers will continue to increase 
each year, because those who 

used rideshare dur-
ing the previous 12 
months, increase their 
usage by another 
20%. And despite los-
ing $5 billion in the 
most recent quarter, 
Wall Street loves a 
unicorn. Even the 
onslaught of  negative 
press can’t slow down 
this juggernaut. The 
apps are already on 
people’s phones and 
it appears the general 
public is happy tempt-
ing fate. 

It doesn’t have to 
be this way.

Local area businessman John 
Finch wants to change the per-
ception of  ridesharing. His new 
company, Govetted Technolo-
gies, opened its doors in Santa 
Rosa Beach earlier this year. But 
why here?

“This is a good testing 
ground for our technology,” said 
Finch. “With three airports, a 
nice mix of  locals and tourists, 
plus the opportunity to provide 
non-emergency medical trans-
portation to area hospitals and 
medical offices, we are uniquely 
qualified to change the percep-
tion of  ridesharing by offering 
fully vetted and background 
screened, and drug tested driv-
ers.” 

How uniquely qualified? 
GoVetted is the only rideshare 
company in America currently 
drug screening its drivers. This 

translates to better security and 
safer conditions when your 
mom, daughter, or wife needs to 
get home. In addition to local, 
state, and federal background 
checks, GoVetted also performs 
sex offender background checks, 
and their drivers must pass CPR, 
First Aid and Defensive Driving 
training. 

“Honestly, some of  the driv-
ers for other companies couldn’t 
pass muster to work for Pub-
lix,” said Finch. “Yet here we 
are trusting them with our most 
valuable resource, our families. 
It’s simply unacceptable for 
companies started by computer 
programmers to come into our 
neighborhoods and operate this 
way. I have over 16 years of  
experience in the professional 
ground transportation industry, 
and I sit on the Board of  the 
Florida Limousine Association. 

More importantly, I have three 
daughters. I started GoVetted 
with them in mind.”

Finch’s passion for the indus-
try, and his training methods, 
are legendary. He has trained 
over 300 drivers in NW Florida 
through the years, instilling in 
them the necessary tools to treat 
customers with consideration 
and respect. 

Finch says, “We provide our 
drivers with the opportunity to 
create a sustainable business 
for themselves. The two largest 
rideshare companies have made 
it clear, they are not transporta-
tion companies. They are strictly 
tech. Where does it say you can’t 
be both?” 

GoVetted’s slogan is “Caring 
Ridesharing.” And with Finch 
at the helm, the panhandle is 
lucky to have a local option to 
get home safely.

CALL NOW FOR YOUR FREE ESTIMATE
(850) 622-3022

www.saviflooringandtile.com

TOTAL REMODELING

Specializing 
in Bathroom  
Backsplash 
and Floors

Grayton Beach Showroom n  84 Lynn Drive n  Santa Rosa Beach n  Florida 

We Handle It All!
 n  All Flooring Types
 n  Vinyl Plank
 n  Wood
 n  Tile

COMMERCIAL & RESIDENTIAL 
GUARANTEED QUALITY 

Jeani and Richard Savi 
(850) 622-3022

Grayton Beach Showroom 
84 Lynn Drive

Santa Rosa Beach, Florida 

       Business

CALL CHRIS FOR A FREE ESTIMATE 
850.974.2264

RESIDENTIAL 
COMMERCIAL
AUTOMOTIVE 

WINDOW TINTING
a premier provider of  

world class window films
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AJ's Plumbing Inc.
998 Bay Drive, Santa Rosa Beach, FL

850-231-1473
www.ajsplumbinginc.com

Specializing in:
• Repairs
• Remodeling
• New Construction
• Custom Plumbing
• Fixture Replacement
• Water Heaters
• Garbage Dispostals
• Repiping

LESLIE H. DUBUISSON 
Owner

Lic. #RF-11067650Licensed & Insured

2nd Homeowner / VRBO Resource Directory / Business Directory

DIRECTORY continued

Accountants
LYNCHPIN TAX SERVICES
Rosemary Beach, FL
850-210-9738 
Lynchpintax.com

Air Conditioning
AFFORDABLE AIR
Service & Installations
ACDrNow.com - 850-622-1871

Attorneys
ZARZAUR LAW OFFICE
10065 Emerald Coast Pkwy
Miramar Beach (850) 424-3236
Zarzaurlaw.com

Bathroom Designs
COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Carpets
EASY LIVING CARPETS  
& RESTORATION
Carpet-Upholstery-Water-Odor 
Water Damage & Mold Certified
www.easylivingdestin.com
850-420-4469/24 hrs

Commercial Cleaners
EMERALD COAST COMMERCIAL 
CLEANERS   
701-426-4087
Kyle Aichele, owner

Contractors

BUCHANAN BUILDERS
Santa Rosa Beach, FL
New homes, commercial
buildings, additions & remodels.
850-420-1836 
 buchananb.com

Computer Sales & Service
MINH’S COMPUTER
Full service computer sales &
service. 850-376-3412

Dentists
SMILEOLOGY
Hwy. 98, Santa Rosa Beach, FL
Full service dental lab
850-203-3004

CENTER FOR FAMILY &  
COSMETIC DENTISTRY
4635 Gulfstarr Dr., Destin 
850-654-8665

Disaster Specialists
APEX DISASTER SPECIALISTS
Water, Mold, Fire, Remodel
SantaRosa Beach, Destin
877-307-3088

Flooring
BEACH HOUSE TILE & DESIGN
Gulf  Place, 118 Spires Lane
Santa Rosa Beach, FL
850-622-1986

SAVI FLOORING
Commercial & Residential, 
Guaranteed Quality!
850-622-3022

Glass
SEAGROVE GLASS
Seagrove Beach, FL
850-231-5450

Insulation Contractors
EMERALD COAST ENERGY 
SOLUTIONS, LLC
Green Solutions to
High Energy Bills
Santa Rosa Beach, FL
(850) 588-2870 
www.TRUSTeces.com

Insurance Services
FULLER INSURANCE
Hwy. 98 Santa Rosa Beach, FL
Home, Auto & Life
Fast, Friendly, Local!
850-622-5283  -  Fuller.insure

INSURANCE ZONE
Home, Auto & Life
2166-B County Rd 30A, 
Santa Rosa Beach 
850-424-6979 - ins-zone.com

TINA FADER,  
INSURANCE BROKER  
Offering Life, Group  
Employee Benefits and  
Medicare Advantage plans.  
850-368-8007

Kitchens & Cabinets
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

COASTAL CABINETS
12889 Emerald Coast Pkwy.
Miramar Beach, FL 32550
CoastalCabinetsandCounters.com
850-424-3940

Kennel
EMERAL COAST KENNEL, INC.
190 Shannon Lane
Santa Rosa Beach, FL
850-267-1679  - eckennel.com

Kitchen
KITCHEN DESIGNS OF THE 
EMERALD COAST
2890 US Hwy. 98 West
Next to Ace Hardware
Santa Rosa Beach
850-213-4505

Lawncare & Landscaping

BLUE GREEN LANDSCAPE
Plant Nursery Store and 
Landscaping Serice. 6844 
County Hwy. 30A, Santa Rosa 
Beach
(850) 660-1934

Locksmith's
RESORTS LOCKSMITHS  
SERVICES
4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, Fl. 
850-660-6901
www.resortlocksmithservices.com

Lodging
30A SUITES
6904 County Rd 30A
Santa Rosa Beach

850- 499-5058
www.30Asuites.com

Massage Therapists
FOR THE HEALTH OF IT
2217 W County Hwy. 30A
Blue Mountain Beach
850-267-0558
shopforthehealthofit.com

CARING TOUCH JANET HARDY, 
MYOFASCIAL RELEASE
2217 W County Hwy. 30A
140 Wild Blueberry Way,
Santa Rosa Beach, FL
850-231-9131
www.caringtouchtherapy.net

Airport Service • Weddings 

Any Special Event 

Any Size Corporate Group
Allow us to Create your Next WOW Event for your Clients. 

Airport transfers: We service Panama City (ECP), 
Ft. Walton/Destin (VPS) and Pensacola airports (PNS).We can 
also book your transportation wherever you are traveling to.

We are also a destination management company that can plan 
and execute your next personal or corporate WOW event.

CALL FOR QUOTE!

850-774-8345 
455 Grand Blvd., 105-B-333

Miramar Beach, FL 32550

emeraldcoastluxurytransportation.com
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Music Instruction
STUDIO 237 SCHOOL OF MUSIC
Santa Rosa Beach, FL
Musical instruction for all ages.
Call 850-231-3199 or visit
www.studio237music.com

Painting Contractors
EDDIE THE PAINTER
Free Estimates, Serving all  
of  South Walton 
347-848-6927

GY PAINTING & RENOVATION
Painting, Home Renovations, 
Custom Interior Shutters
850-714-7502  
gypaintingandreno.com

Pools & Spas
TAMTECH POOLS & SPA
185 N Holiday Rd
Miramar Beach
850-650-3747 
www.tamtechpools.net

Pressure Washing
POMPANO PRESSURE WASHING
Miramar Beach  
850-849-4499

Property Management
TROPICAL SANDS REALTY
US Military Member Owned
3754 West County Hwy. 30 A
Santa Rosa Beach
850-278-6994
www.tropicalsandsrealty.com

Real Estate
30A LOCAL PROPERTIES
Danny Magagliano
Grayton Beach, FL
850-830-4747
DestinPropertExpert.com

HOMES ON 30A  
STEWART HAIRE
Santa Rosa Beach, FL
Luxury Certified  
850-687-4450
Stewart.30apropertysearch.com

RESORT QUEST-NANCY WILLS
"Your Buying or Selling journey
really does matter to me and
you will feel my commitment in
every step."  
850-376-7635
exclusivenancy@aol.com

Roofing
BEL-MAC ROOFING
Serving all of  South Walton  
& Beyond  850-267-0900  
bel-macroofing.com

ROOFING CONTRACTORS
Providence Roofing
Santa Rosa Beach
850-622-5555  provroofing.com

Tile and Grout Cleaning 
THE GROUTSMITH
Cleaning, color restoration, 
repair, shower repairs, granite 
cleaning, repair & sealing. call 
850-367-3100

Tree Service
STUMP GRINDING BY STEVE
No Job too big or too small!
850-803-2205

Water Filters
ECOWATER OF SANTA 
ROSA BEACH
26 years locally owned
and operated.  
850- 267-0500

Website Design
DESIGNWORKS
Graphic Design Studio
850-376-6255
kim.designworks@gmail.com

Window Treatments
CARROW WINDOW FILMS
A premier provider of   
world-class Window Films
850-974-2264

We’re in your Neighborhood

THE ABSOLUTE BEST ON THE 
EMERALD COAST

Commercial & Residential
• Repair & Installation of all roof systems 
• Roof Restoration, give new life to old roofs 
• No Rinse eco-friendly cleaning solutions
•  Most repairs carry and unheard of warranty 

for the “life of the roof systems.”

Proudly and gratefully serving the  
Emerald Coast for almost 25 years

850-622-5555
www.provroofing.com

(850) 376-3412
WE COME TO YOU!

Minh
CoMputer 

repair
10% OFF FIRST REPAIR

(Home or Office, Laptop or Desktop)

Minh Nguyen
MCP/MCSA/MCSE, BS, EE

YOUR COUPON 
COULD BE  HERE 

CALL

850-399-0228

MICASITA MEXICAN 
GRILLE

SPEND $30 GET $5 OFF
SPEND $50 GET  

CHEESE OR GUACOMOLI DIP
Offer expires 8/30/19 

4141 East County Hwy. 30A
Santa Rosa Beach 850-231-0060

!

!

!

30A OLIVE OIL
 

BRING IN THIS COUPON FOR

10% OFF PURCHASE!
Not to be combined with other offers

Offer expires 8/30/19 
Located in 30Avenue, 12805 Hwy 98E Suite N101

Inlet Beach, 850-909-0099

!

! !

PATH OF GRACE
25% OFF

ANY ONE ITEM 

Offer expires 8/30/19 
10962 US Highway 98 W, Miramar Beach

Phone: 850- 654-8500

!

!

BLUE/GREEN  
LANDSCAPING

FREE ESTIMATE ON A JOB  
PLUS 10% OFF 

Offer expires 8/30/19 
6844 W. County Hwy. 30A Santa Rosa Beach 

Phone: 850- 660-1934

!

!

WHAT'S UP DOG

10% OFF PURCHASE

Offer expires 8/30/19 
9970-US Hwy. 98 Miramar Beach 

Phone: 850- 420-2894

!

!
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SAVI FLOORING
10% OFF  

FIRST JOB

Offer expires 8/30/19 
84 Lynn Drive, Santa Rosa Beach

850-622-3022

MARBLE SLAB & 
COOKIE COMPANY

$2 OFF ANY 16-INCH 
COOKIE CAKE OR LARGER,
OR 10% OFF PURCHASE

Offer expires 8/30/19 
12805 US Hwy. 98 # r102, Inlet Beach

850-909-0405

THAI ELEPHANT 
RESTAURANT

BRING IN THIS COUPON
FOR 10% OFF!
Offer expires 8/30/19 

3906 U.S. 98 #5-6, Santa Rosa Beach
850-660-6711

AVA'S FURNITURE 
 & DESIGN

10% OFF 
ONE ITEM ONLY

Offer expires 8/30/19 
Miramar Plaza, 12889 Emerald Coast Pkwy

Miramar Beach, 850-424-6767 

FOR THE HEALTH OF IT
10% OFF  

YOUR ORDER  
WITH THIS COUPON

Offer expires 8/30/19 
2217 West County Hwy. 30A

Santa Rosa Beach, 850-267-0558

LOCAL COUPONS

YOUR COUPON 
COULD BE  HERE 

CALL

850-399-0228

TAMTECH POOLS
SERVICE CALL  

$50 OFF
W/ THIS COUPON 

PECAN JACKS 
ICE CREAM & CANDY

BUY ONE SINGLE SCOOP, 
GET A SECOND ONE FREE

Offer expires 8/30/19 
Gulf Place, On 30A across from Ed Waline  

Beach Access, 850-622-0011

30A SUITES  
BOUTIQUE HOTEL
10% OFF WHEN BOOKING  

3 NIGHTS
Offer expires 8/30/19 

6904 COUNTY ROAD 30A, Santa Rosa Beach  
850-499-5058 - 30Asuites.com

ARCHITECTURAL 
DESIGN ELEMENTS

15% OFF 
OUTDOOR KITCHENS, ARBORS, 

DECKS, FENCING & PAVERS
Offer expires 8/30/19 

181 Lynn Drive, Santa Rosa Beach
850-622-0246 

Offer expires 8/30/19 
185 N. Holiday Rd., Miramar Beach

850-650-3747

YOUR COUPON 
COULD BE  HERE 

CALL

850-399-0228

THE GROUTSMITH
$50 OFF ORDER OF $500 OR MORE
$30 OFF ORDER OF $200 OR MORE

(WITH COUPON) 

Offer expires 8/30/19 
Serving Northwest Florida

850-367-3100

YOUR COUPON 
COULD BE  HERE 

CALL

850-399-0228

HUMBLEMAN MEN'S 
STUDIO

$5 OFF  HAIRCUT 

Offer expires 8/30/19 
76 Arbor Lane, Grayton Beach

850-842-8423

!

!

!

!

!

!!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

!

ALL MAKES & MODELS
Offer expires 8/30/19 
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Disclaimer: The information provided above reflects information obtained from ECAR MLS as of August 28, 2019 and is public record. Featured properties may not be listed 
by the office/agent presenting this brochure. Source Multiple Listing Service. All information herein has not been verified and is not guaranteed.

Stewart Haire, Realtor®
Accredited Luxury Home Specialist

850.687.4450 • Stewart@HomesOn30A.com
www.Stewart.30APropertySearch.com

OPPORTUNITY TO OWN
IN SOUTH WALTON

Contact me for more information on finding your ideal home in South Walton.

Lot 4 Sand Dollar Court
Listed for $249,900

.15 Acre Homesite a Short Distance from the Beach
Located in the Village of Sugar Beach

Just Sold in Draper Lake Coastal Village
Lot 1-5 W. Cedar Bend Road

Sold for $226,500 


